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ABSTRACT 

 

Citizen journalism and ethics is an evolving research area. This study focused 

on finding out citizen journalism and ethical considerations among university 

students, a case of the Catholic University of Eastern Africa (CUEA). This research is 

an attempt to contribute to research on citizen journalism and ethics. The research was 

guided by social responsibility theory of the press premised on four ethical ideals: 

truth, accuracy, objectivity and balance. The ethical ideals of social responsibility 

theory provides a framework on how the media should operate with considerable 

measure of ethical obligations to society. The research used a descriptive design with 

both quantitative and qualitative approaches. The study’s population was CUEA 

Langata Campus students enrolled during the January 2018 semester. From this 

population, 258 participants across eight strata of CUEA faculties and institutes who 

practice citizen journalism were sampled for the study. In addition, 20 Facebook 

accounts were purposively sampled to provide qualitative evidence of the kind of 

contents published by citizen journalists studied. The findings revealed that most 

citizen journalists shared contents related to events, experiences and comments. The 

findings also confirmed that citizen journalism is participatory. Citizen journalism 

provides opportunity for the continuity of a story, developing news in a horizontally 

conversational way. Another key finding of the study was that the tenets of social 

responsibility theory were still relevant in citizen journalism practice. In view of these 

findings, the study recommends the drafting of guidelines based on the assumptions 

of social responsibility theory to guide citizen journalism practice. 
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CHAPTER ONE 

 

INTRODUCTION AND BACKGROUND TO THE STUDY 

 

Introduction 

 

Emerging researches on citizen journalism practice tend to leave out the ethics 

of citizen journalism. On the other hand, the argument that citizen journalists are 

under no professional obligation to practice time honored journalistic ethics has been 

demonstrated by scholars (Moyo, 2016; Mutsvairo, Columbus & Leijendekker, 2014). 

 
Furthermore, Mutsvairo et al. (2014) observed that citizen journalism in Africa 

is not only a novel idea with multifarious definitions, but has equally received little 

research attention in terms of attitudes and ethical practices of citizen journalists. In 

their online survey on ethics of citizen journalists in some countries in sub-Sahara 

Africa, the researchers discovered that citizen journalists in Africa is motivated by a 

sense of social responsibility, in addition to the practitioners confirming they consider 

themselves subscribed to ethical guidelines of traditional journalism. 

 
Given the evolving and rising uptake of citizen journalism in Africa, and the 

popularity of this variant of journalism practice in Kenya, the current study sought to 

find out the ethical considerations observed (if any) by citizen journalists among 

university students population. The study focused primarily on the Catholic 

University of Eastern Africa (CUEA) students who practice citizen journalism. 

 
This chapter therefore introduces the study. In particular, it describes the 

background of the study, statement of the problem, study scope, objectives, research 

questions, significance and definition of key terms as used in the study. 
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Background to the Study 

 

Despite its rapid growth, citizen journalism raises ethical issues and concerns 

(Hughes, 2011). The Westgate terror attack of 21 September 2013 in Nairobi, Kenya 

(where 67 people were killed and many others injured) was first made known through 

a Tweet. Similarly, the Garissa University terror attack of 2 April 2015 with 147 

people killed was initially made known to the public on social media. In another 

incident in January 2015, a Moi University student in Kenya was sentenced to two-

year jail term for posting a demeaning post about Kenya’s president. According to 

Munguti (2015), “Alan Wadi Okengo alias Lieutenant in a Nairobi court January 2, 

2015 … was charged with hate speech and insulting President Uhuru Kenyatta. He 

pleaded guilty and was jailed for two years.” 

 
Citizen journalism also played a critical role in bashing CNN in the wake of 

President Barack Obama’s visit to Kenya in July 2015. During the Thursday 23, July 

2015 coverage of President Obama’s security while on his trip to Kenya, CNN 

reported that Kenya was a “terror hotbed”. At the time, Kenya was grappling with 

violent attacks by Al-Shabab terrorism group. Kenyans were furious with the report 

that portrayed the country negatively. To counter the disparaging report, Kenyans 

took to social media with a blend of outrage and humor under the hashtag 

#SomeoneTellCNN. BBC Africa reported that there were 120,000 tweets with that 

hashtag within 24 hours (Ma, 2015). These are few examples of citizen journalism 

activities in Kenya. 

 

While citizen journalists posted the above incidences, some of the contents 

created raised ethical concerns. The question that begs for answers in the above 

examples is, do citizen journalists consider any ethics when they create and 

disseminate media contents? It is in this vein that the current study sought to establish 
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the ethical considerations of citizen journalists based on the tenets of the social 

responsibility theory. 

 

 

Profile of the Catholic University of Eastern Africa 

 

This study is a case study of university students of Catholic University of 

Eastern Africa (CUEA) Langata Campus (main campus). Hence, providing a profile 

of the organization under is imperative to put the study in context. According to 

CUEA website (http://www.cuea.edu/index.php/about-us/brief-history) the institution 

started as a graduate school known as the Catholic Higher Institute of Eastern Africa 

(CHIEA). The Catholic Higher Institute of Eastern Africa (CHIEA) was founded by 

the Association of Member Episcopal Conferences of Eastern Africa (AMECEA), 

which comprised nine countries: Eritrea, Ethiopia, Kenya, Malawi, Sudan, Tanzania, 

Uganda, Zambia, Sudan and South Sudan. 

 
The Congregation for Catholic Education in Vatican, authorized CHIEA on 

May 2, 1984, to offer two-year MA programmes in Theology. The then Chair of 

Association of member Episcopal Conferences in Eastern Africa (AMECEA), Bishop 

Meldado Mazombwe, officially inaugurated CHIEA – a Graduate School of 

Theology, on September 3, 1984. Pope John Paul II officially opened CHIEA on 

August 18, 1985. The establishment of CUEA started with CHIEA’s negotiations 

with the then Commission of University Education in Kenya. As part of its 

authorization process, CHIEA received a “Letter of Interim Authority” in 1989 as an 

initial step towards establishing a private university. CUEA was granted a Civil 

Charter on November 3, 1992, which marked the establishment of CUEA as a private 

institution. Between 1992 and 2003 two faculties and a centre were established: Arts 
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and Social Sciences, Science and Commerce, and Center for Social Justice and Ethics 

(http://www.cuea.edu/index.php/about-us/brief-history). 

 
CUEA has two campuses: Langata main Campus and Gaba Eldoret Campus. 

The University programmes are categorized under the following Faculties/ Institutes: 

Faculty of Theology, Faculty of Arts and Social Sciences, Faculty of Commerce, 

Faculty of Education, Faculty of Science, Faculty of Law, Center for Social Justice 

and Ethics, Institute of Canon Law, Institute for Regional Integration and 

Development. These categorization accounts for undergraduate and postgraduate 

courses. The sample of the study was drawn from students in the Langata campus, 

cutting across all strata. Media/ journalism/ communication academic programmes are 

not offered at CUEA campuses other than in one of its constituent college – Tangaza 

University College. The CUEA students sampled for this study have not been taught 

any communication or media-related courses. 

 
The CUEA has four constituent colleges, namely Hekima University College, 

Tangaza University College, Marist International University College and Uzima 

University College. With the exception of Uzima University College located in 

Kisumu, the rest are sited in Nairobi. The constituent colleges are not part of the study 

population. Interestingly, Tangaza University College offers undergraduate program 

in Social Communication. However, this study focused on CUEA Langata campus 

which does not offer any academic program in communication or/and media. Because 

of the study’s interest in CUEA, students of Langata campus of the institution 

comprised the accessible population. The choice of CUEA Langata campus students 

is because the population is not exposed to media or communication ethics training 

and yet they practice citizen journalism. 
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Table 1.1: Academic Programmes Offered at CUEA 

 
 Doctoral Masters Programmes Undergraduate Diploma Certificate 

 Programmes  Programmes Programmes Programme 
      

Faculty of • Biblical Theology • MA Biblical theology • BA Theology • Theological Studies • Theological Studies 

Theology • Dogmatic Theology • MA Dogmatic • Baccalaureate in Sacred   

 • Spiritual Theology Theology Theology   

 • Pastoral Theology • MA Spiritual Theology    

 • Moral Theology • MA Pastoral Theology    

 • Sacred Theology • MA Moral Theology    

 • Sacred Theology • MA Sacred Liturgy    

Faculty of • Doctor of • MA Religious Studies BA Arts and Sciences in: • Project Panning and • Integrated 

Arts and Philosophy in • MA Philosophy • Economics Management of Environmental 

Social Religious Studies  • BA Sociology Development Impact Assessment 

Sciences • Doctor of  • BA Anthropology Projects and Environmental 

(FASSc) Philosophy in  • Political Science • Postgraduate Audit 

 Philosophy  • Social Work Diploma in Planning  

   • BA Development and Management of  

   Studies Development  

    Projects  

Faculty of Doctorate in • MBA Strategic • BA Commerce - • Ordinary Diploma in • 
Commerce Business Management Accounting Business  

 Management • MBA Financial • BA Commerce - Management  

  Management Finance • Advanced Diploma  

  • MBA Marketing • BA Commerce - in Business  

  Management Marketing Management  

  • MBA Human Resource • BA Commerce - Human   

  Management Resources Management   

  • MBA Electronic • BA Commerce -   

  Commerce Banking & Financial   

  • MBA Entrepreneurship Services   

   • BA Commerce -   

   Management   

Faculty of • PhD Applied • MSc. Applied • BSc. Biology • • Bridging Course in 

Science Mathematics Mathematics • BSc. Chemistry  Mathematics 
 • PhD Pure • MSc. Pure Mathematics • BSc. Physics   

 Mathematics • MSc. Statistics • BSc. Mathematics   

 • PhD Statistics  • BSc. Computer Science   
      

Faculty of • PhD Education - • MA Ed. Curriculum • • Advanced Diploma • 
Education Curriculum Studies Studies  in Teaching in  

 • PhD Education - • MA Ed. Research  Higher Education  

 Research and Evaluation  • Postgraduate  

 Evaluation • MA Ed. Educational  Diploma in  

 • PhD Education  - Administration  Education  

 Research and     

 Evaluation     

 • PhD Education -     

 Educational     

 Administration and     

 Planning     

Faculty of • • • Bachelors of Laws • • 
Law      

Institute of • PhD Canon Law • MA Canon Law • • • 
Canon Law      

      

Institute of • • MA Regional • • • 
Regional  Integration and    

Integration  Development    

and      

Development      
      

Center for • • • BA Church • Advanced Diploma • Advanced Certificate 

Social Justice   Management and in Church in Church 

and Ethics   Leadership Management and Management and 
   • BA Justice and Peace Leadership Leadership 
    • Advanced Diploma • Certificate in Church 

    in Justice and Peace Management and 

     Leadership 

     • Advanced Certificate 

     in Justice and Peace  
Source: CUEA Registry (January, 2018) 
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Statement of the Problem 

 

Citizen journalism is “the most significant media revolution since the arrival 

of television” (Ryfe, 2007, p. 725). This has been largely influenced by information 

communication technologies and new media platforms, which easily provide open 

space for everyday citizens to create news (Mabweazara, Mudhai & Whittaker, 2014) 

when they witness events and share their experiences instantly. This aptly captures 

Lippmann’s (2004), assertion that “all the reporters in the world working all the hours 

of the day could not witness all the happenings in the world” (p. 183). However, this 

is not without journalistic ethical implications. 

 
The argument that citizen journalists are under no professional obligation to 

practice time honored journalistic ethics has generated mixed reactions among 

scholars (Moyo, 2009; Mutsvairo et al., 2014). Mutsvairo et al. (2014) observed that 

citizen journalism in Africa is not only a novel idea with multifarious definitions, but 

has equally received little research attention in terms of attitudes and ethical practices 

of citizen journalists. In their online survey on ethics of citizen journalists in some 

countries in sub-Sahara Africa, the researchers discovered that citizen journalists in 

Africa is motivated by a sense of social responsibility, in addition to the practitioners 

confirming they consider themselves subscribed to ethical guidelines of traditional 

journalism. 

 
Even so, research gap exist in the ethical steps taken and consideration in 

place by students citizen journalists in the practice of their profession. Studying this 

phenomenon as well as filling this research gap is important especially given the fact 

that citizen journalism practice is increasingly become popular among youths in 

Kenya. Using the assumptions and ethical principles (truth, accuracy, objectivity, and 

balance) of social responsibility theory of the press, the current study sought to find 
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out the ethical considerations and principles applied by CUEA students who practice 

citizen journalism. 

 

 

Purpose of the Study 

 

The purpose of the study was to empirically establish, determine and 

demonstrate the nexus between ethical considerations and citizen journalism practice 

among CUEA students’ practitioners of citizen journalism. 

 

 

Objectives of the Study 

 

i. To ascertain content published by CUEA students as citizen journalists. 

 
ii. To find out the citizen journalists’ view of ethical content. 

 

iii. To determine the ethical considerations applied by CUEA students who practice 

citizen journalists based on the social responsibility theory when they create and 

disseminate media content. 

 

 

Research Questions 

 

i. What kind of citizen journalism media content is published by CUEA students as 

citizen journalists? 

 
ii. What is the citizen journalists’ view of ethical content? 

 

iii. To what extent do CUEA students who practice citizen journalism consider ethics 

based on social responsibility theory when they create and disseminate media 

content? 
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Rationale 

 

The study of citizen journalism ethics is relatively new and is an emerging 

area of research. Given its relatively new status in the research terrain and media 

environment, practice of citizen journalism is fraught with ethical implications. For 

this reason, the study approached citizen journalism ethics from university students’ 

audience perspective. The assumption was that the students as citizen journalists have 

neither training in journalism nor exposure to media ethics, and this, from an ethical 

point of view, poses a great challenge for their journalism practice. Conventional 

journalism is founded on a time-honored code of ethics, derived in part from the 

social responsibility theory. While most countries have variants of their own 

journalism codes of conduct drafted in line with their constitutions, numerous 

journalism ethical standards embrace some key ethical principles as outlined in the 

United States of America based Society of Professional Journalist 2014 Code of 

Conduct: The principles include: 

 
Seek truth and report it. Ethical journalism should be accurate and fair, 

journalism should be honest and courageous in gathering, reporting and interpreting 

information. 

