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ABSTRACT 

 Public relation (PR) is a field dominated by females in both the industry and academic 

programs. Whilst scholars have expressed concerns on the implications of the gender 

imbalance on the industry, there is still inadequacy of literature on the reasons 

responsible for the occurrence especially the causes for the low number of male students 

in the PR training. Based on the reviewed literature for this research, most of the existing 

studies on gender in PR have greatly focused on the issues affecting female practitioners 

and advocated for the need to address such concerns. To fill this gap, the study sought to 

find out the reasons for the low number of male students in PR training at DU. The study 

employed descriptive research design and used questionnaires and interviews as the 

communication medium between the research objectives and the study respondents. Both 

probability and non-probability sampling methods were used to select the respondents. 

Based on the constructs of the Social Cognitive Theory (SCT), the study established that 

personal interests, self-efficacy beliefs, perceptions, gender stereotypes and outcome 

expectations were major determinants of career choice among communication students. 

The findings revealed that male students chose other concentrations over PR due to their 

lack of interest in PR and the perception that females are better communicators. Further, 

the findings indicated that male respondents had low self-efficacy beliefs leading to their 

lack of confidence in their ability to perform well in PR hence the low number of male 

students in PR training at DU. The researcher recommends that in order to bridge the 

gender gap in PR training, career counselors and PR educators at DU should mentor and 

guide male students in selecting their communication majors and promote PR as a career 

that suits both genders. 
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CHAPTER ONE 

INTRODUCTION AND BACKGROUND TO THE STUDY 

Introduction 

This study focused on gender imbalance in public relations (PR) training at Daystar 

University with the aim of finding out the reasons behind the low number of male 

students in PR courses. This chapter covers the background to the study, statement of the 

problem, the objectives of the study, the justification, the significance, the assumptions of 

the study and the limitations and delimitations of the study. Finally, at the end of the 

chapter, the key terms are defined as they will be used for the purposes of this study.  

Background to the Study 

Today’s complex global society has created new opportunities as well as challenges to 

the practice of public relations hence the need for organizations to have PR practitioners 

with the necessary skills to manage communication between the organizations and their 

publics (Sriramesh, 2009). This means that with the environment’s fast social changes, 

PR is instrumental in every organization for harmonizing relationships between an 

organization and its publics. This requires PR specialists to have the know-how and 

social understanding essential to help organizations adjust to the fast changing 

environments.  

It is, therefore, crucial for individuals to undergo PR training as a way of preparing for a 

career in PR. According to Wilcox (2006) and Oliver (2010), for any activity to be seen 

as an occupation and eventually a discipline and a profession its skills and key concepts 

must be incorporated in a university curriculum. As a result, PR courses are offered by 
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several colleges and universities in different countries including Kenya (Freitag & 

Stokes, 2009).  

This adoption of PR education and subsequent recruitment of PR professionals into the 

industry is a clear sign that PR has attained a status in the corporate sphere. However, 

despite such advancement PR remains a field where gender imbalance is a reality with 

very little having been done to explain the occurrence (Smith, 2006). 

Focusing on gender imbalance in PR training, 70 percent of the students studying PR in 

the United States and the United Kingdom are female (Tench & Yeomans, 2013). The PR 

academic programs are also dominated by female students in Australia and South Africa 

with over 80 percent of the PR majors being female (Rea, 2002). Similarly, in Singapore 

and Malaysia females constitute 70 percent of the students studying PR (Wilcox & 

Cameroon, 2006).  More importantly, in Kenya specifically at Daystar University female 

students constitute 83 percent of the PR major (Daystar University Registry, 2017).  

It is thus with no doubt that PR courses lack gender diversity with nearly nine in every 

tem PR students being female (Long, 2011). Even though it is evident that male students 

are outnumbered by female students in PR courses, researchers have given little attention 

to the reasons behind the low number of male students in PR training especially in 

Kenya. For instance, Mbogoh (2002) conducted a study on women in PR but did not 

focus on the factors that could have led to the low number of male students in PR. 

Instead, the study concentrated on the issues affecting females in PR and advocated for 

the need to address such concerns. Another study was also done in Kenya by Nyabuto 

(2013) on feminization of PR which focused on the reasons why there was an increase of 
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women in PR field. The study did not give attention to the reasons responsible for the low 

number of male students in PR courses. Similarly, Tikolo (2011) in her study to 

determine the status of PR in Kenya revealed that a majority of the respondents were 

women at 72.5% while men were the minority at 27.5%. However, the study did not 

probe further to determine the reasons responsible for the gender gap in the industry. It is, 

therefore, on such basis that this study came in with the aim of finding out the reasons 

behind the low number of male students in PR academic programs at Daystar University.  

Daystar University 

Daystar University (DU) is a liberal arts college in Africa founded in Bulawayo 

Zimbabwe by Mutsoko Pheko, Dr. Donald Smith and Mrs. Faye Smith. The purpose of 

establishing the university was to evaluate the use of media in communication and to 

develop more approaches for effective communication. The University offered 

communication courses and was later relocated to Nairobi where it continued to train 

communication at undergraduate and graduate levels (Carpenter, Glanzer, & Lantinga, 

2014). Today the university has a comprehensive school of communication and it is well 

known for training communication courses in Kenya.  

 To find out the reasons why male students chose other concentrations over PR the study 

needed to draw the sample from different communication specializations at 

undergraduate level. Daystar University was, therefore, chosen as the study site for this 

research due to its diverse Bachelor of Arts in Communication that provides students with 

a range of career options including PR, electronic media, print media and advertising. 

Further, the university is also recognized by the United Nations Educational, Scientific 

Daystar University Repository

Archives Copy



4 

 

and Cultural Organization (UNESCO) as a reference center for communication studies 

(UNESCO, 2011).  

Statement of the Problem 

Over the years, the field of PR has experienced a significant growth with quite a number 

of organizations coming up with PR departments for the effective running of the 

organization. This growth has often been accompanied by recognition and has broadened 

the field and the study of PR. However, it is a career that has attracted many students a 

majority of whom are female.  

In his study, Geyer (2009) revealed that female students dominate PR to an extent where 

in some of the PR classes there are no male students. Although gender imbalance in PR 

may be considered as an achievement for women, Freitag and Stokes (2009) asserted that 

the low number of males in the field is a cause for concern. As a profession based upon 

its ability to counsel diverse publics PR needs to reflect better the diversity in the society 

it serves. Gender diversity in PR would lead to varied viewpoints when handling PR 

issues and make it easier for public relations practitioners to better address the concerns 

and needs of the diverse publics. Smith (2006) argued that for PR to effectively influence 

behavior, the input should come from a team comprised of people balanced by gender.  

Further, Smith points out that the shrinking number of males in PR is one of the ten 

challenges to PR in the next decade.  

Although it is evident that gender imbalance in PR is likely to affect the industry 

negatively, there is inadequacy of literature on the reasons responsible for the occurrence 

especially why there is a low number of male students in PR training. Previous research 

Daystar University Repository

Archives Copy



5 

 

on gender and PR has been limited largely to pay disparities in the field, feminization of 

PR and gender stereotypes among others. Based on the reviewed literature for this study, 

it is worth noting that most of the existing studies on gender and PR have greatly 

concentrated on the issues affecting female practitioners and advocated for the need to 

address such concerns.  This study, therefore, hoped to address this research gap by 

finding out the causes for the low number of male students in PR training.  

Purpose of the Study 

The purpose of this study was to establish the causes for the low number of male students 

in PR training at Daystar University. 

Objectives of the Study 

The study was guided by the following objectives:  

i) To find out the reasons why male students chose other concentrations over 

PR. 

ii) To determine the factors that contributed to career choice among PR students.  

iii) To establish students’ views on the issue of gender imbalance in PR training. 

Research Questions 

To achieve the objectives, the study sought to answer the following research questions: 

i) Why did male students choose other concentrations over PR? 

ii) What factors contributed to career choice among PR students? 

iii) What views did students’ had on the issue of gender imbalance in PR training? 
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Justification for the Study 

Extensive research has been done on gender disparities. However, the studies have given 

little attention to what might have led to the low number of male students in PR study. 

Earlier studies have mainly concentrated on the role of women in PR, pay disparities, 

career satisfaction, discrimination and management issues among others. For instance, 

Grunig, Toth and Hon (2001) conducted a study on women in PR focusing on gender 

discrimination in the profession. The study did not examine the factors responsible for the 

low number of males in PR thus the need for this research. The study focused on “making 

an issue out of sex discrimination in the PR field” (Grunig, Toth & Hon, 2001, p. 30). 

Similarly, a study conducted by Tikolo (2011) on the status of PR in Kenya revealed that 

the number of females in the PR field was higher than that of males. However, the study 

did not give reasons as to why there were few men in PR.  

In addition, this study is justified because much of the existing scholarship on gender and 

PR has been approached from a feminist perspective largely liberal feminism and to a 

smaller extent radical feminism. According to Fitch (2015), liberal feminists usually 

accept the social order as it is, but reject the sexism within the social order Radical 

feminism, on the other hand, seeks to transform societal structures with the aim of 

overcoming patriarchal power relations. This kind of scholarship on gender and PR does 

not give attention to the reasons why males are the minority in PR rather; it reinforces 

gender stereotypes by focusing on the importance of women in the field. The focus on 

feminism approach limits understandings of alternative perspectives since it is the 

dominant paradigm. 
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Significance of the Study 

The findings of this study would help Daystar University and other higher learning 

institutions offering PR to formulate strategies that would encourage male students to 

undertake PR training. Public Relations Society of Kenya (PRSK) carried out a PR 

survey in 2011 which revealed that there was gender imbalance in the PR field. However, 

the study did not investigate further as to why this was the case. The Society aims to 

promote excellence in PR and communication management in Kenya and to ensure that 

the practice continues to grow guided by the ethical framework stipulated by the 

profession (PRSK, 2018). The findings of this study would thus provide insights that 

would enable the society to understand the reasons for the low number of males in PR 

training and position public relations as an attractive career for males.  Career counselors 

and PR educators would also benefit from the findings of this study since it would 

provide them with the facts needed when guiding prospective male students to study PR. 

Assumptions of the Study 

The following were the assumptions of this study: 

1.  The respondents would be willing to participate in the study and give truthful 

information.  

2. The students would be in session at the time of data collection. 

Scope of the Study 

The study focused on the causes for the low number of male students in the 

undergraduate PR training at DU both campuses. The choice of the University was based 

on its comprehensive Bachelor of Arts in communication that provides students in their 
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final year with a range of areas of specialization. These areas include PR, Electronic 

media, Print media and Advertising. The study sample was drawn from PR majors and 

other concentrations in order to establish the reasons why male students chose other 

majors over PR. Accessible population for the study was 322 fourth year communication 

students as per the Daystar University 2017 registry record. 

Limitations and Delimitations of the Study 

1. The researcher had no control over the responses given by the respondents. There was 

a possibility of getting biased responses from the respondents regarding their 

communication majors which could have affected the credibility of the findings of the 

study.  To mitigate this limitation the researcher made the participants adequately 

aware of the type of information being sought from them, why it was being sought 

and why it was important for them to give honest answers.     

2. Gender in PR is one of the under-researched areas in Kenya thus getting adequate 

literature for the study was a challenge due to scarcity of publications in terms of 

journals and books in the country. The researcher, however, relied on the available 

resources which were mostly Western publications and online reading materials. 

3. The findings of this research may not be generalizable to other higher learning 

institutions since the study only focused on DU. Similar institutions can only gain 

insights that maybe useful in directing gender balance efforts in public relations 

training. However, triangulation was used so as to enhance the credibility and validity 

of the results. Probability sampling methods were also applied to minimize bias and 

increase accuracy of the findings. 
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Definition of Terms 

Public relations: The professional management of communication between an 

organization and its publics with the aim of creating and sustaining mutually favorable 

relationships with the target audience on whom the success or failure of the organization 

depends (Broom & Sha, 2012). In this study, public relations refers to a communications 

field of study that aims to equip students with knowledge and skills needed to establish 

and manage communication between an organization and its key publics. 

Public relations training: David and Stephen (1989) described training as a learning 

experience aiming at a relatively lasting change in an individual in order to help them 

improve their ability to perform on the job. In this study, PR training refers to a platform 

where students would acquire PR knowledge, skills and competencies resulting from 

teaching as well as from practical skills.  It is the process through which students are 

taught the skills that are needed for the PR profession. 

Gender imbalance: Gender imbalance is the ratio of males to females in a population 

(Long, 2011).  In this study, the term refers to the proportion of male to female students 

studying public relations.  

Gender-balance: According to Khosla and Barth (2008), gender balance is the numerical 

equality between men and women in the society. For this study, the term refers to the 

equal representation of male and female students in PR training. 

Career Choice: A range of opportunities that exist for lasting professions (Olamide & 

Olawaiye, 2013). These occupational opportunities are purposely explored so as to fulfill 
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personal, intellectual and economic interests. For this study, career choice refers to 

students’ decisions on which career path to follow. 

Summary 

This chapter has focused on the introduction and background of the study where the 

research problem has been defined and justification for the study given. The purposeful 

parameters placed around the research have been stated in the scope of the study. 

