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ABSTRACT 

 New media technology like social media offers a new dimension into how we 

communicate in society. The Catholic Church seems to be lagging behind in regards 

to social media use. Consequently, a critical analysis of the Catholic Church 

utilization of social media for the propagation of faith and doctrine became 

imperative. Anchored on technological determinism theory, this study came up with 

three objectives. First, to analyze the presence of the Catholic Archdiocese of Benin 

(Benin Deanery) on Twitter and Facebook. Secondly to access the efficiency of the 

use of Facebook and Twitter for the propagation of faith and doctrine in the 

Archdiocese of Benin (Benin Deanery). Thirdly, to evaluate how the Catholic 

Archdiocese of Benin (Benin Deanery) uses social media for the propagation of faith 

and doctrine. This study employed mixed method where questionnaire, interviews and 

content analysis were employed. A sample size of 398 was randomly analyzed and 

parishes grouped into economic clusters for better Analysis. Data was collected from 

respondents, coded and analyzed using Statistical Package for Social Sciences (SPSS) 

and MAXQDA. The findings indicated the presence of the Catholic Church on social 

media and how they use it for communication and propagation of faith and doctrine. 

However, it was discovered respondents are comfortable with WhatsApp as supposed 

to Facebook and Twitter that had little and no presence. It was also discovered that 

activities on social media pages were very minimal given the time frame. The study 

recommends that there should be diversity in creating various social media accounts 

that would benefit the various demographic of the Catholic faithful. 
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CHAPTER ONE 

INTRODUCTION AND BACKGROUND TO THE STUDY 

Introduction 

 As society evolves one cannot help but notice the mode of communication 

changes taking place in society. Religion especially Christianity has profited from this 

change. Pentecostal Churches are using these new avenues of communication such as 

social media to their advantage. The Catholic Church since Vatican II has expressed 

the importance of communication in the spread of the gospel and service to humanity. 

Inter Mirifica, a document on social communication born out of Vatican II, 

encourages proper use of these media as far as they are necessary for evangelization 

(Pope Paul IV, 1963). Vatican Council II decreed in 1963 on the church's use of social 

communication for evangelization. It is almost 60 years since it was decreed. The 

Catholic Church in various parts of the world is embracing these new changes in 

communication. This study, therefore, sought to examine the extent in which the 

Catholic Church in Nigeria has implemented the use of these new media (social 

media) as encouraged in Inter Mirifica. To be able to do this, this chapter looks at the 

background of the study, statement of the problem, the purpose of the study, objective 

of the study, research questions, rationale of the study, the significance of the study, 

assumptions of the study, scope of the study, limitations, and delimitations of the 

study, definition of key terms and at the end a chapter summary is given.. 

Introduction 

 Communication is a very vital part of society. The progress of society has 

shown that communication has always played a vital role in society. Aruma (2018, p. 

2) stated that “communication is the livewire of human culture which is characterized 

with many activities. Indeed, communication as the livewire of human culture as 
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demonstrated in numerous human activities and organizations.” Since communication 

is crucial to the development of humanity in general, community development is 

aided as a result of communication amongst people who are living together. Aruma 

continued by saying that "communication is very critical to community development 

in the participating communities in the society. Communication is, indeed, central to 

every human activity in the community development process" Aruma (2018, p. 

3).Thus, communication cannot be overlooked when it comes to human growth and 

development.  

Background to the Study 

 The fast-rising technological advancement in communication is changing the 

way people converse and relate in society. Areas such as the family, education, 

business, and even religion have been affected by this change. Religion as a 

component of society has felt the wave of this change in communication and religious 

leaders are beginning to embrace these changes. The advent of this new way of 

communicating has become a key component of society. That is why in the document 

inter mirifica the Catholic Church saw the media as an inherent right of the church to 

embrace the use of any new media for the propagation of faith (Pope Paul IV, 1963). 

 Media in a way is a reflection of our society and how it works and what it 

constitutes. It is a sign that technology has significantly improved the way we 

communicate and interact with society (Nitty & Gaurav Singh, 2017). Technology has 

helped bridge the gap of communication, where people can communicate without 

boundaries. According to Ambarkar and Akhare (2020, p. 2) “the manner in which 

communication takes place has transformed drastically during past decades. Now face 
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to face communication has been almost replaced by communication over various 

applications like Facebook, Twitter, and WhatsApp, etc." 

 These advancements in the mode of communication, continue to make the 

flow of information easier. People can access information via the internet without 

necessarily waiting to sit in front of a television radio or even the newspaper. Social 

media in particular has become very vital in the way people source information. By 

social media making information flow easier, people can source information and 

educate themselves on the happenings in society.  

 According to data reportal (2020), 3.96 billion people in the world used social 

media for communication, and this number accounts for more than half of the world 

population (Kemp, 2020). Statistics also showed that 376 million new users were 

recorded in July of 2019, which means that there are 12 new users per second. This 

suggests that user numbers are growing at a rapid stage (Kemp, 2020). 

 In Africa, the use of social media is rapidly growing. Statistics of different 

social media handles show the rate at which social media is expanding in Africa. In 

February of 2021, the usage of Facebook rose to 62.1%, YouTube 20.72%, Twitter 

9.82%, Pinterest 5.8%, Instagram 1.26%,  and LinkedIn 0.18% (Stat Counter, 2021). 

The fact that these various social media handles are gaining popularity in Africa is a 

sign that the numbers are not decreasing any soon. 

 According to the Global State of Digital in 2019 report, there were 98.39 

million internet users in Nigeria. Compared to January 2018, there has been a 4 

million increase in the number of internet users (Udodiong, 2019). The latest reports 

have shown that the figure of internet users in Nigeria has skyrocketed. As of January 

2021, it was recorded that there are 104.4 million internet users in Nigeria as 
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compared to the figures of 2019 (Kemp, 2021). It was also recorded that 33.00million 

Nigerians use social media and this number increased by 6.0million users between 

2020 and 2021(Kemp, 2021). The fact that there was an increase in usage of social 

between 2020 and 2021 signals the appreciation of social media.  These statistics 

suggest that the various aspects of Nigerian society will feel this influence. One of 

those aspects that would be affected is religion notably Christianity. 

 Christians, in particular, have used the media space to promote their religion, 

and the growth in technological capacity has, in turn, pushed Christians to embrace 

new ways of communicating such as social media. "The increased capacity, 

diminishing size, and increasing mobility of technologies of information and 

communication have insinuated computerization into almost every aspect and activity 

of daily life." (Horsfield, 2015, p. 262). 

The church in Nigeria has experienced massive growth in Christianity. 

According to Akanbi and  Beyers, (2017),  Christianity makes up 56% of the Nigerian 

population. With this in mind, one can see that Christianity is experiencing massive 

growth in Nigeria, which is narrowed down to the propagation of faith and doctrine. 

In Nigeria, Pentecostal and Charismatic churches are taking advantage of the new 

media technologies to disseminate their message and at the same time attract large 

followership all over the globe. Christians of Nigerian origin in Diaspora, also get the 

opportunity to connect with their homeland churches through the Internet (Chiluwa, 

2012). What this means is that with the advent of new media technology such as 

social media, a lot of adaptation had to be done for new practices to be adopted, such 

as online church service, online counseling, prayer request, etc. 
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 According to Chiluwa, (2012), not only does the internet offer the spread of 

doctrines and messages, but it also gives the church the opportunity of an internet 

church that serves the purpose of reaching out to those who are unable to come to 

church. There is a growing number of followers online and the internet provides an 

alternative that can be used to reach out to these people. 

 Churches in Nigeria have taken advantage of the use of social media in 

reaching out to their various congregations. Most of these churches have social media 

handles on Facebook, YouTube, Twitter, and Instagram in a bid to reach out to as 

many people as possible. Through their social media page, they can reach out to their 

members online. Redeemed Christian Ministries, Living Faith Ministries are different 

denominations that have also used social media in preaching and passing their 

doctrine to their audience.  

 The Catholic Church is not far from the use of media generally for the 

propagation of faith and doctrine. Documents such as inter mirifica, communicatio et 

progressio highlight the catholic church's understanding of the use of media. In 

Nigeria, the Catholic Church has also embraced media through the various platforms 

on radio, television, and print media. In the Archdiocese of Benin, the Catholic 

Church has equally embraced the use of media. The establishment of a social 

communications office is a sign of how important the media is to its work of faith. Its 

newspapers (The Herald and The Evangelist) and other involvement in radio and 

television programs is a pointer of the Catholic Church in the Archdiocese of Benin's 

involvement in the media. Although all of these signals a positive participation of the 

Catholic Church in the media in the Catholic Archdiocese of Benin, it is yet to be seen 
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to what extent the Catholic Church has embraced the use of social media for the 

propagation of faith and doctrine. 

Statement of the Problem 

Communication is evolving today in society and the way people engage with 

one another in communication is changing. New forms of media such as social media 

have further expanded the scope of communicating and society is embracing it fully.  

 Religious institutions are also embracing this new phenomenon of social 

media especially in the propagation of the faith and other doctrines. Pentecostal 

Churches and their ministers have used social media as an avenue to communicate 

with their congregation both far and wide. Statistics show that these pastors have huge 

followership on social media. Pastor Chris Oyakhilome of Christ embassy has more 

than 1.4million followers on social media, T.B Joshua has more than 1.37million 

followers on social media and Pastor Adeboye of Redeemed has more than two 

million followers on Facebook (Oge Okonkwo, 2014). In all of these, the Catholic 

Church in Nigeria struggles to match the followership that these churches possess. 

The Catholic Church in the Inter Mirifica emphasizes the role and importance of 

communication. Resolutions were made in the document in ways that the Catholic 

Church can use emerging communication technology. It is already 58 years since 

inter mirifica was promulgated. Although the Catholic Church Institutions have 

employed the various traditional media such as radio, television, and print media in 

communication and propagation of the faith, as stipulated in Inter Mirifica, their 

involvement in social media is beginning to be documented. Therefore, this study 

sought to find out to what extent the Catholic Archdiocese of Benin (Benin Deanery) 

has implemented the resolutions of Inter Mirifica. This study also focused on the 
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presence of the Catholic Archdiocese of Benin (Benin Deanery) in social media with 

special attention on Facebook and Twitter.  

Although the Pope is on Twitter and is one of the most influential persons on 

Twitter and more recently on Instagram, it is yet to be seen to what magnitude the 

church is present on social media. This research therefore sought to examine to what 

extent is the Catholic Church in Nigeria is present on social media and to what degree 

it has implemented the resolutions of Inter Mirifica. It is important to note that 

although the document inter mirifica did not make mention of social media, it does 

give room for emerging media beyond the year it was written in 1963. 

Purpose of the Study 

 This study sought to investigate the extent to which the Catholic Archdiocese 

of Benin (Benin Deanery) from a social media perspective is implementing the 

resolutions of Inter Mirifica in the propagation of faith and doctrine. The focus on 

Nigeria was prompted by the desire of helping the Church in Nigeria see social media 

as an alternative means that can be effectively used to achieve the goals of promoting 

faith and reaching out to its ever-growing members. 

Objectives of the Study 

1. Analyze the presence of the Catholic Archdiocese of Benin (Benin Deanery) 

on Twitter and Facebook. 

2. Assess the efficiency of the use of Facebook and Twitter for the propagation 

of faith and doctrine in the Archdiocese of Benin (Benin Deanery). 

3. Evaluate how the Catholic Archdiocese of Benin (Benin Deanery) uses social 

media for the propagation of faith and doctrine. 
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Research Questions 

1. What is the presence of the Catholic Archdiocese of Benin (Benin Deanery) 

on Twitter and Facebook? 

2. How efficient are Facebook and Twitter for the propagation of faith and 

doctrine in the Catholic Arch-diocese of Benin (Benin Deanery)? 

3. How frequently does the Catholic Arch-diocese of Benin (Benin Deanery) use 

social media for the propagation of faith and doctrine? 

Rationale of the Study 

 It is 58 years since inter mirifica, and resolutions such as the use of media for 

the propagation of the faith, formation of conscience, were made in the document. 

Some research has been carried out on the different aspects of the Church and its 

ministry in Nigeria. Although this research gives insight into the dynamics on how the 

church uses media in Nigeria and especially social media, not much attention has been 

given in terms of research as to what extent has the Catholic Church in Nigeria 

(Archdiocese of Benin) has engaged social media for the propagation of faith and 

doctrine. The rationale of this study, therefore, was to find out to what extent the 

Catholic Archdiocese of Benin (Benin Deanery) is using social media (Facebook and 

Twitter)  for the propagation of faith and doctrine and to what degree it has attempted 

to implement the resolutions of Inter Mirifica especially in new communication 

technology such as social media.  

Significance of the Study 

 The research findings could benefit the Leaders of the Catholic Church in 

Nigeria and notably the Catholic Arch-diocese of Benin, as these findings could help 

them know the extent, they are utilizing social media for evangelization. It will also 
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benefit her members as they will be given the opportunity to know more about the 

doctrine on the social media platform. This will also avail the faithful opportunities to 

interact with their leaders on that platform. It will also help the researchers identify 

areas of improvement as regards the use of social media for evangelization. 

 Social media plays a role in different aspects of human society in matters of 

communication and information. It has become a big influence on the spread of 

Christianity. The findings of this study will also benefit communication offices in the 

diocese on how best social media can be used. 

Assumptions of the Study 

 This research assumes that: 

1. The Archdiocese of Benin are implementing the resolutions of inter mirifica 

on social communication. 

2. The bishop of the Archdiocese of Benin will permit to research his 

Archdiocese 

3. The respondents would be honest enough in responding to questions. 

4. Global church resolutions, e.g Vatican Council II trickled down to the 

grassroots for implementation. 

Scope of the Study 

 The scope of this study was the Catholic Archdiocese of Benin with emphasis 

on Benin deanery. The choice of the Archdiocese of Benin was based on the fact that 

because the diocese is one of the biggest Catholic Archdioceses in Nigeria and as well 

as it been the citadel of the Benin ecclesiastical province. As of 2018 when statistics 

were conducted, there were 1.9 million Catholics in the Archdiocese (Catholic 

Heirachy, 2018). And it is also the diocese of the president of the Catholic bishop 
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conference of Nigeria. Therefore, the Archdiocese provided a better vantage point for 

considering the questions of the research. The researcher found this area appropriate 

for the goal of this research. The scope of this study was limited to two social media 

applications in Facebook and Twitter. 

Limitations and Delimitations of the Study 

 The global COVID-19 pandemic is still very much with us. Although vaccines 

are circulating the globe it is yet to be seen when things will normalize. Therefore, 

this particular situation is still very much with us and therefore it posed a limitation to 

our study especially moving from one location to another. To be able to overcome this 

limitation, the researcher first contacted those to be interviewed to ask if they are 

comfortable with sit-in interviews or online conversations. Fortunately, they all 

agreed but with strict Covid-19 restrictions such as social distancing as well as the use 

of face mask during conversations. The researcher was provided with a vehicle which 

was instrumental with movement from one location to another. This aided less contact 

with people in public mobility. 

Definitions of Key Terms 

Social communication: Social communications are interventions of the media such as 

the press, radio, and television on human society. And also in their very nature have a 

great influence on individuals and the whole of human society (Pope Paul IV, 1963). 

New media: New media looks at basically the dynamics of the field of computing and 

computer technologies. But in a stricter sense, it applies to digital technologically 

mediated communication (Hauer, 2017). 
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Social Media: The phrase ‘social media’ refers to the developing range of web-based 

and mobile telephone technologies and Internet-based applications that allow for the 

creation and exchange of user-generated content Animante and Akussah, (2021, p. 5). 

Some of these social media applications include Facebook, Twitter, WhatsApp, 

Instagram, Telegram, Snapchat, etc. In this study, social media is seen from the 

perspective of two social media applications. These social media applications would 

be Twitter and Facebook. 