 
Minimize harm. Ethical journalism treats sources, subjects, colleagues and 

members of the public as human beings of respect. 

 
Act independently. The highest and primary obligation of ethical journalism is 

to serve the public. 

 
Be accountable and transparent. Ethical journalism means taking 

responsibility for one’s work and explaining one’s decisions to the public. 

 
By assessing the ethical considerations of citizen journalists, this research 

attempts to contribute to academic scholarship in the conceptualization of citizen 

 
 

8 

Daystar University Repository

Library Archives Copy



 

 

 
journalism ethics. In addition, this study revisits the social responsibility theory, 

which initially was created in the USA during the Second World War. The theory was 

premised on the fact that freedom of the press carries associated responsibilities. In 

view of this study, which is in Africa, do citizen journalists subscribe to the same 

tenets premised by the social responsibility theory as initially intended? 

 

Significance of the Study 

 

The study’s findings will strengthen arguments for a structured ethical 

framwork for citizen journalism practice in the following ways: 

 
Media training institutions. The study findings may help media studies 

training institutions to evaluate and re-design their academic curricula to include 

ethics that caters for citizen journalism. 

 
Media houses. The study findings may help mainstream media houses to 

create guidelines on how to apply, inculcate and cultivate ethical awareness in citizen 

journalism contents in their news gathering process, editing and dissemination. 

 

 

Assumptions 

 

The study assumed that participants would cooperate and give truthful, factual 

and complete information that would be helpful in drawing conclusions and 

generalizations. Moreover, the study assumed that participants would have used new 

media platforms to create media content for citizen journalism. It was also assumed 

that CUEA students have not been trained in any media or communication courses. 

 

 

Scope of Study 

 

The study covered only university students from the Langata Campus of the 

Catholic University of Eastern Africa (CUEA) Kenya. Even so, the study applied to 
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only students of CUEA who are practicing citizen journalists. Restricting the scope of 

the study to this crop of student was particularly important because it was assumed 

that they have no training in media or journalism mostly as a result of absence of 

media-related academic program in the institution. 

 

 

Limitation 

 

Gathering data for objective one of the study posed some limitation for the 

current research. For an in-depth understanding of the kind of citizen journalism 

content created by CUEA students as citizen journalists, there was need to access 

their social media platforms and take screenshots. However, most participants were 

unwilling to give consent and provide the names of their social media accounts for the 

researcher to access their Facebook accounts and take screenshots. 

 

 

Delimitations 

 

To address the limitation of gathering data for objective one as mentioned 

above, snowball sampling technique was used. This allowed one active Facebook 

account holder to help recruit other willing Facebook account holders after signing a 

consent form. 

 
Although CUEA has four constituent colleges: Hekima University College, 

Tangaza University College, Marist International University College and Uzima 

University College (Kisumu) and one campus in Eldoret, the study was confined to 

students in Langata Campus in session during the January 2018 semester who practice 

citizen journalism. This study was also delimited to the tenets of the social 

responsibility theory, which stipulated the four ethical principles (truth, accuracy, 

objectivity and balance) that were measured. 
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Definition of Terms 

 

The terms below were defined in accordance with what they mean in the 

 

study: 

 

Citizen journalism: Quinn and Lamble (2008) provide two definitions of 

citizen journalism. First, citizen journalism “is when members of the public, who are 

not professional journalists, contribute content that is published on traditional media” 

(p. 43). Secondly, “citizen journalism occurs when members of the public produce 

blogs or community websites or publications for a specific purpose. In other words, 

citizens assume the role of journalists” (Quinn & Lamble, 2008, p. 44). This study 

will borrow Quinn and Lamble’s (2008) definition of citizen journalism. 

 
Social media platform: is defined as “all the devices and platforms that allow 

users globally to virtually create and share information with each other” (Gupta, 2013, 

p. 18). In this research, social media is used as collective online communications 

channels dedicated to community-based input, interaction, content sharing and 

collaboration. While there are various social media platforms, this study focused on 

Facebook from which screen shots were used to gather data. 

 
Professional ethics: is defined as “the society’s expectations of high moral 

level for the media to operate” (Lando, 2017, p. 77). In this research, ethics will be 

defined as doing what is right or wrong based on four assumptions (truth, accuracy, 

objectivity, and balance) of social responsibility theory of the press. 
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Summary 

 

This chapter introduced and gave an overview of the study (which revolved 

around finding out if CUEA students as citizen journalists considered ethics when 

they create and disseminate new media content). It also discussed the background of 

the study, statement of the problem, purpose, objectives, rationale, significance, 

assumptions and scope of the study. Key terms as used in the study were equally 

explained. 
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CHAPTER TWO 

 

LITERATURE REVIEW 

 

Introduction 

 

This chapter provides review of literature that supported the objectives of the 

study. Literature review is a critical look at existing studies that are significant to a 

research (Kombo & Tromp, 2006). Citizen journalism content and ethics was 

examined in the context of university students who have neither training in media/ 

journalism nor exposure to media ethics and law. In addition, social responsibility 

theory as a normative theory of the press guided the study because it provided the 

ethical standards that were used to assess the ethical considerations of the citizen 

journalists. The chapter also discussed general and empirical literature, and the 

study’s conceptual framework. 

 

 

Theoretical Framework 

 

Social Responsibility Theory of the Press 

 

The theoretical approach that guided the study was the social responsibility 

theory of the press. This theory is one of the four normative theories (i.e. 

authoritarian, libertarian, social responsibility, and Soviet media) of the press. The 

normative theories of the press are concerned with the functions of the press and are 

better explained in relation to the good of society, advancing an argument that 

suggests that the media does not operate in isolation. These theories are significant to 

the profession and practice of journalism (Benson, 2008), because they explain how 

media should operate if certain social values are to be observed (McQuail, 2005). 

 
The development and evolution of social responsibility theory evolved over a 

long period of time. John Milton, a political free-thinker and proponent of 
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libertarianism, greatly influenced the development of social responsibility theory. 

While there were some ethical guidelines in existence from the early days of 

newspapers, political systems at various time in history challenged press freedom and 

responsibility (Benson, 2008). 

 
The social responsibility theory was proposed by the Hutchins Commission on 

Freedom of the Press in the USA in 1947. The Hutchins Commission was formed 

during the Second World War. The Commission outlined the main responsibilities of 

the media as truth, accuracy, objectivity and balance (Gupta, 2015). These ethical 

tenets of social responsibility theory served as the ethical variables used in this study 

to ascertain citizen journalists’ ethical consideration in the course of media content 

creation, gathering, and disseminate. 

 
Furthermore, social responsibility theory initially upheld the ideal of 

objectivity, which emphasizes factual reporting over balancing of opposing 

viewpoints. The ideal of objectivity is dominant in journalism. The theory is premised 

on the fact that freedom of the press carries associated obligations. Siebert, Peterson 

and Schramm advanced the social responsibility theory of the press in 1956. The trio 

incorporated it as the third normative theory of the press. Most codes of conducts in 

journalism are guided by the moral principles of social responsibility theory. The 

theory posits that journalists have some obligations to society. Even though it 

subscribed to the notion of media freedom, it nonetheless argues that exercise of that 

freedom must be done with responsibility guided by code of conduct and ethics 

(Okpara, 2015). Expounding on the tenets of the theory, Okpara (2015) posited that 

social responsibility theory provides a theoretical lens for citizen journalists because it 

captures the style and nature of citizen journalism. In agreement with Okpara (2015), 

McQuail (2005) maintained that the media should fulfill certain obligations to society 
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which include upholding professional standards of informativeness, truth, accuracy, 

objectivity and balance. It comes as little surprise that the tenets of social responbility 

theory form part of journalism codes of conducts in various countries across the 

world. McQuail (2005) further submitted that when the media apply and observe the 

obligations enshrined in social responsibility theory, they should further be self-

regulating within the legal framework of established institutions. More so, he 

suggested that the media should avoid content that trigger violence, civil disorder or 

are harmful to minority groups. 

 
Nordenstreng (1997), while explaining the social responsibility theory, posited 

that freedom of expression is earned moral right with obligations beyond self-interest. 

In this vein, news is seen as an “agent of community formation, the goal of reporting 

being active citizenship, instead of abundant information” (p. 108). Hence, social 

responsibility theory is concerned with what ought to be done in journalism practice. 

Its normative claim that the media have responsibility to society is based on truth, 

accuracy, objectivity and balance. In view of this, citizen journalists have a 

responsibility to morally justify how they practice journalism. 

 
According to Siebert, Peterson and Schramm (1963), social responsibility 

theory allows everyone to express their opinion about the media, community opinion, 

consumer action and professional ethics. Later on, McQuail (2005) refined and 

summarized the basic principles of social responsibility theory thus: the media should 

accept and fulfill certain obligations to society; the obligations are to be met by 

setting high professional standards of information, truth, accuracy, objectivity and 

balance; media should be self-regulating within the framework of law and established 

institutions; media should avoid offensive content triggering crime, violence or civil 

disorder or harm to minority groups; media should be pluralist and reflect the 
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diversity of society to allow for various view points and rights of reply; society and 

public have a right to expect high standards of performance, and intervention can be 

justified to secure that right, and that journalists and media professionals should be 

accountable to society, their employers and the market. In view of the foregoing 

discussion, social responsibility theory was significant to investigate, explain, and 

understand the studied phenomenon. 

 

 

General Literature Review 

 

The discussions around citizen journalism ethics are varied and broad. This 

study focused on the ethical considerations of citizen journalists when they create and 

disseminate media content. This section presents the history and some ethical debates 

on citizen journalism especially in line with the research objectives. 

 

 

Citizen Journalism Practice 

 

Citizen journalism, also known as participatory, public, open source 

journalism, networked journalism, is fraught with various definitions. Despite its 

multifarious definitions, scholars generally concur that citizen journalism happens 

when non-trained journalists participate and contribute to the news process through 

gathering and sharing media content (Barlow, 2007; Ryfe, 2007; Mabweazara et al., 

2014). Barlow (2007) averred that “citizen journalism is simply public journalism 

removed from the journalism profession” (p. 181). What this author hinted at is that 

there exists element of freedom in the exercise of citizen journalism largely because it 

empowers the people and provides alternative viewpoint to legacy media. 

 
The broader literature on citizen journalism focuses on how professional 

journalists understand and characterize changes within their profession. Although 
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journalists affirm the importance of citizen-generated content, they are hesitant to 

accept these acts of witnessing (Chouliaraki, 2010) as authentic journalism practice. 

On the other hand, Hughes (2011) noted that citizen journalism is not a relatively new 

phenomenon. For him, it preceded professional journalism. Similarly, Van Kempen 

(2015) stated that while citizen journalism has existed for long, web 2.0 played an 

important role in citizen and participatory journalism. 

 
Echoing Golding and Elliot (1979), Merrit (1995), Kovach and Rosenstiel 

(2001), Deuze (2005) pointed out five key characteristics of journalism: (i) journalists 

provide public service (as watchdogs or ‘newshounds’, active collectors and 

disseminators of information); (ii) journalists are impartial, neutral, objective, fair and 

(thus) credible; (iii) journalists must be autonomous, free and independent in their 

work; (iv) journalists have a sense of immediacy, actuality and speed (inherent in the 

concept of ‘news’) and; (v) journalists have a sense of ethics, validity and legitimacy. 

 
Heim (2012), quotes Editor in Chief of Guardian newspaper Alan Rusbridger 

when asked in 2012 if the newspaper had “rules” for open journalism outlined some 

ten defining features of citizen journalism. Rusbridger’s rules point out that, 

participation suggests that journalists are not the only voices of authority or expertise. 

On the other hand, interest as one of the characteristics of citizen journalism means a 

communal shared sense of interest around subjects, issues or individuals in a manner 

that is transparent, open to challenge, correction, clarification and addition 

(https://thenextweb.com/media/2012/03/27/10-ideas-from-the-guardians-editor-in-

chief-alan-rusbridger-on-open-journalism/). 

 
In the light of differences between traditional and citizen journalism, tension is 

not only evident but inevitable. Jurrat (2011) suggested that the contrast between 

mainstream journalism and citizen journalism is that the former presents news as a 

 
 

17 

Daystar University Repository

Library Archives Copy



 

 

 
complete product to the audience in a vertical approach, while the latter presents 

unfinished news that is continually developing (Bruns, 2007) in a more horizontal and 

conversational way. Citizen journalists tend to bring themselves into the story. This is 

contrary to the traditional journalism norm of objectivity where the journalist is 

required to be impartial, neutral, objective, fair and ethical (Jurrat, 2011). 

 

 

Debates on Citizen Journalism and Ethics 

 

Development and research in citizen journalism in Africa are relatively new, 

still emerging with boundaries and contours that are yet to be clearly defined 

(Mutsvairo & Columbus, 2012). In his book Citizen Journalism and Democracy in 

Africa, Banda (2010) offered what is described as the first empirical investigation of 

citizen journalism practices on the continent of Africa. With case studies on 

institutionalized citizen journalism from South Africa, East Africa, West Africa and 

the Maghreb, Banda (2010) interrogated and investigated key questions pertaining to 

citizen journalism in Africa in terms of context, technological basis, uptake by 

conventional media, financial viability and democratic value. From his findings, he 

submitted that in Africa citizen journalism thrives in the context of democratic 

pluralism where “freedom of expression and access to information are guaranteed,” 

and accelerated by rapid adoption of ICTs (Banda, 2012, pp. 7-9). Despite providing 

insights into citizen journalism practice in Africa, Banda’s study did not scrutinize or 

investigate ethical principles that guide or inform citizen journalists practice on the 

continent. 