Potential drawbacks that might affect the research process have been highlighted as well. 

The next chapter has reviewed the relevant literature to this study.  
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CHAPTER TWO 

LITERATURE REVIEW 

Introduction 

This chapter reviews what previous scholars had documented in relation to gender 

imbalance in PR. The chapter also focuses on the following areas; theoretical framework, 

general and empirical literature, and conceptual framework. 

Theoretical Framework 

This section examined the existing theories that are relevant to this study. According to 

Willis and David (2011), theoretical framework is the relationship between variables is 

presented systematically with the aim of explaining the phenomenon under study. Social 

cognitive theory (SCT) was applied to form the framework and bring out the relationship 

between the key variables that might influence the phenomenon of interest in this study. 

Through SCT, the factors that are presumed to contribute to gender imbalance in PR 

training at Daystar University were brought out.   

Social Cognitive Theory (SCT) 

The concepts of social cognitive theory (SCT) were initially presented by Bandura (1977) 

in his social learning theory (SLT) which focused on acquisition of knowledge through 

observation and imitation (Miller, 2005). However, SLT was inadequate and gave narrow 

description of what it really encompassed, a fact that prompted Bandura to expand and 

rename it SCT in 1986. The purpose of SCT was to analyze human motivation, thought 

and action with the aim of predicting and explaining behavior and behavior change 

(Bandura, 1986). 
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Social cognitive theory is based on five key elements namely; observational learning, 

outcome expectations, self-efficacy beliefs, goals and interests, and self-regulation 

(Anderman & Anderman, 2009). However, Bandura’s (1986) work was expanded by 

Lent, Brown and Hackett (1994), who proposed a framework which emphasized on three 

cognitive aspects applicable to career choice. The elements which include self-efficacy 

beliefs, outcome expectations, and personal interests are relevant to the objectives of this 

study as discussed below. For this study three constructs were applied to find out why 

students choose or not choose PR as a major. 

Self-efficacy beliefs are people’s assessments of their own abilities to organize and 

accomplish courses of action in order to attain particular types of performances (Bandura, 

1986). Guided by this definition, PR self-efficacy would refer to an individual’s 

evaluation of their own capability to succeed in PR career.  The likelihood of a student to 

pursue a certain career and persist in following that career path amid difficulty would 

thus be influenced by how the student judges his or her own capabilities. However, the 

surroundings or situations within which different people exist may affect these beliefs. 

For instance, individuals who have succeeded in a particular task will have strong 

convictions that they will do it well again as compared to a person who is trying for the 

first time. Lent and Brown (2006) agreed that success experiences elevate self-efficacy 

beliefs while failure experiences lower the beliefs in regard to a given task.  

Outcome expectations are imagined consequences or results of performing particular 

behaviors of interest (Lent & Brown, 2006). Based on this definition, it can be assumed 

that students would try careers that they think will lead to greater outcomes.  Some of the 

outcome expectations include physical (this could be job opportunities and financial 
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gains), social (this could be image, status, and peer pressure among others) and lastly 

self-evaluative outcomes (self-satisfaction, self-approval) (Bandura, 1986). The 

anticipations of individuals in regard to these outcomes influence their career choices.  

The final aspects that are relevant to career choice are personal goals and interests. A 

personal goal is the determination to engage in a specific activity in order to achieve a 

specific future outcome (Lent et al., 1994). From this definition, one can argue that goals 

motivate people to work towards achieving their specific desired outcomes.  

Interests refer to the different ways in which people develop likes, dislikes, as well as 

indifferences concerning various activities (Lent & Brown, 2006). Individuals would then 

follow different career paths depending on their likes and dislikes. Lent and Brown 

(2006) further noted that people are usually drawn to a particular specialization within a 

larger field partially because of their specific interests.  

Social cognitive theory has also been applied in previous studies. According to Cheryl 

and Chosang (2012), social cognitive theory was applied by Lent et al. (1994) to test its 

functions on students at universities. Their study found out that women did not differ 

much from men in terms of self-efficacy, outcome expectations, interests, and goals. 

Similarly, Trenor, Waight, Zerda and Long (2008) applied SCT to investigate the 

perceptions held by female students in regard to engineering courses. The findings of 

their study revealed major differences in the way female students perceived engineering 

course. However, the study focused on the ethnic aspect of diversity in a learning 

environment and sampled female students, unlike this study which emphasized on the 

gender aspect of diversity in PR training with the aim of finding out the reasons for the 
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low number of male students in PR courses at DU. Additionally, this study sampled PR 

students (male and female) and male students from other communication majors so as to 

determine why they chose other majors over PR. Social cognitive theory was also applied 

by Davis (2004) in his study to find out why female students chose PR as their major. 

The study found out that one of the main motivations for students to study PR was the 

high expectations they had in PR as a career.  

Similarly, Rajabi, Papzan and Zahedi (2012) employed SCT to investigate factors that 

determine career choice among students in agriculture courses. The study revealed 

notable relationship between self-efficacy, outcome expectations and career decision 

making.  The use of SCT in previous studies on career choice justifies the application of 

the theory in this study. The theory also values individual’s capability to make choices 

under different circumstances.   

General Literature Review 

Public Relations in Kenya 

Like in many other African countries, the history of PR in Kenya has not been 

documented. However, PR has been embraced and practiced in various sectors in the 

country. Oluoch and Doris (2015) noted that Kenya is one of the countries in Africa that 

have taken PR seriously in the education sector, government bodies, businesses and Non-

governmental organizations. Despite the acceptance and practice of PR in Kenya, there is 

still lack of publications in terms of journals, articles and books documenting the history 

and development of PR in Kenya. Oluoch and Doris (2015) further observed that Kenya 

lacks reliable resources leading to reliance on Western books which now fill our 

bookshops and online reading materials. This explains why it was difficult for this study 
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to get literature about PR in Kenya especially on the early development of PR in relation 

to gender.  

However, some scholars like L’Etang and Muruli (2004) had written about the early 

development of PR in the Kenya although they did not shed light on which gender 

dominated the early practice of PR in Kenya. Nevertheless, it is important to look at what 

the scholars said in regard to the development of PR in Kenya. Public relations in Kenya 

resulted from the need for the British colonial powers to generate and manage public 

opinions (L’Etang & Muruli, 2004). The colonial powers established the Kenya 

information office (KIO) in 1942 and the person handling press issues was given the title 

of chief principal officer. Later, this title was changed to PR officer whose major duties 

were to produce and supply publicity materials.  

Further, L’Etang Muruli and (2004) noted that labor conflicts in private sector led 

companies such as Kenya Power and Lighting, Unilever and Kenya Maize Produce Board 

among others to embrace PR. These companies relied on PR officers to help them 

establish relationships with different stakeholders in order to win their support. For 

instance, Kenya Power Limited focused on internal communication while Kenya Shell 

Limited concentrated on the corporate social responsibility aspect of PR. 

The growth of PR in Kenya cannot be fully explained without mentioning the PR Society 

of Kenya which is one of the earliest national bodies in Africa. The body has contributed 

to the development of PR not only in Kenya but also in East Africa. Freitag and Stokes 

(2009) argued that PRSK has been a key player in African and global PR and PR in 

Kenya owes its progress to this body.  Founded to guide and bring together PR 
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practitioners in the country, PRSK aims to promote excellence of PR in Kenya and ensure 

that the practice grows guided by the ethical framework stipulated by the profession 

(PRSK, 2018).  

It can, therefore, be argued that the guidance offered by PRSK to PR practitioners has in 

a major way contributed to the current status of PR in Kenya. As a result, the role of PR 

has been adopted by many organizations in the country with several higher learning 

institutions offering courses in PR (Freitag & Stokes, 2009). Based on the reviewed 

literature it is not clear whether the early practice of PR in Kenya contributed to the 

field’s gender imbalance which is witnessed today. Therefore, there is a need for research 

to find out the reasons for the low number of male students in the PR training. 

Public Relations Training 

Public relations courses are well developed in many universities around the world 

(Wilcox & Cameron, 2009). Universities in Europe, South America, New Zealand, 

Australia and in developing countries offer PR as a course of study. In the African 

continent, PR education is well established in South Africa with other African countries 

such as Kenya, Ghana and Nigeria doing well in PR training. The two scholars further 

observed that many students all over the world are studying PR as a career.  

Even though PR training is evident in Africa, its scholarship in the continent is not visible 

to other parts of the world. According to Akpabio (2009), Africa’s academic contribution 

to the PR practice is either invisible or simply unacknowledged. In this regard, 

researchers from other fields tend to fill this gap by giving an outsider’s point of view 

leading to unbalanced perceptions and explanations of PR. By finding out the perceptions 
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of students regarding PR, this study will shed light on the issue and help dispel some of 

the misconceptions and outsider’s points of view about PR. Tikolo (2011) observed that 

there is a lack of common understanding of the role of public relations in Kenya. Public 

relations practitioners are given different titles as well as reporting lines. As a result, PR 

specialists end up carrying out functions that lack clarity and some may not be in line 

with the profession. As revealed by Tikolo’s (2011) study, a majority of the respondents 

cited misconceptions of PR roles among the publics as a major challenge in their work. 

The study further emphasized the need to raise awareness among various stakeholders on 

the role of PR. Such efforts would require PR practitioners to become more strategic in 

their approach in order to earn the respect they desire and perhaps attain favourable 

perception of PR among the public.  

  

However, as PR continues to mature as an independent field of study in academics, 

scholars as well as practitioners have come to understand and appreciate its core 

functions in organizations and the society. This does not only build the discipline within 

institutions by enhancing how they associate with their cultural, relational and reputation 

assets but also improves the overall performance of such organizations. For instance, an 

institution that has magnificent communication ability is deemed to perform far much 

better than those without (Oliver, 2010). PR practitioners interact with different 

stakeholders and clients of an organization whether internally or externally which in turn 

contribute towards establishing the organization’s favorable image and credibility. For a 

company to benefit from such interactions, the PR practitioners require proper training to 

enable them make the right decisions. 
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Through training, PR students are introduced to a range of perspectives and theories that 

give them awareness on what to expect in the PR field and practices. Being in the field 

too continues to nurture and sharpen practitioners by keeping them at the pulse of every 

new addition in terms of technology. In Kenya, PRSK is well placed to give upright 

directions in regard to standards of practice; training, accreditation and persistent 

professional growth, all intended to raise the Kenyan PR capability to a higher level and 

give practitioners confidence in the industry (PRSK, 2018). 

Tikolo (2011) emphasized on the need for institutions offering PR to reorganize their 

faculties to incorporate all aspects of public relations in order to equip students with 

adequate knowledge of PR. In this case, PRSK is best placed to foster the integration of 

the practitioners and the role models experiences in developing the curricula, including 

lessons learned from different parts of the world without losing focus of reality in Kenya. 

Tikolo (2011) further compared the curricula offered across various learning institutions 

in Kenya and found that different institutions had different courses. This indicated that 

there was no standard approach to PR training in the institutions of higher learning. 

However, for PR in Kenya to move towards attaining global standards PRSK should put 

in place a standard structure of curricula for PR training. 

Gender and Public Relations 

Tsetsura (2010) unfolded the relationship between gender and PR by explaining how 

these two factors have influenced the character of many societies in the past and in the 

innovative world today. This is seen especially in areas like Middle East, Africa, and 

parts of Europe. In her report, she argued that social, economic, gender-defined and 

professional contexts have played a role in modifying how different people perceive PR.  
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Even though PR as a job is often seen as a task meant for young, pretty and sometimes 

hard-edged girls who are out to show off, she ardently maintains that different people can 

fit into various modes of PR regardless of whether they are male or female. 

Public relations is perceived as a better job for women in corporate than in political 

settings (Tsetsura, 2010). This is because women in the profession can access jobs in the 

corporate world more easily as compared to political jobs.  On the other hand, political 

PR is mainly dominated by men, and this is due to the greater number of men in politics 

and the fact that men are more powerful in campaigning and seizing political positions. 

Further, the study revealed that young women were at times expected to perform dubious 

assignments in technical settings. A case in point is when female workers in a political 

consultancy firm were asked to publish blackmail information about specific political 

candidates and monitor all tabloids sponsored and updated by each of the politicians 

(Tsetsura, 2010).  Based on these findings it is evident that PR is a career for both 

genders despite the perceptions that continue to degrade its practice.  

Similarly, Wilcox and Cameron (2009) observed that PR is viewed by many people as a 

field that offers women great opportunities to meet exciting people, attend parties, chat 

and socialize. The two scholars further noted that these gendered perceptions are brought 

about by the media and they refer to some programs such as Sex and the City and Wag 

the Dog. From this, one can conclude that such stereotypes and perceptions have 

portrayed PR in a bad light and negatively affect the reputation of the field, PR 

practitioner and perhaps the PR student. 
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Public Relations and Gender Diversity 

Daymon and Demetrious (2014) defined PR as an activity of communication that is used 

by organizations to get known to the public and stand a fair position within the discourses 

of competition. Public relations also helps the society to understand better the activities of 

the government and media hence the ability of the society to avoid being manipulated. 

