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Instructions:

1. This paper has FOUR Questions
2. Answer QUESTION ONE and any other TWO questions

3. The exam is TWO hours long

4. This is not an open book exam. Any form of cheating will lead to immediate dismissal from the exam room. The candidate will earn a failing grade.

5. Follow the instructions

6. Please write legibly

Question 1

a. What is your understanding of the following terms: 
i. Hyper commercialization
(1 marks)

ii. E-publishing

(1 marks)

iii. Product placement

(1 marks)
b. Your company produces women products in Kenya. You are in charge of marketing the product. You have the final say on the mass media your company will use to advertise. Briefly state and explain four reasons you would present to your Chief Executive Officer to back your choice of True Love magazine as the most effective medium to place your adverts.  (8 marks)
c. Radio is a mass medium that has transformed through the centuries. Discuss the reasons why this medium still exists.       (8 marks) 

d. You are the host of a television talk show that airs in a market that has 8 million television households. 4 million are tuned in to your show. At the time your talk show airs there are only 6 million households watching television. 

Calculate:

i)  The HUT (Households Using Television)

(2 marks)

ii) Your shows ratings
 



(1 mark)

ii) Your shows share




(1 mark)
e. Uses of gratification theory has been associated with the soap operas on Television. Discuss why? (4 marks)

f. Define the following acronyms:

i. POD

ii. CCK

iii. AM and FM 
Question 2
a. The development of books started with the invention of writing. Briefly go through the invention of writing paying close attention to the major developments in the print media. (6 marks)
b. Publishing has played a major role in advancement of print media. Explain why some audience would prefer books verses newspapers?  (6 marks)
c. The ability and willingness to make an effort to understand content, to pay attention, and to filter out noise, Knowledge of the internal language of various media and the ability to understand its effects, no matter how complex and An understanding of the impact of the media on the individual and society are three media skills that one must improve on in order to understand media according to Baran. Using any media, show your understanding of the media literacy skills mentioned in this question. (8 Marks)
Question 3
a. Critics of concentration of media ownership and conglomeration argue that they are a threat to democracy. Do you agree? Why or why not? (10 marks)
b. As media personnel, you will encounter opposition with your audience. What are some of the challenges that you will encounter and how will you overcome them especially in news writing.  (10 marks)

Question 4
a. Briefly describe how a program gets on air. (10 marks)
b. Using examples from Kenyan movies, give your own description of the functions of film. (10  marks)