 
The Kenyan blogosphere has been lauded as one of the most vibrant in Africa 

(Goldstein & Rotich, 2008). Goldstein and his fellow researcher examined three uses 

of digitally networked technologies during the 2007/2008 Kenya post-election 
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violence: use of SMS to spread violence, use of blogs to provide counter-narrative to 

conventional media and use of maps to document and draw awareness to human 

rights violations. The authors discovered that during the post-election violence, 

citizen journalists played key roles as catalysts to violence and platform to inform the 

public on incidents of violence after the government banned live broadcasts. For 

instance, bloggers informed the public on incidents that were not covered by 

conventional media like human rights violations and displacement of people during 

the crisis. Ushahidi, which is described as “a form of collaborative citizen journalism” 

(Zuckerman, 2009, p. 192) was used by independent witnesses to report incidents 

during the 2007/2008 post-lection crisis in Kenya on a central platform using SMS, e-

mail and Twitter. While Goldstein and Rotich (2008) partly looked at the content 

created by citizen journalists on blogs, they did not focus on the ethical considerations 

of citizen journalists based on the ethical tenets of social responsibility theory of the 

press. 

 

Citizen Journalism Ethics 

 

Ethics focuses on the rightness and wrongness of an action (Plaisance, 2016). 

It consists of moral principles with significant implication in media profession. 

Narrowing down to journalism field, Ward (2009) referred to this guiding principle, 

as “A species of applied ethics that examines what journalists and news organizations 

should do, given their role in society” (p. 295). Responsible media practice is 

premised on objectivity, accountability, fairness and truth. Interestingly, these moral 

ideals are derived from and evident in the tenets of the social responsibility theory. 

 
 
 
 
 
 
 

 

19 

Daystar University Repository

Library Archives Copy



 

 

Empirical Literature Review 

 

Content Published by Citizen Journalists 

 

The emergence of new technologies such as the internet provide affordances 

and enabling environment for citizen journalism to thrive. Information technologies 

like smart phones and iPads have eased accessibility of news consumption and 

creation by the public. Social networking sites such as Twitter, Facebook, WhatsApp, 

and Instagram are some examples of social platforms that professional and citizen 

journalists use to create and disseminate media content. 

 
More often than not, legacy media views the new media environment with 

curiosity and suspicion, and by extension hardly consider citizen-generated content as 

real journalism (Ledwell, 2011; Moyo, 2011). In their study, Paulussen and Ugile 

(2008) employed a social constructivist approach to study four newsrooms of the 

Belgian newspaper company Concetra Media. Through twenty semi-structured 

interviews with newsroom staffers of two Belgian newspapers and one local 

community website, they sought to find out ways in which professional journalists 

deal with user generated content and increase user participation in the different stages 

of news making. 

 
The researchers found that while professional journalists were positive about 

user contributions, there were concerns about the quality of user generated content 

and audience participation. This is because most respondents confirmed that user 

contributions did not have the same credibility as official news sources – they lacked 

standards of objectivity, independence and accountability applied by professional 

journalists. While Paulussen and Ugile’s (2008) research focused on citizen 

journalists’ contribution to media content to newspapers in Belgium, the current study 

focused on the ethical considerations of citizen journalists. Furthermore, this study is 
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not tied to any specific newspaper or mainstream media outlet in Kenya. It focused 

primarily on CUEA students who practice citizen journalists. 

 
Mutsvairo and Columbus (2012) carried out a qualitative case study on the 

emerging patterns and trends in citizen journalism, using in-depth and focus-group 

interviews of 50 Facebook account holders and bloggers in Zimbabwe. Findings of 

the study revealed that the growing blogosphere in Zimbabwe had powerfully 

“contributed to critical social development and political reports” (p. 132) despite the 

severe media laws that control the country’s print and broadcast media. Moreover, the 

study showed that in times of crises, citizen journalists provide the much needed news 

or reports to “contradict, replace or amplify mass media narratives” (p. 133) 

 
In the African context, citizen journalism is often contextualized in 

democratization and empowerment, though the African reality is complex and the 

tools of citizen journalism can be used to increase participations in peaceful and 

violent action (Mutsvairo & Columbus, 2012). Contraray to the qualitative research 

design used by Mutsvairo and his colleague, the present study employed a mixed 

method approach through use of questionnaires and examining screenshot content of 

Facebook of the citizen journalists. 

 
In another study, Moyo (2011) used a qualitative research design to study 

bloggers in Zimbabwe. Moyo’s research revealed that citizen journalists through 

blogging helped expose the election situation during the 2008 election. During this 

time, the role of the media as watchdog of society was undermined and thus citizen 

journalism provided an alternative avenue where citizens created and disseminated 

news on the election process in the country (Moyo, 2011). While Moyo’s qualitative 

research was concerned with how bloggers as citizen journalists disseminated and 

shared information about their experiences during a violent election, this study used a 
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mixed method to study citizen journalism and ethical considerations among CUEA 

students. 

 

 

Subject Matter of Citizen Journalism Content 

 

The subject matter of citizen journalism content is as varied as there are many 

creators, preferences and social media platforms. The uses and gratifications for each 

user are also subject to their preferences. Banda (2010) noted in his exploratory study 

on citizen journalism and democracy in Africa that social media and citizen 

journalism has grown in East Africa, even though his research did not look at the 

ethical considerations of citizen journalism as practiced by university students. 

 

Ethical Considerations Applied by Citizen Journalists based on the 

Social Responsibility Theory 

 

Ethics consists of what is right and wrong, good or bad in a system 

(Johannesen, Valde & Whedbee, 1996). Deontological ethics (Kant), teleogical ethics 

(Mill) and virtue ethics (Aristotle) are some of the traditional ethical approaches. 

Journalistic conduct is evaluated through normative ethics. As a framework of ethics, 

normative ethics is concerned with how one ought to act and has three categories 

(virtue ethics, deontology and consequentalism). Professional journalism is guided by 

journalism codes of ethics with the aim to minimize harm by honestly and truthfully 

serving the public (Pande, 2017). Professional journalistic codes fall under the 

framework of deontological ethics. Kant (1959) a deontological ethics proponent, 

asserts that the moral imperative govern the ethical actions of people. However, this 

study will look at the ethical considerations of citizen journalists through the lens of 

the social responsibility theory. This theory has four moral tenets (truth, accuracy, 

objectivity and balance) that guide the ethical conduct of the journalism practice. 
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Pande (2017), did a critical analysis study that examined 1,402 comments 

posted in response to two YouTube videos of teenage girl molestation in India to find 

out how common citizens reacted to information disseminated by common citizens 

and to show whether ethics were related to citizen journalism. Pande’s study findings 

showed mixed reactions, which presented strong evidence to challenge the idealistic 

on issues of public concern. While Pande’s critical analysis study focused on the 

citizen journalists’ comments on the content posted on two YouTube videos of 

teenage molestation in India, this study used a mixed method approach to find out the 

ethical considerations of CUEA students as citizen journalists. The current study used 

the moral ideals of the social responsibility theory as the ethical guideline for 

practicing citizen journalism among university students. 

 
Moyo (2016), while writing on the ethical dimensions of citizen journalism in 

Zimbabwe based on the three traditional schools of ethics (deontological, teleogical 

and virtue ethics) argues that citizen journalism ethics should not be critiqued based 

on the moral ideals of mainstream journalism. Moyo’s study focused on the 

Zvakwana-Sokwanele blogs in Zimbabwe. He proposes an ontological ethical 

approach and even Afriethics (African ethics) with emphasis on Ubuntu (humanism) 

as a model of ethics to be applied in journalism practice. He further noted that citizen 

journalism ethics is dynamic and constantly in a “state of becoming.” (p. 56) While 

Moyo’s study focused on the citizen journalism ethics of Zvakwana-Sokwanele blogs 

in Zimbabwe, based on deontological, teleogical and virtue ethics as ethical schools 

of thought; the current study sought to find out the ethical considerations of CUEA 

students in Kenya, who practice citizen journalists based on the four moral tenets of 

the social responsibility theory (truth, balance, objectivity and balance. 
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Okpara (2015) employed a content analysis method to study online reports and 

comments by Nigerian citizen journalists during the 2015 general elections. The 

researcher focused on the ethical dimension of citizen journalism practice during 

Nigeria’s presidential election of 2015 through the social media platforms of 

Facebook and Twitter using the tenets of the social responsibility theory. Okpara’s 

(2015) study findings revealed that there were ethical concerns in citizen journalism 

practice in Nigeria during the 2015 presidential election. In addition, Okpara, noted 

that all citizen journalists subscribe to ethical standards similar to those of 

professional journalists. Okpara’s study further revealed that citizen journalists were 

unethical because among other unethical journalism aspects, they were anonymous, 

which created distrust on the information they were sending out, the content they 

disseminated bordered on rumors, calumny, detractions and unauthenticated 

information. These aspects are not ethical in view of the tenets of the social 

responsibility theory. The current study, just like Okpara’s study is guided by the 

ethical tenets of the social responsibility theory to find out if CUEA students who 

practice citizen journalism consider ethics when create and disseminate media 

content. However, Okpara’s study focused on an election period in Nigeria; the 

current study focused on CUEA students in Kenya who practice citizen journalism, 

and it was not during an election period. 

 
Goldstein and Rotich (2008) in their case study research on digitally 

networked technology in Kenya’s 2007-2008 presidential election crisis found out 

that digital tools (mobile phones and the Internet) were used to promote transparency 

or increase hate speech and ethnic divisions (p. 2), which incited both ethnic violence 

and civic behavior like citizen journalism and human rights campaigns. The 

researchers further noted that blogs played a critical role during the Kenya 2007-2008 
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post-election stalemate to challenge “the government’s version of events as they 

unfolded” (Goldstein & Rotich, 2008, p. 8). In addition, mobile phones made it easy 

and cheaper to send hateful and violent messages during the Kenya 2007-2008 post-

election violence. However, while Goldstein and Rotich’s (2008) research reveal 

aspects of ethical choices for positive or negative implications in citizen journalism, 

their research did not directly focus on the ethical considerations of the citizen 

journalists in view of the tenets of the social responsibility theory of the press. The 

current study like Goldestein and Rotich’s (2008) study is a case study. However, 

unlike Goldestein and Rotich’s (2008) study, the current study focused on finding out 

the ethical considerations of CUEA students in Kenya who practice citizen journalism 

based on the ethical ideals of the social responsibility theory of the press. 

 
Mpofu and Barnabas (2017) did an empirical qualitative study titled, Citizen 

journalism and moral panics: A consideration of ethics in the 2015 South Africa 

xenophobic attacks. The study’s data was “gathered from an illustrative sample to 

determine perceptions on enforcing ethics on social media from people who acted as 

citizen journalists during South Africa’s 2015 xenophobic attacks on foreign 

nationals” (Mpofu & Barnabas, 2017, p. 115). Further, social media platforms like 

Whatsapp were used to create and generate hateful xenophobic messages. The study 

revealed that professional journalism ethics should not be applied to social media. 

Mpofu and Barnabas (2017) proposed the possibility of a peer-to-peer monitoring and 

reprisals as ethical approach to control the use of social media and citizen journalism 

in times of crisis. On the other hand, the current study employed a mixed method 

approach to find out the ethical considerations of CUEA students in Kenya who 

practice citizen journalism. 
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Moyo (2015) in his study titled, Digital age as ethical maze: Citizen 

journalism ethics during crises in Zimbabwe and South Africa using a case study and 

discourse analysis, offers a perspective to the debate about citizen journalism and 

ethics. While arguing that citizen journalism ethics is in a crisis, he proposes a 

personalization of ethics and that professional codes of conduct should shift to 

individual moral approaches based deontic, virtuous and teleological ethical schools 

of thoughts. While Moyo’s mixed method study (case study and discourse analysis) 

proposes a personalization of citizen journalism ethics based on deontic, virtuous and 

teleogical ethics, this study used a mixed method approach, focused on CUEA 

students in Kenya who practice citizen journalism and sought to find out if they 

considered ethics based on the moral ideals of the social responsibility theory (truth, 

accuracy, objectivity, balance). 

 
Kus, Eberwein, Porlezza and Splendore’s (2016) study queries the citizen 

journalists’ educational backgrounds and what motivates them to practice citizen 

journalism. The researchers, using a two-step research design did their research in six 

countries (United Kingdom, German, Austria, Switzerland, Italy and Poland) 

representing different journalistic cultures and citizen journalism development. The 

research analyzed the educational backgrounds of citizen journalists in digital media 

surroundings from a transcultural perspective in Western and Eastern Europe. The 

researchers’ finding revealed that while citizen journalism is understood to be done by 

untrained journalists, there was a thin line between professional and non-professional 

journalistic actors. Similarly, the current study’s population by virtue of being 

university students was stratified based on the academic backgrounds of the 

participants. However, while Kus, Eberwein, Porlezza and Splendore’s (2016) did a 

two-step research design across six countries in Europe, the current study used a 
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descriptive research design and was limited to university students from one private 

university in one country, Kenya. 

 
The foregoing literature reviews looked at some of the various studies that to 

some extent examined aspects of citizen journalism and ethics from within and 

without Africa. They have provided the base for the current study. The current study 

examined citizen journalism and ethical considerations of CUEA students in Kenya. 

 

 

Conceptual Framework 

 

A conceptual framework helps explain the relationship among interlinked 

concepts and possible connections between variables (Kombo & Tromp, 2006; 

Oladipo, Ikamari, Kiplang’at & Barasa, 2015). The standard for ethical considerations 

for citizen journalism in this study were tenets of the social responsibility theory: 

truth, accuracy, objectivity and balance. The following conceptual framework guided 

the research. 
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Source: Researcher, 2018 

 

Figure 2.1: Conceptual Framework Created by the Researcher (2018) 

 

27 

Daystar University Repository

Library Archives Copy



 

 

Discussion 

 

Journalism ethical principles have been the basis for professional journalism 

practice. McQuail (2011) argues that normative expectations in media also include 

media content and audiences expect the media to conform to certain norms. In the 

wake of citizen journalism, these ethical norms have been questioned. This research 

sought to find out citizen journalism and ethical considerations among university 

students at CUEA. 

 

 

Independent Variable: Citizen Journalism Media Content 

 

Citizen journalism ethical considerations were measured on the basis of the 

four tenets of the social responsibility theory: truth, accuracy, objectivity and balance. 