Despite its influential role in the society, Place (2015) noted that PR remains a field for 

gendered stereotypes due to the gender imbalance which is evident in the academic 

programs as well as in the profession.  

In today’s diverse society there is a need for PR to reflect better the various publics it 

communicates with. Freitag and Stokes (2009) argued that the first step towards 

achieving diversity in PR is through addressing the gender imbalance issues in the field. 

Although several studies have been conducted concerning gender imbalance in PR, most 

of them have concentrated on the females while ignoring males who are the minority in 

PR in terms of numbers. The low number of males in PR is a source of concern as well.   

According to Freitag and Stokes (2009), public relations respond to various needs and 

interests of diverse clients. This requires a workforce that reflects the diversity of the 

publics it serves in order to effectively achieve PR goals. Similarly, Grunig and Dozier 

(2006) argued that as a practice that embraces diversity, it is important for PR to foster 

gender balance in the field. Diversity leads to varied viewpoints when handling PR issues 

making it easy for PR practitioners to avoid possible crisis. Ely and Thomas (2001) 

viewed gender diversity as an important element in PR arguing that input from diverse 

minds enhances management and planning. It is worth noting that these scholars 

emphasize on the importance of gender diversity in PR.  
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Based on what the scholars say, it can be argued that gender-balance is important for the 

success and growth of PR. It brings varied ways of solving problems, making decisions 

as well as other creative approaches that enable the practitioners to better address the 

concerns and needs of the diverse clients. In order to understand and find out the reasons 

for the low number of male students and perhaps get more males attracted to PR, research 

on gender imbalance in PR should begin at the university level (Freitag & Stokes, 2009). 

Grunig (2001) argued that there is need for more men to enroll in PR training because 

currently PR reflects only a small proportion of a diverse population. Although previous 

studies acknowledge the gender imbalance in PR, little is known as to why males shy 

away from public relations. As a result, Grunig (2001) recommended that it is time for 

researchers to focus on the reasons responsible for the shrinking number of male students 

joining PR. Therefore, there is a need for this study to find out the causes of the low 

number of males in public relations.  

Empirical Literature Review 

A study by Simorangkir (2011) on the impact of gender imbalance in PR found out that 

encroachment in PR was on the rise, physical appearance was considered as a job 

qualification, low budget allocation on PR activities, pay disparities and field’s loss of 

status. The study was exploratory and qualitative in nature. It applied the glass ceiling 

theory to help find out the impacts of numerical dominance of females in PR. Further, the 

findings of the study were interpreted from liberal and radical feminist points of view. 

Even though the study revealed implications of gender imbalance in PR, it was 

approached from a feminist perspective thus arguing in favor of women. The study 

focused on the challenges faced by women in the field and advocated for equal treatment 
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of both genders. Considering that most studies on gender and PR have employed similar 

approach, it can be argued that the findings are repetitive and do not shed much light on 

the causes for the low number of males in PR. More importantly, the study focused on the 

PR practitioner but not on the PR student. The concern on the possible effects that might 

arise due to gender imbalance in PR was raised in the early 80s. However, up to date, 

efforts to examine the reasons responsible for the low number of male students in PR 

training and perhaps address the issue have been minimal (Aldoory, 2005).  

Most studies on gender and PR have focused on the causes of female predominance in the 

field and the challenges facing female practitioners. Such studies give little attention to 

the few men in PR and continue to reinforce the existing gender stereotypes in the field. 

For instance, Dozier, Sha and Shen (2013) did a study focusing on pay disparities in PR 

and found that pay inequity existed between male and female practitioners. Similarly, 

Manickam, Chin and Ayub (2016) conducted a study on gender bias in PR with the aim 

of finding out whether female PR practitioners received unequal treatment in the 

workplace. Considering that most of the previous research has greatly focused on women 

in PR there is a need for researchers to focus on the few males in the field. 

In another study by Fullerton and Mckinnon (2015) on students’ perceptions about PR, it 

was discovered that students had mixed feelings about the image of PR as a field of study 

and as a profession. However, several students agreed that they chose to study PR 

because of its creative aspects. Others denied that they selected PR as their major because 

it was an easy option that does not require math skills. The survey further revealed that 

students believed PR has value and it is key for the success of businesses, but they were 

concerned that those outside the profession have negative perceptions about PR.   
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In his study, Mitrook (2005) revealed that stereotypes in PR magnify the ultra-feminine 

interpretation of the occupation portraying the discipline as a female career. Further, the 

study discovered that male students in colleges choose different majors like marketing 

due to the fact that PR is a female-dominated career. In addition, Mitrook (2005) noted 

that to most students PR does not require mathematics skills for advancement and it is for 

those who enjoy working with people.   

In another study by Peters and Frolich (2007) on gender stereotypes in PR, it was found 

that women are stereotyped as ‘PR bunnies’ and natural communicators. Qualities such as 

cooperation, sensitivity, and fairness are of great benefit to females when they join PR. 

However, the same qualities negatively affect women as they advance in their career. 

Further, Peters and Frolich (2007) found that such traits are considered as inappropriate 

for management roles and perhaps the few men in the field get promoted to managerial 

positions more frequently than women. The managerial role is looked at from a 

stereotype that favors male attributes such as dominance, aggressiveness, and 

competitiveness.  Based on what the scholars say, one can conclude that such perceptions 

affect the credibility of the PR profession leading to mixed views on whether PR has a 

value to the society. Students may also dwell on the existing gendered stereotypes when 

choosing a major in communication.  

With today’s many career paths to choose from, career choice has become a difficult task. 

There is need for individuals to carefully decide on what path to follow. When making a 

career decision various factors that might influence the process cannot be ignored. 

According to Anuoluwa, Taofiq and Olufelal (2013), the factors range from internal to 

external. They include ignorance, interests of individuals in particular areas, influence 
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from parents and relatives, peer influence, advice from teachers, gender, the contents of a 

school curricular, religious convictions, the upbringing of an individual, prestige attached 

to a particular profession by the society, employment opportunities, and characteristics of 

a person.  However, a study by Anuoluwa et al. (2013) found out that undergraduate 

students made a decision to study library information science based on their personal 

interests. This implies that the students did not enroll to study the course as a result of 

persuasion but due to their interest in the subject.   

Umar (2014) conducted a quantitative study on career choice among accounting students 

at Yobe State University. The study sought to investigate the factors that influence career 

decisions among the students. The study found that 76.4% of the respondents agreed that 

their passion for the course influenced their choice of career while 70.9% of the students 

cited future prospects in the profession as a major factor that they considered before they 

enrolled to study accounting. This indicates that majority of the students were influenced 

by their desire to pursue accounting and the high expectations they had in the profession. 

Ahmed, Sharif and Ahmad (2017) investigated the factors that influence the career 

decisions of university business students. Students indicated that their personal interests 

greatly influenced their career choices. This implied that students made career decisions 

based on their individual liking towards the course. However, other factors such as 

financial gains and job opportunities were also found to have contributed to the choice of 

career among the students although to a lesser extent.  

Brunner and Fitch-Hauser (2009) conducted a study to find out why students pick public 

relations as their major. The findings revealed that most of the students studied PR 
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because they like organizing events and working with people. However, the study did not 

focus on the gender imbalance in public relations training since it was only interested in 

the reasons why students selected PR as a major. 

Another study by Bowen (2003) revealed that when choosing PR major, most students 

thought that PR would be all about media relations and event organization. Students were 

oblivious of the fact that management, policy formation, research and relationship 

building are also part of PR. Further, Bowen’s research indicated that students enrolled in 

PR training because they perceived it as a less challenging career. Even though Bowen’s 

study brought about the aspect of career choice in PR, the study did not focus on the 

reasons responsible for the low number of male students in PR.  

A quantitative study by Davis (2004) revealed that one of the main motivations for 

students to study PR is the high expectations they have in PR as a career. To the students’ 

PR is a field that would offer great opportunities to make money and also to meet the key 

decision-makers in the field. Seeking to establish why female students chose PR as their 

major, the study employed descriptive research design and social cognitive theory. From 

the findings, Davis (2004) recommended that further research on the reasons behind 

gender imbalance in PR could also include communication students from other majors. 

This would uncover the reasons why male students choose other majors over PR.  

A study by Smith (2006) identified interest in current affairs; desire to work with people 

and career satisfaction as major factors that contributed to career choice among PR 

students. In addition, the findings of Smith (2006) revealed that students carried out 

research on their own and also made inquiries about PR before selecting it.  
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Erzikova and Berger (2011) studied the perceptions of PR students from Russia and US 

and found out that students perceived creativity as essential to complete PR 

responsibilities. The students argued that PR as an art requires unique approaches and 

creative thinking. The study further revealed the qualities underlined by the students as 

important in the PR practice. These qualities were communication skills, ability to solve 

problems, creativity and networking skills. 

Another study by Hajos (2016) investigated the motivations for enrolling in PR training 

and perceptions of the profession among PR students. The study found out that when 

selecting a major the students considered their personal interests, desire to work in PR, 

job opportunities and uniqueness of the study programme. It was also revealed that the 

decision of students to study PR was influenced by what they read about PR in social 

media, blogs and forums. This is an indication that students carried out research on their 

own about PR before selecting it as their communication major. 

In addition, Mishra, Ismail and Al Hadabi (2017) in a quantitative study explored the 

reasons responsible for the popularity of majoring in PR as opposed to journalism and 

digital media among mass communications undergraduate students. The findings 

revealed that students’ perception of the job market influenced the selection of majors. In 

this case, a majority of the students had the perception that PR has better job prospects 

compared to other communication majors. The study, further, suggested that there is a 

need to strengthen the role of career counsellors as well as to educate students on course 

contents and learning outcomes in order to increase their selection of the less popular 

communication majors among the students. Although the study identified the reasons for 

the students’ preference of PR to other majors, it did not focus on the gender imbalance in 
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PR training particularly the reasons behind the low number of male students in PR 

courses. 

Based on the reviewed literature, it is evident that much has been done on how students 

choose their majors in different fields including public relations. However, little is known 

as to why male students shy away from PR.  The existing studies on gender imbalance in 

PR have mainly focused on the predominance of women in public relations while the 

issue of the low number of males in the field remains under-researched. As observed by 

Ihlen and Fredriksson (2009), such studies argue in favor of the feminist theory and bring 

nothing new to the existing literature on gender and PR. In this case, the studies are only 

concerned about pay disparities, role of women in PR and glass ceilings that hinder 

women from getting into the managerial positions in PR.  

Further, L’Etang, Mckie, Snow and Xifra (2016) noted that there is limited research that 

has taken into account approaches that may challenge the existing assumptions around 

gender in public relations. Instead, most researchers have reinforced gender stereotypes in 

PR by focusing on the role of women in the industry. As a result, there is a need for more 

research that would adopt a different perspective and address rather than take for granted 

the low number of males in public relations. This study sought to fill this research gap by 

finding out the reasons responsible for the low number of male students in public 

relations training at DU. 

The Conceptual Framework 

The conceptual framework for this study presented the variables which were 

operationalized by the researcher in order to achieve the objectives of the study. The 
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framework thus translates the relationships between research variables into a visual 

picture that illustrates how the independent, intervening and dependent variables relate to 

each other (Willis & David, 2011) 

     Independent variables                                                           Dependent variable  

 

 

 

 

  

               Intervening variable 

 

Figure 2.1: Conceptual Framework 

Source: Author (2018) 

Discussion  

The conceptual framework illustrated in Figure 2.1 is based on two concepts which 

include independent and dependent variables. The independent variables are personal 

interests, perceptions, self-efficacy beliefs and career choices that are presumed to 

influence the dependent variable which is gender imbalance in PR training.  In other 

words, the extent of variations in the outcome variable (gender imbalance in PR) is 

predicted by the career choices, perceptions, self-efficacy beliefs, outcome expectations 

and personal interests of the students.  However, this relationship can be altered by other 

factors which in this case are the intervening variables. These are the factors that are 

capable of influencing students’ decisions when it comes to choice of a major. 

Career choice 

Personal interests  

Self-efficacy beliefs 

Perceptions about PR 

 

Gender imbalance in 

PR training 

Advice from peers 

Influence of parents 

Media influence 

Gender stereotypes in PR 
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More importantly, SCT which was deemed appropriate to help find out the reasons 

behind the low number of male students in PR was also applied to describe and predict 

the relationships between variables in this study. The constructs of the theory were used 

to develop the conceptual framework where the independent variables (career choice, 

self-efficacy beliefs and personal interests) were based on the constructs of the theory.  

The intervening variables were based on the outcome expectations aspect of the SCT. 

Such expectations can be physical, social or self-evaluative. The conceptual framework 

focused on the social and physical part of it where physical included; job opportunities or 

financial gains and the social expectations namely; advice from friends, prominence in 

PR, influence of parents, and Media influence.  