Deanery: it is also known as the forane vicariate. The forane vicariate is the grouping 

of parishes into regional areas within the diocese (Pope John Paul II, 1983). In this 

study, deanery would be defined as the main focus area where this research would be 

carried out. For this research, the focus area would be Benin deanery. 

Diocese: A diocese is regarded as “a portion of the people of God which is entrusted 

to a bishop for him to shepherd with the cooperation of the presbyterium, so that, 

adhering to its pastor and gathered by him in the Holy Spirit through the gospel and 

the Eucharist, it constitutes a particular church in which the one, holy, catholic, and 

apostolic Church of Christ is truly present and operative (Pope John Paul II, 1983).” 

Archdiocese: An arch-diocese is also similar to what is defined in the diocese, the 

only difference is why a diocese is smaller in terms of territory, and an archdiocese is 

bigger in terms of region and territory (Pope John Paul II, 1983). This study will 

therefore understand Arch-diocese as the area in which this research would be done 

and this Archdiocese is the Archdiocese of Benin. 

Ecclesiastical Province: An ecclesiastical province is the bringing together of 

neighboring churches, bishops within certain regions/territories, with common 
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pastoral action of different dioceses to foster suitable relations and unity (Pope John 

Paul II, 1983).    

Bishop: A bishop is a priest consecrated with the functions of teaching, functioning, 

and the governance of a diocese (Pope John Paul II, 1983). 

Archbishop: An Arch-bishop simply put is a bishop who governs a big diocese at the 

same time governing a defined territory or districts of other smaller dioceses 

(Messmer. 1907). The Arch-bishop in this study is seen as the head of the Catholic 

Archdiocese of Benin where this research would be carried out. 

Summary 

 Social media plays a very vital role in different aspects of society. The fact 

that social media brings a new dynamic into the way we communicate shows the 

influence that it has had on society. From the background of this research, it was 

evident that indeed social media has had a great influence on the way communication 

flows especially in Churches. The Catholic Church in Nigeria is also using social 

media just like their western contemporaries as presented by some of the statistics. 

These statistics were a pointer to the use of social media in the country. The chapter 

has highlighted the formal introduction, background to the study, statement of the 

study, the purpose of the study, research questions and objectives, the rationale of the 

study, the significance of the study, assumptions of the study, scope of the study, 

limitations, and delimitations of the study, definition of key terms and chapter 

summary. 
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CHAPTER TWO 

LITERATURE REVIEW 

Introduction 

 This chapter looked at relevant literature and how they contribute to this 

thesis. This chapter contains four important elements in this work. The first looked at 

the theoretical framework of this research. This helped to understand the theory that 

best suits this study. We then looked at what scholars are saying in different literature 

reviews as regards our work. An empirical review also formed part of this work 

coupled with a conceptual framework.  

Theoretical Framework 

 This study employed technology determinism theory because of the influence 

that technology has on society. Through technology determinism theory, the 

researcher go to understand if indeed the Catholic Church in the Archdiocese of Benin 

(Benin Deanery) has been able to respond to the use of new technology in the 

propagation of the faith. 

Technology Determinism Theory 

 The historical background of this theory is sometimes attributed to Marshall 

McLuhan. However, the emergence of this theory is more commonly attributed to 

Thorstein Veblen (1857-1929). Veblen is an American sociologist and economist who 

tried to formulate the causal link between technology and society (Hauer, 2017). 

Technology determinist theory sees technology as a major mover in terms of the 

influence that technology has in history (Chandler, 2013).  Technology has had a 

gross effect on the way we operate in society and no sector is spared from this 

influence. According to  Hauer (2017), “the concept called technological determinism 
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denotes the approach promoting the thesis that the use of educational technology is 

influenced both by the user and his surroundings, but also, above all, by the 

technology itself.” (p. 1). Technology determinism theory simply helps to point out 

the fact that technology has a way of influencing the different aspects of society 

including how we communicate.  Mardian & Daniels (2019) defined technology 

determinism theory as "the theory that a society's technology determines its cultural 

values, social structure, and history”. (p. 220). 

According to Dafoe (2015), he saw technological determinism in two ways 

where he first sees the autonomy of technology and also how technology shapes 

society. This definition of Dafoe gives a pathway towards understanding this theory 

and what it entails. This theory tries to emphasize technology’s influence in 

engineering social change. This change also affects the way we communicate or pass 

information. In the aspect of communication, there has been steady growth and 

improvement. 

 Society is not stagnant and evolves daily. Technology plays a very huge role 

in making sure that society constantly experiences this growth. Hauer (2017) wrote: 

“the proponents of technological determinism argue that the society is influenced and 

shaped by technological development. It has to adjust and adapt to new technologies 

and innovations.” (p. 1). This adjustment means that the pattern and ways that we are 

used to will have to be altered by new technology. For example, our mode of 

communicating would drastically be influenced by new improved technological 

innovations such as social media, etc. In the manufacturing industry, this influence is 

also being felt as most companies are cutting down on manual labor as technology is 

taking over the jobs that were usually done by humans. 
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These changes being experienced are modeled by the technical change that is 

created by society (Hauer, 2017). In other words, the more society becomes creative 

in terms of technology, the more technology's evolutionary impact will continually be 

felt. When this effect is generated as a result of this technology, there is bound to be 

social change. As a society we have to be prepared to embrace, adapt and make the 

necessary adjustment when these new technologies are introduced (Mardian & 

Daniels, 2019). 

 This theory also took into account the influence that emerging media has had 

on human society (Azam et al., 2021). As we have seen in communication, the 

emergence of new technology has influenced the flow of information. This flow of 

information has enabled people to communicate freely with novel methods of 

communicating. This flow of information was influenced by new media technology. 

In the traditional media, we have seen that information flow is directed from the 

producer down to the consumers who are the audience. (Azam et al., 2021). 

Meanwhile, in new communication technology such as social media, the audience is 

not just a consumer but an active participant in the flow of information. In social 

media, there is a horizontal flow of information were users have the freedom and 

liberty to share, post, and like whatever information that they deem fit. Here, 

consumers and producers benefit from one another  (Azam et al.,  2021). It is 

important to state that technology determinism theory deals with three assumptions. 

Firstly, the media instill every act in society. Secondly, media shape perceptions and 

organize human experiences. Thirdly, media link the world. (Azam et al., 2021) 

The first assumption puts consumers in a situation where they cannot avoid the 

services of the media; in other words, the audience cannot do without the media. This 
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assumption holds because today, the evolution of technology in the world has made 

the media unavoidable. Wherever one goes to, he/she encounters the media either 

through the traditional means or through the internet and smartphones. 

 The second assumption points to the fact that media has the power to shape the 

perception of people. It possesses the power to control the way we see and view 

society. While this is true as we have seen over the years and are still seeing, it is 

important to state that society is beginning to influence what the media projects via 

the feedbacks that these various organizations receive. With the influx of social media 

and other new communication technology, this second assumption is changing. This 

is not in any way to deny the impacts of the media on society as regards the shaping 

of perception. 

 The third assumption talks about the interconnectivity that media brings to the 

world. In other words, media can link people from different backgrounds and different 

works of life. Through media, society becomes a global economic, political and 

financial system (Azam et al., 2021). This is where the global village comes to play 

where the gap of communication is bridged within society. 

 Although these assumptions mentioned above points to valid realities, some 

critics are associated with technological determinism theory. One of the stronger 

arguments of technological determinism theory is that technology has greater effects 

on society ( Adler, 2006). In other words, society does not influence technology. 

According to Adler, (2006), this ideology of technology determinism poses a worry 

stance as it is very questionable for the theory to assume that its influence is inevitable 

and naturally given. 
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 Adler’s point was also buttressed by (Chandler, 2013) who also said that 

technological determinism extremist standpoint is far from reality as factors such as 

political and economic factors or mere human attitude can influence the development 

of any society. Another scholar in criticizing the theory takes a different turn. He says 

that the development of any society is dependent on political influence. In other 

words, individuals can engage social factors that can influence and determine 

technological evolution (Feenberg, 1992).  

 In looking at the various critics the underlining factor raised is the fact that 

technological determinism theory tries to be absolute in its influence on society. The 

points raised by these various scholars attempt to demystify this claim by bringing out 

areas that are also very influential to the development of society. 

 The influence of technology on society cannot be underestimated. Society is 

influenced by various technological developments. In other words, society adjusts and 

adapts to the innovations that come with it (Hauer, 2017). Therefore, this study finds 

technology determinism theory as one that would better explain its importance to the 

Catholic Church in Nigeria especially in the Archdiocese of Benin City. This theory 

would help us understand that social media is a new technology that cannot be 

avoided. 

General Literature Review 

The Catholic Church Situation 

 According to Dyikuk, (2019b), Social Communication has always been part of 

the Mission of the Catholic Church. Social communication in itself has allowed the 

Church to enlarge the possibilities of reaching out to people of different contexts and 
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backgrounds. This is evident in certain documents of the Church such as Inter 

Mirifica and Communio et Progressio. 

 Inter Mirifica was a document set aside in Vatican II to address issues 

concerning social communication. Vatican II is the Second Ecumenical Council of the 

Roman Catholic Church. It is the Council that provoked changes in the Church. It 

began on October 11
th

, 1962, and ended on December 8
th

, 1965. The document Inter 

Mirifica was among the many documents promulgated in the council. It was 

promulgated by his Holiness Pope Paul VI on December 4
th

, 1963, two years into the 

second ecumenical council. The document was written to help the Catholic Church 

across the world embrace emerging new media technologies as an instrument to help 

society become closer and as well as for the propagation of the gospel. This document 

invites Catholics around the world to engage in using the media to its full capacity. 

The document of Inter Mirifica invites the church to use media morally in the sense 

that decisions from the media and those who benefit from them should be born out of 

moral tact and understanding (Pope Paul IV, 1963). 

 The wave of new communication technology all over the globe is a fact that 

cannot be erased or denied. It has not only impacted society but changed the scope of 

how we communicate and how information flows. It is therefore paramount that as 

these changes occur, society should be able to embrace these new technologies for 

improving lives. Different aspects of society are beginning to embrace these changes 

notably in the use of this technology to improve communication. 

 Religion particularly Christianity is beginning to see the importance of new 

communication technology. The Catholic Church has always been an advocate of 

using technology to serve the people. In her various documents on social 
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communication, this notion is greatly emphasized. The Catholic Church recognizes 

the role they play in enhancing the wellbeing of society. In the document Communio 

et Progressio promulgated in the Second Vatican Council (1971, p.1),  it was stated 

that  “The channels of social communication, even though they are addressed to 

individuals, reach and affect the whole of society. They inform a vast public about 

what goes on in the world and about contemporary attitudes and they do it swiftly. 

That is why they are indispensable to the smooth functioning of modern society with 

its complex and ever-changing needs, and the continual and often close consultations 

all this involves." This indispensability of communication technology further affirms 

its importance to the rapidly growing society. 

 Inter Mirifica invites the Catholic Church to become a very effective force as 

regards their presence and usage of social communication. In other words, the good 

press should be established. This press should be able to disseminate information 

about the church and as well as for the formation of good Christian judgments as 

regards information flow (Pope Paul IV, 1963). In continuation, (Pope Paul IV, 1963) 

states that the production and showing of films with solid moral value as decent 

entertainment, humane culture, or art, especially when they are designed for young 

people, should be encouraged with the help of an assured effective means. In other 

words, the Catholic Church ought to constantly come up with social communication 

contents that would help showcase the value and dignity of the human person.  

 The document on social communication inter mirifica, invites the Catholic 

Church to use whatever new media technology to its advantage. Different talking 

points came out of the document. These points include pastoral drive towards the 
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propagation of faith and doctrine, formation of conscience, and responsibility towards 

the media by individual and media houses. 

 Towards the propagation of faith and doctrine, the Catholic Church's 

utilization of the media enables the church the opportunity to reach out to society for 

its common good. The Church recognizes that the clergy plays a huge role in making 

sure that the media is used properly to fulfill the mandates of proper dissemination of 

information. It is also the clergy’s duty to help the faithful see media as not just an 

instrument of communication but also one that should be used in the propagation of 

the gospel. To further buttress this point, Pope Paul IV, (1963), reminded the clergy 

that they must constantly instruct and guide the faithful so that through the help of 

these same media, they may further salvation and strive for the perfection of 

themselves and the entire human family. Furthermore, the clergy themselves are 

invited to be open to using media in whatever capacity as long as it if for the 

promotion of faith. The clergy should also be ready to embrace the use of media 

without having a negative feeling to it as sometimes exhibited by some clergy and 

heads of dioceses or parishes. The use of media is aligning to what is demanded by 

the Church in inter mirifica. 

 The moral use of media by the laity is not also left out in this conversation. 

The church encourages them to have moral, Christian, and the human spirit in the use 

of social media so that they may be able to measure up to the expectations of God and 

mankind (Pope Paul IV, 1963). In other words, there should be proper moral use of 

the media. Ethical consideration has to be put in place so that the media can promote 

faith rather than become part of the ever-growing abuse of the use of media by the 
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society. The Church as a custodian of morals should be able to promote right use of 

the media.  

 The use of the media becomes paramount if the faith has to be propagated. 

Therefore, Second Vatican Council, (1971) said as representatives of the Church, 

clergy, and laity are increasingly asked to contribute by way of writing in the press or 

appearing on radio and television, or to collaborate in other areas such as filming. In 

other words, for this mission of using media, efforts have to be made in terms of 

activities within the sphere of media. 

 The youth and the young ones are at the very heart of new communication 

technology. The church also recognizes this reality and wants young people to be 

actively involved in social communication. In this light, the Catholic Church believes 

that young people should be encouraged to take up good qualities in social 

communication careers (Second Vatican Council, 1971). Subsequently, for those who 

are interested in working in the media, the hierarchies of the church should see what 

they can do in assisting such young people.  

 The establishment of media houses is prominent in Inter Mirifica, as the Pope 

invites dioceses across the world to set up communication offices that would help 

structure and educate on the proper and adequate use of the media by the people. Pope 

Paul IV, (1963), saw the media as a tool that could serve the purpose of enlightening 

mankind, that is, not only entertaining and instructing but also of spreading the 

message of the gospel. The most important and cherished media institution of the 

Catholic Church in Rome is the Vatican Radio, which is the official radio of the 

Vatican City. But the Catholic Church also has other media institutions across the 

globe that spread the gospel and doctrines. A popular example from the USA is The 
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Eternal World Television Network (EWTN). This television network contributes 

immensely to the spreading of the doctrines and traditions of the Church. 

 It is important to state that in Africa, the Catholic Church is also embracing 

the use of various media in reaching out to its members. Media houses like Ukweli 

Television Kenya, Capuchin Television (Kenya), and Loyola Video Production 

(Zambia) are examples of the church's use of the media. There has also been a gradual 

shift from traditional media to social media, as most of these media houses in the 

continent and across the globe now own social media pages and handles that help 

them reach out to their online audience. 

 The Catholic Church is aware that the media is a powerful instrument that can 

either unify as well as create controversies and dangers, hence there should be proper 

formation on the use of media John Paul II, (1985, p12) says that "young people, 

therefore, are the first and most immediate receivers of the mass media, but they are 

also the most exposed to the flood of information and of images which arrive in the 

house through the media. Furthermore, it is not possible to ignore the danger of 

certain messages, transmitted even during the hours when youth listening and viewing 

is at its peak, slipped in under cover of ever more explicit and aggressive advertising, 

or introduced in shows which give the impression that the life of man is regulated 

only by the laws of sex and violence." 

 The question of isolation is also a danger of the new media that is highlighted 

by Pope Francis in his message on the 53
rd

 day of social communication. He said that 

web creates isolation, a trap that thinks we can get the satisfaction that we need 

online. What this does to the young ones is that it makes them social hermits and 

makes them caught out from the realities of society (Pope Francis, 2019). The church 
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in this situation plays a very important role in helping the youth understand that 

although it is important to embrace social media, they should be aware of the dangers 

it poses to the concept of human dignity if not properly used. 