 

 

Intervening Variables 

 

Truth 

 

Media codes of ethics appeal to truth as a significant tenet of communication 

and individually reflect its fundamental value (Christian & Nordenstreng, 2009). The 

Hutchin’s Commission (1947) mandated the press to provide “a truthful, 

comprehensive and intelligent account of the day’s events in a context which gives 

them meaning” (p. 21). In addition, Kovach and Rosenstiel (2007) observe that truth 

is the first principle of journalism. It entails a process of assembling and verifying 

facts. In view of this study, citizen journalists were asked whether they consider the 

journalism ideal of truth when they create and disseminate media content. 
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Accuracy 

 

This is the first principle in the Code of Conduct for the Practice of Journalism 

in Kenya (2013). Accuracy in journalism “means that information should be given in 

 
a truthful manner without distortion, exaggeration, sensation.” 

(http://shodhganga.inflibnet.ac.in/bitstream/10603/9427/6/06_chapter%203.pdf) 

Consequently, it may be argued that publishing inaccurate media content in citizen 

journalism just like in professional journalism may cause irreparable harm, hindering 

the audience to make informed decisions and adversely affect the concerned 

journalist’s integrity and credibility. In view of this research, lack accuracy in citizen 

journalism can cause defamation and harm to society and individuals mentioned in 

the media content. On the other hand, fairness in journalism practice has to do with 

“not telling one-sided stories” (Potter, 2011, p. 84). Fairness implies that the journalist 

listens to all significant viewpoints and presents them in a fair manner. Accuracy 

entails getting the basic facts right and obligates journalists to ensure that the 

background, context and perspective in a story are provided for (Ansell, 2005, p. 7). 

In view of this study, citizen journalists were asked whether they consider the 

journalism ideal of accuracy when they create and disseminate media content. 

 

 

Objectivity 

 

Objectivity as a principle of journalism calls for a transparent approach for 

evidence without being undermined by cultural and personal biases. Critical to note, 

the principle of objectivity in journalism focuses on the method used to verify 

evidence and not the journalist (Kovach & Rosenstiel, 2007). This study sought to 

find out if citizen journalists consider objectivity when they create and publish media 

content. 
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Balance 

 

The principle of balance in journalism does not imply both sides of a story, but 

all sides of a story are mentioned. In addition, balance in journalism implies diversity 

of view points exist and should be considered when covering a story (Ansell, 2005). 

In this study, citizen journalists were asked whether they consider the journalism ideal 

of balance when they create and disseminate media content. 

 

 

Summary 

 

This chapter discussed the underpinning general review that guided the study. 

The chapter discussed the theoretical approach that informed the study. Furthermore, 

the chapter examined the general literature review, empirical literature review and 

presented the conceptual framework of the study. The subsequent chapter will discuss 

the research methodology that was used in the study to achieve the research 

objectives. 
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CHAPTER THREE 

 

RESEARCH METHODOLOGY 

 

Introduction 

 

This chapter presents the methodological approach used in the study. It 

outlines the steps taken to conduct the study. Furthermore, the chapter accounts for 

the research design, population, sample size, sampling techniques, data collection 

instruments and procedures, pre-testing, validity and reliability, data analysis plan, 

ethical considerations and concludes with a summary. 

 

 

Research Design 

 

The study employed descriptive survey design to collect data on citizen 

journalism and ethical considerations of CUEA students’ as citizen journalists. Survey 

design was deemed appropriate in the study because it has the capacity to tap into 

people’s opinion, attitudes, preferences and disposition toward an issue. On the other 

hand, descriptive design describes the state of affairs as they are and presents the 

association between variables. Questionnaire was used to gather quantitative data 

from respondents. In addition, Facebook was examined to find out the kind of media 

content created by citizen journalists. The data gathered provided demographic 

information about the respondents as well as their ethical considerations using truth, 

accuracy, objectivity and balance as variables of social responsibility theory. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

31 

Daystar University Repository

Library Archives Copy



 

 

Population 

 

A study population is considered the universe, which contains elements of 

interest for a researcher, and from this pool the researcher draws the study’s sample 

size. More often than not, study population is hardly covered due to size and other 

challenges, and thus sample size becomes a manageable representation of the 

population. For this study, the population comprised all students of the Langata 

campus of the Catholic University of Eastern Africa in session in January 2018 

semester. The population is put at 3173 (CUEA Registry Department, 2018). 

 

 

Target Population 

 

The target population comprised Langata campus students of CUEA who are 

engaged in citizen journalism and enrolled in the January 2018 semester. It was 

assumed that this population was neither trained in media and communication studies 

nor exposed to any form of journalism ethics. Research on students and social media 

is enormous. In today’s media ecology, students not only spend lots of time on social 

media, but they also represent the largest users of the platform (Al-Tarawneh, 2014). 

Selecting this crop of students, the researcher believed that the target population was 

representative enough to generalize findings to the general population of CUEA 

students. 

 

 

Sample Size 

 

Sampling with replacement was employed to ensure that only those who 

participated in citizen journalism were selected for the research. The desired sample 

size was determined using Fisher et al., (1998) formula as cited in Mugenda and 

Mugenda (2003). The formula with its interpretation is shown as follows: 
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n = z
2
pq 

d
2
 

 

Where: 

 

n = desired sample size 

 

z = the standard normal deviation, set at 1.96, which corresponds to 
95% confidence level 

 

p = the proportion in the target population estimated to have characteristics  
 being measured (in this case 10%) 

q = 1.0 - p    

d = the degree of accuracy desired, which is set at 0.05 corresponding to 

 the 1.96 

Sample (n) = 1.96
2
 x p(q) 

   d
2 

 
 

= 1.96
2
 x 0.2 x 0.8 

0.05
2 

 

= 258 students 
 
 
 
 

Sampling Techniques 

 

Two sampling techniques were used: probability and purposive sampling. 

Purposive sampling also known as stratified random sampling technique was used to 

allow for generalizations from the sampled students to all students at CUEA Langata 

campus. Employing stratified sampling technique in the study provided greater 

external validity for the findings. Utilizing this sampling procedure involved the 

stratification of the population according to faculties and institutes as shown in Table 

3.1 (page 34). 
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Table 3.1: Distribution of Sample Size 

 

Category/ stratum Target Percentage Sample Size 

 population per (%)  

 stratum   

Faculty of Education 552 18 44 
Faculty of Law 270 10 25 

Faculty of Arts and Social Sciences 1232 41 101 

Faculty of Theology 149 5 12 

Faculty of Commerce 738 24 59 

Faculty of Science 150 5 12 

Institute of Canon Law 41 1 2 

Center for Social Justice and Ethics 20 0.6 1 

Institute of Regional Integration 21 0.7 2 

and Development    

Total 3173 100 258 

Source: CUEA Registry January, 2018 

 

Second, the researcher accessed the list of the population of study (sampling 

frame of CUEA students as at January 2018). To access the sampling frame of all 

students enrolled at CUEA during the January 2018 trimester, the researcher applied 

to CUEA’s Deputy Vice Chancellor (Academic Affairs) with a request to conduct a 

research in the University. The letter was accompanied with an approval from Daystar 

University (showing approval of the research proposal) and a research permit from 

the National Commission for Science, Technology and Innovation (NACOSTI). 

 
Third, the population was stratified according to the nine strata as indicated in 

Table 3.1 above. Thereafter, proportionate allocation of sample size among the strata 

was done. In addition, simple random sampling by replacement was employed to 

select citizen journalists from each stratum. Simple random sampling by replacement 

was used to allow for replacement of students who either did not consent to 

participate in the study or those who are not actively engaged in citizen journalism. 

 
Purposive sampling was the second sampling procedure employed in the 

study. This technique was mainly used to gather data for the first objective of the 

study. The first objective of the study focused on determining contents published by 
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CUEA students’ citizen journalists. To have an in-depth understanding of the kind of 

content published, 25 Facebook accounts belonging to these student practitioners of 

citizen journalism were purposively selected through snowball sampling. In addition, 

this also helped gain a qualitative evidence of the citizen journalism content published 

by CUEA students as citizen journalists. The number of students with Facebook 

accounts was sampled based on the sample sizes indicated in Table 3.1 (page 34). 

This was to help gain qualitative evidence of the citizen journalism content published 

by CUEA students. Twenty-five students’ Facebook accounts across all strata as 

shown in Table 3.2 below were sampled: 

 

 

Table 3.2: Distribution of Sample Size for Facebook Content  
 

Category/ stratum Sample Size Sample Size 

for 

Facebook 

Accounts 

Faculty of Education 44 4 
Faculty of Law 25 2 

Faculty of Arts and Social Sciences 101 8 

Faculty of Theology 12 1 

Faculty of Commerce 59 6 

Faculty of Science 12 1 

Institute of Canon Law 2 1 

Center for Social Justice and Ethics 1 1 

Institute of Regional Integration 2 1 

and Development   

Total 258 25 
 

 

Data Collection Instruments 

 

A questionnaire comprising of 11 questions was used to collect data. The 

questions included both open ended and closed ended questions. 270 copies of the 

questionnaire were administered and 230 were returned. The questionnaire had two 

main sections. The first section sought to find out the demographic data of the 
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respondents while the second section focused on questions related to the objective of 

the research. 

 

 

Types of Data 

 

The types of data that were gathered to achieve the research objectives were 

both quantitative and qualitative. The data were gathered through a questionnaire, and 

access to content of 20 Facebook accounts. 

 

 

Data Collection Procedures 

 

Data were collected in two ways. First, a questionnaire was administered to 

258 participants. Secondly, data were collected through access of 20 Facebook 

accounts. This was only to gather data for the first research questions. Screenshots of 

the 20 Facebook accounts were taken by the researcher to ascertain the kind of data 

created by the citizen journalists. Facebook accounts of the participants who had 

consented for a period not exceeding ten days (September 20-30, 2018). Qualitative 

data of screenshots of content collected was categorized under the following themes. 

 

 

Table 3.3: Facebook Screenshot Content Categories  
 

 

Facebook Screenshots Content  

 

Photos 
 

Comment 
 

Tweet 
 

Like 
 

Story, experience, event, text 
 

Other  
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Pre-testing 

 

Babbie (2011) states that pre-testing of research instruments is a pre-requisite 

step to be followed during instrument design as it aids in the identification of potential 

problems with the instrument. The main research instrument was pre-tested to ensure 

correctness of items in the questionnaire, and that respondents interpreted the same 

meanings from them. Pre-testing the questionnaire also enabled the researcher to find 

out the time the respondents would take to complete the questionnaire (Kombo & 

Tromp, 2006). 

 
Therefore, a draft questionnaire was administered on a group similar to the 

one that eventually was to be sampled. In this case, Daystar University, Nairobi 

campus 10 students who do not undertake communication programme participated in 

the pre-test. It was assumed that these students had not been media/communication 

trained. In addition, two faculty members from Daystar University, Department of 

Media and Film Studies provided expert opinion in the field of the study to review the 

validity of the questionnaire. 

 

 

Data Analysis and Presentation Plan 

 

After collection of data from the questionnaires, it was prepared, edited, coded 

and tabulated and analyzed using Statistical Package for Social Sciences (SPSS) 

computer software. Descriptive statistics were used to present the details about the 

respondents along different aspects like gender, programme of studies, awareness of 

ethics, awareness of citizen journalism. The information was presented in tables and 

pie charts to understand the content of the data collected. Qualitative data from the 

questionnaires was organized into themes using thematic charts. 
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On the other hand, the data gathered from access of Facebook accounts; some 

screenshots were taken by the researcher to ascertain the kind of content created and 

disseminated by citizen journalists under study. 

 

 

Ethical Considerations 

 

Prior to embarking on research, the researcher sought approval from Daystar 

University Ethics Review Board (ERB) to obtain a research permit from the National 

Commission for Science, Technology and Innovation (NACOSTI) - Kenya’s 

government research endorsing body. Thereafter, with the research permit granted by 

NACOSTI, the researcher’s request letter to conduct research at CUEA and a letter 

from Daystar University introducing the researcher and indicating approval of 

researcher’s proposal were presented to CUEA’s Deputy Vice Chancellor - Academic 

Affairs and Research. Written permission is important because it enables the 

researcher to have access to the informants from the organization being investigated. 

 
In addition, all participants’ consent was sought before engaging in the 

research. This was done to ensure all participants in the research were given their due 

respect and dignity. The informed consent was based on the purpose of the study, 

guarantee of anonymity, confidentiality and identification of the participants. This 

was done by requesting willing participants to sign a consent form. The consent form 

emphasized the confidentiality, privacy, informed consent, anonymity and the 

researcher’s responsibility. A research assistant who had been trained administered 

copies of the questionnaire. This helped to avoid bias, since the researcher is an 

employee of CUEA. 

 
To obtain data for the first research question, an elaborate consent form was 

signed by willing participants to allow the researcher access his/her Facebook 
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account. This was because, social media accounts contain very personal information, 

which can only be accessed by willing consent of the account owner. While the 

sample was 25, only 20 participants consented to have their Facebook accounts 

accessed for purposes of this research. 

 
Seeking research participants signed consent is important because as Wiles, 

Heath, Crow and Charles (2005), point out, it ensures that the respondents will be 

more willing to consent to reveal more and high-quality information on the research 

issue. 

 

 

Summary 

 

This chapter presented the methodology of the study on citizen journalism 

content and ethical considerations of university students when creating and 

disseminating content for citizen journalism. Furthermore, the chapter presented the 

key areas of the methodology: research design, population, sample size, sampling 

techniques, data collection instruments, data collection procedures, pre-testing, data 

analysis plan and ethical considerations. Finally, the following chapter will present 

the data, analysis and interpretation. 
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CHAPTER FOUR 

 

DATA PRESENTATION, ANALYSIS AND INTERPRETATION 

 

Introduction 

 

This study sought to establish citizen journalism and ethical considerations of 

CUEA students in the light of the following objectives: (i) to establish the content 

published by CUEA students as citizen journalists; (ii) to find out the citizen 

journalists’ view of ethical content; and (iii) to determine the ethical considerations 

applied by citizen journalists based on the social responsibility theory. This chapter 

presents the data collected from the research. The chapter also presents analyses and 

interpretation of the data that was collected. 

 

 

Presentation, Analysis and Interpretation 

 

Response Rate 

 

The study sampled 258 respondents from the target population and 230 (89%) 

participants filled in and returned the questionnaire; this was sufficient response rate 

for a valid scientific study. This is supported by Babbie (1990), who suggests that a 

response rate of over 70% was good. This response rate was therefore considered 

adequate to provide data for analysis and for making generalization. 