Summary 

This chapter has presented a detailed literature review on gender imbalance in PR 

emphasizing on what other researchers have documented. Further, a conceptual and a 

theoretical framework have been drawn to guide the study. The next chapter presents the 

methodology of the study and describes the different ways and means that were applied 

to achieve the objectives and purpose of this study. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

Introduction 

Research methodology involves detailed procedures to be followed in conducting the 

study. Kothari (2014) defined research methodology as a way of solving a research 

problem in a systematic manner. This chapter provides the research design applied in this 

study, the population and target population, the sample size and sampling techniques, and 

data collection instruments and procedure. The chapter also explains how pretesting was 

conducted, explains how the reliability and validity of the research instruments was 

conducted, provides the analysis plan, and ethical considerations that were put in place.  

Research Design 

This study applied descriptive research design. According to Singh (2007), descriptive 

research aims to examine and interpret the current state of affairs by describing factors 

related to a phenomenon under study. Such factors may include opinions, attitudes, 

trends, behaviors and experiences among others. Generally descriptive research focuses 

on the present while putting into account past events and their influence to current 

situations. 

Kothari (2014) is of similar view that descriptive research design focuses on specific 

predictions and narration of facts that concern a group or a situation under study while 

describing the characteristics of that particular group. Based on what the two scholars 

say, this study gathered and described information regarding gender imbalance in PR 

particularly the reasons behind the low number of male students in PR training 
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Population 

It is important to determine the study population because it is from this population where 

the researcher draws a representative sample. Mugenda and Mugenda (2003) asserted that 

population is the total number of individuals, elements or events that share common 

observable characteristics. The population for this study was 322 undergraduate fourth 

year students enrolled for Bachelor of Arts in Communication (Daystar University 

Registry, 2017).   

Target Population  

The target population for this study was fourth year communication students because it is 

in the undergraduate level where students in their fourth year get a chance to select their 

communication majors (specialization) namely; PR, advertising, electronic media and 

print media. The study needed to draw the study sample from the various communication 

majors in order to establish the reasons why male students chose other concentrations 

over PR.  

Sample Size 

According to Oladipo, Ikamari, Kiplag’at and Barasa (2015), a sample is usually selected 

from the accessible population to represent the entire population. A sample should 

therefore be carefully selected so as to make sure that it is representative of the accessible 

population from which it was drawn. The three scholars further observed that in a case 

where a population is homogeneous it would be okay to study few cases rather than the 

entire population. 
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Daystar University is an institution with an accessible population of 322 fourth year 

Communication students (Daystar University Registry, 2017). For descriptive research, a 

sample of between 10-20 percent of the study population would be adequate (Oso, 2016).  

In this study, the target population was classified into two categories; PR majors and 

other concentrations. The number of students studying public relations was 140, out of 

which 24 were male while the number of students studying other concentrations was 182 

out of which 57 were male (Daystar University Registry, 2017). This means that most of 

the male students had selected other concentrations over public relations since only 24 

male students had enrolled for public relations while 57 had selected other options. A 

sample of 10 percent (14 students) was selected from the 140 students studying PR using 

stratified and simple random sampling. While a sample of 30% (18 male students) was 

selected from the 57 male students studying other concentrations using simple random 

sampling. This exceeded Oso’s (2016) recommendation of 10-20 percent so as to ensure 

representativeness since the population for male students was small. The sample size for 

this study was therefore 32 students who were selected to represent the study population.   

Table 3. 1:  Sample Size for Students Studying PR (Both Male and Female) 

PR Major  Population  Sample size  Percentage  

Male and female students 140 14 10% 

Total 140 14 10% 

Source: Daystar University registry (2017) 

Table 3. 2: Sample Size for Male Students Studying Other Concentrations 

Other concentrations  Population Sample size Percentage 

Male students 57 18 30% 

Total 57 18 30% 

Source: Daystar University registry (2017) 
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Sampling Technique 

Sampling technique is the procedure that a researcher applies in selecting items for the 

sample (Mugenda & Mugenda, 2003). Sampling, on the other hand, is the selection of 

some part of the population from which a judgment or inference about the entire 

population is made (Kothari, 2014). Sampling should, therefore, be done carefully 

because the findings from the sample will be generalized to the entire population.   

This study employed both probability and non-probability sampling techniques. In 

probability sampling, the study used simple random sampling and stratified sampling. In 

non-probability sampling, purposive sampling method was used to select participants for 

the interviews. According to Babbie (2008), this method allows the researcher to select 

the units to be observed based on his or her knowledge of the population as well as the 

purpose of the study. A list of all the members of the accessible population was obtained 

from Daystar University registrar’s office. This helped to identify all the sampling units 

in the target population so that they could all have an equal chance of being selected for 

the study. Oladipo et al. (2015) defined this list as a sampling frame which should be 

comprehensive and accurate since it forms the population from which the researcher 

draws a representative sample. 

After obtaining the sampling frame, the researcher applied stratified sampling to classify 

the target population into two categories; PR and other concentrations. A sample size of 

10 percent was then drawn from the PR major while a sample of 30% was drawn from 

male students studying other concentrations using simple random sampling. In this case, 

pieces of papers were prepared for each category. Some were marked while others were 

not. The papers were then placed in a container where each participant was asked to pick 
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at random. Only participants who picked the marked papers participated in the study. The 

reason for using this technique was to give the population an equal chance of inclusion 

and ensure representativeness. Oso (2016) noted that probability sampling approach 

ensures selection of representative samples.  

For interviews, purposive sampling method was employed to select a sample of 10 male 

students to represent those who had selected other options over PR. The interviews were 

conducted among male students in order to find out their reasons for choosing other 

majors over PR. This was based on the reasoning that being the minority in PR male 

students could be the most affected by the gender imbalance thus the researcher 

considered them as key informants for the study.  Oso (2016) described key informants as 

individuals who are thought to have special information about the issue under 

investigation than the rest of the population. Such individuals can provide the required 

information in the shortest time.  

Data Collection Instruments 

In this study, a questionnaire was used to collect primary data. It comprised of both open-

ended and closed-ended questions. Open-ended questions were set to offer a wide range 

of reactions and answers. In addition, this gave the participants a platform to present 

information in their own words. Closed-ended questions were used for questions that 

confined the respondents to a list of choices.  For numerical questions, a five Likert scale 

was used. The questionnaire was formulated in a logical sequence as per the research 

objectives and data requirements. As stated by Kothari (2014), self-administered 

questionnaires are widely used in research since they are free from bias and respondents 

have sufficient time to give well thought out answers.  
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In-depth interviews were also conducted among ten male students to collect detailed 

information which could not be obtained by use of a questionnaire. The interview was 

carried out in a structured way where the interviewer followed a set of specified questions 

as per the study objectives.  

Each interview was 10 minutes long and with the help of a research assistant all the 

interviews were recorded using a phone recorder. Permission to record the interviews was 

sought from the interviewees and the researcher requested them to be loud enough 

throughout the interview.  Confidentiality of the collected information was also assured. 

The qualitative data collected from the interviews supplemented quantitative data since 

the researcher was able to seek clarification and get more information that could not have 

been obtained by use of the questionnaires. Oso (2016) observed that due to the flexibility 

of interviews, they yield more information and generate several responses as the 

researcher can clarify questions. 

Types of Data 

Both qualitative and quantitative approaches were applied in this study. Through the use 

of a questionnaire quantitative data was collected. In-depth interviews were used to 

collect qualitative data. The purpose for using both approaches was to gain a broader 

perspective and understanding of the research problem. It further facilitated the cross-

checking of data from different sources in order to minimize irregularities in the research 

findings.   

Abugah (2009) described the use of two or more methods to collect data as triangulation. 

The use of several data collection methods enables the researcher to check internal 
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consistency and reliability of research findings. For this study, the two techniques used to 

collect data, generated consisted information an indication that the instruments were 

reliable. Therefore, the collected data was genuine and not a result of any systematic 

error. Further, Oladipo et al. (2015) pointed out that the use of different items to measure 

the same concept produces a more in depth and accurate information. 

 Data Collection Procedure  

Before collecting data, the researcher sought clearance from the school of communication 

of Daystar University, Ethics Review Board (ERB) and the National Commission of 

Science, Technology and Innovation (NACOSTI). The respondents were made aware of 

the purpose of the study so as to enable them make an informed decision on whether to 

participate in the study or not. A research assistant was briefed to help the researcher in 

administering the questionnaires. After the questionnaires were filled they were collected 

and kept safely awaiting analysis.  

For the interviews the participants were requested to allow recording of the conversations 

to ensure all relevant details were captured. The respondents were assured of 

confidentiality and encouraged to give honest answers. In addition to recording, the 

research assistant took detailed notes paying interest on the areas that addressed the 

objectives of the study.  

Pretesting 

Pretesting helps a researcher to identify if the respondents have difficulties in 

understanding the way questions have been phrased, how the respondents interpret the 

questions and whether their interpretation is in line with what the researcher intents to 

Daystar University Repository

Archives Copy



37 

 

convey (Kumar, 2011). In situations where problems are identified, the researcher re-

examines the wording to make sure the questions are easily understood.  

A pretest sample of 1-10 percent of the sample size is deemed appropriate depending on 

the sample size (Mugenda & Mugenda, 2003). To ensure that the respondents interpreted 

and understood the questions as intended, the researcher administered 3 questionnaires 

which was 10 percent of the sample size of 32 respondents. The respondents for the 

pretesting exercise were fourth year communication students from St. Paul’s University. 

The choice of this institution was based on its Bachelor of Arts in Communication 

program which is similar to that of Daystar University. In other words St. Paul’s 

University provided actual field conditions and a population that was similar to that of the 

target population for this study. This helped in determining the suitability of the 

questionnaire in collecting the required information. In addition, pretesting helped in 

establishing the validity and reliability of the data collection instruments.  

Validity and Reliability 

Validity refers to the ability of an instrument to measure what it is expected to measure 

while reliability is the extent to which data collection methods produce consistent results 

(Oladipo et al., 2015). It is the extent to which the questionnaire meets its intended 

purpose (Oso, 2016). Therefore, a research instrument is considered reliable if it produces 

similar results repeatedly. In this study, the questionnaire was pretested and it was found 

to be reliable because the questions which were formulated differently with the aim of 

measuring the same phenomenon produced similar results. The questions also covered all 

the objectives of the study making sure that the research instrument served its intended 

purpose thus the validity of the instrument. The respondents understood the questions and 
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gave relevant responses. This led to the researcher’s judgement that the questionnaire was 

suitable to collect the type of information that was needed to address the research 

objectives. The collected data from the questionnaires was also compared with that of the 

interviews and there was consistency in the information generated by the two methods 

thus reliability of the data collection methods. 

Data Analysis Plan 

The researcher ensured proper preparation of the raw data to make it ready for analysis. 

The collected data was examined to spot errors and also to ensure accuracy, consistency 

and completion for effective data coding. Data coding was done carefully to make sure 

that the responses were assigned numbers without making errors. In accordance to what 

Mugenda and Mugenda (2003) said, the data obtained from the field was cleaned, coded 

and entered into Statistical Packages for Social Sciences (SPSS) version 23.0 for analysis.  

Ethical Considerations 

In research, it is usually unethical to collect information from participants without their 

willingness or consent. According to Kumar (2011), informed consent implies that 

participants are fully informed about the type of information being sought from them and 

the purpose it will be put to. This study observed ethical concerns associated with 

carrying out research as explained here in after. 

1. The purpose of the study was made clear to the respondents giving them all the 

aspects of the study which enabled them to make informed decisions on whether to 

participate in the study or not.  The researcher also explained to the participants how 

they were expected to participate in the study after which they were requested to fill 
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in the questionnaires. Therefore, the researcher obtained a verbal consent where the 

participants verbally agreed to take part in the study.  As noted by Oladipo et al. 

(2015), although verbal consent does not involve any writing, it contains all the 

components of a written consent. The respondents were also not coerced in any way 

in order to take part in the study. Their participation was voluntary. 

2. The researcher ensured that the participants’ right to privacy was respected. The 

researcher assured the participants that they would remain anonymous throughout 

the entire research process. The participants were not required to enter their personal 

details at any point of the study. This enabled them to participate freely and give the 

information being sought thus enhancing the validity of the research findings.  

3. The researcher sought approval from the Daystar University Ethics Review Board 

(ERB) and the National Commission for Science, Technology and Innovation 

(NACOSTI). Permission to carry out the study at Daystar University was also 

granted by the University and the researcher was provided with information 

regarding student enrollment for communication courses. This information was 

needed for sampling purposes. Clearance was also sought from Daystar’s thesis 

coordination office before proceeding to collect data.  

4. The sources of data used in the study were acknowledged so as to maintain the 

moral norms of academic writing. This ensured that there was no form of plagiarism 

in the report writing. No data was manipulated to change the findings of the study. 
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Summary 

This chapter focused on the different ways and means that were used to achieve the 

objectives and purpose of the study. The next chapters focus on data presentation, 

analysis and interpretation, discussions and recommendations.  
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CHAPTER FOUR 

DATA PRESENTATION, ANALYSIS, AND INTERPRETATION 

Introduction 

The purpose of the study was to establish the causes for the low number of male students 

in PR training at Daystar University. To achieve this purpose, the study was guided by 

the following objectives: to find out the reasons why male students choose other 

concentrations over PR, to determine the factors that contribute to career choice among 

PR students and to establish students’ views on the issue of gender imbalance in PR. To 

realize these objectives, the researcher administered questionnaires and conducted 

interviews among communication students. Social cognitive theory was applied to 

determine the factors that were presumed to contribute to gender imbalance in PR 

training at Daystar University. 