 To minimize the dangers that may come as a result of the use of this new 

media, constant involvement of the clergy and lay faithful is vital in making sure that 

the media is used as a positive tool for the service of humanity. One way this can take 

place is in the educational sector and proper formation of conscience on how to use 

media. In Second Vatican Council, (1971), communion et progression, it is stressed 

that “Catholic universities and educational institutions should be more assiduous in 

the promotion of scientific studies and research on social communications. They will 

try to collate all the findings of the research, themselves play a part in this research, 

and make all of it available to the service of Christian education. While they will need 

financial help from others for these projects, they too will readily cooperate with other 

institutions.” 

 Apart from the use of educational sectors, the Catholic Church yearly 

organizes World Day of Communication for young people. This occasion offers the 

Pope the opportunity to admonish the Church and young people on the need and 

importance of media and communication in society. To date, she has organized 54 

such events with the last held in 2020. These activities and this document indeed 

show how the media is crucial for the propagation of faith and doctrine. 

 It is important to state here that although new media such as social media was 

not mentioned in social communication documents such as inter mirifica and 

communio et progressio, they both give insights into the importance of whichever 

media that humanity would use in communication. Also, the church's yearly social 
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communication day takes into consideration the ever-growing influence of social 

media on society and the church. 

 The church sees the media as an opportunity of bridging the gap especially 

with regards to evangelization and promotion of faith. The missionary and evangelic 

nature of the Church emphasizes the (WHAT) and the (How) of the propagation of 

faith (Lando, 2008). In other words, the contents of the message and the medium in 

which that message is being communicated are very key. With new media technology, 

it has become important that these new mediums be embraced for effective 

propagation of faith and doctrine. The more our century is been characterized by these 

new media and social communication, the more it is becoming obvious that we cannot 

do without them (Pope Paul IV, 1975). 

To support Pope Paul IV words on the importance of media, the Pontifical 

Council of Social Communications, (2002a) put it right when they said "the media 

offer important benefits and advantages from a religious perspective: they carry news 

and information about religious events, ideas, and personalities; they serve as vehicles 

for evangelization and catechesis. Day in and day out, they provide inspiration, 

encouragement, and opportunities for worship to persons confined to their homes or 

institutions."(p. 5). The last statement is very true as it was seen that the internet and 

social media enabled the Catholic Church to offer masses online for their faithful 

during the height of the COVID-19 pandemic. 

 The fact that propagation of faith is at the heart of the Catholic Church’s 

mission makes the internet all the more relevant to this discourse. It is relevant to the 

numerous programs and activities in the church including evangelization and re-

evangelization of its members, her missionary work ad gentes, catechesis, 
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governance, pastoral counseling, and spiritual education (Pontifical Council of Social 

Communications, 2002b). 

 The Church as earlier mentioned understands that technology is a product of 

human development that comes with its flaws and thus encourages prudence and 

proper education before it is employed. Another way that the Church proposes can be 

helpful in the proper uses of the internet and media is having an industry code of 

ethics that would help preach the responsible use of the internet at all times (Pontifical 

Council of Social Communications, 2002a). In general, the Catholic Church believes 

strongly in the use of the media in all its capacity in the propagation of faith and 

doctrine. And in doing this, there should be adequate adherence to all the needed 

ethics. 

The Nigerian Catholic Church Situation 

 The Catholic Church is not just domiciled in Rome; it cuts across the length 

and breadth of human society. Therefore, the church in Nigeria forms part of the 

wider audience of the Catholic Church. The use of media in the Catholic Church in 

Nigeria is not new especially in terms of evangelization. But the ever-growing 

Pentecostalism has somewhat created a bit of a lacuna in the use of the media.  The 

razzmatazz that is created around the packaging and repackaging of the gospel by 

Pentecostalism means that many Catholic Pastors are being put on their toes as 

regards the media (Dyikuk, 2019). Propagation of faith is done by different 

denominations and in our current times, the one with the most influence on the 

internet can sway the audience to their church or denomination. In fact most 

denominations in a bid to increase membership beyond their context, area and 
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geographical location, are embracing new technological alternatives to actualize this 

motive (Nsereka and Nwanze, 2021).  

According to Dyikuk, (2019) “while it is argued that the Catholic Church has 

rich theological content because of her history and pedigree, Protestantism and 

Pentecostalism are increasingly debuting newer ways of sheep-stealing through 

repackaging their messages on telecasts and various media platforms such as TV, 

radio and the Internet.”(p. 15). This observation by Dyikuk is a reality that seems to 

be the case in the Nigerian context. There is no doubting the reality of the richness of 

the doctrine but the question of whether they have been able to embrace the use of 

new media in the propagation of faith is something that is yet to be seen. 

 There is certainly an argument that there are certain Catholic Priests who have 

embraced the use of social media for the propagation of the faith. Catholic Priests like 

Bishop Matthew Kukah, Father George Ehusani, and Late Father Munachi Ezeogu 

were pioneers of priests engaging the faithful through the media. They have all 

contributed immensely to the cause of propagation of faith through the media. But 

their effort is simply as a drop in an ocean (Dyikuk, 2019). There is the hope of 

progress though, as we are seeing new generation priests like Father Alfred 

Agbonlahor, Father Cornelius Amu, and Father Kevin Anetor are continuing to use 

social media in the propagation of the faith. But again, this is merely scratching the 

surface as compared to what Pentecostalism is doing. 

 The question in this context is why the Church in Nigeria is not embracing the 

use of new media since inter mirifica encourages the church in the use of new media 

technology for the propagation of the faith. Dyikuk, (2019, p. 100) cited that “the lack 

of will-power to incarnate the media into the Nigerian pastoral context is another sad 
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reality that has remained a clog in the wheel of progress regarding using the means of 

communication in the mission of the Church in Nigeria.” This means that there may 

be a lack of investment in communication infrastructures that may be hindering the 

full involvement of the church on social media. According to Dyikuk, many dioceses 

in Nigeria are not willing to invest in these structures. And it is for that reason that 

many Pentecostal churches are giving the church a run for its money because of the 

investment they are making in new technologies such as social media (Dyikuk, 

2019b). 

 This use of social media has indeed enabled Pentecostalism to get a hold of 

their faithful in full force. With the encouragement of inter mirifica on the use of 

media, (Ihejirika, 2008, p. 83) says that "in contrast to the Pentecostals, the Catholic 

Church as an institution has exhibited ambivalent attitudes towards the media, which 

has bordered more on the negative." In other words, there is still some negative 

understanding of the new media by the Catholic Church in Nigeria. This attitude of 

the Church in Nigeria in viewing the use of social media from a negative point of 

view has affected their approach towards using it for the propagation of faith (Dyikuk, 

2019). And if there has to be change, mentality and attitude need to change towards 

the use of new media for the propagation of faith and doctrine. 

 The Catholic Church as a propagator of the use of media for promoting faith 

and doctrine highlights its importance in her doctrines on social communication. The 

Nigerian Church is part of that universal Church and has to implement most of the 

points raised in inter mirifica. While the universal church seems to be doing well in 

embracing this new media, scholars such as Dyikuk and Ihejerika give a different 
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opinion that the Catholic Church in Nigeria is far from fully taking advantage of new 

media technology as compared to other Pentecostal churches.   

Empirical Literature Review 

 The Catholic Church in Nigeria has experienced tremendous growth since the 

missionaries brought Catholicism to the West African country. This is attributed to 

the vibrant clergy and laity (Dyikuk, 2019). There is also the conversation that its 

growth can also be attributed to the growing population of the country. Others like 

Ekeocha say that the church in Nigeria is consoling, it shapes the mind as well as 

serves as home to its faithful (Ekeocha, 2017). 

In Nigeria, there are 56 Catholic dioceses. Each of these dioceses is grouped 

into what the Catholic Church calls ecclesiastical provinces for better governance. 

There are nine ecclesiastical provinces and each of the dioceses is grouped into 

provinces with an Archdiocese as its seat. Each of these dioceses has independent 

governance with a bishop or Archbishop as the head of the Catholic Church in that 

diocese. Each diocese is also divided into deaneries that consist of several parishes. 

Each of these deaneries is headed by a priest that is appointed by the bishop. The dean 

of each deanery reports to the bishop on the happenings within the various deaneries. 

The Catholic Church in Nigeria has also embraced the use of various media 

especially the traditional media. Different dioceses in the country are setting up 

communication offices to pilot the media affairs of the diocese. Some of these 

dioceses are present in television, radio, and newspaper. In the catholic diocese of 

Abuja, they own their television network called "Catholic Television of Nigeria". The 

Catholic news service of Nigeria (CNSN) also owns a radio station that is used to air 

some of the programs and activities of the Catholic Church within the context of 
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Nigeria and beyond. All of these are pointers that the Catholic Church in Nigeria is 

familiar with the importance of media in the ministry of evangelization. 

 Pentecostalism in Nigeria has also rapidly increased. One major reason that 

has happened is their use of new media technology. Statistics published reveal that the 

top 5 churches with a large presence on social media in Nigeria are all Pentecostal 

Churches. They include Christ Embassy (they have 10million followers in their 

church app called Yokos), Synagogue Church of All Nation (1.6 million Youtube 

followers and over 3.7 million followers on Facebook), Living Faith Church (220,000 

subscribers on Youtube and they recently launched their app, Winners World App), 

Redeemed Christian Church of God (3.1 million Facebook followers) and Dunamis 

Gospel Church (following of 598,000 on Facebook alongside 1.3million Facebook 

followers of the pastor in charge) ( Oshin, 2021). 

 An online newspaper, daily nation corroborated the above statistics and also 

included new Pentecostal churches that have also excelled in the use of social media 

to reach out to members and propagate the faith. On Twitter, church leaders on the 

platform include Pastor Chris Oyakhilome of Christ Embassy (1.2 million followers), 

Pastor Adeboye of Redeemed Church (322,000 Twitter followers), Pastor Adeyemi of 

Daystar Christian Centre (350,000 followers), Pastor Tunde Bakare (225,000 

followers), Bishop David Oyedepo of Living Faith (105,000 followers) and Pastor 

Paul Adefarasin of House on the Rocks (69,400 followers) (Oguntola, 2017). 

 These figures presented above show the speed at which the Pentecostal 

churches are embracing the use of social media on Twitter and Facebook. And what 

this has done for this Pentecostal churches is that the internet has helped them to 

bridge impediments of time and distance in their bid to reach out to their numerous 
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members home and abroad (Nsereka and Nwanze, 2021). This begs the question: why 

is the Catholic Church in Nigeria not doing enough to match these social media drive 

exhibited by their Pentecostal counterparts? 

Social Media is a groundbreaking space that society has already established 

that has brought a new dimension into communication. The Catholic Church to some 

extent has also ventured into the use of social media. In Nigeria, the Catholic Church 

is beginning to use this platform to bring the good news to the people especially the 

youth (Dyikuk, 2019b). Many members of the Catholic Church are appreciating the 

use of social media especially when there are cases where one cannot physically 

attend mass. Despite all this, it is yet to be seen whether or not the Catholic Church in 

Nigeria has fully embraced this new technology called social media. 

The Catholic Church in the Archdiocese of Benin 

 A short history of Catholicism in the archdiocese of Benin is traced back to the 

15
th

 and 16
th

 centuries. The Portuguese missionaries brought Catholicism to the 

people of Benin City. Adamolekun, (2016) pointed out that the Portuguese gained 

access to Benin City through trading of items such as pepper, gold, ivory, and slaves. 

And because they were Catholics themselves, the missionaries decided to introduce 

Catholicism to then Oba Esigie (King) who was the ruler of the Benin Kingdom. 

 Oba Esigie was very impressed with the Portuguese and their religion and 

decided to convert alongside his household and council of chiefs. He demanded a 

priest from the then King Manuel of Portugal. The King granted Oba Esigie his wish 

and a priest was sent to Benin and churches were built (Adamolekun, 2016). One of 

the famous churches that were first built was named Holy “ARUOSA” which means 

the holy eyes of God and is still very much in existence in Benin, although it is now 
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used for traditional worship after the Portuguese missionaries failed to return. 

Catholicism was the first to arrive in the ancient city of Benin and its wings still 

spread across the length and breadth of the city. But currently, the situation shows that 

Pentecostalism is beginning to increase in numbers as regards churches. Most 

indigenes believe that if the Portuguese missionaries had returned, the whole of Benin 

would have been fully Catholic. 

 Pentecostalism gained prominence in Benin and Nigeria through one of its 

very first forbearers, Archbishop Benson Idahosa (Dyikuk, 2019b). He was the first to 

start tele-evangelization. He was the pioneer of preaching through the media. His 

influence in the church in Benin City was felt as other Pentecostal denominations 

began to move towards tele-evangelization. And similarly, new generation 

Pentecostal pastors have now migrated into using both traditional media and social 

media for their evangelization. 

 The Archdiocese of Benin City is one of the biggest Catholic dioceses in 

Nigeria. It was established in 1950 as a diocese and raised to the status of an arch-

diocese in 1994. It has 3 deaneries, namely; Benin deanery, Iguobazuwa deanery, and 

Abudu deanery. All the parishes situated in the arch-diocese are divided into these 

three deaneries. Benin deanery currently has 40 parishes, Iguobazuwa has 23 parishes 

and Abudu has 19 parishes. The Archbishop of Benin City is the vice-president of the 

Catholic Bishop Conference of Nigeria (CBCN). As one of the biggest dioceses in 

Nigeria and as head of the Benin ecclesiastical province, the Benin diocese offers a 

good specimen for studying the media presence of the Catholic Church in Nigeria. 

This study will place an accent on Benin deanery which coordinates 40 parishes in the 

diocese. 
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 It is important to state that the Archdiocese of Benin is not also left out in 

engaging its faithful using the media. Aside from having an office for social 

communication for the Archdiocese, the church owns a printing press as well as two 

official newspapers for the archdiocese (Veritas and the Evangelist Newspaper). 

Although these are signs that the Catholic Church in the Archdiocese of Benin City is 

not entirely alien to the use of media in reaching out to its faithful, there are also signs 

that the new media is been embraced gradually. But what we do not know is to what 

extent the Archdiocese of Benin has invested in the use of social media for the 

propagation of faith and doctrine. And if these investments exist, what are the 

activities that are being carried out specifically? 

Conceptual Framework 

 A conceptual framework can be seen as interlinked concepts that are strung 

together to give a better understanding and comprehensive knowledge of a 

phenomenon (Jabareen, 2009). The conceptual framework and theoretical framework 

become a research model. It is not just the mere collection of concepts but a construct 

in which the concepts play integral roles in the research (Jabareen, 2009).  
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                                                                                                           Dependent variable 

 

 

 

 

 

Independent Variable  

   

 

Intervening Variables 

Figure 2.1: Conceptual Framework 

Source: Researcher, (2022) 

Discussion 

Figure 2.1 illustrates the relationship between the variables in the study. This 

research was based on two variables: the use of social media for the propagation of 

the faith in the Archdiocese of Benin City and Technological determinism theory 

(new media technology). It stems from the fact that technology changes the dynamics 

of communication in society in general and most especially the church.  

Summary 

 This chapter focused on what other authors have contributed to the area of this 

study. The chapter began by looking at the theory best suited to this work. In doing 

that, technological determinism theory was chosen as the theory for this study. 

Afterward, we reviewed the general literature more deeply through the lenses of other 

authors and then continue the same dynamics in the empirical literature. The chapter 
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concluded by putting forth a conceptual framework before a chapter summary at the 

end. The next chapter would see us give analysis from data collected. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

Introduction 

 In this chapter the researcher discussed the methodology to be used in the 

research. It specified the research design as well as details regarding the population of 

the study, sample size, and sampling technique. It then highlighted data collection 

techniques which will be a quantitative analysis of social media handles, ethical 

consideration and, data analysis, and then the summary of the chapter. 