 

 

Demographic Information 

 

The study sought to establish the demographic data of the respondents by 

analyzing their distribution by age, gender, the programme of study and area of 

specialization as the key demographic factors. This was considered necessary to 

gauge if these demographic factors affected the kind of content and ethical ethical 
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considerations of the respondents when they create and disseminate citizen journalism 

 

media content. 
 

 

Table 4.1: Distribution by Age 

 

 Age Frequency Percentage (%) 
    

 18-24 211 91.7 

 25-34 19 8.3 

 35-44 0 0 

 Other 0 0 
    

 Total 230 100 
    

 

 

The study sought to find out the age bracket of the respondents. From the 

 

study findings as shown in Table 4.1 above, 211 (91.7%) respondents, which was the 

 

highest category were aged between 18-24 years while 19 (8.3%) respondents, were 

 

aged between 25-34 years. Of particular note, on the finding on age is that students of 

 

the age bracket 35-55 had no representation. This perhaps was an indication that 

 

respondents who belong to the age bracket of 18-24 practiced citizen journalism 

 

more. 
 
 
 
 

Table 4.2: Distribution by Gender 

 

 Gender Frequency Percentage (%) 
    

 Male 145 63.0 

 Female 85 39.0 
    

 Total 230 100 
    

 

 

The findings on demographic distribution of the responds by gender as shown 

 

in Table 4.2 above indicated that 145 (63%) male students practiced citizen 

 

journalism more than female students who were 85 (39%). This may imply that more 
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male students were active citizen journalists as opossed to the female students. On the 

 

other hand, the  gender  disparity of the respondents  was not  expected,  given the 

 

predominance of female students at CUEA (CUEA Registry, 2018). 
 

 

Table 4.3: Programme of Study 

 

 Programme Frequency Percentage (%) 
    

 Certificate 0 0 

 Diploma 12 5.3 

 Undergraduate 188 81.7 

 Post graduate 30 13.0 
    

 Total 230 100 
    

 

 

The study sought to establish the programme of study of the respondents. The 

 

findings  of  the  study  are  presented  in  Table  4.3  above  reveal  that  188  (81.7%) 

 

undergraduate students were the highest number of respondents while there were no 

 

reseponses under the certificate category. Neverthess, the high number of 

 

undergraduate student  respondents is reflective of the student distribution at CUEA in 

 

the January 2018 semester. 
 
 
 
 

Table 4.4: Area of Study 

 

 Area of Specialization Frequency Percentage (%) 
    

 Education 41 18 

 Law 24 10 

 FASSc 101 44 

 Theology 11 5 

 Commerce 4 2 

 Science 3 1 

 Canon Law 43 20 

 CSJE 3 1 

 IRID 0 0 
    

 Total 230 100 
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The study sought to find out the area of study specialization of the 

respondents. The findings are showed in Table 4.4 above. 101 (44%) respondents 

from the Faculty of Arts and Social Sciences (FASSc), who particpated in the study 

were the highest number of respondents, while respondents from the Faculty of 

Science and the Center for Social Justice and Ethics (CSJE) had similar number of 

respondents 3 (1%) for each, which was the lowest. Nevertheless, the results are 

reflective of the distribution of the sample size across the faculties and institutes 

because students from FASSc had the highest number of student population at CUEA 

Langata Campus (1232) in Januray 2018 semester. The students from the Institute of 

Regional Integration and Developemrnt were not represented because they did not 

consent to respond to the questionnaire. 

 

 

RQ1: What Kind of Citizen Journalism Media Content is Published by CUEA 

Students? 

 

The first objective of the study was to establish the content published by 

CUEA students as citizen journalists. Data for this objective was gathered in two 

ways. First, through the questionnaire and secondly through access by the researcher 

through purposive sampling of Facebook accounts of 20 students across CUEA 

faculties and institutes. Through the questionnaire, the study established the kind of 

citizen journalism content created by citizen journalists (Table 4.5, page 44) and the 

subject matter of the media content shared (Table 4.7, page 48). The findings are 

discussed as follows. 

 

What Citizen Journalism/ New Media Content have you Ever Created/Generated? 

The study also sought to find out the new media/ citizen journalism content created by 

citizen journalists. In order to achieve this, the respondents were asked to 
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rate photos, comments, tweet, like, story/experience/event and text. The findings are 

summarized in Table 4.5 below. 

 

Table 4.5: New Media Content Created by Citizen Journalists  
 

 

  Frequency (%) Percent (%) 
    

 Photos 33 14.3 

 Comment 96 41.7 

 Tweet 33 14.3 

 Like 30 13.2 

 Story, experience, event, text 68 16.5 

 Other 0 0 
    

 Total 230 100.0 
    

 

 

Table 4.6 above shows the findings of the kind of media content created by 

citizen journalists under the categories: photos; comment; tweet; like; story, 

experience, event, text; and other. The study found that most of the new media 

content created by the respondents were comments, which had a frequency of 96 

(41.7%) respondents. This finding confirms one of the characteristics of citizen 

journalism. Rusbridger (2012) asserts that one of the characteristics of citizen 

journalism is participation. Through comments, citizen journalists participate in the 

news gathering process. In Rusbridger’s view, participation recognizes that 

professional journalists are not the only authority in the news gathering process. The 

story may keep growing through the comments. The study also found that tweets and 

photos had a similar frequency because only 33 (14.3%) respectively of the 

respondents reported to have created them. In addition, citizen journalists sending 

comments, tweets and photos as indicated in the findings confirm Brun’s (2007) 
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observation that citizen journalism presents continuously developing news in a 

horizontal and conversational way. Interestingly, the respondents did not indicate 

sending out sexual content under the ‘Other’ section, yet it is believed that sex sells. 

 
The researcher cross-tabulated the programme of study of the respondents 

with the kind of content created. This was to establish if there was any cause-effect 

relationship between the two variables. The findings are summarized in the Table 4.7 

below. 

 

 

Table 4.6: Chi-Square Model 

 

Model R R square Adjusted Margin R Square Chi Df 

   Square of Error Adjusted Square  
        

I .923 .796 .126 .05 .784 12.34 3 

       p<.05 
 

 

Adjusted R², which is the coefficient of determination, tells us how the 

respondents’ programmes of study had an effect on the citizen journalism content 

they created. With R² of 0.796, which implies a 79.6% effect on the content produced. 

The study found that most respondents from the Center for Social Justice and Ethics 

(CSJE) preferred to produce stories, experiences and events as citizen journalism 

content, while those from the other faculties preferred to produce tweets and 

comments. 

 
The study then determined the subject matter of media content shared by the 

respondents. A p value of less than 0.05 indicates a strong relationship between the 

programme of study of the respondents and the subject matter of the citizen 

journalism media content, and therefore R was significant. 

 
In addition, to get an in-depth view of the content published by CUEA 

students as citizen journalists, one social media platform was selected; Facebook. The 
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findings from the screenshots of the content of Facebook posts showed that most of 

the content published were experiences and events. Below is a post that relate to 

photos. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Figure 4.1: Facebook Screenshot of an Experience/ Event 
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Figure 4.2: Facebook Screenshot of an Experience/ Event 

From the findings of content analysis of Facebook screenshots, most of the 

 

content posted was about events/ experiences of the citizen journalists as shown in 

 

Figures  4.1  and  4.2  above.  This  finding  is  contrary to  the  information  gathered 

 

through the questionnaire, where most of the citizen journalism content was under 

 

comments.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Figure 4.3: Facebook Screenshot of Comments after Posting and an 

Experience/ Event 
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Figure 4.3 (page 47) shows a screenshot of the comments posted after the 

content posted in Figure 4.2 (page 47). This implies that citizen journalism content is 

continuous and open to the audience to add their views. 

 

Table 4.7: Subject Matter of Content Created by Citizen Journalists  
 
 

  Frequency Percent (%) 
    

 Business 20 8.2 

 Entertainment 48 20.8 

 Politics 104 45.2 

 Experience/ event 58 25.0 

 Other 0 0 

 Total 230 100.0 
    

 
 

Respondents were asked to state the subject matter of the content they created 

for citizen journalism under the following categories: business, entertainment, 

politics, experience/ event and other. The results are shown in Table 4.8 above. 

Politics was the most preferred subject matter of content created by citizen journalists, 

which had a frequency of 104 (45.2%). This perhaps may be alluded to the 

promptness provided by information communication technologies and social media 

platforms to discuss current political issues of public interest in Kenya. On the other 

hand, content related to one’s experience/ event had a frequency of 58 (25%), while 

business related content had the lowest frequency of 20 (8.2%). 

 
The findings on the kind of content created by citizen journalists elicit 

different views from what journalism is. Journalism is a process of creating news 

(Smith, 2006). It is pegged on the values of news which are; who, what, when, where, 

why and how. In addition the news elements that define journalism are proximity, 

prominence, timeliness, consequence, human interest (Smith, 2006). In view of the 
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content published by citizen journalists under study, the content did not capture either 

of the news elements as required by journalistic practice. It can therefore be 

concluded that the citizen journalists under study generated content that is not 

journalistic in nature because it did not meet the elements of news: proximity, 

prominence, timeliness, consequence, human interest. 

 

 

Table 4.8: Association between Preference of Subject Matter and Gender 

 

 Business Entertainment Politics Experience Total Chi- 

      square 

      test 

Male 8 18 54 24 104 x
2
=28.2 

 (3.2%) (36.5%) (24.2%) (11.2%) (42.7%) 01 

Female 12 30 50 34 126 df=3 

 (5.0%) (16.7%) (21%) (14%) (57.3%)  
       

Total 20 48 83 58 240 p<.001 
 (8.2%) (20.8%) (45.2%) (25.2%) (100%)  
       

 

 

Table 4.9 presents the subject matter of the content created by the respondents 

according to gender. The percentage of male respondents who preferred politics was 

24.2% (54), while 21% (50) were female. This implied that male students preferred to 

create and send citizen journalism content about politics. Notably, female respondents 

who shared content on business 5.0%, entertainment 16.7% and experience 14% were 

more than the male respondents in the same categories 3.2%, 36.5% and 11.2% 

respectively. The findings further revealed that there was a statistical significant 

difference between preference of content related to politics by male students (24.2%) 

compared to the female students (21%) as indicated with a statistical significant 

difference of p<.001). 
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What Social Media Platform do you Use to Create and Share Citizen 

Journalism Content?  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Figure 4.4: Social Media Platform Used to Create Citizen Journalism Media Content 
 

 

Respondents were asked to indicate the social media platform they used to 

create/ disseminate citizen journalism content under the following categories: mobile 

phone (call), Facebook, Twitter, Whatsapp, SMS (short message service), E-mail, 

blog and other. The findings are presented in Figure 4.2. Facebook emerged to be the 

most preferred (30%) social media platform used to generate citizen journalism 

content, while blogs (2%) were the least preferred social media platform used to 

create citizen journalism content. 
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RQ2: What is the Citizen Journalists’ View of Ethical Content? 

 

Table 4.10: What do you Consider to be Ethical Citizen Journalism Media Content? 

 

 Statement Strongly Agree Undecided Disagree Strongly Mean 

  Agree (4) (3) (2) Disagree  
    

  (5)    (1)  
       

        

 Content is based on facts 89(38.6%) 80(34.7%) 24(10.4%) 26(11.3%) 11(4.7%) 1.7 

 Content is truthful 90(39.1) 79(34.3%) 11(4.7%) 29(12.6) 21(12.6%) 1.2 

 Content is false 13(5.6%) 30(13.0%) 10(4.3%) 75(32.6%) 94(40.8%) 2.2 

 Content is verifiable 87(37.8%) 56(24.3%) 24(10.4%) 23(10.0%) 11(4.7%) 1.5 

 I do not think about the 74(32.1%) 56(24.3%) 23(10.0%) 16(0.69%) 34(14.7%) 2.8 

 content being factual       
        

 Total mean for truth      6.6 
        

 Content is correct 68(26.0%) 68(26.0%) 34(14.7%) 44(19.1%) 34(14.7%) 1.5 

 Content is incorrect 34(14.7%) 12(5.2%) 21(9.1%) 5(2.1%) 78(33.9%) 1.5 

 Content is not misleading 10(4.3%) 34(14.7%) 24(10.4%) 76(33.0%) 87(37.8%) 1.1 

 Content is distorted 12(5.2%) 43(18.6%) 12(5.2%) 78(33.9%) 67(29.1%) 1.2 

 Do not think about the 34(14.7%) 67(29.1%) 23(10%) 23(10%) 43(18.6%) 1.4 

 correctness of the content       
        

 Total mean for accuracy      6.7 
        

 Content is biased towards one 33(14.3%) 32(13.9%) 24(10.4%) 43(18.6%) 12(5.2%) 1.5 
 person/party mentioned       

 Content is unbiased towards 43(18.6%) 34(14.7%) 24(10.4%) 23(10%) 12(5.2%) 1.4 

 all persons/ parties mentioned       

 Content is fair to all the 43(18.6%) 33(14.3%) 23(10%) 21(9.1%) 11(4.7%) 1.9 

 persons/ parties mentioned       

 Content focuses only on one 43(18.6%) 32(13.9%) 10(4.3%) 24(10.4%) 12(5.2%) 1.3 

 person/ party mentioned       

 I do not think about fairness 12(5.2%) 12(5.2%) 23(10%) 34(14.7%) 43(18.6%) 1.3 

 of all the people/parties       

 mentioned in the content       

 before sending out       
        

 Total mean for objectivity      7.4 
        

 Only one subject of the 85(36.9%) 65(28.2%) 11(4.7%) 23(10%) 24(10.4%) 3.5 
 content is mentioned       

 All subjects mentioned in the 55(23.5%) 65(28.2%) 12(5.2%) 34(14.7%) 34(14.7%) 1.7 

 content are presented       

 All subjects mentioned in the 89(38.6%) 76(32.4%) 24(10.2%) 11(4.7%) 11(4.7%) 3.3 

 content are not presented       

 Subjects mentioned are given 74(32.2%) 64(27.8%) 12(5.2%) 23(10%) 23(10%) 2.5 

 appropriate opportunity to       

 respond       

 Presenting all sides of the 71(30.8%) 65(28.2%) 20(8.6%) 23(10%) 13(5.6% 1.3 

 content is not a priority when       

 I create and send media       

 content       
        

 Total mean for balance      12.3 
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The second objective was to find out the citizen journalists’ view of ethical 

content. To achieve this objective, the researcher used a Likert scale to test the 

strength of either agreement or disagreement using a scale of 1 to 5, where 1 

represented strongly agree and 5 strongly disagreement. The statements on the Likert 

scale were organized under four categories based on the four ethical ideals of the 

social responsibility theory: truth, accuracy, objectivity and balance. The findings are 

summarized in Table 4.10 (page 51). The participants of this study seemed to agree 

with the statements that were presented for consideration. A discussion on the 

findings under the four ideals of the social responsibility theory follows. 