Response Rate 

The study attained a response rate of 100%. The researcher administered a total of 32 

questionnaires which were all satisfactorily completed and returned (See Table 4.1). 

Table 4. 1: Response Rate 

Questionnaires Frequency Percentage 

Distributed 

Returned  

32 

32 

100 

100 
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Presentation, Analysis and Interpretation 

Gender Representation 

Figure 4.1 shows gender distribution of the respondents.  

 
Figure 4. 1: Gender of the Respondents 

Figure 4.1 shows that out of the 32 respondents who participated in the study, 

10(31.25%) were female while 22(68.75%) were male.  The unequal representation of 

gender was because the study was interested in male students so as to establish the 

reasons why they chose other communication majors over PR. The few female students 

were drawn from the PR major since the study also sought to determine the factors that 

contributed to career choice among PR students. With the high number of female students 

in PR it was expected that majority of the PR respondents would be female. 
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Age Distribution 

Figure 4. 2: Age of the Respondents 

Figure 4.2 above represents the age of the respondents. Out of the 32 respondents, 75% 

were aged between 18-22 years, 15.63% were aged 23-27 years while 6.25% were aged 

28-32 years. The remaining 3.2% were above 33 years. The high number of those aged 

between 18 and 22 years was because the study was conducted among the undergraduates 

who usually join university after completion of secondary education at an average age of 

18 years. This information, however, helped the researcher to determine whether the 

factors that influenced the young students (18-22 years) in their career choice also 

influenced the older ones (28-32 and above 33 years) when making career decisions.  
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Programme of Study 

As presented in Figure 4.3 below, students from other concentrations were the majority at 

56.3% while those from PR major were 43.8%.  

 
Figure 4. 3 Programme of Study 

From the findings in Figure 4.3, the high percentage of the respondents majoring in other 

concentrations was because the study intended to find out the reasons why male students 

preferred other majors to PR. Thus male students who had selected other communication 

concentrations were the majority. Additionally, the information about the respondents’ 

programs of study enabled the researcher to check whether the two categories of the 

study population were well represented in the research. 
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Source of Information about Careers 

The study sought to find out the sources of information about careers. Findings were as 

shown in Table 4.2. 

Table 4. 2: Sources of Information about Careers 

 Sources Frequency Percentage (%) 

 

Internet  19 59.4 

Advert  12 37.5 

Someone in the industry 1 3.1 

Total 32 100.0 

 

As reflected in Table 4.2, a majority of the respondents at 59.4% learned about the 

communication majors from the internet while 37.5 % of the respondents’ cited media 

adverts as their main source of information regarding the various areas of specialization 

in the communication field of study. The remaining 3.1% however, agreed that they 

inquired about communication from the people who were already in the industry.  

The high number of the students who relied on the internet and media adverts as the 

sources of information could imply that students lack proper guidance when selecting 

their career paths. This is because none of the respondents indicated that he or she sought 

guidance from career advisors and lecturers. Adverts usually aim to convince the target 

audience to adopt a certain behavior thus information from such sources may not be 

objective enough to be relied on by students when choosing careers. Such information 

could mislead prospective students.  

On the other hand, anyone can post on the internet since information on the web is 

usually not regulated for quality or accuracy. The information may, therefore, not be 

credible and thus it cannot be solely relied on. The onus is on the user to verify the source 

of information hence students who have just completed their secondary education may 
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not be able to effectively evaluate the type of information they get from the internet. It 

can, therefore, be concluded that even though students seek information regarding careers 

before making a career choice, they may end up with biased information.  

 

Reasons for Choosing a Major 

Table 4.3 displays the various reasons given by the respondents as to why they chose 

their respective communication majors.  

Table 4. 3: Reasons for Choosing my Major 

Reasons Frequency Percentage (%) 

 

Perceived benefits 13 40.6 

Parents/friends 1 3.1 

I had interest in the course 16 50.0 

No reasons 2 6.3 

Total 32 100.0 

 

The results in Table 4.3 indicated that most of the students at 50% chose their majors 

because they had interest in it while 40.6% of the respondents identified perceived 

benefits as the main reason for choosing their respective communication majors. 3.1% of 

the respondents had their major chosen for them by their parents. This finding implied 

that students in both PR and other concentrations had the belief that specific positive 

outcomes would result from the majors of their choice. Students also followed their 

individual interests while making a career decision.  

In addition, the 3.1% of the respondents who cited their parents as the reason they 

followed their current career path could be an indication that such students were not able 

to determine the kind of career they would like to pursue without the help of their parents. 

Interestingly, 6.3% of the respondents had no specific reason for their choice of major. 

This observation revealed that some students were ignorant and lacked proper career 
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guidance when making career decisions. It was also observed that students who cited 

their parents and those who had no specific reason for choosing their current majors, were 

within the age bracket of 18-22 years.  

On the other hand, a majority of those who identified passion for the course and 

perceived benefits as the reason for choosing their majors were in the age bracket of 28 

years and above. This could mean that the relatively younger students were unable to 

make career decisions on their own while others had no explanations for their career 

choices.  Therefore, it can be argued that younger students, unlike the older ones are 

ignorant of the consequences that career decisions might have in their future.  

Major Dominated by Female Students 

Figure 4.4 presents the respondents’ views on whether they were aware of any major that 

was dominated by female students.  

 
Figure 4. 4: Major Dominated by Female Students 
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From the findings in Figure 4.4, 65.63% of the respondents were of the opinion that PR 

was dominated by female students while 18.75% had the opinion that electronic media 

was dominated by female students. Print and advertising comprised of 9.38% and 6.25% 

respectively. This finding indicated that students were adequately aware of the gender 

imbalance in PR training at DU. When asked to explain their answers the respondents 

argued that female students select PR because they are good at writing and public 

speaking and it is easy for them to get jobs in PR than males.  

These responses also revealed that gender stereotypes in PR continue to exist and to 

influence students’ decisions when selecting careers. For instance, for the students who 

felt that female students are good at public speaking and have a higher chance of getting a 

job in PR, could mean that such students shied away from PR simply because they lacked 

proper information about the profession and made career decisions based on the existing 

gender stereotypes rather than the facts about PR. 

Major Dominated by Male students 

On whether there was any communication major that was numerically dominated by male 

students at DU, the respondents’ views were as shown in Table 4.4. 

Table 4. 4: Major Dominated by Male Students 

 Frequency Percentage (%) 

 

PR 4 12.5 

Print 3 9.4 

Electronic 23 71.9 

Advertising 2 6.3 

Total 32 100.0 

From the findings in Table 4.4, 71.9% of the respondents were of the view that electronic 

media had a high number of male students compared to other concentrations. On the 

same issue, 12.5% of the respondents had the opinion that PR was dominated by male 
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students while 9.4% and 6.3% expressed the view that print and advertising were 

dominated by male students respectively. Some of the reasons given for the high number 

of male students in electronic media were as follows: Electronic media is more technical 

and does not entail a lot of research and theory like PR, electronic option involves 

photography and directing, males are good at handling equipment such as cameras, 

electronic media is a hands-on course and male like to be involved in production work. 

Again, this finding revealed that students lacked the correct information in regard to what 

PR entails. This was demonstrated by the students’ views that PR involves a lot of 

research and theory unlike electronic option. Such perceptions could be responsible for 

the low number of male students in PR at DU. It can, therefore, be reasoned that male 

students’ usually select electronic media because they perceive it as a non-theoretical 

course and avoid PR which they consider to be a theoretical course devoid of practical 

application.  

Reasons for Choosing other Concentrations over PR 

Career Expectations 

Table 4.5 shows that 72.2% of the respondents concurred with the statement that PR does 

not match with their career expectations while only 16.7% disagreed. The remaining 

11.1% were neutral.  

Table 4. 5: PR Does Not Match my Career Expectations 

 Frequency Percentage (%) 

 

Strongly agree 4 22.2 

Agree 9 50.0 

Neutral 2 11.1 

Disagree 1 5.6 

Strongly disagree 2 11.1 

Total 18 100.0 
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From the findings in Table 4.5, the high percentage of those who agreed with the 

statement could be an indication that most students choose courses that are in line with 

their perceived career expectations. This finding also demonstrated that male students 

shied away from public relations because they felt that it was not consistent with their 

career anticipations, thus the low number of male students in PR training at DU. It can, 

therefore, be concluded that students’ imagined outcomes about a particular career before 

selecting it greatly influences their choice of major. 

Qualities Needed to Succeed in PR 

Concerning the qualities needed to succeed in PR, male respondents felt that they did not 

have the qualities deemed necessary in PR career as shown in Table 4.6.  

Table 4. 6: Individual Characteristics Do Not Match Qualities Needed to Succeed in PR 

 Frequency Percentage (%) 

 

Strongly agree 2 11.1 

Agree 10 55.6 

Neutral 1 5.6 

Disagree 2 11.1 

Strongly disagree 3 16.7 

Total 18 100.0 

The findings in Table 4.6 show that 66.7% of the respondents agreed with the statement 

that their individual characteristics did not match the qualities needed to succeed.  

However, 27.8% of the respondents disagreed while the remaining 5.6% were neutral. 

The views of the 66.7% who agreed with the statement could imply that the way students 

judge their own abilities to succeed in different careers influences their choice of major. 

In this case, most of the male students had low self- efficacy beliefs in relation to public 

relations major thus their choice of other concentrations over PR.  
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Lack of Interest in PR 

As displayed in Table 4.7, 77.8% of the respondents agreed that they had no interest in 

PR, 11.1% disagreed, while the remaining 11.1% of the respondents were neutral.  

Table 4. 7: I Had no Interest in PR 

 Frequency Percentage (%) 

 

Strongly agree 7 38.9 

Agree 7 38.9 

Neutral 2 11.1 

Disagree 2 11.1 

Total 18 100.0 

The findings in Table 4.7 imply that male students considered their personal interests 

when making a career decision. In this case, the students had no passion for public 

relations and thus followed a different career path.  This explains why there is a low 

number of male students in public relations training at DU. 

Portrayal of PR as a career for females 

Table 4.8 presents respondents’ views in regard to the perception of PR as a career for 

females.  

Table 4. 8: PR is Portrayed as a Female Career 

 Frequency Percentage (%) 

 

Strongly agree 4 22.2 

Agree 13 72.2 

Disagree 1 5.6 

Total 18 100.0 

 

From Table 4.8, 94.4% of the respondents expressed the view that PR is always portrayed 

as a career for females whereas only 5.6% disagreed. This reveals that the depiction of 

PR as a female career deterred male students from enrolling for PR training thus the low 

number of males in PR at DU. 
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Networking  

 

Concerning the ability to network, majority of the respondents at 66.7% admitted that 

they were not good at networking, 27.8% disagreed, while 5.6% were neutral as shown in 

Table 4.9.  

Table 4. 9: I am Not Good at Networking 

 Frequency Percentage (%) 

 

Strongly agree 2 11.1 

Agree 10 55.6 

Neutral 1 5.6 

Disagree 2 11.1 

Strongly disagree 3 16.7 

Total 18 100.0 

The findings in Table 4.9 demonstrate that the way male students judge their own ability 

to interact and build rapport with other people influenced their choice of career. it can, 

therefore, be said  that lack of confidence in networking skills contributed to male 

students’ selection of other communication majors over public relations hence the low 

number of males in PR. 

 

Perception of PR as Publicity 

Study findings on the respondents’ perception that PR is about publicity were as shown in 

Table 4.10. 

Table 4. 10: Perception that PR is About Publicity 

 Frequency Percentage (%) 

 

Strongly agree 6 33.3 

Agree 11 61.1 

Strongly disagree 1 5.6 

Total 18 100.0 

 

As illustrated in Table 4.10, 94.4% of the respondents agreed with the statement that PR 

is mainly about publicity while only 5.6% disagreed. This result implied that male 

students had a negative perception of public relations as a career. This could also mean 
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that students were not aware that PR focuses on more than just gaining media coverage 

for the clients. The observation further, demonstrated that male students lacked adequate 

information about PR thus they wrongly considered PR as the same as publicity.  As a 

result, it can be said that the perceptions held by male students about PR influenced them 

to choose other options over PR hence the existing gender gap in PR training at DU. 

Physical Appearance in PR 

Study findings on the extent to which physical appearance matter in PR were as shown in 

Table 4.11. 

Table 4. 11: Physical Appearance Matters in PR 

 Frequency Percentage (%) 

 

Strongly agree 6 33.3 

Agree 8 44.4 

Neutral 4 22.2 

Total 18 100.0 

The findings in Table 4.11 reveal that male students had a perception that physical 

appearance is important in PR.  A majority (77.8%) of the respondents generally agreed 

that physical appearance matters in PR while the remaining 22.2% were neutral. The 

views of the majority (77.8%) who agreed that physical appearance matters in PR could 

imply that male students tend to shy away from PR perhaps because they feel that 

females stand a better chance in terms of physical looks and are likely to get PR jobs. 