Methodology 

 The broader picture of this research was founded within the philosophical 

paradigm of pragmatism. In his structure of scientific research, Thomas Kuhn defined 

a paradigm as an assembling of thinking using philosophical constructs (Kuhn, 1962). 

The Philosophical paradigm of pragmatism takes into account the reality of the human 

experience. Pragmatism understands truth as something that changes over time with 

experience, therefore what is obtained in research should be viewed or seen as 

provisional truth (Johnson & Onwuegbuzie, 2004). Pragmatism is a philosophical 

approach to the question of two kinds: questions of epistemology and ontology.  

 Epistemology is derived from the Greek word Episteme, which means 

knowledge. It looks at issues of how individuals come to know and how this 

knowledge influences their cognitive processes of reasoning and thinking (Hofer & 

Pintrich, 1997). In research, the question of epistemology is helping the researcher 

come to an understanding of the study in question. In making an understanding of a 

research valuable the question of ontology also becomes paramount. According to ( 
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Jacquette, 2002) ontology as a discipline deals with the method of philosophical 

inquiries into problem concepts that their existence is factual.  

Epistemologically speaking, the pragmatist researcher believes strongly in the 

fact that experience plays a huge role in understanding the question of truth, 

especially when describing the reality of things. The ontological aspect of this 

research sees the researcher as a believer of truth that is not stagnant, in the sense that 

the researcher sees the world as that evolves with new realities. Therefore, the 

research would be from the lens of pragmatic reality. These two philosophical terms 

are working hand in hand with the researcher to help the researchers understand 

whether or not the Catholic Church in Nigeria has implemented some of the points 

raised in inter mirifica especially in the area of social media. Therefore, mixed 

method research methodology would be used for this research because the 

researcher's point is from a pragmatic school of research. 

 

Mixed Method 

 Different scholars were credited to be the fathers of the pragmatism school of 

thought. These scholars include; Charles Sanders Pierce (1839-1914), William James 

(1842-1910), and John Dewey (1855-1916). Their school of thought originated in the 

United States in 1870 (Legg & Hookway, 2021). All of these pragmatists had as a 

goal to focus on theorizing meaning, inquiry, and the nature of truth. Dewey and 

Pierce in particular came up with a profession of social work that would be an 

expression of pragmatist ideas (Legg & Hookway, 2021). 

 This study adopted mixed method as the method used in collecting data. 

According to Kim, (2019), mixed methods are strategies used to conduct research 
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using both quantitative and qualitative methods. This style of research method helps 

the research produce answers to questions that would be raised in the research. Mixed 

methods are not just to be seen as a two-way method, but rather a three-way 

dimension where there is comparison, interpretation, and integration (Kim, 2019). It is 

a method that tries to give a holistic view in regard to a particular idea. Creswell, 

(2014) in his understanding of mixed method says mixed method is an approach to 

research in the social, behavioral and health sciences in which the investigator gathers 

both quantitative and qualitative data, drawing a combined interpretation based on the 

strengths of both methods to better understand research issues or problems. One core 

assumption of this method is that it takes effort to combine statistical trends with lived 

personal experience that provides a better understanding of a research statement or 

problem (Ayiro, 2021). 

 It is important to state that mixed method is more than just putting quantitative 

and qualitative data together. It goes beyond just used the name for the sake of it in a 

research or a study. It is more of collecting data from both qualitative and quantitative 

data, analyzing them and integrating them in a way that it gives a definitive 

understanding of the research or study (Ayiro, 2021). 

 Johnson & Onwuegbuzie, (2004) reinforce the dynamics of mixed methods by 

saying "It is an expansive and creative form of research, not a limiting form of 

research. It is inclusive, pluralistic, and complementary, and it suggests that 

researchers take an eclectic approach to method selection and the thinking about and 

conduct of research. What is most fundamental is research methods should follow 

research questions in a way that it offers the best chance to obtain useful answers.”(p. 
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17). In the same light, mixed methods offer this study the opportunity to be extensive 

in collecting data and information that would be beneficial to it.     

 For this method to be expansive, this study collected data from the parishes 

within the Benin deanery in the Catholic Archdiocese of Benin City. In-depth 

interviews were conducted with the Archbishop, Dean of Benin Deanery, and the 

priest in charge of social communication in the diocese. Although the Archbishop 

declined the interview, he directed the researcher to the other primary interviewee 

even though they were already part of the study. The reason why they were 

interviewed is because they represent a vital part of the clergy as regards this study. 

Questionnaires were also given to parishioners who represent the perspective of the 

laity and Facebook and Twitter handles were examined to see what was posted on 

pages of each parish in the deanery. The research used mixed method because the 

results from the research will be in line with the objective of the research. The 

justification for this method is that mixed-method help convey a powerful voice from 

the voice of the clergy and laity as regards the use of social media for the propagation 

of faith and doctrine. In other words, triangulation will be crucial in seeing how both 

methods can help resounding information as regards this study. 

Research Design 

 According to Kothari, (2004) “research design is the arrangement of 

conditions for collection and analysis of data in a manner that aims to combine 

relevance to the research purpose with economy in procedure. He further states that 

the research design is the conceptual structure within which research is conducted; it 

constitutes the blueprint for the collection, measurement, and analysis of data."(p. 31).  

Daystar University Repository

Library Archives Copy



 

 

39 

 

 This study adopted the exploratory research design. This design was well 

suited for this study because not much research had been done on the use of social 

media by the Catholic Church in Nigeria. The study also engaged with mixed methods 

to identify the presence of the church on social media in Nigeria. The data collected 

placed focus on the Catholic Arch-diocese of Benin with emphasis on Benin Deanery. 

The data collected were integrated to get the desired result of the research. The 

researcher began with the quantitative research and then followed by the qualitative 

research and finally, results were merged.  

Population 

 The population is "the theoretically specified aggregation of the elements in a 

study in which a sample is selected." (Babbie, 2011, p. 211). The population of this 

study comprises all the 40 parishes (Catholic Archdiocese of Benin City, 2021) in 

Benin Deanery in the Archdiocese of Benin City, with an estimation of 72,000 

parishioners (Fr. Edwin Omorogbe, personal communication, 2021). This also 

included studying the Facebook and Twitter post of these parishes. Some of the posts 

that were looked at include; daily masses, the teaching of Catholic doctrine, formation 

of conscience, prayers, activities of the parish, church documents, general 

information, and inspirational quotes. These posts were duly examined from 2015-

2019, the reason for this was because the researcher intended to look at the activities 

carried out on these platforms pre-Covid-19 pandemic. All these were carried out to 

see if they contributed to the propagation of faith and doctrine. 
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Target Population 

 An accessible population can also be regarded as a target population. 

According to   Kothari, (2004), a target population is the entire assembly a study is 

interested in from which a sample is gotten to draw conclusions. 

 In this study, the accessible population was the same as the population itself. 

What this means is that the total population would be 72,000 parishioners in Benin 

Deanery of Catholic Arch-diocese Benin. The reason why this study looked at Benin 

deanery is that the deanery is the biggest in the Archdiocese and therefore it accorded 

the researcher easy access as well as a general understanding of the study. 

Sample Size 

 Sample size determination is the technique of selecting the number of 

observations to include in a sample. According to Singh & Masuku, (2014), “the 

sample size is an important feature of any study or investigation in which the aim is to 

make inferences about the population from a sample.” (p. 6). Benin deanery has forty 

parishes. 

 Therefore, data was collected from the parishes within the deanery to find out 

their presence on social media (Facebook and Twitter) and as well as their usage for 

the propagation of the faith. 

Sampling Technique 

Sampling involves the selection of a number of study units from a defined 

study population (Phrasisombath, 2009). Sampling procedures consists of probability 

and non-probability sampling procedure. The researcher employed Random and 

stratified sampling procedure to identify research participants. Random sampling 

technique was used to select those that would be interviewed. Stratified sampling was 
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used to pick members of each parish that were involved in the collection of data. 

Stratified sampling involves dividing the population into smaller groups that are 

referred to as strata (Sharma, 2017). 

This study employed Yaro Yamene’s formula to be able to get the sample size 

of this research. The formula states that n = N/1+N(e2) (Yamane, 1967). Where: n = 

required sample size, N = population of the parishioners in Benin Deanery (72,000), E 

= precision level (at a precision level of 95% with a +/- 5) margin with the set 

precision level at 0.05. Following this formula, the required sample size was 

calculated as follows: 

72000÷1+72000×0.0025 = 398 

What this means for this study is that the sample size was 398 respondents. 

Therefore, the respondents all came from the 40 parishes. However, because of the 

geographical locations of these parishes, it was unrealistic to move around all 40 

parishes. Therefore, parishes were grouped into economic clusters, i.e Urban, Semi-

Urban, and Rural clusters (with 20 parishes from all the clusters put together). This 

way each cluster were represented in the study. 

To determine those who participated in the collection of Data, a stratified 

sampling method was employed. In other words, parishioners were grouped into strata 

to have a better representation of various voices in the Parish. These strata included 

the Catholic Men Organization (C.M.O), Catholic Women Organization (C.W.O), 

Catholic Youth Organization of Nigeria (C.Y.O.N), and Catholic Girls Organization, 

chairpersons. 
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The rationale behind the researcher’s choice of Random and stratified 

sampling is because of the size of the population and it will be cost-effective and as 

well will not compromise the data to be collected. 

Table 3.1: The Diagram of Sample Size Calculation of Parishes in Benin Deanery 

Number of Parishes Population Sample Size (5%) 

Urban (13) 30,000 166 

Semi Urban (11) 23,000 127 

Rural (16) 19,000 105 

Total 72,000 398 

 

Data Collection Technique 

This study collected data from Benin deanery in the Catholic Arch-diocese of 

Benin City in Nigeria. The focus was on social media handles such as Facebook and 

Twitter to see if through them they have been able to actualize the points of inter 

mirifica. The instruments used as the source of collecting data were through 

questionnaires for parishioners, in-depth interviews with the archbishop (Although he 

declined), priest in charge of social communication in the diocese, and the dean of 

Benin deanery, making it two interviews as it was explained that the Archbishop 

declined. The reason the researcher interviewed these people is that they represent one 

of the two arms of the church (clergy and laity). And also, content analysis was 

conducted on the Facebook and Twitter handles of parishes to see if the content 

posted on these handles is geared towards the propagation of faith and doctrine. The 

collection of data from the social media handles of the parishes was done after the 

interviews and questionnaires were collated. 

Types of Data 

  This research used mixed method approach in collecting primary data. Thus, 

triangulation became paramount. Meaning there was corroboration between 
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quantitative and qualitative methods to gain a complete picture of the research 

(O’Cathain, Murphy &  Nicholl, 2010). Ultimately triangulation is important to see 

how both methods complement each other in their advantages and disadvantages. 

Data Collection Procedures 

 In this study, respondents from the sample were asked to fill a questionnaire 

from the sample that will be collected. The questionnaire was used to collect 

quantitative primary data. For the Qualitative primary data, the interview was 

conducted on the priest in charge of communication in the diocese as well as the dean 

of Benin deanery. The Archbishop was excluded because he declined for various 

reasons. For objectivity purposes, the researcher carefully sourced online data from 

the social media handles which then was analyzed using MAXQDA. The researcher 

also used a research assistant to help in the collection of Data. 

Pretesting 

Pre-testing is where data is collected on a small group before the main study is 

conducted. (Hilton, 2015) points out that pre-testing, “helps to know how well the 

items were understood and interpreted, to provide insights into the general quality of 

the formatting, acceptability and face validity of the measure and to consider if the 

method of administration (i.e. self-complete, interview or telephone administered) 

would impact upon respondents interpretation of items.”(p. 22-23). 

A pre-test was conducted in Lagos diocese different from the diocese that was 

used as the scope of study to see if they are present on social media and if they use 

them for the propagation of the faith. 
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Data Analysis Plan 

 Data Analysis is a process of inspecting, cleaning, transforming, and modeling 

data to highlight useful information, to avoid inconsistencies, incompleteness, and 

suggest conclusions to support decision-making (Kumar, 2011). After collecting data, 

the researcher analyzed and categorized each of the findings and later translated them 

into messages that are meaningful and comprehensive. SPSS and MAXQDA were 

used by the researcher in analyzing data. 

Ethical Consideration 

For ethical purposes, this study was well conducted by the researcher with all 

the commitment that it required. It is unethical for a researcher to collect or use 

information that he/she did not produce without proper consent and willingness from 

the owner (Kumar, 2011). In this light, consent was sought out on the research subject 

before it was carried out. The researcher first sought out approval from the supervisor 

for clearance after which the document was sent to Ethics Review board (ERB). After 

approval from ethics review board, the researcher then submitted the thesis proposal 

to National Code of Health Research Ethics in Nigeria and then from the Catholic 

Arch-diocese of Benin City for which this study was conducted. The researcher also 

assured participants in this research that their responses and interviews would only be 

used for academic purposes. 

Summary 

 This Chapter began by highlighting the research design and methodology that 

was used for the study. To be able to make sense out of this chapter, we began by 

looking at the research design that would be used. Afterward the population of the 

study, the accessible or target population was stated. Sample size and sample 
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procedure and data collection method were employed. The chapter concluded by 

highlighting the types of data it will seek and the procedure of data collection. It also 

indicated a pretest of the study which was conducted, ethical consideration which 

were looked into and the procedure for data analysis, and finally a chapter summary. 

The next chapter will be to present the data that was collected and how they were be 

interpreted. 
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CHAPTER FOUR 

DATA PRESENTATION, ANALYSIS, AND INTERPRETATION 

Introduction 

 This chapter presents a report on the findings of the study based on the data 

that was collected from the field. The data collected and analyzed where from three 

major sources. They include questionnaires, interviews, and content analysis 

(Facebook and Twitter handles). This chapter  therefore focuses on the findings from 

the field and make sense of these findings. These findings will be presented in tables 

as well as figures. Findings will also be expressed in percentages for clearer 

understanding and easy interpretation. The findings of this study places focus on the 

presence of the Catholic Church on social media and how this presence helps in the 

propagation of faith and doctrine. Finally, the chapter will express the efficacy in the 

use of social media in propagating the catholic faith and doctrine. 

Data Analysis and Interpretation 

 The data was collected through questionnaires, interview and content analysis. 

The population size amounted to 72,000 parishioners from 40 parishes within the 

Benin deanery. A sample size of 398 was taken to determine the number of 

questionnaires to be distributed. Also, parishes where distributed into strata and 

because of geographical location 20 parishes where selected and randomly picked for 

collation of data. Content analysis was conducted on social media accounts (Facebook 

and Twitter) from 2015-2019. Key information was collected on coding sheet and 

then analyzed. Also, the interviews where duly coded and analyzed using themes that 

represented the conversations from the interviewee. The findings of this study were 

used to address the research questions, namely: to establish the presence of the 
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catholic church in the Archdiocese of Benin (Benin Deanery) on social media 

(Facebook and Twitter), the efficiency of Facebook and Twitter for the propagation of 

faith and doctrine and how frequently these social media handles are used for the 

propagation of faith and doctrine in Benin deanery. It is important to state that the 

research began by first Analyzing the questionnaires, after which interviews were 

analyzed followed by content analysis and then a detailed report on findings from all 

three. 

Response Rate 

 The study targeted a sample size of 398 drawn from Benin deanery in the 

Archdiocese of Benin City. However, after thoroughly cleaning, analysis and sorting 

out of the data collected, it was discovered that 6 questionnaires returned properly 

unattended to. With this mind, they were eliminated and the remaining 392 were 

examined and attended to. Hence the percentage of response amounted to 98.4%. 

According to (Babbie,  1990), when a response rate efficiency of over 70%, such a 

response is termed as good. Therefore, the response rate of this research was adequate 

enough to provide data for analysis that is suitable for making generalizations and 

conclusions. 