 

 

Truth 

 

Under the ideal of truth, 94 (40%) of the respondents strongly agreed that they 

did not consider that the content they created was false, which was also the highest 

frequency. This may imply that the citizen journalists considered truth when 

practicing citizen journalism. On the other hand, 11 (4.7%) strongly disagreed that 

they did not consider that the citizen journalism content they created was based on 

facts. Similarly, 11 (4.7%) were undecided that they did not consider truthful content 

when creating media content for citizen journalism and a similar number, 11 (4.7%) 

respondents also disagreed that they did not think about the content they created being 

factual. These three similar findings show that some citizen journalists did not 

consider the ideal of truth when creating and sharing media content. 

 
Ninety-four (40.8%) respondents, which was the highest frequency under the 

ideal of truth strongly disagreed that ‘Content is false’. This may imply that most 

citizen journalists considered the citizen journalism content they created to be true. 

On the other hand, while some of the content created and shared is verifiable as stated 
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by 87 (37.8%) respondents who strongly agreed that they considered that the content 

they created was verifiable. There is therefore a disconnect between false content, 

which at the same time cannot be verified as shown by a frequency of 11 (4.7%) 

respondents who strongly disagreed that they did consider that the content they send 

out could be verified. There were also a significant number of 74 (32.1%) respondents 

who strongly agreed that they did not think about the content they created being 

factual. This may imply that citizen journalists do not think about how factual the 

content they shared was. This is contrary to professional journalism ethical codes that 

stipulate professional journalism content should be based on facts, which should be 

verifiable. 

 

Accuracy 

 

Under the accuracy ideal, 87 (37.8%) respondents, which was the highest 

frequency strongly agreed that the ‘Content is not misleading’. On the other hand, the 

same statement had the least score overall under the accuracy of citizen journalism 

content, 10 (4.3%) respondents strongly that the citizen journalism content they 

created was misleading. For a frequency of a majority 87 (37.8%) respondents to 

strongly disagree that the citizen journalism content they created was not misleading, 

may imply that citizen journalists publish accurate citizen journalism content. In 

addition, 78 (33.9%) of the respondents disagreed that the content they created was 

distorted. This implies that content was manipulated and therefore, not correct. 

 

 

Objectivity 

 

None of the statements under the journalism ethical ideal of objectivity had the 

lowest frequencies overall, with none above 50. Overall, this finding may imply that 

citizen journalists did not consider the journalism ethical ideal of objectivity when 
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creating and disseminating media content. Eleven (4.7%) respondents disagreed that 

they considered the content they created was fair to all the persons/ parties mentioned. 

A similar number of respondents 11 (4.7%) strongly disagreed that they considered 

the content they created was fair to all the persons/ parties mentioned. This implies 

that 22 (9.4%) respondents did not consider mentioning all persons/ parties in a story 

when creating citizen journalism content. This finding is a breach of professional 

journalism practice, which requires that all parties mentioned in a story be presented. 

Notably, 12 (5.2%) respondents strongly disagreed that they did not consider thinking 

about fairness of all the people/parties mentioned in the content before sending out 

media content shared a similar score, with respondents who strongly agreed that they 

did not think about fairness of all the parties mentioned in the content before sending 

out. This shows that 24 (10.4%) respondents did not consider being fair to subjects 

mentioned in the content they created or disseminated. This may imply that the citizen 

journalists under study did not consider objectivity as an ethical ideal in journalism. 

All that may have mattered to them was creating and sharing content without 

considering the subjects mentioned in their content. This finding is contrary to 

professional journalism ethics that upholds objectivity as a key moral ideal. 

 

 

Balance 

 

Eighty-nine (38.6%) respondents strongly agreed that they only considered 

mentioning one subject in the content they created. On the other hand, the mode, which 

was also the least score, was 11 and had three different statements: ‘Only one subject of 

the content is mentioned’ with 11 (4.7%) respondents stating they were undecided, a 

similar number of respondents disagreed that all subjects mentioned in the content are not 

presented. Similarly, 11 (4.7%) strongly disagreed that they did not 
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consider to mention all subjects in the content they created. Consequently, this finding 

implies that 33 (14.3%) respondents disagreed that ethical citizen journalism content 

should mention all subjects mentioned in their content. The finding under the 

journalism ethical norm of balance, suggests that due to the nature of citizen 

journalism, most citizen journalists do not have the time to research on and present all 

sides of the content they send out and they may be in a hurry to disseminate it. 

 

 

RQ3: To What Extent do CUEA Students Consider Ethics Based on the Social 

Responsibility Theory When they Create and Disseminate media Content? 
 

The objective sought to find out the ethical considerations considered by 

citizen journalists when they create and disseminate media content. To achieve this 

objective, a five-scale Likert scale was used. The distribution of statements on the 

Likert scale was divided under the four tenets of the social responsibility theory 

(truth, accuracy, objectivity and balance), which were the basis for ethical 

considerations. Each category of statements represented aspects of the particular 

ethical ideal to test the particpants ethical considerations as per the statement 

provided. Particpants were also given an option to explain any other situation contrary 

to the statements provided. The option for ‘Other” had no respondent. The summary 

of the findings are presented in Table 4.11 (page 56). 
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Table 4.11: To What Extent do CUEA Students Consider Ethics based on the SRT 
When they Create and Disseminate Media Content? 

 

Statement Strongly Agree Undecided Disagree Strongly Mean 

 agree (4) (3) (2) disagree  
    

 (5)    (1)  
       

Always check facts before 98(42.6%) 70(30.4%) 24(10.4%) 29(12.6%) 9(3.9%) 4.1 
sending to the media       

Always confirm facts 80(34.7%) 89(38.6%) 11(4.7%) 39(16.9%) 11(4.7%) 3.2 

Always send truthful content 13(5.6%) 30(13.04) 10(4.3%) 75(32.6%) 94(40.8%) 1.8 

I do not care if the content is 7(3.0%) 56(24.3%) 24(10.4%) 23(10%) 91(39.5%) 0.7 

truthful       

I do not care if the content I 74(31.7%) 5624.3%) 23(10%) 16(6.9%) 34(14.7%) 2.3 

create is deceptive       
       

Total mean for truth      2.4 
       

Always send correct media 68(25.5%) 68(29.5%) 34(14.7%) 44(19.1%) 34(14.7%) 1.2 
content       

Always create correct media 74(31.7%) 12(5.2%) 21(9.1%) 57(25.2%) 28(11.9%) 2.1 

content       

I do not think of the 10(4.3%) 34(14.7%) 24(10.4%) 76(33.0%) 87(37.8%) 2.4 

correctness of the content       

I care about the correctness of 82(35.6%) 43(18.6%) 12(5.2%) 8(3.4%) 27(11.7%) 2.1 

the media content       

I do not care about the 34(14.7%) 67(29.1%) 23(10%) 23(10%) 43(18.6%) 1.1 

correctness       
       

Total mean for accuracy      1.8 
       

I always create content that is 85(36.9%) 65(28.2%) 11(4.7%) 23(10%) 24(10.4%) 2.0 
unbiased       

Always send content that 75(32.6%) 65(28.2%) 12(5.2%) 34(14.7%) 14(6.0%) 2.2 

unbiased       

I do not care about the content 9(3.9%) 76(33.0%) 24(10.4%) 11(4.7%) 91(39.5%) 1.1 

I create       

I do not care if the content 14(6.0%) 64(27.8%) 12(5.2%) 23(10%) 83(36.0%) 1.8 

that I create is fair       

I do not care if the content 11(4.7%) 65(28.2%) 20(8.6%) 23(10%) 73(31.7%) 2.0 

that I send out is fair to the       

people mentioned       
       

Total mean for objectivity      1.8 
       

I present all sides mentioned 78(33.9%) 55(23.9%) 32(13.9%) 23(10%) 12(5.2%) 2.3 
in the media content I create       

I do not present all sides in 11(4.7%) 45(19.5%) 33(14.3%) 56(24.3%) 67(29.1%) 1.1 

the media content I send       

I give appropriate opportunity 78(33.9%) 67(29.1%) 12(5.2%) 56(24.3%) 12(5.2%) 2.8 

for response to all subjects       

mentioned in the story       

I do not think about 23(10%) 12(5.2%) 12(5.2%) 67(29.1%) 56(24.3%) 1.8 

presenting all sides mentioned       

in the media content I create       
       

Total mean for balance      2.0 
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Truth 

 

The statement that had the highest score under this category was, ‘I always 

check facts before sending media content’ which had 98 (42.6%) respondents strongly 

agreed. The second highest score was, ‘I always send truthful media content’ which 

had a score of 94 (40.8%) who stated they strongly disagreed. This may imply that 

respondents did not share or send truthful media content. 

 
The statement, ‘I do not care if the content is factual before sending out’, 

whose response was strongly agree had the least score 7 (3.0%) This may imply that 

there are more citizen journalists who consider the truth of the content they send out 

as opposed to the few who do not think about truth as an ethical ideal of citizen 

journalism practice. 

 

 

Accuracy 

 

Under the category that tested the ethical consideration of accuracy as an ideal 

for citizen journalism practice, the stament that had the highest score was, ‘I do not 

think about the correctness of the media content before sending out’ 87 (37.8%) 

whose response was strongly disagree. Interestingly, 82 (35.6%) participants strongly 

agreed to the statement, ‘I care about the correctness of the media content I create’. 

Under the truth category, the statement, ‘I care about the correctness of the media 

content I create’ whose response was ‘disagree’, had the least score 8 (3.4%). 

 

 

Objectivity 

 

Under the category of obejctivity, the statement that had the highest score was, 

‘I always create content that is unbiased to the persons mentioned’ had a score of 85 

(36.9%) who stated they strongly agreed. Furthermore, the statement with the second 
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highest score was, ‘I do not care if the content that I create is fair to the people 

mentioned’ who said they strongly disagree 83 (36.0%). This is a contradiction to the 

statement that had the highest score whereby 85 (36.5%) participants indicated that 

they created unbiased citizen journalism content. Interesting to note too was that 76 

(33.0%) respondents agreed that they did not care about the objectivity of the citizen 

journalism content they created. However, there are various statements that shared 

similar scores under objectivity. The statements: ‘I always create content that is 

unbiased to the persons mentioned’, ‘I always send out content that is unbiased to the 

persons mentioned’ and ‘I do not care if the content that I send out is fair to the 

people mentioned’ had a similar score (agree = 65) each. On the other hand, the 

statement, ‘I do not care if the content that I send out is fair to the people mentioned’ 

(strongly agree = 11) and ‘I always create content that is unbiased to the persons 

mentioned’ (undecided = 11) had also similar number of respondents. 

 

 

Balance 

 

Under this category, two statements had the highest and similar score. 

Seventy-eight (33.9%) respondents strongly agreed that they presented all sides 

mentioned in the media content they created. Similarly, 78 (33.9%) respondents also 

strongly agreed that they gave appropriate opportunity for response to all subjects 

mentioned in the story. This finding confirms that the respondents were aware of the 

journalism ideal of balance and used it when practiciting citizen journalism. On the 

other hand, 11 (4.7%) strongly agreed to the statement, which also had the lowest 

score, ‘I do not present all sides in the media content I send’. But, these were few 

respondents compared to the finding above, whereby 78 (33.9%) respondents 

confirmed they ensured the citizen journalism content they created was balanced. 
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Notably, 12 (4.2%) respondents stated they agreed that they did not think about 

presenting all sides mentioned in the media content they created. This finding was 

similar to the number of respondents, 12 (4.2%) who stated they were undecided 

when asked the statement, ‘I give appropriate opportunity for response to all subjects 

mentioned in the story’. 

 

Should Citizen Journalists be Ethical?  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Figure 4.5: Should Citizen Journalists be Ethical? 
 

 

When asked whether citizen journalists should be ethical, 96% of the 

respondents were in agreement while only 4% of the respondents did not agree. This 

finding may imply that ethics in citizen journalism is important and should be adhered 

to. Without ethical considerations, citizen journalism may be harmful. 

 

 

What Motivates you to Share Citizen Journalism Content? 

 

The respondents were asked what motivated them to share citizen journalism 

content. This was an open-ended question that required the respondents to provide 

their personal views. The question sought to add value to the quality of the data 
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collected through the questionnaire since it provided qualitative data. Emerging 

themes under this question were varied and included: to connect with friends, to share 

one’s feelings about issues with others, e.g. political issues. Notably, some 

respondents expressed that they were motivated to share citizen journalism content by 

the easy access of the smart phones to kill boredom when idle. 

 

 

Summary of Key Findings 

 

From the study findings, it is evident that most citizen-generated media 

content was comments. This finding confirms that citizen journalism is participatory 

and agrees with Bruns (2007) view that citizen journalism presents incomplete 

continuously developing news in a more horizontal and conversational way. 

 
The study also revealed that Facebook was the most used social media 

platform by the citizen journalists under study. This finding concurs with Ellison, 

Steinfield and Lampe’s (2007) observation that, 94% of college students are active 

Facebook users and spend 60-90 minutes daily to communicate to their friends. 