This finding also revealed that the belief that physical appearance could be a 

consideration by future employers in PR influenced career choices among male students 

at DU.  
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Gender Stereotypes in PR 

Figure 4.5 shows that all the respondents concurred with the statement that gender 

stereotypes in PR made them select other communication majors over PR.   

 

Figure 4. 5: Gender Stereotypes in PR 

The findings in Figure 4.5 could mean that stereotypical beliefs regarding public relations 

influenced the choice of major among the students. In this case, male students expressed 

career preferences that were in line with stereotypical patterns. Career decision making 

process for male students at Daystar University was, therefore, greatly influenced by the 

existing gender stereotypes in PR, thus their choice of electronic media which they 

deemed more appropriate for the male gender. 
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Career Choice among PR Students 

The study sought to find out the factors that contributed to career choice among students 

who had enrolled for public relations training at DU. The findings were as discussed here 

in after. 

Perception of PR as a Well-paying Career 

Table 4.12 shows that a total of 64.3% of the respondents ‘agreed’ and ‘strongly agreed’ 

that they perceived PR as a well- paying career while the remaining 35.7% were neutral.  

Table 4. 12: Perception that PR Pays Well in the Job Market than Other Majors 

 Frequency Percentage (%) 

 

Strongly agree 3 21.4 

Agree 6 42.9 

Neutral 5 35.7 

Total 14 100.0 

The findings in Table 4.12 could imply that students who had already enrolled for PR 

training had high expectations in the career in terms of financial gains. This finding also 

demonstrated contrasting views in the two categories of the target population for this 

study. Students studying PR perceived it in a positive way as compared to those studying 

other majors. As a result, it can be said that students’ perceptions regarding different 

communication concentrations played a major role in determining career preferences 

among the students. 

Desire to Work with People 

As shown in Table 4.13, 85.7% of the respondents agreed that desire to work with people 

influenced their choice of major while 14.2% disagreed.  
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Table 4. 13: My Desire to Work with People Made me Choose PR 

 Frequency Percentage (%) 

 

Strongly agree 7 50.0 

Agree 5 35.7 

Disagree 1 7.1 

Strongly disagree 1 7.1 

Total 14 100.0 

The findings in Table 4.13 implied that majority of the students enrolled for PR training 

because they envisioned it as a career that would involve working with people. Although 

it is a function of PR to create relationships, it is done for the benefit of the organization 

and its publics. The finding signifies that students may have made the decision to study 

PR without adequate information about what working with people in public relations 

actually entails. Also, it can be deduced that female students perceive PR as a profession 

that would offer them great opportunities to meet and interact with people, hence the 

numerical dominance of females in PR training. 

Interest in Current Affairs 

The study sought to find out whether interest in current affairs was a factor in career 

choice among PR students. The findings were as shown in Table 4.14.  

Table 4. 14: My Interest in Current Affairs influenced my Career Decision 

 Frequency Percentage (%) 

 

Strongly agree 8 57.1 

Agree 5 35.7 

Neutral 1 7.1 

Total 14 100.0 
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Creative Aspect 

Table 4.15 presents the respondents’ views on creative aspect in public relations.  

Table 4. 15: Creative Aspect in PR Influenced My Decision 

 Frequency Percentage (%) 

 

Strongly agree 8 57.1 

Agree 4 28.6 

Disagree 2 14.3 

Total 14 100.0 

From Table 4.15, a majority (85.7%) of the respondents agreed with the statement while 

14.3% were neutral. The high number of the respondents who agreed with the statement 

implied that students perceived PR as a career that would give them an opportunity to be 

creative. It can also be inferred that students’ expectations regarding different 

communication concentrations offered at DU, contributed to the choice of their respective 

areas of specialization. In this case, the perception of PR as a creative career attracted 

female students to PR major hence the low number of males in the training. 

Status of PR 

The study findings on whether the status of public relations as a career influenced 

students’ choice of major were as shown in Table 4.16.  

Table 4. 16: Status of PR as a Career Influenced my Choice of Major 

 Frequency Percentage (%) 

 

Strongly agree 10 71.4 

Agree 4 28.6 

Total 14 100.0 

Findings in Table 4.16 indicate that all the respondents generally agreed that status of PR 

as a career influenced their choice of major. Table 4.16 shows that 71.4% strongly agreed 

while 28.6% agreed.  This finding revealed the status of PR in the corporate world 

influences career aspirations of students. This could imply that despite PR being a 
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feminized profession, it is still perceived as a high ranking career in the corporate sphere 

especially by those enrolled in PR training. However, it continues to attract more females 

thus the low number of male students in PR training at DU. 

Views in Relation to Gender Imbalance in PR 

Responding to the statement that gender imbalance would portray PR as a biased career, 

the majority of the respondents at 78.1% generally agreed that gender imbalance in PR 

would portray PR as a biased career while 9.4% were neutral. However, 12.5% were of 

the contrary opinion as shown in Table 4.17. 

Table 4. 17: Gender Imbalance in PR Would Portray PR as a Biased Career 

 Frequency Percentage (%) 

 

Strongly agree 17 53.1 

Agree 8 25.0 

Neutral 3 9.4 

Disagree 1 3.1 

Strongly disagree 3 9.4 

Total 32 100.0 

Table 4.17 indicated that students were concerned that gender imbalance in PR would 

affect PR career and depict it as a one sided profession. Such representations of PR would 

reinforce the existing gender stereotypes and continue to widen the gender gap in PR 

training.   

Need for Gender Balance 

Table 4.18 presents the respondents’ views on whether gender balance would be 

necessary to better address the needs of diverse publics.  
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Table 4. 18: Gender Balance in PR Would be Necessary to Better Address the Needs of       

Diverse Publics 

 Frequency Percentage (%) 

 

Agree 20 62.5 

Neutral 3 9.4 

Disagree 4 12.5 

Strongly disagree 5 15.6 

Total 32 100.0 

From the findings in Table 4.18, 62.5% of the respondents concurred with the statement 

while 28.1% disagreed. The remaining 9.4% were neutral. This finding implied that 

students were cognizant of the importance of gender diversity in both public relations 

training and in the industry. Students were concerned that the lack of representation of the 

diverse populations that PR serves would be a challenge to the practice of PR in future, 

especially when dealing with needs of the varied publics. 

Towards Balanced Perceptions of PR 

As indicated in Table 4.19, a majority of the respondents at 81.3% expressed the view 

that PR needs to uphold gender diversity so as to attain balanced perceptions among those 

outside the profession. 15.6% were neutral while the remaining 3.1% were of the contrary 

opinion.  

Table 4. 19: For PR to attain Balanced Perceptions Among those Outside the Profession, 

  It Should Embrace Gender Diversity                                       

 Frequency Percentage (%) 

 

Strongly agree 16 50.0 

Agree 10 31.3 

Neutral 5 15.6 

Disagree 1 3.1 

Total 32 100.0 

From the findings in Table 4.17, the high number of those who felt that gender balance 

would lead to balanced perceptions about PR could be an indication that, PR holds 

unfavorable perceptions among those outside the profession. Such perceptions could have 
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been the basis for career decisions among male students thus their choice of other majors 

leading to the low number of male students in PR training at DU. 

Gender Balance Efforts 

As reflected in Table 4.20, most of the respondents at 71.9% were of the opinion that 

gender balance efforts in PR should begin at the University level. 12.5% were neutral 

while the remaining 28.1% disagreed.  

Table 4. 20: Gender Balance Efforts in PR should Begin at University Level 

 Frequency Percentage (%) 

 

Strongly agree 8 25.0 

Agree 15 46.9 

Neutral 4 12.5 

Disagree 4 12.5 

Strongly disagree 1 3.1 

Total 32 100.0 

The high number of those who agreed with the statement could be an indication that 

students are already experiencing the effects of gender imbalance in the PR classroom.  

Additionally, if gender balance is achieved at the training level, the industry would 

slowly begin to reflect the diversity in the society it serves. This is because the students 

who are gender-balanced would join the profession after acquiring the necessary training.  

Encourage a male Student to study PR 

Responding to the question whether they would encourage male students to study PR, a 

majority of the respondents at 90.63% agreed while 9.38% disagreed as shown in Figure 

4.6.   
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Figure 4.6: Encourage a Male Student to Study PR 

When asked to explain the findings in Figure 4.6, most of the respondents argued that by 

encouraging males to major in public relations the gender imbalance in PR training at DU 

would be addressed. This implied that respondents were aware of the low number of male 

students in PR courses and would advocate for gender balance in PR training. This 

finding also demonstrated that students were willing to take part in gender balance efforts 

in PR.  

Study Findings from In-depth Interviews  

To gather qualitative data and widen the scope of understanding of the phenomena under 

investigation, the researcher conducted interviews among 10 respondents. The opinions 

and views of the respondents in regard to the causes of the low number of male students 

in PR training at Daystar University were investigated and interpreted. Purposive 

sampling was employed with the aim of getting representatives from public relations and 
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those studying other concentrations. Five of the interviewees were PR majors while the 

remaining five represented students studying other communication majors. 

On factors contributing to the choice of major, several issues were raised. “I considered a 

lot of factors including job opportunities and salary”, said one of the respondents. This 

sentiment was reiterated by another respondent who argued that he was keen on the 

financial gains when choosing his major. Interest was another factor that was mentioned 

by the respondents with one of them pointing out that his interests played a key role in the 

choice of his major. “I chose what I was passionate about”, he said. “I needed something 

that I would enjoy doing”, said another respondent. 

On whether the choice of major was influenced by lectures and career counselors, most of 

the respondents admitted that career advisors and lecturers did not influence them in any 

way in their choice of major. “No lecturer or career advisor was involved. I made the 

decision on my own”, said one of the respondents. Research from the internet was 

another factor that was repeatedly mentioned by the respondents in relation to the choice 

of their major. “I researched on the internet, there is a lot of stuff you need to know 

before you make a decision”, said one of the respondents. “I checked several websites 

and blogs about different careers before I made a choice”, said another respondent. “My 

decision was informed by what I read on the internet and adverts”, said another. The 

consistent mention of research was an indication that most of the students were able to 

make career decisions independently. However, considering that the students sought 

information from the internet and media adverts which may not provide objective 

information, they may have made career decisions without proper guidance since career 

counsellors were not involved. 
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From these responses it can be concluded that the respondents were concerned about their 

personal interests and outcome expectations regarding their respective majors. In this 

case, they chose the major that they felt would lead to greater outcomes in terms of 

monetary gains and career satisfaction.  

The study sought to find out whether there were some traits that the respondents thought 

were necessary for one to succeed in PR. On this issue, varied responses were received. 

These were confidence, good communication skills, networking ability, writing skills, 

ability to persuade and patience among others. “You must be confident, good in 

communication and have self-drive because you will meet large audience”, said one of 

the respondents, “One must have proper communication skills”, said another, “You must 

be able to communicate effectively through writing”, reiterated another. Confidence, 

networking ability, writing and communication skills dominated the responses where all 

the respondents interviewed felt that they were major attributes that individuals aspiring 

to join the PR career should possess. 

On whether there was any communication major that is suitable for specific gender, most 

of the respondents were of the view that no particular major is meant for a specific 

gender. “All communication majors are meant for all genders, if you want to do it do it, it 

is your passion whether male or female”, said one of the respondents.  This sentiment was 

echoed by another participant who argued that anyone can fit in any major so long as his 

or her interests match with the course. “Anyone can fit, it depends with ones interests”, 

he said. However, some of the respondents felt that some communication majors had 

been stereotyped to suit a particular gender. “Going by the stereotypes I would say 

electronic suits male and PR suits female”, said one of the respondents. “We live in a 
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world where people believe some courses are meant for male while others are meant for 

ladies”, said another. These responses imply that there were no specific majors meant for 

male or female. However, the low number of male students in PR could be due to the 

existing gender stereotypes. 

The study further sought to find out why male students chose other concentrations over 

PR. “PR is usually projected as career for females”, said one of the respondents. “Male 

students fail to select PR option because it is always projected as an attractive career for 

females”, said another respondent. Most of the male respondents also perceived PR as a 

course that involves a lot of theory compared to electronic media. In this case the 

respondents felt that electronic media was a better option for them since they believed it 

to be a practical course. “I chose electronic media because it is a technical course”, said 

one of the respondents. “I needed a practical course like electronic media”, said another 

respondent. This could be an indication that male students are more oriented to practical 

courses thus the low number of male students in PR. Most of the respondents also 

admitted that their lack of interest in PR made them choose other communication majors 

over PR. “I had no interest in PR, my passion was in print and electronic media”, said one 

of the respondents. “I was interested in electronic media”, said another respondent. 

Surprisingly, all the respondents had the view that there is a need for male students to 

enroll for PR training so as to bridge the existing gender gap. “Male students should 

embrace PR, we are living in the 21st century”, said one of the respondents. “PR is a 

career for everyone, it depends with one’s effort and passion”, said another. However, 

some respondents had the opinion that gender stereotypes in PR deterred male students 
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from selecting the PR option. “For male students to study PR they need to ignore the 

stereotype that PR is a career meant for females”, stated another respondent. 