Gender of the Respondents 

 The study sought to find the gender of the respondents. It was gathered that 

out of the 392 respondents analyzed, 50.8% of the respondents were female and 

49.2% respondents were male as expressed in Table 4.1. 
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Table 4.1:Gender of the Respondents 

 Frequency Percent 

Male 193 49.2 

Female 199 50.8 

Total 392 100.0 

  

The findings in Table 4.1 gives a clear indication that the majority of the 

respondents were women. These finding was a clear indication of a representation of 

both genders in the study. 

Age Bracket 

 The study also looked into the age bracket that responded the most. In Table 

4.2, it was gathered as indicated below that the respondents within the age bracket of 

38-47 accounted for 25.3% closely followed by the respondent within the age bracket 

of 28-37 that also accounted for 22.4%.  

Table 4.2: Age Bracket of the Respondents 

 Frequency Percent 

No Response 3 .8 

18-27 82 20.9 

28-37 88 22.4 

38-47 99 25.3 

48-57 60 15.3 

58-67 41 10.5 

68-77 17 4.3 

78 and above 2 0.5 

Total 392 100.0 

 

 What this Table 4.2 means is that Respondent from the age bracket of 38-47 

participated actively in their response to the questions presented in the questionnaire. 
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Academic Qualification 

 The researcher targeted the academic qualification of the respondents. The 

research sought to see the academic qualification of the respondents and most 

importantly how they engaged the questionnaire. 

Table 4.3: Academic Qualification of the Respondent 

 Frequency Percent 

No Response 8 2.0 

Primary 9 2.3 

Secondary 72 18.4 

Diploma 60 15.3 

Degree (Undergraduate) 178 45.4 

Masters 61 15.6 

PhD 4 1.0 

Total 392 100.0 

 

 The study found that in terms of academic qualifications, those who are in the 

degree (undergraduate) category accounted for 45.4% of respondents. This was 

followed closely by the secondary respondents who accounted for 18.4 percent. The 

higher number of degree (undergraduate) holders was expected given the fact that in 

Table 4.2 the age bracket with the most percentage points to the fact that it may 

explain that most of the respondents are literate. 

Social Media Information 

Presence on Social Media 

 In other to understand the presence of social media by the respondents, the 

researcher asked the respondents what social media platforms they are in. The 

findings indicate that the respondent’s presence on social media is very encouraging. 

The findings therefore established that 35.2% of the respondents use WhatsApp, 

27.9% of the respondents use Facebook and 8% of the respondents use Twitter. All 

these are made visible in the Figure 4.1. 
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Figure 4.1: Presence on Social Media 

  

These findings seem to show that the respondents are more present on 

WhatsApp than they are in Facebook and Twitter. What this means therefore that 

there is easier communication on WhatsApp than it is on Facebook and Twitter. This 

also affirms one of the assumptions of technological determinism theory that states 

that media have the power of interconnectivity where people are able to connect and 

communicate with one another (Azam et al., 2021). 

Social Media Accounts Respondents use Often 

 This study also sought to examine which social media accounts respondents 

use more often and also to measure the accounts mist used. It was gathered that 

WhatsApp is the most used social media account closely followed by Facebook, 

Instagram and Twitter. Respondents were given the opportunity to tick more than one 

option on a list of Facebook, Twitter, WhatsApp, Instagram, Snapchat, Telegram and 

others. Figure 4.2 shows the analysis. 
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Figure 4.2: Social Media Accounts Respondent Use Often 

  

The study revealed that 51.2% of the respondents are on WhatsApp. While 

30.4% are on Facebook. 8.8% are on Instagram and 4.1% are on Twitter. What this 

therefore means is that the Catholic faithful in Benin deanery are active users of 

WhatsApp. What it also reveals that alongside WhatsApp, Facebook, Instagram and 

twitter are also popular social media platforms where interactions and communication 

take place. It can also be said that by extension, evangelization takes place within 

these forums. 

Respondents Often Use of Social Media. 

 This research sought to find out how often our respondents use social media 

on a daily basis. It is quite evident from the findings that social media does have a 

way of influencing people. In other words, its usage has become popular amongst 

people. The findings also suggest that people know how important social media is for 

effective communication as well as for evangelization. Figure 4.3 presents to us the 

distribution of the respondents by how often the use social media. 
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Figure 4.3: Respondents Often Use of Social Media 

  

The study established that more people use social media at all times. 49.5 

percent make up for people who use social media at all times, 14.3%  say they use 

social media 2-3 times daily and 9.2% respondents say they use social media once a 

day. This therefore means that the use of social media has a greater influence as 

regards communications among the faithful. 

Category of Respondents 

 This study sought to find out the Category of the respondents and which 

category participated more in terms of their response. These categories include: CMO, 

CWO, CYON and CGO. It was discovered that 33.9% of respondent came from 

CYON, 31.4% came from members of the CWO and 30.6% from CMO. 

Table 4.4: Category of Respondents 

 Frequency Percent 

No Response 13 3.3 

CMO 120 30.6 

CWO 123 31.4 

CYON 133 33.9 

CGO 3 .8 

Total 392 100.0 
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 These findings suggest that CYON respondents participated actively in 

responding to the questionnaires. It also shows that there is a fast-growing rate of 

young Catholics in Benin deanery and in the Archdiocese of Benin.  

Social Media Status of Parishes 

 Furthermore, this study sought to find out the social media status of the 

parishes within Benin deanery. Findings showed that respondents who answered yes 

showed the percentage of those parishes on social media. Respondents who answered 

yes accounted for 68.1% while respondents who accounted for no gathered 27.6%. 

Table 4.5 gives a clear representation. 

Table 4.5:Social Media Status of Parishes 

 Frequency Percent 

No Response 17 4.3 

Yes 267 68.1 

No 108 27.6 

Total 392 100.0 

 

 The findings in Table 4.5 revealed that there is massive presence of parishes 

on social media, given the higher percentage of those who responded yes. This again 

shows the influence of social media on communication within the Catholic Church. It 

also shows that there is some level of engagement by the Catholic Church with her 

faithful. 

Social media Handles Used by Parishes 

 The study sought to find out which social media handles are used by these 

parishes. In asking the faithful to name the handles use by their parishes, it was 

discovered that two handles stood out prominently. These social media handles were 
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WhatsApp and Facebook. 51.0 percent of respondents sighted WhatsApp as the social 

media been used in their parish while 10.7 accounted for Facebook. What was also 

noticed that 37% of respondents gave no response, which means that they have no 

idea or are not sure if their parishes own social media account. 

Table 4.6: Social Media Handles Used by Parishes 

 Frequency Percent 

No Response 145 37.0 

WhatsApp 200 51.0 

Facebook 42 10.7 

None 5 1.3 

Total 392 100.0 

 

 The findings indicated in Table 4.6 above shows that WhatsApp seem to be 

the social media handle or account that parishes in the deanery use in communicating. 

It may seem also that WhatsApp handle is more or less used in communicating. The 

less involvement on Facebook and Twitter may also show that nothing much is done 

on these other platforms especially in terms of propagating faith and doctrine. 

Social Media Used More Often by the Parish 

 Having established the social media handles that are used, the study sought to 

find which of these social media handles are used more often by parishes in Benin 

Deanery in the Archdiocese of Benin. It was discovered that two social media handles 

in Facebook and WhatsApp was mentioned as the social media that is used more often 

by the Parishes. 81.9% of the respondents mentioned WhatsApp as the most used, 

while 18.1% of the respondents said Facebook. The Table 4.7 gives more details. 
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Table 4.7: Social Media Handles Used More Often by the Parish 

 Frequency Percent 

WhatsApp 231 81.9 

Facebook 51 18.1 

Total 282 100.0 

 

 The findings in this table therefore collaborate with Table 4.6 that also 

highlighted the fact that WhatsApp is the handle used by the parish for 

communicating. It also highlights once more that WhatsApp is the popular social 

media handle amongst parishioners  

Whether Social Media is Important for Propagation of Faith 

 The study sought to establish if for a fact social media is an essential tool for 

propagation of faith and doctrine. The results indicated that respondents strongly 

agree that social media is an important tool for propagation of faith. 67.1% strongly 

agreed that it is an important tool, 27.3% agree, 2% disagree and 0.5% strongly 

disagree. 

Table 4.8: Whether Social Media is Important for Propagation of Faith 

 Frequency Percent 

No Response 6 1.5 

Strongly Agree 263 67.1 

Agree 107 27.3 

Disagree 8 2.0 

Strongly Disagree 2 .5 

Neutral 6 1.5 

Total 392 100.0 

 

 The findings of Table 4.8 show the Catholic faithful of Benin deanery 

affirming that for faith to be propagated and for evangelization to take place in our 
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modern-day society, social media becomes an important tool. The respondents who 

agreed strongly (67.1%) to it as recorded above is a clear indication. 

The Catholic Church has a Strong Social Media Presence 

 Consequently, the study sought to analyze the presence of the Church on 

social media in Benin deanery (Archdiocese of Benin). In general, the findings 

indicate that there is agreement that the Catholic Church in Nigeria has a strong media 

presence on social media. Table 4.9 gives a representation of the figures. 

Table 4.9:The Catholic Church Presence on Social Media 

 Frequency Percent 

No Response 26 6.6 

Strongly Agree 85 21.7 

Agree 175 44.6 

Disagree 57 14.5 

Strongly Disagree 7 1.8 

Neutral 42 10.7 

Total 392 100.0 

  

It is quite evident in the findings according to the figures above, 44.6% of the 

correspondents agreed that there is a strong presence of the Catholic Church on social 

media. Another 21.7% of the correspondent strongly agreed and 14.5% disagreed with 

the claim that the Catholic Church has a strong presence on social media. 10.7% of 

the correspondents decided to be neutral in their response. It is interesting to notice 

the percentage of those who claim neutrality in this question. What this may mean is 

that people are not entirely sure if indeed the Catholic Church has embraced social 

media. 

 

Parishes Promotion of Catholic Doctrine on Social Media 

 The findings presented in Table 4.10 shows the responses to the question of if 

indeed parishes promote Catholic doctrine on social media. The findings generally 

Daystar University Repository

Library Archives Copy



 

 

57 

 

show that a good number of correspondents are in agreement that the Catholic Church 

promotes the Catholic doctrine on social media. 

Table 4.10: If Parishes Promote Catholic Doctrine on Social Media 

 Frequency Percent 

No Response 14 3.6 

Strongly Agree 122 31.1 

Agree 197 50.3 

Disagree 38 9.7 

Strongly Disagree 3 .8 

Neutral 18 4.6 

Total 392 100.0 

 

 The findings as expressed in the Table 4.10, reflects the fact that, 50.3% of the 

correspondents agree that the Catholic Church promotes the Catholic faith on social 

media. Followed closely are those who strongly agree (31.1%) that the church 

promotes the Catholic doctrine on social media. On the other hand, 9.7% and 0.8% 

disagree and strongly disagree with the question. This does mean that there is 

evidence of promotion of Catholic doctrine on social media. We can also conclude 

that there are some activities of the Church on social media. 

Catholic Faithful can Access Catholic Teachings on Social Media 

 The study also sought to find out Catholic teachings can be accessed on social 

media. In our findings, it was discovered that 49.2% of the respondents were in 

agreement that they can indeed get access to the teachings on social media. Overall, 

what we can deduce from this is that to some extent that social media provides an 

alternative means to access these teachings of the Catholic Church. Meaning the 

faithful can educate themselves from the comfort of social media. 
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Table 4.11: If Catholic Faithful Can Access Catholic Teachings on Social Media 

 Frequency Percent 

No Response 10 2.6 

Strongly Agree 148 37.8 

Agree 193 49.2 

Disagree 26 6.6 

Strongly Disagree 4 1.0 

Neutral 11 2.8 

Total 392 100.0 

 

 The research indicated that those who agreed they can access the teaching of 

the Catholic Church on social media, accounted for 49.2%. Meanwhile those who 

gave a strong agreement accounted for 37.8%. Those who disagreed and strongly 

disagreed accounted for 6.6% and 1% respectively. In general, what this result 

suggests is that there is awareness that one can actually read and become 

knowledgeable about the teachings of the Church without them waiting for a priest to 

officially teach them. 

Facebook and Twitter Are Good Platforms for Propagating Faith and Doctrine 

 To measure the use of social media for propagation of faith and doctrine, 

correspondents where asked if Facebook and Twitter are suitable platforms for talking 

about the Catholic Faith and Doctrine. The results indicated that respondents are in 

agreement that these two platforms should be used in engaging the faithful in matters 

of faith and doctrine. 

Figure 4.4 gives us an insight of the respondents feeling to this question. 
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Figure 4.4: Is Facebook & Twitter Suitable for Propagation of Faith & Doctrine 

 The Findings from figure 4.4 shows that 42.3% of correspondents agree to the 

fact that these two platforms are good platforms for the propagating faith and 

doctrine. Another 40.3% strongly agreed, while 8.9%  and 0.8% strongly disagreed. 

What this means is that there is an acceptance of these two platforms as places where 

the faith and doctrine can be propagated. Although this is good, twitter acceptance is 

not as reflective in Table 4.5 and 4.6 where people are more comfortable with 

WhatsApp and then Facebook. 

If it is important the Catholic Church in Nigeria Embraces the use Social 

Media in the Propagation of Faith 

 The Researcher needed to ask this question to the respondents to find out if 

they feel that outside the deanery the Catholic in Nigeria as a whole need to embrace 

the use of social media. The results showed a strong agreement to the fact that the 

church needs to embrace the use of social media for the propagation of faith and 

doctrine. Table 4.12 gives a proper representation of the respondents. 
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Table 4.12: Use of Social Media for the Propagation of Faith 

 Frequency Percent 

No Response 8 2.0 

Strongly Agree 230 58.7 

Agree 136 34.7 

Disagree 23 3.3 

Strongly Disagree 2 0.5 

Neutral 3 0.8 

Total 392 100.0 

  

 The findings show that 58.7% of respondents strongly agree that social media 

should be employed as regards the propagation of Faith and Doctrine in the Catholic 

Church in Nigeria. 34.7% of the respondents also agreed to this fact. Those who 

disagreed and strongly disagreed were very few as they accounted for 3.5% and 0.5% 

each. What this therefore insinuates is that there is a growing call for the Church to 

embrace this new media called social media as demanded in in Inter Mirifica. And the 

faithful understands very well the need for it to be used in spreading the gospel. 

Is Your Parish Doing Enough in the Propagation of Faith 

 This question became important for the researcher to know if the respondents 

are happy about the effort of their parishes on social media. The results as represented 

in Table 4.13 shows that respondents agreed that their parishes are doing enough in 

terms of propagation of faith and doctrine. 

Table 4.13: Is your Parish Doing Enough on Social Media 

 Frequency Percent 

No response 26 6.6 

Strongly Agree 76 19.4 

Agree  115 29.3 

Disagree 99 25.3 

Strongly Disagree 30 7.7 

Neutral 46 11.7 

Total 392 100 
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 The findings in Table 4.13 shows that although there is an agreement of 29.3%  

of respondents who say that their parish is doing enough, 25.3% respondents are in 

disagreement. What this shows is that there are large number of respondents who still 

feel that their parishes are not doing enough coupled with the fact that 11.7% are 

neutral to what is happening. This may seem like the respondents are calling for my 

presence in propagating the faith and doctrine on social media. 

Recommendation 

 This study also sought to know moving forward what they expect of the 

Church in Nigeria as regards their use of social media. It was discovered that the 

respondents overwhelmingly demanded that social media should be encouraged and 

used for the propagation of faith and doctrine. 