 
The main key finding under the second objective that sought to find out the 

citizen journalists’ view of ethical content was that the respondents considered ethical 

citizen journalism content to be truthful, accurate and balanced. On the contrary, some 

minority citizen journalists that were studied did not consider ethical citizen 

journalism content to be balanced. This finding does not conform to Ansell’s (2005) 

assertion that all sides of a story should be mentioned and that a diversity of 

viewpoints should exist and be considered when covering a story. 

 
The third objective sought to establish what ethical considerations were 

applied by citizen journalists based on the four tenets of the social responsibility 

theory (truth, accuracy, objectivity and balance). The study findings revealed that the 
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citizen journalists that were studied said they applied the journalism ethical ideals of 

truth, accuracy, objectivity and balance when creating and disseminating media 

content. 

 
Lastly, the study also revealed that there were various reasons that motivated 

citizen journalists to share content. Key reasons for motivation included, to connect 

with friends, to share one’s feelings about issues with others, e.g. political issues and 

because of the easy access and use to smartphones to kill boredom. 

 

 

Summary 

 

This chapter, presented, analyzed and interpreted the data collected from the 

respondents. The study dealt with demographic data, the several content and media 

platforms that the citizen journalists used to create and disseminate media content, 

what citizen media content they created, what they considered ethical citizen 

journalism was and the ethical considerations they made before creating and posting 

citizen journalism content. The subsequent and final chapter will focus on the 

discussions, conclusions and recommendations of the findings. 
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CHAPTER FIVE 

 

DISCUSSIONS, CONCLUSIONS AND RECOMMENDATIONS 

 

Introduction 

 

This chapter presents the discussions, conclusions and recommendations of 

the research in reference to the literature review, the objectives and research questions 

of the study. The purpose of the study was to determine if CUEA students who 

practice citizen journalism consider ethics when they create and disseminate media 

content. The research employed a mixed method approach through questionnaires. 

The conclusions and recommendations stem from the findings of the study in line 

with the objectives and literature reviewed. In addition, the chapter also presents areas 

for further research. The objectives of the study were: (i) to establish the content 

published by CUEA students as citizen journalists; (ii) to find out the citizen 

journalists’ view of ethical content; and (iii) to determine the ethical considerations 

applied by citizen journalists based on the social responsibility theory when they 

create and disseminate media content. 

 

 

Discussions of Key Findings 

 

The finding that 34 (15%) respondents explained all journalists were citizen 

journalists is contrary to Barlow’s (2007) argument that, “citizen journalism is simply 

public journalism removed from the journalism profession” (p. 181). On the other 

hand, while professional journalists acknowledge the importance of citizen-generated 

journalists, Chouliaraki (2010) notes that professional journalists are hesitant to 

accept these acts of witnessing as journalism. Furthermore, the finding that 34 (15%) 

of the respondents affirmed that all citizen journalists were citizen journalists may 

also imply that the respondents were not aware of the difference between a citizen 
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journalist and professional journalist. This finding does not conform to various 

scholars’ arguments who agree that while citizen journalism has variant names 

(participatory, public, open source journalism networked journalism, etc.), there is a 

distinct difference between professional journalism and citizen journalism. The 

scholars further agree that citizen journalism refers to when non-trained journalists 

participate and contribute to the news process by gathering information and sharing it 

(Mabwearaza, Mudhai & Whittaker, 2014; Barlow, 2007; Ryfe, 2007). Since the 

respondents may not know the difference between professional journalism which is 

guided by time honored journalistic codes, this may imply they may also not be aware 

of matters concerning ethics in the general journalism profession. 

 

 

RQ1: To Establish the Content Published by CUEA Students as Citizen Journalists 

The first objective was to establish the content published by CUEA students as 

 

citizen journalists. Data analysis and interpretation of the findings showed that the 

highest number of citizen-generated media content was comments, which had a 

frequency of 96 (41.2%). This may implies that citizen journalism is participatory. 

This is in agreement with Bruns (2007) who notes that citizen journalism presents 

incomplete continuously developing news in a more horizontal and conversational 

way. The second highest citizen generated content was the category of ‘story, 

experience, event, text’, which had a frequency of 68 (16.5%). This confirms Jurrat’s 

(2011) finding that citizen journalists tend to bring themselves in the story. 

 
The study also found that tweets and photos were the least created citizen 

journalism media content as only 33 (14.3%) respondents reported to have created 

them. In addition, the programme of study of the student could have affected the type 
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of content created. This is because respondents from the Faculty of Law tended to 

create content related to politics as opposed to other subject matters. 

 
Most respondents used Facebook as a social media platform as opposed to the 

other social media platforms listed for the study. This finding is also supported by 

Gold (2011) who notes that university students are among the primary demographics 

of Facebook users because it provides users with features to share photos, wall posts 

and status updates which enable them to connect with their friends. Similarly, 

Facebook leads in use to generate citizen journalism content because as Ellison, 

Steinfield and Lampe (2007) noted, 94% of college students are active Facebook 

users and spend 60-90 minutes daily to communicate to their friends. Based on the 

screen shot findings, which support the quantitative findings, most of the content 

shared and was personal experiences or events. In addition, comments were generated 

about the event or experience as shown in Figures 4.1, 4.2 and 4.3 (pages 46-47). 

 
Under the subject matter of the content created by citizen journalists, most 104 

(45.2%) of the respondents, which was the highest number created content related to 

politics. Overall, the findings under the subject matter of content created by citizen 

journalists conform to Banda’s (2012) argument that in Eastern Africa, Western 

Africa and the Maghreb, citizen journalism practice is based on context, technological 

basis, uptake by conventional media, financial viability and democratic value. It is 

interesting to note that content related to sex was not indicated by the respondents as a 

subject matter of citizen journalism content they created or disseminated. This 

perhaps may be alluded to the target sample of the research that was in an academic 

environment, yet sex sells in the media. 
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It also emerged from the study, that Facebook as a social media platform was 

the most used to create and disseminate media content by citizen journalists. 30% of 

the respondents, which was the highest used Facebook for citizen journalism. 

 

 

RQ2: What is the Citizen Journalists’ View of Ethical Content? 

 

The second objective of the study was to find out the citizen journalists’ view 

of ethical content. The respondents’ view was measured using a Likert scale with the 

four ideals of the social responsibility theory as follows: truth, accuracy, objectivity 

and balance as shown in Table 4.10 (page 51). 

 

 

Truth 

 

Under this ethical ideal of the social responsibility theory, the findings showed 

that a majority of the respondents viewed ethical citizen journalism media content to 

be truthful. 94% of the respondents strongly disagreed that citizen journalism content 

was false. Similarly, 89 (38.6%) strongly agreed that citizen journalism content is 

based on facts while 87 (37.8%) strongly agreed that citizen journalism content is 

verifiable. The findings indicate that citizen journalism content is based on truth just 

like in professional journalism. From an ethical perspective, truth must therefore be 

considered when creating and disseminating citizen journalism content. This finding 

is in agreement with Christian and Nordenstreng (2009) who expressed the same view 

that media codes of ethics appeal to truth as a significant tenet of communication. 

Similarly, the finding that truth is significant in citizen journalism is similar also in 

mainstream journalism as pointed out by Kovach and Rosentiel (2007) who observed 

that truth is the first principle of journalism. Failure to say the truth in journalism, 

contravenes ethics in journalism practice. 
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Accuracy 

 

The second ethical consideration that was measured under the second 

objective was accuracy. A majority of the respondents affirmed that they considered 

ethical citizen journalism content to be accurate. In line with this research, accuracy is 

the second ethical ideal of the social responsibility theory. From the findings, a 

majority 87 (37.8%) strongly disagreed that ethical citizen journalism content was not 

misleading. This was also in agreement with 78 (33.9%) respondents who strongly 

disagreed that ethical citizen journalism content was incorrect. Accuracy is the first 

principle of the Code of Conduct for the Practice of Journalism in Kenya (2013). By a 

majority of the respondents affirming that they considered ethical citizen journalism 

content to be accurate is in line with Ansell (2005) who points out that accuracy 

entails getting the basic facts right and obligates journalists to ensure that the 

background, context and perspective is a story are provided for. 

 

 

Objectivity 

 

The third ethical consideration that was measured under the second objective 

was objectivity. A majority of the respondents did not consider ethical citizen 

journalism content to be objective. This was seen from the findings under this 

category where the highest frequency was 43 (18.6%) across all the statements. This 

implied that less than 50 respondents under each statement agreed that ethical citizen 

journalism content should not be objective. Objectivity as a principle of journalism 

demands that a journalist is not influenced by his/her cultural and personal biases. 

Consequently, the study finding contradicts the fact that journalists should be 

objective when doing their work. The finding also confirms that citizen journalists do 

 
 
 

 

66 

Daystar University Repository

Library Archives Copy



 

 

 
not consider objectivity as an ethical ideal in their practice, unlike in professional 

journalism where it is mandatory. 

 
These finding is in line with Paulussen and Ugile’s (2008) findings, that while 

professional journalists were positive about user contributions, there were also 

concerns about the quality of user generated content and audience participation, 

because most respondents agreed that user contributions did not have the same 

credibility as official news sources – they lacked the standards of objectivity, 

independence and accountability as adhered to by professional journalists. While 

Paulussen and Ugile’s (2008) research focused on citizen journalists’ contribution to 

media content to newspapers in Belgium, this study focused on whether citizen 

journalists consider ethics when they create and disseminate media content. 

 

 

Balance 

 

The fourth ethical consideration that was measured under the second objective 

of the study was balance. Balance is the fourth ethical ideal of the social responsibility 

theory. Based on the findings, a majority of the respondents confirmed that they did 

not consider ethical citizen journalism content to be balanced. From the study 

findings, 89 (38.6%), which was the highest frequency under this ethical ideal 

strongly agreed that all subjects mentioned in the content are not presented. This 

finding is contrary to the professional journalism ideal of balance, which requires that 

all sides of a story are mentioned and that a diversity of viewpoints exist and should 

be considered when covering a story (Ansell, 2005). This perhaps may be because of 

the much time required to seek the position of all subjects mentioned in a story before 

sharing it to the public. 
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RQ3: Ethical Considerations Applied by Citizen Journalists Based on the Social 

Responsibility Theory 

 

The last objective of the study was to determine the ethical considerations 

applied by citizen journalists when they create and disseminate media content based 

on the four tenets of the social responsibility theory: truth, accuracy, objectivity and 

balance. Analysis and interpretation of data from the target population revealed the 

following major findings under this objective. 

 

 

Truth 

 

This study found that citizen journalists applied the ethical ideal of truth in 

almost equal measure as those who did not apply it. 98 (42.6%) of the respondents, 

which was the highest frequency confirmed that they always checked facts before 

sending media content. Similarly, there were 94 (40.8%) of the respondents who 

strongly disagreed that they always send out truthful content. 

 
Truthfulness is a critical journalism ideal. The International Federation of 

Journalists (IFJ) outlines respect for truth and for the right of the public for truth as 

the first duty of the journalist (IFJ, 1986). In view of the research, it was assumed that 

the respondents were not exposed to media or communication training and were also 

not trained in media/ journalism ethics. While the high score of respondents disagreed 

that they always send out truthful media content, it is assumed that they were not 

influenced by the Hawthorn effect. This effect is premised on the idea that people 

under study can alter their behavior based on the prevailing expectations. 

 

 

Accuracy 

 

The second ethical ideal applied by citizen journalists was accuracy. Under 

this ideal, the study revealed that a majority 82 (35.6%) strongly agreed that they 
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cared about the correctness of the media content they shared. This may imply that 

they applied accuracy as a journalism ethical ideal when they created and shared 

citizen journalism content. On the other hand the study revealed that a minority 10 

(4.3%) did not think about the correctness of the media content they created and 

shared. This finding agrees with Okpara (2015) who noted that citizen journalists 

were unethical because the content they disseminated bordered on rumors, calumny, 

detractions and unauthenticated. These aspects border on inaccuracy of citizen 

journalism content and these are not ethical. 

 

 

Objectivity 

 

The third ethical ideal of the social responsibility theory that was applied by 

citizen journalists was objectivity. This study found that 85 (36.9%) respondents 

strongly agreed to have created content that was unbiased. This implies that most 

citizen journalists applied objectivity when creating citizen journalism content. 

 

 

Balance 

 

The fourth ethical ideal applied by citizen journalists was balance. This study 

found that 78 (33.9%) respondents strongly agreed that they presented all sides 

mentioned in the media content they created. This finding suggests that the 

respondents applied balance as an ethical ideal of journalism when creating and 

presenting media content. Interestingly, a similar number of respondents 78 (33.9%) 

strongly agreed that they gave appropriate opportunity for response to all subjects 

mentioned in their media content. These two findings are similar because they imply 

that citizen journalists apply the ethical standard of balance when they create and 

share media content. 
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Overall, objective three of the study sought to establish whether citizen 

journalists applied ethics based on the four ethical ideals of the social responsibility 

theory (truth, accuracy, objectivity and balance). The research finding under objective 

three revealed that the respondents applied ethics when creating and sharing citizen 

journalism media content. Based on the findings as shown in Table 4.11 (page 56) the 

respondents in the study adhered to the four ethical tenets of the social responsibility 

theory. Initially, the theory was proposed by the Hutchins Commission on Freedom of 

the Press in the USA in 1947 during the Second World War. The theory’s main 

premise is that journalists have some obligations to society. In line with the findings 

of this study, citizen journalists therefore, just like professional journalists have some 

obligations to society and should therefore adhere to ethics in their practice. The 

objective was achieved in as far as the respondents confirmed that they applied ethics 

when creating and disseminating citizen journalism media content. This finding is 

supported by Okpara (2015) who asserts that while journalism should be free, it 

should be guided by a code of conduct and ethics. 

 
Furthermore, the findings are in sync with Siebert, Peterson and Schramm 

(1963) who argued that the social responsibility theory allows everyone to express 

their opinion about the media; community opinion, consumer action and professional 

ethics. 

 

 

Conclusion 

 

This study investigated citizen journalism and ethical considerations among 

university students: A case study of CUEA. The ethical standard used was based on 

the four tenets of the social responsibility theory of the press. The study specifically 

sought (i) to establish the content published by CUEA students as citizen journalists; 
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(ii) to find out the citizen journalists’ view of ethical content and (iii) to determine the 

ethical considerations applied by citizen journalists based on the social responsibility 

theory when they create and disseminate media content. The study confirmed that 

citizen journalism was participatory. This implied that both the creator of the content 

and the audience were continuously involved in revising and contributing to the 

content mutually. This finding is supported by Bruns (2007) who points out that 

citizen journalism presents incomplete continuously developing news in a more 

horizontal and conversational way. 