In addition, some respondents argued that male students fail to select the PR option 

because they are not confident in their ability to communicate effectively to the publics. 

“It is like men don’t believe in themselves especially when it comes to communication”, 

said one of the respondents. This view was supported by another respondent who argued 

that males do not have confidence in their communication skills. “Male students do not 

have confidence when it comes to public speaking so they shy away from PR”, he said. 

Another respondent felt that male students failed to select PR major because they lack 

social skills. “Males usually don’t have social and communication skills”, he said. The 

varied opinions given by the respondents could be an indication that choosing other 

options over PR was not related to gender but on students’ own judgments and 

perceptions.  

On the respondents’ views in relation to the gender imbalance in PR, several concerns 

were raised. Nine of the ten respondents were concerned that the current gender gap in 

PR would portray it as a biased career. “Lack of males in PR may project it as a one sided 

career”, said one of the respondents. “Measures to recruit more men into PR training 

should be put in place otherwise PR will be perceived as a biased career”, reiterated 

another. These observations were an indication that the gender imbalance in PR is likely 

to affect the field negatively in future. 

Majority of the interviewees also felt that gender imbalance in PR would affect the 

achievement of PR goals. “Both genders need to be well represented for better results in 
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PR activities”, said one of the respondents, a sentiment that was supported by another 

respondent who stated that, “Some PR issues may require opinions from both genders for 

effective and unbiased solutions”, he said. This response reveals that PR issues are likely 

to be addressed adequately when input comes from diverse minds. Varied opinions would 

therefore, lead to creative approaches to better respond to the concerns and needs of the 

diverse clients.  

Half of the interviewees also expressed the view that for PR to attain balanced 

perceptions among those outside the profession, it should foster gender balance in both 

the training and the industry.  “Most of the negative perceptions of PR by the general 

publics is due to the lack of men in the field”, said one respondent.  “PR has always been 

a field for gendered stereotypes because of the high number of females”, reiterated 

another respondent. These responses were an indication that gender-balance in PR would 

improve the status of the profession in the society. The misconceptions about PR which 

might have emerged due to the existing gender imbalance would also be cleared. 

Lastly, the respondents were of the opinion that gender-balance efforts should begin in 

the PR classroom. Most of the interviewees pointed out that to effectively attain gender 

balance in the industry the same should be first achieved in the PR classroom. This is 

because the gender-balanced students would join the PR practice after acquiring the 

necessary training and the gender gap would slowly begin to shrink. “Students are the PR 

practitioners of tomorrow, once gender balance is attained in the classroom it will 

automatically reflect in the industry with time” said one of the participants. 
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These responses demonstrated that even though male students shied away from PR they 

were concerned that gender imbalance would negatively affect the career. In this case, the 

respondents advocated for the need for PR to address the gender issues and promote the 

career as attractive for both genders. 

Summary of Key Findings 

The study aimed at establishing the reasons for the low number of male students in PR 

training at DU. Guided by the constructs of the Social Cognitive Theory (SCT), the study 

found out that personal interests, self-efficacy beliefs, perceptions and outcome 

expectations were major determinants of career choice among the students. Male 

respondents cited lack of interest in PR as the reason why they chose other majors over it. 

77.8% of the respondents agreed that they had no interest in PR. This observation implied 

that students’ considered their personal interests when making career decisions. Based on 

the SCT people are usually drawn to a particular specialization of study because of their 

interest in it (Lent & Brown, 2006).  In this case, male students had no passion for PR 

thus they followed different career paths.  This explains why PR training at DU has a low 

number of male students. 

The findings further revealed that 72.2% of the respondents felt that PR does not match 

with their career expectations an indication that most students chose courses that were in 

line with their perceived career expectations. This finding demonstrated that male 

students shied away from public relations because they felt that it was not consistent with 

their career anticipations thus the low number of male students in PR training at DU. It 

can, therefore, be deduced that students’ imagined outcomes about a particular career 

before selecting it greatly influences their choice of major.  
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Another factor that was found responsible for the low number of male students in PR 

training at DU was the students’ low self-efficacy beliefs. This was represented by 66.7% 

of the respondents who admitted that their individual characteristics did not match the 

qualities needed to succeed in PR. This finding revealed that the way students judge their 

own abilities to succeed in different careers influences their choice of major. In this case, 

most of the male students had low self- efficacy beliefs in relation to public relations 

major thus their choice of other concentrations over PR.  

Interestingly, the findings of the study also revealed that 77.8% of the male students had a 

perception that physical appearance would be important in PR. This could mean that male 

students tend to shy away from PR perhaps because they feel that females would be 

favored in terms of physical looks and have a higher chance of getting PR jobs. 

Therefore, the belief that appearance would be considered by future PR employers, led to 

male students’ choice of other options over PR. This was consistent with the findings of a 

study by Simorangkir (2011) which revealed that physical appearance was considered as 

a job qualification in PR. 

All the male respondents (100%) cited gender stereotypes as one of the reasons as to why 

they shied away from PR. This finding implied that stereotypical beliefs regarding public 

relations influenced the choice of major among the students. Male respondents followed 

careers that were in line with certain stereotypical patterns thus their preference of 

electronic media to PR. Career decision making process for male students at DU was, 

therefore, influenced by the existing gender stereotypes in PR, hence their choice of 

electronic media which they deemed more appropriate for the male gender. 
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From the findings, desire to work with people was identified as one of the factors that 

contribute to the choice of major among the PR students. 85.7% of the respondents 

admitted that their desire to work with people influenced their choice of major while only 

14.2% were of the contrary opinion. This implied that majority of the students enrolled 

for PR training because they envisioned it as a career that would involve working with 

people. Although it is a function of PR to create relationships, it is done for the benefit of 

the organization and its publics. The finding may, therefore, signify that students could 

have made the decision to study PR without adequate information regarding what 

working with people in public relations actually entails. It can, also, be deduced that 

female students perceived PR as a profession that would offer them great opportunities to 

meet and interact with people, hence the numerical dominance of females in PR training.  

Interest in current affairs was also cited by most students as to why they selected the PR 

major. In this case, 92.9% of the PR majors affirmed that it was their interest in current 

affairs that motivated them to study PR. This was an indication that personal interests of 

the students played a major role in their career choice. The observation also revealed that 

students followed careers that were in line with their individual interests. 

85.7% of the PR respondents expressed the view that perception that PR would offer 

them an opportunity to be creative influenced their choice of major. This implies that 

students’ expectations regarding different communication concentrations offered at DU, 

contributed to the choice of their respective areas of specialization. In this case, the 

perception of PR as creative attracted female students to study PR thus the low number of 

males in PR training. 
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On views regarding the gender imbalance in PR training, a majority of the respondents at 

78.1% felt that gender imbalance would portray PR as a biased career. This indicated that 

students were concerned that gender imbalance in PR would depict it as a one sided 

profession. Such representations of PR would, therefore, reinforce the existing gender 

stereotypes and continue to widen the existing gender gap in PR training.   

Further, 62.5% of the respondents expressed the view that gender balance would be 

necessary to better address the needs of diverse publics. This finding implied that 

students were aware of the importance of gender diversity in both public relations 

training and in the industry. Students were concerned that the lack of representation of the 

diverse populations that PR serves would be a challenge to the practice of PR in future, 

especially when dealing with needs of the varied publics. 

The findings of this study also revealed that, a majority of the respondents at 81.3% were 

of the opinion that PR should uphold gender diversity so as to attain balanced perceptions 

among those outside the profession. This could be an indication that, PR holds 

unfavorable perceptions among those outside the profession. Such perceptions would 

distort the image of PR as a career and be the basis for career decisions among male 

students thus their choice of other majors over PR.  

Summary 

This chapter has presented the key findings of the study highlighting the reasons for the 

low number of male students in PR training. Chapter five of the study focuses on 

discussions, conclusions and recommendations. 
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CHAPTER FIVE 

DISCUSSIONS, CONCLUSIONS AND RECOMMENDATIONS 

Introduction 

The study sought to establish the reasons behind the low number of male students in PR 

training at DU. The study was guided by the following objectives: to find out the reasons 

why male students chose other concentrations over PR, to determine the factors that 

contribute to career choice among PR students and to establish students views on the 

issue of gender imbalance in PR training at DU. To help find out the factors that 

contribute to gender imbalance in PR training at DU, Social Cognitive Theory (SCT) was 

used to form the theoretical framework. The constructs that were applied in this study 

include self-efficacy beliefs, personal interests and outcome expectations. This chapter 

presents the discussion of key findings in line with the objectives of the study linking the 

study results to the reviewed literature and to the theory used in the study. 

Discussions of Key Findings 

The first objective of the study sought to find out the reasons why male students choose 

other concentrations over PR. The findings revealed that male students fail to select PR 

option because they do not perceive themselves as capable of succeeding in it. This was 

represented by 66.7% of the male respondents who agreed that their individual 

characteristics did not match the qualities needed in PR. These characteristics were good 

writing skills, good communication skills, confidence and creativity among others. This 

finding indicated that the way male students judged their own capability to succeed in 

different communication specializations contributed to the choice of their major. In this 
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regard, the respondents were not confident in their own ability to perform well in PR. 

Based on Bandura’s Social cognitive theory this could be attributed to the students’ low 

self -efficacy beliefs. SCT suggests that one’s level of self-efficacy influences his or her 

choice of activities (Bandura as cited in Davis, 2004). In addition, Betoret, Rosello and 

Artiga (2017) observed that people’s perceived capability to perform a given behavior is 

presumed to causally influence decision making process as well as the expected outcomes 

of the behavior. 

Lack of interest in PR was also identified as one of the reasons why male students were 

reluctant to select PR option. Based on SCT people are usually drawn to a particular 

specialization of study because of their interest in it (Lent & Brown, 2006). In this regard, 

77.8% of the male respondents affirmed that they had no interest in PR thus the low 

number of male students in the training. These findings corroborate with that of 

Anuoluwa, Taofiq and Olufelal, (2013) who found out that undergraduate students made 

a decision to study their respective courses based on their personal interests. Personal 

interest was thus a contributing factor in course selection among the students. This was 

also illustrated in the conceptual framework where personal interest was one of the 

variables that were presumed to predict the extent of variations in the outcome variable 

(gender imbalance in PR training).  

Lastly, 72.2% of the male respondents admitted that PR did not match with their career 

expectations. This finding demonstrated that male students shied away from public 

relations because they felt that it was not consistent with their individual career 

anticipations, thus the low number of male students in PR training at DU. Based on the 

SCT, it can be argued that students’ imagined outcomes regarding different careers 
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greatly influences their choice of major. Creed, Yin and Hood (2009) noted that students’ 

career aspirations and expectations usually reflect the students’ attitudes and beliefs 

towards different careers thus such expectations become cognitive constructs that 

influence career decisions as well as planning for the future. In this regard, male students’ 

perceived PR as a career that is contrary to their expected occupation. 

The study noted that male students (100%) cited gender stereotypes as the reason why 

they selected other communication majors over PR. This finding implied that 

stereotypical beliefs regarding public relations influenced the choice of major among the 

students. In this case, male students expressed career preferences that were in line with 

stereotypical patterns. Career decision making process for male students at Daystar 

University was, therefore, greatly influenced by the existing gender stereotypes in PR, 

thus their choice of electronic media which they deemed more appropriate for the male 

gender.  According to Tsetsura (2014), gender stereotypes are evident in PR where 

women are regarded as natural communicators. A study by Fröhlich and Peters (2007) 

also indicated that gender imbalance in PR was attributed to the stereotype that females 

had exceptional communication skills thus their dominance in public relations. Such 

perceptions continue to widen the gender gap in PR training. 

The second objective of the study sought to determine the factors that contribute to career 

choice among PR students.  64.3% of the respondents agreed that they perceived PR as a 

well-paying career which would offer several job opportunities compared to other 

communication majors. The implication for this could be that students enroll to study PR 

because they feel it would lead to greater outcomes in terms of financial gains. Davis 

(2004) found out that PR is a field that would offer students great opportunities to make 
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money. Davis further revealed that one of the main motivations for students to study PR 

was the high expectations they had in PR as a career. This is in line with Bandura’s social 

cognitive theory which suggests that anticipated consequences of an action before 

engaging in it, affects the decisions of individuals to involve themselves in a particular 

activity.  According to Rajabi, Papzan and Zahedi (2012) outcome expectations greatly 

influence one’s choices especially when one expects positive results from an activity.  

Interest in current affairs was another factor that influenced career choice among PR 

students at DU. 92.9% of the respondents agreed that it was their interest in current 

affairs that motivated them to study PR. The high number of those who concurred with 

the statement was an indication that personal interests played a major role in career 

choice among PR students. The finding also implied that students choose careers that are 

in line with their individual interests. This finding reflects the findings of a study by 

Smith (2006) which identified interest in current affairs; desire to work with people and 

career satisfaction as major factors that contributed to career choice among PR students.  

The perception of PR as a creative career was also found to have attracted students to PR. 