 

Table 4.14: Recommendation 

  Frequency Percent 

Social Media use should be encouraged 268 68.4 

No Response 65 16.6 

Senzitization about Social media 16 4.1 

Continue Using Social Media 13 3.3 

Training on Social Media 8 2.0 

Must be well managed 6 1.5 

Have online Mass 5 1.3 

Regular update to encourage participation 2 .5 

Not enough tool 2 .5 

We should not be on social media to guard our 

doctrines 
1 .3 

The Social media pages should be made interesting 1 .3 

Social media is good but will not replace gathering 1 .3 

Not good 1 .3 

Encourage use of Zoom for prayer meetings 1 .3 

Create Interactive social media 1 .3 

Create awareness on Social media 1 .3 

Total 392 100 
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 With the findings from the Table 4.14, it is clear that the faithful are clamoring 

for social media to be used for the propagation of faith and doctrine. 68.4 percent of 

respondents want social media usage to be encouraged. 16.6% had no 

recommendations to give and 4.1% of the respondents wanted people to be properly 

sensitized as regards the use of social media. What this means therefore is that 

generally there is a need for the use of social media as a tool for the propagation of 

faith and doctrine.  

Cluster of Parishes 

Does Your Parish Own Social Media Accounts? 

 This study sought to look at the cluster that had social media accounts. We had 

grouped parishes into economic clusters such as urban, semi-urban and rural. It was 

discovered that semi-urban had the most presence on social media. Urban parishes 

followed suit and rural parishes. Table 4.15 gives the breakdown. 

Table 4.15: Does Your Parish Own Social Media Accounts 

Clusters of 

Parishes 

No Response Yes No Total 

Urban  5 95 62 162 

Semi-Urban  2 101 37 140 

Rural 10 71 9 90 

Total 17 267 108 392 

 

 The Findings of Table 4.15 shows that 101 respondents answered yes to the 

fact that semi urban parishes have more presence on social media. Urban parishes had 

95 respondents and rural had 71. What this means therefore is that semi urban 

parishes are more on social media than those in Urban and rural settings. It is no 

surprise that rural had the lowest response given where these parishes are located.  
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Social Media Handles Used by the Various Clusters 

 This question became paramount as to which handle parishes in the various 

clusters are familiar with. It was discovered that WhatsApp and Facebook were 

mentioned as the social media application that is been used more by the various 

parishes as shown in Table 4.16. 

Table 4.16: Social Media Handles Uses by the Various Clusters 

Clusters of 

Parishes 

No 

Response 

WhatsApp Facebook None Total 

Urban 76 67 18 1 162 

Semi-Urban 45 74 21 0 140 

Rural 24 59 3 4 90 

Total 145 200 42 5 392 

    

 

 The findings above once again reflect that 200 respondents answered yes to 

the fact that WhatsApp is the handle that is commonly used by the various clusters. 

Facebook on the other hand came a distant second. The findings also suggest that 74 

and 21 respondents also answered semi urban parishes use WhatsApp and Facebook 

more in comparison with Urban and Rural who had 67 and 59. This therefore points 

to the fact across the clusters; there is an acceptance of WhatsApp as the main social 

media count that the faithful use. Although Facebook is the second social media app 

that is been used. Its usage is far off from WhatsApp while Twitter seems to be non-

existent. 

Report from Interviews 

 In chapter three we had stated as part of our data collection that we would 

interview three main persons (The Archbishop, Dean of Benin Deanery and the priest 

in charge of communication in the diocese). Unfortunately, the Archbishop had 
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declined having an interview and instead directed me to the dean and the priest in 

charge of communication even though they were already part of those to be 

interviewed. So therefore, analysis would be based on two interviews instead of three. 

 The two figures 4.5 (Interview 1) and 4.6n(Interview 2) respectfully give a 

breakdown of the themes that were prominent during the interviews. In both figures as 

displayed below we would realize that figure 4.5 was more focused on theme of the 

Catholic Church. This is because the interviewee stressed that “the Catholic Church 

is not in competition with anyone and therefore the use of social media will not be 

done the way it is used by other churches”. The Figure 4.5 also shows that the theme 

of communication and media followed closely in terms of percentage before the 

theme of social media. Again, what this means is that the diocese is already doing a 

lot in terms of the communication and media by virtue of the fact there is already an 

office of social communication and the use of the traditional media for the 

propagation of faith and doctrine. In the case of social media, it seems that it is 

something the Catholic Church in Benin is just beginning to embrace. Figure 4.5 

gives us a clearer picture. 
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Figure 4.5: Interview 1 

 

 The findings in Figure 4.5 shows that 25.4% the theme of the Catholic Church 

and 23.2% represented the theme of media and communication theme accounted for 

16.9 percent. As expressed above the interviewee does not see the Church in 

competition with anyone and so therefore the strides they have made in 

communication and media is a proof that they are implementing some of the ideas of 

Inter Mirifica such as propagation of faith and doctrine in the media. 

 In Figure 4.6, unlike Figure 4.5, there was great emphasis on the theme of 

social media. The theme of social media became prominent because the interviewee 

believes that the Catholic Church is playing catch up as regards their presence on 

social media. According to the interviewee, “The Catholic Church does not see the 

threat of the Pentecostal church on social media as an existential threat and so 

therein is the reason why she is laid back as regards embracing social media”. The 

interviewee also agrees that the implementation of a social communication office in 

the diocese also helps in embracing the media as demanded in the document of Inter 

Mirifica. Figure 4.6 gives a clear representation 
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Figure 4.6: Interview 2 

  

The findings in the Table shows that 28.6% account for social media, another 

19.8% accounted for the theme of Catholic Church, while social communication 

accounted for 12.1 percent respectively. As compared to Figure 4.5, Figure 4.6 talks 

extensively on the theme and question of social media which therefore means that 

there is a need for the Catholic Church in the archdiocese of Benin and Benin deanery 

to embrace social media. In figure 4.7, we shall see an ensemble of both figures. 

 
Figure 4.7: Ensemble of Both Tables 

 Generally, the findings in the interviews conducted shows that the theme of 

Catholic Church accounted for 23.2% media and social media accounted for 16.3% 
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each. What this means therefore is that why the theme of Catholic Church carried the 

greater of the percentage, there is a visible sign that there is conversation that has 

already taken place as regards the question of media and social media. The setting up 

of a social communication office in the diocese is a sign that the diocese and the 

deanery are implementing some of the ideas of inter mirifica which is embracing the 

use of media as well as using it for the propagation of faith and doctrine. Although 

this has taken place the low percentages in propagation of faith and doctrine shows 

that a lot has to be done in that regards. 

Social Media Content 

 The research sought to look at social media handles of the Parish to see how 

many parishes are actively present on Facebook and Twitter. In our findings, out of 

the 20 parishes, only four parishes were present on Facebook. Three of the parishes 

were present on Facebook within the framework of years (2015-2019). While the 

fourth parish gained active presence in 2020. The Archdiocesan Facebook account 

also began in 2020. For Twitter, unfortunately all 20 parishes do not have a twitter 

account. To understand what goes on within these social media accounts, the 

researcher explored these accounts by creating themes that would help understand 

these activities. Table 4.17 would give us an insight into the number of posts on 

Facebook and if the themes generated were reflected in the posts. 
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Table 4.17: Social Media Content on Facebook 

Themes 2015 2016 2017 2018 2019 Total 

Daily Mass 0 0 0 0 0 0 

Daily 

Readings 

0 0 0 0 0 0 

Propagation 

of Faith and 

Doctrine 

0 0 0 1 3 4 

Formation 

of 

Conscience 

0 0 0 0 0 0 

Church 

Documents 

0 0 0 0 0 0 

Activities of 

the Parish 

0 0 0 7 16 23 

Inspirational 

Quotes 

0 0 0 4 5 9 

Prayers 0 1 0 0 0 1 

Activities of 

Diocese 

0 0 0 0 1 1 

Pictures 0 146 62 55 151 414 

General 

Information 

0 0 0 4 8 12 

Videos 0 0 0 4 13 17 

Bible 

Quotations 

0 0 0 1 5 6 

Total 0 147 62 76 202 487 

 

 The Findings on Table 4.17 shows that the theme with the most activity on 

Facebook from 2015-2019. It was shown that the theme of pictures with 414 posts 

was the one with the most activity. It was followed closely by activities of the parish 

with 23 posts and videos with 17 posts respectively. As regards yearly posts, it was 

also discovered that 2019 had the most activity as regards posts on Facebook with 202 

posts while 2016 had 147 posts and 2018 with 76 posts. What this might insinuate is 

that activities on these Facebook accounts are very minimal. It also means that a lot of 

these parishes’ probable are more concerned with posting pictures or they basically 
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use them as a tool for communication and not necessarily for propagation of faith and 

doctrine given the year that was consulted. 

Summary of Key Findings 

 The primary goal of this study is to critically analyze how the Catholic Church 

in Nigeria uses social media and to see if the Catholic Church in Nigeria has 

implemented some of the demands of inter mirifica such as the propagation of faith 

and doctrine. The analyzed data presented in this chapter shows reveals some findings 

on how the Catholic Church uses social media in Nigeria. 

 Generally, there is a sense that the lay faithful in the archdiocese of Benin 

(Benin Deanery) seem to have embraced the use of social media. But what was also 

discovered is that these social media platforms seem to be for communication 

purposes rather than for other activity. The fact that 49.5 percent of lay faithful say 

they use social media all the time certainly means that there is constant 

communication going around amongst them. And also, 68.5% of respondents say that 

their parishes have social media accounts. This again shows acceptance of the use of 

social media. 

 When looking at the social media that is used often amongst the faithful, it 

was discovered that WhatsApp, Facebook ,and Instagram were sighted as the social 

media application that is used more often. 51.2% said they use WhatsApp, 30.4% said 

they use Facebook and another 8.8 percent say they use Instagram. This finding 

therefore eliminates the use of one of the social media applications that this study 

sought to investigate. Meaning that of the two social media application; Facebook and 

Twitter, only Facebook appeared to be embraced fully while Twitter had a low usage 

of 4.1%. 
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 Findings in Benin Deanery suggests that they use WhatsApp and Facebook as 

their main social media applications. Again, it was discovered that WhatsApp was the 

social media application that was used the most. 81.9% of the respondents said that 

WhatsApp is used more often than Facebook that had 18.1%. The low percentage of 

parishes on Facebook in the social media analysis indicates that there is more 

familiarity with WhatsApp than Facebook. Again, parishes were conspicuously absent 

on Twitter. 

 As regards the question on how social media should be used, it was discovered 

that respondents embraced the idea that social media should be used for the 

propagation of faith. Given the fact that the theme on propagation of faith and 

doctrine only had 4 posts across the five years looked at on Facebook, it seems that 

the faithful want more to be done. 67.1% of respondents therefore strongly agree that 

social media should be used for the propagation of faith and doctrine. Another 27.3% 

agreed that it should be used without hesitation. 

 Although there is the acceptance that social media should be used for 

propagation of faith and doctrine, there is a feeling that more has to be done within 

the parishes to promote faith and doctrine on social media. The respondents although 

do not strongly but agreed that parishes are making effort in promoting faith and 

doctrine. 50.3% of respondents agree that parishes promote the faith and doctrine on 

social media. 31.1% strongly agree and 9.7% disagree. One the platform that would 

be suitable for the propagation of faith and doctrine, there seem to be an agreement 

that Facebook and Twitter are good platforms for propagation of faith and doctrine. 

42.3% and 40.3% were in agreement and as well as strongly agreed that they should 

both be used. While this may be the case, the reality shows that the faithful are more 
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in tune in WhatsApp than they are in these other two platforms. And the fact that only 

4 parishes out of the 20 are on Facebook and the absence of all 20 parishes on Twitter 

is another testament that these two platforms still have a long way to go in their usage 

in the different parishes. 

 In terms of if the parish is doing enough on social media in propagating the 

faith, the respondents seem to have close percentage as far as those who agree and 

disagree. Those who agree (29.3%) seem to believe that the Catholic Church is doing 

enough on social media. While 25.3 % disagree that enough is done. Again, those 

who disagree, points to the fact that our social media analysis does show that not 

much is done on social media (Facebook and Twitter) so therefore there is need for 

parishes to do more on these platforms. 

 In terms of the content or post on social media (Facebook), it was discovered 

that the theme of pictures had the most post with 414 pictures posted followed by 

activities of the parish that had 23 posts. It was quite clear that nothing is done as 

regards propagation of faith and doctrine or on the question of formation of 

conscience. What was rather clear while going through the social media handles of the 

parishes that were on social media was that there seem to be evidence of activities 

taking place from 2020 to 2022. What this means is that the pandemic of 2020 offered 

some of these parishes the opportunity to reach out to their parishioners in terms of 

online masses and preaching using Facebook and WhatsApp. 

 Overall what can be said is that most Catholics and parishes have an idea what 

social media is and they have embraced it. First the creation of a social 

communications office in the diocese makes implementing of what was demanded in 

inter mirifica possible. While there is great percentage in terms of usage and presence 
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via WhatsApp, the participation and presence on Facebook and Twitter is very low. 

This can be interpreted to be that the lay faithful find WhatsApp as an easier social 

media platform for communication or even better platform for propagation of faith 

and doctrine. 

Summary 

 This chapter presented the research findings based on the objectives and 

methodology that was used in the research. The findings were presented in the form 

of tables and figures. The table and graphical explanations were accompanied with 

explanations of the findings and what they meant. This study also gave a summary of 

the key findings and what they represent. The next chapter gives a summary of the 

key findings and how they are linked with the objectives of the study. These 

discussions of key findings led to recommendations and subsequently the conclusion 

of the chapter. 
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CHAPTER FIVE 

DISCUSSIONS, CONCLUSIONS, AND RECOMMENDATIONS 

Introduction 

 This chapter sets to discuss some of the key findings of this study and give 

recommendations as regards the Catholic utilization of social media in Nigeria for the 

propagation of faith and doctrine. The main purpose is to see how well the Church has 

implemented the use of social media for the propagation of faith and doctrine as 

stipulated in the document of inter mirifica. The objectives of this study were; to 

analyze the presence, access the efficiency and evaluate how the Catholic 

Archdiocese of Benin (Benin Deanery) uses social media (Facebook and Twitter) for 

the propagation of faith and doctrine. The study applied mixed method in collecting 

date where interviews, questionnaires and content analysis were applied. The study 

assumed that the Archdiocese of Benin (Benin Deanery) is already implementing the 

resolutions of inter mirifica. And also, if the message of using social media, has 

trickled down to the parishes in the Archdiocese and Benin Deanery in particular.  

Discussions of Key Findings 

Objective 1: Analyze the presence of the Catholic Archdiocese of Benin (Benin 

Deanery) on Twitter and Facebook. 

 The first objective of this study sought to analyze the presence of the Catholic 

Archdiocese of Benin (Benin Deanery) on social media with emphasis on Facebook 

and Twitter. The findings of this study therefore indicate that there is some presence 

of the Catholic Church on social media. Although this is true it was discovered that 

there is no much presence on the platform that was mentioned above. It was seen that 
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WhatsApp and Facebook are the most used social media application by parishes and 

the lay faithful in the Archdiocese of Benin (Benin Deanery). 51.2% of the 

correspondents use WhatsApp more often and another 30.4 percent use Facebook and 

4.1% use Twitter. It was also seen that 81.9% of the correspondents say WhatsApp is 

the social media they use often in communicating in their parish and 18.1 percent 

correspondents say it is Facebook. This again points to the fact that WhatsApp seem 

to be the popular social media account that is used for communication amongst 

individuals and also in the parish level. Facebook and twitter once again fell behind in 

term of numbers. 

 Furthermore, the study revealed that there was an agreement by 

correspondents that the Catholic Church is present on social media. When looking at 

the findings, 44.6 percent of the respondents agreed that the Catholic Church in Benin 

has social media presence. Another 21.7% strongly agreed and 14.5% disagreed. The 

study also discovered the faithful in Benin Deanery recognized the fact that social 

media is an important tool for the propagation of faith and doctrine. 67.1% of the 

correspondents strongly agree that it is important and should be embraced. Another 

27.3 % agreed that it should be used. 