85.7% of the respondents agreed that it was their perception of PR as a creative career 

that motivated them to study PR. This implied that students’ expectations regarding 

different communication concentrations offered at DU, contributed to the choice of their 

respective areas of specialization. In this case, the perception of PR as a creative career 

attracted female students to PR hence the low number of males in PR training.  Fullerton 

and Mckinnon (2015) also found that students chose to study PR due to the perception 

that it would be a creative career.  
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From the interviews it was found that students made inquiries before making a career 

decision with all the interviewees emphasizing that there was a need to know what each 

communication specialization entailed so as to make an informed choice. Of note, most 

of the respondents argued that their parents, lecturers and career counsellors did not 

influence their choice of major. Students cited the internet and media adverts as their 

source of information about careers. This implies that although students were at liberty to 

choose their respective majors independently, they may have gotten biased information 

regarding different majors since their lecturers and career counsellors were not involved. 

Smith (2006) also found that students made inquiries about PR before selecting it.  

The third objective of the study sought to find out the students views on the gender 

imbalance issue in PR training. The findings of the study revealed that majority of the 

respondents at 78.1% felt that gender imbalance in PR would portray PR as a biased 

career and affect its credibility. More importantly, such representations would continue to 

influence career choices of prospective and current students’ and probably discourage 

them from entering the field. 

Secondly, 62.5% of the respondents expressed the view that gender-balance would be 

necessary to better address the needs of diverse publics. This finding implied that 

students were cognizant of the benefits of gender diversity in both public relations 

training and in the industry. Respondents were of the opinion that most of the issues 

facing public relations emanate from the current gender gap. For instance, of the ten 

interviewees eight felt that gender stereotypes and unbalanced perceptions of PR resulted 

from the field’s gender imbalance. The respondents, further, argued that lack of 

representation of the diverse populations that PR serves would be a challenge to the 
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practice, especially when dealing with the needs of the diverse publics. This finding 

resonated with that of a study by Smith (2006) which indicated that respondents were 

concerned that gender imbalance may have effects on the PR industry.  

Additionally, a majority of the respondents at 81.3% were of the view that PR needs to 

uphold gender diversity so as to attain balanced perceptions among those outside the 

profession. The respondents suggested that gender balance would lead to favorable 

perceptions about PR. This finding could mean that students were concerned that PR had 

unfavorable image among the outsiders. Akpabio (2009) noted that, researchers from 

other fields tend to give an outsider’s point of view about PR leading to unbalanced 

perceptions and explanations of public relations. Such perceptions would influence career 

decisions of prospective PR students thus their choice of other majors over PR.  

Further, most of the respondents at 71.9% suggested that gender-balance efforts in PR 

should begin at the University level. This observation could be an indication that PR 

educators and career counsellors are not doing enough to address the gender imbalance in 

the PR classroom. The respondents were concerned that little had been done to restore 

gender-balance in the PR training. It can, therefore, be argued that, if gender balance is 

achieved at the training level, the industry would slowly begin to reflect the diversity in 

the society it serves. This is because the students who are gender-balanced would join the 

profession after acquiring the necessary training. Freitag and Stokes (2009) suggested 

that efforts towards gender-balance should begin at the university level. 

 

 

Daystar University Repository

Archives Copy



77 

 

Conclusions  

This study aimed at establishing the causes for the low number of male students in PR 

training at Daystar University. Guided by the constructs of the Social Cognitive Theory 

(SCT), the study found out that personal interests, self-efficacy beliefs, perceptions, 

gender stereotypes and outcome expectations were major determinants of career choice 

among communication students. Lack of interest in PR was identified as one of the 

reasons responsible for the low number of male students in PR courses at DU. Majority 

of the male respondents (77.8%) affirmed that they had no interest in PR.  In addition, the 

findings revealed that male students had low self-efficacy thus their lack of confidence in 

their ability to perform well in PR. In other words, the way students perceive their own 

ability to succeed in different communication specializations contributed to the choice of 

their major.  

The study further, established that gender stereotypes in PR discouraged male students 

from selecting PR. It was noted that stereotypical beliefs regarding public relations 

influenced the choice of major among the students. In this regard, male students 

expressed career preferences that were in line with stereotypical patterns thus their choice 

of electronic media which they deemed more appropriate for the male gender. 

However, the respondents affirmed that there was a need for gender balance in PR 

training in order to bridge the existing gender gap. In this case, students suggested that 

gender-balance efforts in PR should begin at the University level. This observation 

indicated that PR educators and career counsellors were not doing enough to address the 

gender imbalance in the PR classroom. The researcher, therefore, emphasizes that to 

encourage more males to enroll for PR training, career counsellors and PR educators at 
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Daystar University should mentor and guide students in choosing their majors and 

promote PR as a career that suits both genders. 

Recommendations of the Study 

Based on the findings of this study, the following recommendations are made: 

1. The study revealed that most of the communication male students in DU had 

specialized in print and electronic media while PR remained feminized. This may be 

an indication that DU is not doing enough to address the gender imbalance issue in 

PR training at DU. This study, therefore, recommends that DU could formulate 

strategies to encourage male students to undertake PR training. 

2. Secondly, this study recommends that career counsellors and PR educators at DU 

could mentor and guide students in selecting their majors and promote PR as a 

career that suits both genders. The study found that students did not receive any 

guidance from the career counsellors or PR educators in their career choices, an 

indication that students could have made career decisions without adequate 

information regarding the majors. 

3. The study further recommends that Public Relations Society of Kenya (PRSK) 

could put in place measures to restore gender-balance in the public relations field. 

PRSK is mandated to promote excellence in PR and communication management in 

Kenya and to ensure that the practice continues to grow guided by the ethical 

framework stipulated by the profession (PRSK, 2018). Considering that the society 

carried out a PR survey in 2011 which revealed gender imbalance in the PR field, 

the findings of this study would thus direct the society’s gender-balance efforts in 

PR.  
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4. Finally, the study recommends that students could also consider seeking career 

guidance especially from career counsellors and lecturers so as to make informed 

career choices. Most of the students cited gender stereotypes and the perceptions 

they had regarding various communication majors as the basis for their career 

decisions. 

Areas for Further Research 

1. This study investigated the reasons for the low number of male students in public 

relations training at DU. In this case, PR practitioners were not involved. A similar 

study could be conducted among male PR practitioners and those in other 

communication areas of specialization to find out the factors that led to the choice of 

their careers. By extending this study to include the practitioners’ future studies 

would provide more in-depth information and knowledge on gender in PR which is 

still an under-researched area of study in Kenya. Oluoch and Doris (2015) observed 

that despite the acceptance and practice of PR in Kenya there is still lack of 

publications in terms of journals, articles and books documenting the development 

and the present practice of PR in Kenya. This has led to the reliance of western 

reading materials which may not reflect better the reality of PR in Kenya.  

2. Secondly, the findings of this study revealed that male students had low self-efficacy 

beliefs in regard to the public relations career. Therefore, future studies could find out 

the causes of low self-efficacy beliefs among male students. This would provide more 

information and deeper understanding as to why male students prefer other options to 

PR.  
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3. Further, the findings of this study identified gender stereotypes in PR as one of the 

reasons why male students shy away from public relations training. This could be 

attributed to the existing research on gender and PR which has been approached from 

a feminist perspective thus reinforcing the gender stereotypes in the profession. As 

noted by L’Etang, Mckie, Snow and Xifra (2016) there is limited research that 

embraces a truly critical approach in terms of challenging the prevalent stereotypes 

around gender in PR. Future studies could adopt perspectives beyond feminism that 

would help deconstruct the existing gender typecasts that have continued to deter 

males from entering public relations.  
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APPENDICES 

Appendix A: Questionnaire  

Dear respondent, 

I am Teresa Nzilani a Master of Arts in Communication student at Daystar University. As 

part of the requirements of the MA programme, I am conducting a study on Gender in PR 

at Daystar University. I am hereby requesting you to kindly participate in the study by 

completing this questionnaire. Please give honest responses. This study is an academic 

research and the information you provide will remain anonymous and will only be used 

for academic purpose. Thank you. 

SECTION A. Demographic and General Information 

Please tick where appropriate to indicate your answers 

1. Gender:  Male (  ) Female (  ) 

 

2. Programme of study:  PR (  )           Other concentrations  (  )         

 

3.     Age: 18-22 (  )     23-27 (  )      28-32 (  )     Above 33 (  ) 

 

4. Where did you learn about your current major? 

 

From the internet    ( )                                   From an advert ( ) 

Career advisor/lecturer ( )                             From someone in the profession ( ) 

 

5. Identify the main reason why you chose to study your major. (Tick one) 

 Perceived benefits (  )            Parents/friends influenced my choice of major (  ) 

 I had interest in the course ( )      No specific reason ( )       other —————— 

6. Is there any communication major you would say is dominated by female students?  

PR (  )   Print (  )                   Electronic (  )              Advertising ( )        

Explain your answer_____________________________________________ 

7. Is there any communication major you would say has a high number of male 

students? Which one and why?___________________________________________ 
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SECTION B:  

8. What factors do you think influence the choice of a major in communication?  

__________________________________________________________________ 

9. Did you consider any of the above factors before choosing your major?    

Yes (  )   No (  ) 

If yes which one (s) —————————————————————— 

10. Do you think there are some majors in communication that suit male than female 

students? 

Yes (  )           No (  ) 

If yes, name at least two —————————————————————— 

11. Using Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D) and Strongly   

Disagree (SD), kindly rate the following statements. (Please tick to indicate your 

answers) 

No Statement SA  A N D SD 

1 My individual characteristics do not match the qualities 

needed to succeed in PR 

     

2 I had no interest in PR      

3 PR does not match my career expectations.      

4 PR is about publicity      

5 My gender played a role in my career choice      

6 Gender stereotypes in PR made me choose a different major      

7 I would prefer to study PR in future       

8 Given an opportunity I would choose a different major      

9 Female predominance in PR has led to the perception that 

women are best suited in PR than men  

     

10 I chose a different major because PR is dominated by females      

11 I am not good at networking      

12 PR is always promoted as an attractive career for females      

13 I don’t like the writing aspect in PR      

14 Physical appearance matters in PR      
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SECTION C 

12. Using Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D) and Strongly 

Disagree (SD), kindly rate the following statements. (Please tick to indicate your 

answers) 

No Statement SA A N D SD 

1 PR pays well in the job market than other majors.      

2 My decision to study PR was influenced by my parents.      

3 My friends influenced my choice of PR.      

4 Media advertisement influenced the choice of my major      

5 My lecturer encouraged me to pursue PR over other majors      

6 My desire to work with people made me choose PR      

7 My interest in current affairs made me choose PR      

8 Creative aspects in PR influenced my choice to study PR      

9 PR offers many opportunities to make money      

10 Status of PR in the corporate world influenced my career decision      

 

Please list any other factor(s) that might have contributed to your choice of PR ————

—————————————————————— 
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SECTION D 

13. Using Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D) and Strongly 

Disagree (SD), kindly rate the following statements. (Please tick to indicate your 

answers) 

No Statement SA A D SD 

1 There is a need for gender balance in public relations      

2 It will make no difference to have gender balance in PR       

3 Gender imbalance in public relations portrays it as a biased 

career 

    

4 Balance in PR would be necessary to better address the needs of 

diverse publics 

    

5 For PR to attain balanced perceptions from those outside the 

profession, it should embrace diversity 

    

6 It is difficult to attain gender-balance in PR     

 

14. I would encourage a male student to study PR 

    Yes (  )            No (  )   

Please give reasons for your answer------------------------------------------------------------

------------------------------------------------------------------------------------------------------- 

 

Thank you 
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Appendix B: Interview Guide 

1. What is your major? 

2. Where did you learn about the major? 

3. What factors did you consider when choosing your major? 

4. Did you consider other communication majors?  

5. Did you face any challenges in choosing your major? 

6. What individual characteristics do you think one must possess to succeed in the 

PR career? 

7. Would you confidently say that your individual characteristics match with the 

course you are studying? 

8. Would you say that your gender influenced your choice of major?  In what ways? 

9. Are there communication majors that you think suit male students more than 

female students? Explain  

10. In your opinion is there any major that you would say is dominated by female 

students? Give a reason. 

11. Which major would you say has a high number of male students? Give a reason. 

12. In the corporate world, what status do you think PR holds? (High, low).  Please 

give an explanation for your response.  

13. What would you say are the reasons behind the low number of male students in 

PR training? 

14. Do you think gender imbalance would affect PR in anyway? 

15. Do you think gender balance is necessary in PR? Explain 

16. What are some of the benefits of gender balance in PR? 

17. Would you encourage a male student to study PR? Why? 

18. What are your general views about PR as a career? 
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Appendix C: Communication Students Data 

Communication  Major Male Female Total 

Public relations 24 116 140 

Electronic media 44 88 132 

Print media 8 22 30 

Advertising 5 15 20 

Total  81 241 322 

Source: Daystar University Registry (2017) 
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Appendix D: Letter of Introduction from the University 
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Appendix E: Ethics Clearance Report  
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Appendix F: Research Authorization  
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Appendix G: Research Permit  
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Appendix H: Anti-Plagiarism Report 
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