 The study also showed that 49.5 % of the respondents say that they use social 

media all the time. What this means is that the Catholic faithful are embracing the use 

of social media and are able to access information on the platform. This is also a 

reflection that they can get access to internet. The study also seems to suggest that 

there is an appreciation of social media within the deanery and archdiocese.  

 Moving to the Clusters, the findings of this study suggests that all clusters 

have presence on social media while others are minimal. Of the three clusters, it was 
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discovered that semi-urban cluster seem to be present on social media as the figure 

suggests. Urban parishes surprisingly given their strategic position came second. 

Rural parishes are understandable given their geographical location and parishioners. 

 Overall these findings corroborate with those of  Ossai-Ugbah (2011) who 

said that the advent of computer and the internet has led congregants who use these 

technologies to enhance and promote traditional ministries, worship and faith. It is 

important to state that presence on Facebook and Twitter seems to be limited. 

Therefore, it is safe to say that the Catholic Church in Benin deanery have found 

alternative means such as WhatsApp as tool to communicate and reach out to the 

faithful and as well as propagating faith and doctrine on the platform. 

 

Objective 2: Assess the efficiency of the use of Facebook and Twitter for the 

propagation of faith and doctrine in the Archdiocese of Benin (Benin Deanery) 

 The second objective sought to assess the efficiency of the use of Facebook 

and Twitter for the Propagation of faith and doctrine. The study suggests that of the 

two social media accounts, it was discovered that twitter was the least efficient in 

terms of usage for the propagation of faith and doctrine. Facebook on the other hand 

was one of the social media handles that was used the most. Individually in terms of 

the usage of Facebook and Twitter, it was discovered that 27.9 percent use Facebook 

and 8.0 percent of respondents use Twitter. In the case of parishes, it was clear to see 

that the efficiency of Twitter is non-existent, as none of the 20 parishes earmarked for 

data collection in Benin deanery own a twitter account. For Facebook, only 4 parishes 

own official pages in the social media platform.  
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What was also discovered that within the period of 2015-2019 only 487 posts 

were made on Facebook. What these means therefore is that little activities took place 

within the given time frame on these handles. The fact that WhatsApp appeared as the 

most used social media platform by the Catholic Faithful in Benin deanery, questions 

already the efficiency of Facebook and Twitter as regards the propagation of faith and 

doctrine. 

It was discovered that the use of Facebook and twitter are less efficient in the 

various clusters. Once again WhatsApp seem to be the social media application that is 

efficient for the parishioners in terms of communication and as well as for the 

propagation of faith and doctrine. WhatsApp was used more in semi urban parishes as 

compared to urban and rural parishes. It is important to state that although there are 

signs of presence on Facebook by parishes in these clusters, the activities there do not 

suggest much is going on there. 

Overall it is worth noting that although 42.3% and 40.3% correspondents 

agree and strongly agree that Facebook are good platforms for propagation of faith 

and doctrine, the reality on these social media accounts is the opposite of what the 

faithful agreed upon. It seems therefore that parishes are therefore lacking behind in 

responding to the desires of the faithful as regards propagation of faith and doctrine. 

There is sign that there is an effort, but it is showing that the efforts are not efficient 

enough. This study therefore concurs to the statistics that was stated in chapter one 

that amongst the top five churches in Nigeria on social media, the Catholic Church in 

Nigeria is conspicuously absent from that list. 
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Objective 3: Evaluate How the Catholic Church Archdiocese of Benin (Benin 

Deanery) Uses Social Media for the Propagation of Faith and Doctrine 

 The third objective was aimed at evaluating how the Catholic Church uses 

social media for the propagation of faith and doctrine. The finding of this study shows 

that not much is done as regards the usage of social media for the propagation of faith 

and doctrine. In the social media handles that was analyzed, it was discovered that 

themes like daily readings, daily mass, bible quotations, and church documents were 

noticeably non-existent in the social media handles especially on Facebook. 

Propagation of faith and doctrine had only 4 posts from 2015 to 2016. These are 

themes that would have enhanced the activity of promoting faith and doctrine. 

 In the interview report it was also discovered that themes like Evangelization, 

propagation and formation of conscience gathered 2.1%, 4.3% and 1.7% respectively. 

These percentages are very low owing to the fact that the primary duty of the church 

is to use media for the propagation of faith and doctrine. The fact that the theme of 

picture gathered 414 posts also shows that these social media handles post more 

pictures than they do of things that probably would enhance the propagation of faith 

and doctrine. But looking ahead it is important to state that most parishes use 

WhatsApp a lot in communication as well as for propagation of faith and doctrine. So, 

it will be unfair to categorically state that nothing is being done on social media. 

Therefore, moving forward, a lot more needs to be done on these social media 

platforms. In the words of interviewee number two, he stated that “social media 

should be embraced. More platforms should be created where there will be 
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interactions between the laity and clergy. In this way promotion of the doctrine would 

be seamless and challenging.” 

Conclusion 

 The findings of this study are a reflection of what technological determinism 

theory states in one of its assumptions that social media has the power to influence the 

way we communicate. Clearly the findings of this study show that indeed social 

media has shaped the way we communicate as a people. The study predominantly 

shows that the Catholic faithful in Benin deanery predominantly use WhatsApp in 

communicating and promotion of doctrine as opposed to those proposed in this study; 

Facebook and Twitter. 

 The study also concludes that to a larger extent the Catholic Church in Benin 

deanery in the Archdiocese of Benin seem to be present on social media. The daily 

use of social media by the faithful and parishes shows a desire to embrace the 

dynamics of social media. Generally, there is a growing acceptance that social media 

should be constantly used for the propagation of faith and doctrine by the 

correspondents. 

 However there seem to be a lack of activity on social media platform such as 

Facebook and twitter that would suggest efficiency in promoting the Catholic faith. 

The study shows non-existent on Twitter and minimal activities on Facebook. As 

explained earlier it may be that possibly the faithful are more comfortable on 

WhatsApp than they are on other platforms or it may be a lack of desire from the 

Catholic Church who probably think they are not in competition with other Churches. 

 Therefore, there is need for the Catholic Church in the Archdiocese of Benin 

(Benin Deanery) to embrace the use of social media for the propagation of faith and 
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doctrine. And in doing this they have to understand that it is not about competition but 

simply implementing the demands of inter mirifica which demands that Churches 

should embrace the use of new media technology in propagating faith and doctrine. 

Also, there should be improved contents on existential social media platforms as 

regards promoting faith and also encouraging parishes that do not have social media 

platform so they can reach out to their faithful. In other words, diverse means of 

communication is important. 

 

Recommendations 

 The study revealed that most parishes are more comfortable in the use of 

WhatsApp in communicating and as well as in promoting faith. This means there is a 

lack of interest in other platforms such as Facebook and Twitter. The study 

recommends that there should be diversity in creating various social media accounts 

that would benefit the various demographic of the Catholic faithful. Maybe parishes 

can also adopt a means where each parish carry out little research amongst 

parishioners to know which social media handles can be created for efficient use for 

the propagation of faith and doctrine. 

 Furthermore, the study recommends that there should be proper sensitization 

on why social media is important for the propagation of faith and doctrine especially 

on the part of the clergy. Social media should not be seen from the negative light but 

rather a tool that brings people together. This sensitization would also help the clergy 

and laity warm up to the use of social media. 

 Finally, there should be proper investment in new media technology such as 

equipment’s and gadgets that would help parishes reach out to their online audience, 

Daystar University Repository

Library Archives Copy



 

 

80 

 

via mass, sharing of daily readings and reflections, activities of parishes and diocese 

as well as posting of genuine teachings and documents of the church. This will help 

the faithful better know their church, its traditions and what is expected of them. 

Recommendations for Further Research 

 The Findings of this study contributes to the knowledge on how the Catholic 

Church in Nigeria uses social media for the propagation of faith and doctrine. 

Knowing fully well that there is minimal presence on Facebook and Twitter, the 

Catholic Church could carry out research on why there is less presence on this 

platform and why the catholic faithful are more comfortable with WhatsApp. 

 Further research can also be carried out as regards extending the research to 

other deaneries. As stated, out of three deaneries in the Archdiocese of Benin (Benin, 

Abudu, Iguobazuwa deanery), the study focused only on Benin deanery. It will be 

interesting to find out the presence and usage of social media in these deaneries. This 

will help the Archdiocese to also help these other deaneries set up structure that would 

help improve their social media presence if there is a lack. 
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APPENDICES 

Appendix A: Questionnaire for Parishioners 

TOPIC: A CRITICAL ANALYSIS OF THE CATHOLIC CHURCH’S 

UTILIZATION OF NEW MEDIA IN NIGERIA 

Dear Responded, 

 My name is Osarodion Iriabe an M.A Communication student/researcher from 

Daystar University College Nairobi. He is carrying out a research on the A Critical 

Analysis of the Catholic Church’s Utilization of Social Media in Nigeria. The study 

aims at investigating the extent to which the Catholic Church in Nigeria has 

implemented the resolutions of Inter Mirifica on social communication in the 

propagation of faith and doctrine with emphasis on social media. The information is 

geared at providing the Catholic Church accurate information on why it is important 

to embrace the use of social media for the propagation of faith. I will be grateful if 

you take few minutes in filling this questionnaire. We promise confidentiality in the 

information that would be provided. In advance I say thank you for your willingness 

to participate in this process. 

Please tick the box to give consent to this research 

I agree to participate  I don’t agree to participate  

 

PERSONAL INFORMATION (Tick as appropriate) 

1. Gender:    1. Male               2. Female    

 

2. Age Bracket: 1. 18-27        2. 28-37                      3. 38-47                            

4. 48-57                  5.  58-67     6. 68-77  7. 78 and above  
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3. Academic Qualifications 

1. Primary   2. Secondary    3. Diploma     4. Degree (Undergraduate)          

5. Masters        6. PhD             7. Others, Specify   

4. Name of Parish 

GENERAL INFORMATION 

5. What social media platforms are you in (Tick the boxes that apply) 

1. WhatsApp                      5. Snapchat  

2. Instagram                             6. Telegram  

3. Facebook                            7. Others 

4. Twitter                           8. None 

N.B:  If your answer is none to question 8, kindly stop and discontinue your response 

to this questionnaire. Thank You. 

6. How often do you use your social media? 

1. Once a day                  5. 5-6 times daily    

2. 2-3 times daily    6. 6-10 times daily  

3. 3-4 times daily    7. At all times  

4. 4-5 times daily   

7. What social Media Platforms do you use Often? 

1. WhatsApp                            5. Snapchat  

2. Instagram                               6. Telegram     

3. Facebook                               7. Others    

4. Twitter                             8. None    

8. Which Category do you belong in the Catholic Church 

1. C.M.O            3. C.Y.O.N  
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2. C.W.O                 4. C.G.O    

9. Does your parish have social media accounts? Yes  No   

10. If no to Q9, How then do they communicate with parishoners? 

1. Pulpit                                 4. Notice Board 

2. Bulletin                                   5. Others   

3. Small Christian Communities    

 

11. If yes to Q9, kindly name the social media handles. 

 

 

12. What is the social media account that your parish uses most?  

 

On the following table please indicate your agreement or disagreement with the 

following statements (please tick inside the appropriate box): 

 

Propagation of faith on 

Social Media 

Strongly 

Agree 

Agree Disagree Strongly 

disagree 

Neutral 

 

Q.13. Social media is 

important for the 

propagation of Faith 

     

Q.14. Social media is 

not necessary for the 

propagation of faith. 

     

Q.15. The Catholic 

Church in Benin has a 

strong social media 

presence. 

     

Q.16. Online Masses 

are necessary on social 

media. 
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25. What would be your recommendation as regards the use of social media by the 

Catholic Church in Nigeria. 

 

Thank you for your participation.  

Q.17. Parishes promote 

Catholic doctrine on 

social media 

     

Q.18. Catholic Faithful 

can access catholic 

teachings on social 

media pages of their 

parish. 

     

Q.19. Facebook and 

Twitter are good 

platforms for 

propagating doctrine 

     

Q.20. Parishes must 

have social media 

accounts 

     

Q. 21. Propagation of 

faith on social media 

will bring people closer 

to the Catholic faith 

and doctrine. 

     

Q.22. Sensitizing the 

faithful on using social 

media for propagation 

of faith is necessary. 

     

Q.23. Do you think it is 

important the Catholic 

Church in Nigeria 

embraces the use of 

social media in the 

propagation of faith 

and doctrine? 

     

Q.24. Is your parish 

doing enough as 

regards the propagation 

of faith on social 

media? 
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Appendix B: In depth Interview for Archbishop/Priest 

TOPIC: A CRITICAL ANALYSIS OF THE CATHOLIC CHURCH’S 

UTILIZATION OF SOCIAL MEDIA IN NIGERIA 

My name is Osarodion Iriabe an M.A Communication student/researcher from 

Daystar University College Nairobi. He is carrying out a research on the A Critical 

Analysis of the Catholic Church’s Utilization of New Media in Nigeria. The study 

aims at investigating the extent to which the Catholic Church in Nigeria has 

implemented the resolutions of Inter Mirifica on social communication in the 

propagation of faith and doctrine with emphasis on social media. The information is 

geared at providing the Catholic Church accurate information on why it is important 

to embrace the use of social media for the propagation of faith. I will be grateful if 

you take few minutes in filling this questionnaire. We promise confidentiality in the 

information that would be provided. In advance I say thank you for your willingness 

to participate in this process. 

Personal Information 

1. Introduction? 

2. What is your position in the Archdiocese of Benin-City? 

3. How long have you held this position? 

Interview Questions 

1. Are you conversant with the document on social communication Inter 

Mirifica? Can you please share an insight about the document and how 

relevant it is to the Nigerian Church? 

2. To what extent is the Catholic Church in Nigeria implementing the important 

elements of the document such as propagation of faith and doctrine, formation 
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of conscience, and responsible use of the media by individuals and the media 

itself? 

3. There is the notion that Pentecostal Churches are embracing the use of social 

media more than the Catholic Church in the propagation of faith and doctrine. 

Do you think this is a reality or just propaganda. If it’s a reality, what is the 

Catholic Church in Nigeria doing to change this narrative? 

4. As regards the Archdiocese of Benin/Benin Deanery, what are they doing to 

implement these elements such as propagation of faith and formation of 

conscience raised in inter mirifica? 

5. What are your thoughts on new media technology such as social media? 

6. Social media comes with its positive and negative sides. What do you think 

can be done to help form people in the responsible use of social media by 

individuals and the media itself on social media?  

7. Can you say the Catholic Church in Benin is doing enough as regards their 

presence on social media, such as Facebook and Twitter? 

8. What Effort is the Archdiocese making to sensitize and conscientize their 

clergy/lay faithful on the use of social media for the propagation of faith? 

9. Will this effort bring people closer to the church, its faith, and its doctrine? 

10. Moving, what recommendations can you give on the use of social media in the 

archdiocese?  

THANK YOU 
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Appendix C: Document of Inter Mirifica 

DECREE ON THE MEDIA OF SOCIAL COMMUNICATIONS INTER MIRIFICA 

SOLEMNLY PROMULGATED BY HIS HOLINESS POPE PAUL VI ON 

DECEMBER 4, 1963 

INTRODUCTION 

1. Among the wonderful technological discoveries which men of talent, especially in 

the present era, have made with God's help, the Church welcomes and promotes with 

special interest those which have a most direct relation to men's minds and which 

have uncovered new avenues of communicating most readily news, views and 

teachings of every sort. The most important of these inventions are those media 

which, such as the press, movies, radio, television and the like, can, of their very 

nature, reach and influence, not only individuals, but the very masses and the whole 

of human society, and thus can rightly be called the media of social communication.  

2. The Church recognizes that these media, if properly utilized, can be of great service 

to mankind, since they greatly contribute to men's entertainment and instruction as 

well as to the spread and support of the Kingdom of God. The Church recognizes, too, 

that men can employ these media contrary to the plan of the Creator and to their own 

loss. Indeed, the Church experiences maternal grief at the harm all too often done to 

society by their evil use. Hence, this sacred Synod, attentive to the watchful concern 

manifested by the Supreme Pontiffs and Bishops in a matter of such great importance, 

judges it to be its duty to treat of the principal questions linked with the media of 

social communication. It trusts, moreover, that the teaching and regulations it thus 

sets forth will serve to promote, not only the eternal welfare of Christians, but also the 

progress of all mankind. 
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CHAPTER I 

ON THE TEACHING OF THE CHURCH 

3. The Catholic Church, since it was founded by Christ our Lord to bear salvation to 

all men and thus is obliged to preach the Gospel, considers it one of its duties to 

announce the Good News of salvation also with the help of the media of social 

communication and to instruct men in their proper use.  

It is, therefore, an inherent right of the Church to have at its disposal and to employ 

any of these media insofar as they are necessary or useful for the instruction of 

Christians and all its efforts for the welfare of souls. It is the duty of Pastors to instruct 

and guide the faithful so that they, with the help of these same media, may further the 

salvation and perfection of themselves and of the entire human family. In addition, the 

laity especially must strive to instill a human and Christian spirit into these media, so 

that they may fully measure up to the great expectations of mankind and to God's 

design.  

4. For the proper use of these media it is most necessary that all who employ them be 

acquainted with the norms of morality and conscientiously put them into practice in 

this area. They must look, then, to the nature of what is communicated, given the 

special character of each of these media. At the same time they must take into 

consideration the entire situation or circumstances, namely, the persons, place, time 

and other conditions under which communication takes place and which can affect or 

totally change its propriety. Among these circumstances to be considered is the 

precise manner in which a given medium achieves its effect. For its influence can be 

so great that men, especially if they are unprepared, can scarcely become aware of it, 

govern its impact, or, if necessary, reject it.  
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5. It is, however, especially necessary that all parties concerned should adopt for 

themselves a proper moral outlook on the use of these media, especially with respect 

to certain questions that have been vigorously aired in our day.  

The first question has to do with "information," as it is called, or the search for and 

reporting of the news. Now clearly this has become most useful and very often 

necessary for the progress of contemporary society and for achieving closer links 

among men. The prompt publication of affairs and events provides every individual 

with a fuller, continuing acquaintance with them, and thus all can contribute more 

effectively to the common good and more readily promote and advance the welfare of 

the entire civil society. Therefore, in society men have a right to information, in 

accord with the circumstances in each case, about matters concerning individuals or 

the community. The proper exercise of this right demands, however, that the news 

itself that is communicated should always be true and complete, within the bounds of 

justice and charity. In addition, the manner in which the news is communicated 

should be proper and decent. This means that in both the search for news and in 

reporting it, there must be full respect for the laws of morality and for the legitimate 

rights and dignity of the individual. For not all knowledge is helpful, but "it is charity 

that edifies."(1)  

6. The second question deals with the relationship between the rights, as they are 

called, of art and the norms of morality. Since the mounting controversies in this area 

frequently take their rise from false teachings about ethics and aesthetics, the Council 

proclaims that all must hold to the absolute primacy of the objective moral order, that 

is, this order by itself surpasses and fittingly coordinates all other spheres of human 

affairs-the arts not excepted-even though they be endowed with notable dignity. For 
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man who is endowed by God with the gift of reason and summoned to pursue a lofty 

destiny, is alone affected by the moral order in his entire being. And likewise, if man 

resolutely and faithfully upholds this order, he will be brought to the attainment of 

complete perfection and happiness.  

7. Finally, the narration, description or portrayal of moral evil, even though the media 

of social communication, can indeed serve to bring about a deeper knowledge and 

study of humanity and, with the aid of appropriately heightened dramatic effects, can 

reveal and glorify the grand dimensions of truth and goodness. Nevertheless, such 

presentations ought always to be subject to moral restraint, lest they work to the harm 

rather than the benefit of souls, particularly when there is question of treating matters 

which deserve reverent handling or which, given the baneful effect of original sin in 

men, could quite readily arouse base desires in them.  

8. Since public opinion exercises the greatest power and authority today in every 

sphere of life, both private and public, every member of society must fulfill the 

demands of justice and charity in this area. As a result, all must strive, through these 

media as well, to form and spread sound public opinion.  

9. All who, of their own free choice, make use of these media of communications as 

readers, viewers or listeners have special obligations. For a proper choice demands 

that they fully favor those presentations that are outstanding for their moral goodness, 

their knowledge and their artistic or technical merit. They ought, however, to void 

those that may be a cause or occasion of spiritual harm to themselves, or that can lead 

others into danger through base example, or that hinder desirable presentations and 

promote those that are evil. To patronize such presentations, in most instances, would 

merely reward those who use these media only for profit.  
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In order that those who make use of these media may fulfill the moral code, they 

ought not to neglect to inform themselves in time about judgments passed by 

authorities competent in these matters. They ought also to follow such judgments 

according to the norms of an upright conscience. So that they may more easily resist 

improper inducements and rather encourage those that are desirable, let them take 

care to guide and instruct their consciences with suitable aids.  

10. Those who make use of the media of communications, especially the young, 

should take steps to accustom themselves to moderation and self-control in their 

regard. They should, moreover, endeavor to deepen their understanding of what they 

see, hear or read. They should discuss these matters with their teachers and experts, 

and learn to pass sound judgements on them. Parents should remember that they have 

a most serious duty to guard carefully lest shows, publications and other things of this 

sort, which may be morally harmful, enter their homes or affect their children under 

other circumstances.  

11. The principle moral responsibility for the proper use of the media of social 

communication falls on newsmen, writers, actors, designers, producers, displayers, 

distributors, operators and sellers, as well as critics and all others who play any part in 

the production and transmission of mass presentations. It is quite evident what gravely 

important responsibilities they have in the present day when they are in a position to 

lead the human race to good or to evil by informing or arousing mankind.  

Thus, they must adjust their economic, political or artistic and technical aspects so as 

never to oppose the common good. For the purpose of better achieving this goal, they 

are to be commended when they join professional associations, which-even under a 
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code, if necessary, of sound moral practice-oblige their members to show respect for 

morality in the duties and tasks of their craft.  

They ought always to be mindful, however, that a great many of their readers and 

audiences are young people, who need a press and entertainment that offer them 

decent amusement and cultural uplift. In addition, they should see to it that 

communications or presentations concerning religious matters are entrusted to worthy 

and experienced hands and are carried out with fitting reverence.  

12. The public authority, in these matters, is bound by special responsibilities in view 

of the common good, to which these media are ordered. The same authority has, in 

virtue of its office, the duty of protecting and safeguarding true and just freedom of 

information, a freedom that is totally necessary for the welfare of contemporary 

society, especially when it is a question of freedom of the press. It ought also to 

encourage spiritual values, culture and the fine arts and guarantee the rights of those 

who wish to use the media. Moreover, public authority has the duty of helping those 

projects which, though they are certainly most beneficial for young people, cannot 

otherwise be undertaken.  

Lastly, the same public authority, which legitimately concerns itself with the health of 

the citizenry, is obliged, through the promulgation and careful enforcement of laws, to 

exercise a fitting and careful watch lest grave damage befall public morals and the 

welfare of society through the base use of these media. Such vigilance in no wise 

restricts the freedom of individuals or groups, especially where there is a lack of 

adequate precaution on the part of those who are professionally engaged in using 

these media.  
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Special care should be taken to safeguard young people from printed matter and 

performances which may be harmful at their age.  

CHAPTER II 

ON THE PASTORAL ACTIVITY OF THE CHURCH 

13. All the children of the Church should join, without delay and with the greatest 

effort in a common work to make effective use of the media of social communication 

in various apostolic endeavors, as circumstances and conditions demand. They should 

anticipate harmful developments, especially in regions where more urgent efforts to 

advance morality and religion are needed.  

Pastors should hasten, therefore, to fulfill their duty in this respect, one which is 

intimately linked with their ordinary preaching responsibility. The laity, too, who 

have something to do with the use of these media, should endeavor to bear witness to 

Christ, first of all by carrying out their individual duties or office expertly and with an 

apostolic spirit, and, further, by being of direct help in the pastoral activity of the 

Church-to the best of their ability-through their technical, economic, cultural and 

artistic talents.  

14. First, a good press should be fostered. To instill a fully Christian spirit into 

readers, a truly Catholic press should be set up and encouraged. Such a press-whether 

immediately fostered and directed by ecclesiastical authorities or by Catholic laymen-

should be edited with the clear purpose of forming, supporting and advancing public 

opinion in accord with natural law and Catholic teaching and precepts. It should 

disseminate and properly explain news concerning the life of the Church. Moreover, 

the faithful ought to be advised of the necessity both to spread and read the Catholic 

press to formulate Christian judgments for themselves on all events.  
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The production and showing of films that have value as decent entertainment, humane 

culture or art, especially when they are designed for young people, ought to be 

encouraged and assured by every effective means. This can be done particularly by 

supporting and joining in projects and enterprises for the production and distribution 

of decent films, by encouraging worthwhile films through critical approval and 

awards, by patronizing or jointly sponsoring theaters operated by Catholic and 

responsible managers.  

Similarly, effective support should be given to good radio and television programs, 

above all those that are suitable for families. Catholic programs should be promoted, 

in which listeners and viewers can be brought to share in the life of the Church and 

learn religious truths. An effort should also be made, where it may be necessary, to set 

up Catholic stations. In such instances, however, care must be taken that their 

programs are outstanding for their standards of excellence and achievement.  

In addition, there should be an effort to see that the noble and ancient art of the drama, 

which now is diffused everywhere by the media of social communication, serves the 

cultural and moral betterment of audiences.  

15. To provide for the needs just set forth, priests, religious and laymen who are 

equipped with the proper skills for adapting these media to the objectives of the 

apostolate should be appointed promptly.  

Importantly, laymen ought to be afforded technical, doctrinal and moral training. For 

this purpose, the number of school faculties and institutes should be increased, where 

newsmen, writers for screen, radio and television and all other interested parties can 

obtain a sound training that is imbued with the Christian spirit, especially with respect 

to the social teaching of the Church.  
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Finally, care must be taken to prepare literary, film, radio, television and other critics, 

who will be equipped with the best skills in their own crafts and trained and 

encouraged to render judgments which always put moral issues in their proper light.  

16. Since the proper use of the media of social communications which are available to 

audiences of different cultural backgrounds and ages, calls for instruction proper to 

their needs, programs which are suitable for the purpose-especially where they are 

designed for young people-should be encouraged, increased in numbers and organized 

according to Christian moral principles. This should be done in Catholic schools at 

every level, in seminaries and in lay apostolate groups. To speed this along 

catechetical manuals should present and explain Catholic teaching and regulations on 

this matter.  

17. It is quite unbecoming for the Church's children idly to permit the message of 

salvation to be thwarted or impeded by the technical delays or expenses, however 

vast, which are encountered by the very nature of these media. Therefore, this sacred 

Synod advises them of the obligation they have to maintain and assist Catholic 

newspapers, periodicals and film projects, radio and television programs and stations, 

whose principal objective is to spread and defend the truth and foster Christian 

influence in human society. At the same time, the Synod earnestly invites those 

organizations and individuals who possess financial and technical ability to support 

these media freely and generously with their resources and their skills, inasmuch as 

they contribute to genuine culture and the apostolate.  

18. Moreover, that the varied apostolates of the Church with respect to the media of 

social communication may be strengthened effectively, each year in every diocese of 

the world, by the determination of the Bishops, there should be celebrated a day on 
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which the faithful are instructed in their responsibilities in this regard. They should be 

invited to pray and contribute funds for this cause. Such funds are to be expended 

exclusively on the promotion, maintenance and development of institutes and 

undertakings of the Church in this area, according to the needs of the whole Catholic 

world.  

19. In fulfilling his supreme pastoral charge with respect to the media of social 

communication, the Sovereign Pontiff has at hand a special office of the Holy See. 

Moreover, the Fathers of the Council, freely acceding to the wish of the "Secretariat 

for the Supervision of Publications and Entertainment," reverently request that the 

Sovereign Pontiff extend the duties and competence of this office to include all media 

of social communication, including the press, and that experts from various countries 

be named to it, including laymen.  

20. It will be the task of the Bishops, however, to watch over such works and 

undertakings in their own dioceses, to promote them and, as far as the public 

apostolate is concerned, to guide them, not excluding those that are under the 

direction of exempt religious.  

21. Since an effective apostolate on a national scale calls for unity of planning and 

resources, this sacred Synod decrees and orders that national offices for affairs of the 

press, films, radio and television be established everywhere and given every aid. It 

will be the special task of these offices to see to it that the consciences of the faithful 

are properly instructed with respect to these media. Likewise, they should foster and 

guide whatever is done by Catholics in these areas.  
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In each country the direction of such offices should be entrusted to a special 

committee of Bishops, or to a single Bishop. Moreover, laymen who are experts in 

Catholic teaching and in these arts or techniques should have a role in these offices.  

22. Since the effectiveness of these media reaches beyond national boundaries and has 

an impact on individual members of the whole human family, national offices should 

co-operate among themselves on an international plane. The offices spoken of in 

Number 21 should assiduously work together with their own international Catholic 

associations. These Catholic international associations are legitimately approved by 

the Holy See alone and depend on it.  

APPENDICES 

23. So that the general principles and norms of this sacred Synod with respect to the 

media of social communications may be put into effect, by the express will of the 

Council, the office of the Holy See mentioned in Number 19 should undertake, with 

the assistance of experts from various countries, to issue a pastoral instruction.  

24. As for the rest, this sacred Synod is confident that its issuance of these instructions 

and norms will be gladly accepted and religiously kept by all the Church's children. 

By using these helps they will experience no harm and, like salt and light, they will 

give savor to the earth and brighten the world. Moreover, the Synod invites all men of 

good will, especially those who have charge of these media, to strive to turn them 

solely to the good of society, whose fate depends more and more on their proper use. 

Thus, as was the case with ancient works of art, the name of the Lord may be glorified 

by these new discoveries in accordance with those words of the Apostle: "Jesus 

Christ, yesterday and today, and the same forever."(2)  
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Appendix D: Parishes & Clusters 

No Urban Semi-Urban Rural 

1. St Joseph Holy Spirit St Andrew, Arhuogba 

2. ST Paul’s Immaculate Conception St Andrew Ugbihoko 

3. Holy Cross St Gabriel the Archangel Miraculous Infant Jesus 

4. St Maria Goretti Holy Trinity Mother of the Redeemer 

5. St Mulumba St Jude St Mary 

6. St Thomas Aquinas St Agatha Assumption 

7.  Blessed Tansi Good Shepherd 
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Appendix E: Parishes on Facebook and Twitter 

Parishes Facebook Twitter 

Urban   

1. Holy Cross Cathedral × × 

2. St Paul’s Parish √ × 

3. St Joseph Parish √ × 

4. St Maria Goretti Parish × × 

5. St Thomas Aquinas  × × 

6. St Mulumba Parish × × 

Semi Urban   

7. Holy Spirit Parish √ × 

8. Immaculate Conception  × × 

9. St Gabriel the 

Archangel 

√ × 

10. Holy Trinity Parish × × 

11. St Jude Iwogban × × 

12. St Agatha Parish × × 

13. Blessed Tansi × × 

Rural   

14. St Andrew Parish  

Ugbihoko 

× × 

15. Miraculous Infant 

Jesus 

× × 
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16. St Andrew Parish 

Aruogba 

× × 

17. Mother of the 

Redeemer Parish 

× × 

18. St Mary Parish × × 

19. Assumption Catholic 

Church 

× × 

20. Good Shepherd Parish  × × 

 

N:B: √ = Presence 

         × = No Presence 
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Appendix F: Ethical Clearance 
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Appendix G: Research Permit 
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Daystar University Repository

Library Archives Copy



 

 

111 

 

Appendix H: Permission from the Archdiocese of Benin 
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