 
The study also revealed that citizen journalists tend to bring themselves in the 

story; a fact that is supported by Jurrat (2011). This finding was revealed by the 68 

(16.5%) respondents who shared their ‘story, experience, event, text’ as the content 

they created and shared. It was also revealed in the Facebook screenshots of the 

sampled participants. However, this finding is contrary to the social responsibility 

ethical ideal of objectivity in journalism. The study confirmed that citizen journalists 

are not objective because they tend to share their story, experience, event, text. 

However, Dugan (2007) rightly points out that there are few experts who disagree that 

adding more voices to news coverage and civic debates is a worthwhile endeavor. But 

journalists must be careful to ensure that ethical standards are followed by both 

professional and citizen journalists. If the public does not trust the news media, it 

loses credibility and, therefore, the ability to gather information and perform the 

watchdog role essential to democracy. 
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Recommendations 

 

In view of the study findings, the following recommendations are proposed: 

 

As the popularity of citizen journalism and user generated content is growing, 

there is need for some ethical guidelines on the creation and dissemination of citizen 

journalism content in light of the four ethical tenets of the social responsibility theory. 

 
Secondly, it is important to consider the tenets of the social responsibility 

theory when crafting guidelines for citizen journalism practice to reduce harm, despite 

the fact that citizen journalism and social media use are evolving and dynamic and the 

audience is now the generator of media content as opposed to the previous norm 

where the mainstream media had autonomy on generation of media content. 

 
Thirdly, the study recommends that journalism schools should collaborate 

with media houses to provide basic guidelines that can be mainstreamed into policy to 

guide the practice of citizen journalism in Kenya. 

 
Fourthly, at policy level, there should exist a legislation to help ethical values 

and promote discipline among citizen journalists. 

 

 

Areas for Further Research 

 

This study focused on citizen journalism and ethical considerations among 

CUEA students. To fully understand the place of ethics in citizen journalism, the 

study proposes further study on ethical challenges of citizen journalism. 

 
The second research proposal is to do a comparative study of the ethics of 

citizen journalists and professional journalists who practice citizen journalism in 

Kenya. This would perhaps help to explain whether both citizen journalists and 

professional journalists adhere to the code of conduct for the practice of journalism in 

Kenya. 
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A third proposal for further research would be to apply the ethical tenets of the 

social responsibility theory to a population that is media or communication trained 

and is aware of the media ethics and media law and find out if the results of this study 

relate with the further proposed research. This would help explain whether media or 

communication training and awareness of media ethics influence the ethical 

considerations of citizen journalists. 

 
Another proposal for further research, is to use a purely qualitative research 

approach, which focuses on content analysis of social media platforms to find out 

whether the content is ethical. 

 
In addition, datafication of journalism would be another area for further 

research. 
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APPENDICES 

 

APPENDIX 1: QUESTIONNAIRE 

 

Research Topic:  
CITIZEN JOURNALISM CONTENT AND ETHICAL 

CONSIDERATIONS AMONG UNIVERSITY STUDENTS: A 
CASE OF THE CATHOLIC UNIVERSITY OF EASTERN 

AFRICA, KENYA 

 

Introduction of researcher:  
My name is Miriam Ayieko. I am a Masters in Communication student at Daystar University, 
Kenya. I am carrying out a research on the topic: Citizen Journalism Content and Ethical  
Considerations Among University Students: A Case of the Catholic University of 
Eastern Africa, Kenya.  
I kindly request you to be part of my research. The information provided will be treated as 
confidential and will be used for this academic research purposes only. Thank you. 

 

CONSENT DECLARATION 

 

Incentive or Compensation:  
There is no extra credit or other incentive for participating in the study. Therefore, you will 
not be adversely affected in any way if you choose not to participate. 

 

Confidentiality:  
Your identity will be kept confidential to the extent provided by law. Your information will 
be assigned a code number. The list connecting your name to this number will be kept in a 
locked file in the faculty supervisor's office. When the study is completed and the data have 
been analyzed, the list will be destroyed. Your name will not be used in any report or 
publication. 

 

Right to withdraw from the study: 
You have the right to withdraw from the study at any time without consequence or penalty. 

 

Whom to contact if you have questions about the study: 
Miriam Kwena Ayieko - student researcher 
(+254726374383; miriamkayieko@daystar.ac.ke).  
Lead supervisor: Dr. Leah Komen – Daystar University (lkomen@daystar.ac.ke) 

 

Voluntary participation:  
Your participation in this study is completely voluntary. Should you decide to discontinue 
participation, any information already collected will be discarded. There is no penalty or loss 
of benefit for choosing not to participate. 

 

Agreement:  
If you wish to participate in this study, please sign below. A signature will indicate agreement 
to participate. 

Participant’s Name (Optional): ______________________________________________ 
 

 

Signature ___________________________________ (Date) _________________ 
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1. What is your age? (Circle the letter that responds to your choice)  
a. 18 - 24 b. 25 - 34 c. 35 - 44 d. Other ____________ 

 

2. Please indicate your gender for classification purposes. (Circle the letter that  
corresponds to your choice) 
a. Male b. Female 

 

3. What degree programme of study are you undertaking? (Circle the letter that  
corresponds to your choice) 
a. Certificate b. Diploma b. Undergraduate c. Postgraduate 

 

4. What concentration/specialization are you undertaking? (Please write in the provided 
space)  
________________________________________________________________________ 

 
5. What citizen journalism/ new media content have you ever created/generated (select 

all that apply)? (Please tick (√) where applicable) 
 

 New media/ citizen journalism content created (√) 
a. Photo(s)  

b. Comment  

c. Tweet  

d. Like  

e. Story/ experience/ event/ text  

 Other (Explain)  
f. ______________________________________________________________________ 

 ______________________________________________________________________ 

   

 

6. What subject matter/topics of citizen journalism/new media content do you share (select 
all that apply)? (Please tick (√) where applicable)  

 

 Subject matter of media content shared (√) 
a. Business  

b. Entertainment  

c. Politics  

d. Experience/ event  

 Other (Explain)   
e. ___________________________________________________________________ 

 

 

7. What social media platform do you use to create and share citizen journalism/ new 
media content (select all that apply)?(Please tick (√) where applicable)  

 

 Social media platform (√) 
a. Mobile phone (call)  

b. Facebook  

c. Twitter  

d. Whatsapp  

e. SMS  

f. E-mail  

g. Blog  

 Other (Explain)  

h. _________________________________________________________________  
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8. What do you consider to be ethical citizen journalism / new media content?  
(1 = strongly agree, 2 = agree, 3 = undecided, 4 = disagree, 5 = strongly disagree)  

 

What do you consider to be ethical citizen journalism/ new 12345 

media content?   
Content is based on facts  
Content is truthful  

a. Content is false 

Content is verifiable 

I do not think about the content being factual 

 

Content is correct 

Content is incorrect  
b. Content is not misleading 

Content is distorted 

I do not think about the correctness of the content 

 

Content is biased towards one person/party mentioned 

Content is unbiased towards all persons/ parties mentioned 
 

c. Content is fair to all the persons/party mentioned 
Content focuses only one person/ party mentioned  
I do not think about fairness of all the people/parties 
mentioned in the content before sending out 

 
Only one subject of the content is mentioned 

 
All subjects mentioned in the content are presented   
All subjects mentioned in the content are not presented  

d Subjects mentioned are given appropriate opportunity 
to respond  
Presenting all sides of the content is not a priority when I 
create and send media content  
Other (Explain) 

e. ______________________________________________________________________  
______________________________________________________________________ 

 
______________________________________________________________________ 

 
9. Should citizen journalists be ethical? (Circle the letter that responds to your choice)  

a. Yes b. No 

 

10. What ethical considerations do you consider when creating citizen journalism/ new media 
content? (Please tick (√) the number below that best represents your ethical 
considerations when creating content as a citizen journalist  
(1 = strongly agree, 2 = agree, 3 = undecided, 4 = disagree, 5 = strongly disagree)  

 

What ethical considerations do you consider when 12345 

creating and disseminating journalism/new media  

content?   
I always check facts before sending media content  
I always confirm facts when creating media content  

a. I always send truthful media content  
I do not care if the content is factual before sending out 

I do not care if the content I create is deceptive 

 

b. I always send correct media content I 
always create correct media content  
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I do not think about the correctness of the media content 
before sending out  
I care about the correctness of the media content I create  
I do not care about the correctness of media content before 
sending out  

 

I always create content that is unbiased to the persons 
mentioned  
I always send out content that is unbiased to the persons 
mentioned  

c. I do not care if the content I create is fair to the people 
mentioned  
I do not care if the content I send out is fair to the people 
mentioned 

 
I do not think about fairness when I 

 
I present all sides mentioned in the media content I create I 

do not present all sides in the media content I send 

I always think about presenting all sides of the content I send 

d. out  
I give appropriate opportunity for response to all subjects 
mentioned in the story 

 
I do not think about presenting all sides mentioned in 
the media content I create or send 

 
Other (Explain) 

_____________________________________________________________________ 
e. _____________________________________________________________________  

_____________________________________________________________________ 
 

 

11. What motivates you to share citizen journalism content/ new media content? 

________________________________________________________________________ 
________________________________________________________________________  
________________________________________________________________________  

 

Thank you for your time! 
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APPENDIX 2: CONSENT FORM FOR FACEBOOK ACCOUNT HOLDERS 

 

Research Topic:  
CITIZEN JOURNALISM CONTENT AND ETHICAL 

CONSIDERATIONS AMONG UNIVERSITY STUDENTS: A CASE 
OF THE CATHOLIC UNIVERSITY OF EASTERN AFRICA, 

KENYA 

 

Introduction of researcher:  
My name is Miriam Ayieko. I am a Masters in Communication student at Daystar University, 
Kenya. I am carrying out a research on the topic: Citizen Journalism Content and Ethical  
Considerations Among University Students: A Case of the Catholic University of 
Eastern Africa, Kenya.  
I kindly request you to be part of my research. The information provided will be treated as 
confidential and will be used for this academic research purposes only. Thank you. 

 

CONSENT DECLARATION 

 

Incentive or Compensation:  
There is no extra credit or other incentive for participating in the study. Therefore, you will 
not be adversely affected in any way if you choose not to participate. 

 

Confidentiality:  
Your name and identity will be kept confidential to the extent provided by law. All names and 

identities will be removed from gathered information. Any list connecting your name to data 

collected will be kept in a locked file, only accessible by the researcher. When the study is 
completed and the data have been analyzed, the list will be destroyed. Your name and identity 

will not be used in any report or publication. 

 

Right to withdraw from the study:  
You have the right to withdraw from the study at any time without consequence or penalty. A 
copy of the consent is available for the participant. 

 

Whom to contact if you have questions about the study: 
Miriam Kwena Ayieko - student researcher 
(+254726374383; miriamkayieko@daystar.ac.ke).  
Lead supervisor: Dr. Leah Komen – Daystar University (lkomen@daystar.ac.ke) 

 

Voluntary participation:  
Your participation in this study is completely voluntary. Should you decide to discontinue 
participation, any information already collected will be discarded. There is no penalty or loss 
of benefit for choosing not to participate. 

 

Agreement:  
If you wish to participate in this study, please sign below. A signature will indicate agreement 
to participate. 

 

 

Participant’s Name ______________________________________________ 

 

Participant’s contact (e-mail or phone number - optional) ____________________________ 
 

 

Signature ___________________________________ (Date) _________________ 
 
 

 

85 

Daystar University Repository

Library Archives Copy

mailto:lkomen@daystar.ac.ke


 

 

Research Tasks 
 

 

Guidelines 
 

a. We will visit/ open and observe your Facebook Account and conduct a brief survey 

after. 
 

b. The intent of the research question is to establish the new media content and subject 

matter created by CUEA students as citizen journalists on a Facebook Account. 
 

c. We will take a screenshot of the posts on your Facebook Account only for purposes of 

this research project. 
 

d. The timeline to complete the data collection is approximately in ten days (20
th

 – 30
th

 

September 2018). 
 

e. All names and identities will be removed from all gathered information. 
 

 

Questions 
 

12. What Faculty, Institute or School of CUEA do you belong to (please tick 

where appropriate): 
 

a. Faculty of Theology ( ) 

b. Faculty of Law ( )  

c. Faculty of Education ( ) 

d. Faculty of Science ( ) 

e. Faculty of Science and Social Sciences (   ) 

f. School of Business ( ) 

g. Institute of Canon Law (   ) 
 

h. Institute of Regional Integration and Development ( ) 

 

i. Center for Social Justice and Ethics ( ) 

 
 
 

13. Please provide the name of your Facebook Account: 
 

 

________________________________________________________________________ 
 
 
 

 

Thank you for your time and willingness to participate in this research! 
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APPENDIX 3: LETTER OF REQUEST TO CONDUCT RESEARCH AT CUEA 

 
 
 

 

Miriam Kwena Ayieko 
Daystar University 
P.O. Box 

Nairobi Kenya 
 
 

March 6, 2018 
 

DVC Academic Affairs 
The Catholic University of Eastern Africa 
P.O. Box 62157 – 00100 

Nairobi, Kenya 
 
 

Dear Sir, 
 

RE: REQUEST FOR PERMISSION TO CONDUCT RESEARCH AT CUEA 

 
I am writing to kindly request permission to conduct a research study at your 
institution. I am currently enrolled in MA Communication program at Daystar 
University, Nairobi and I am in the process of writing my research thesis entitled: 
“Citizen Journalism and Ethical Considerations among University Students: A Case of 
the Catholic University of Eastern Africa (CUEA).” 

 
Attached please find my letter of approval from Daystar University and a copy of the 
research permit from the National Commission for Science Technology and Innovation 
(NACOSTI). 

 
I look forward to your approval to conduct this study. 

 
Thank you in advance. 

 
Yours Sincerely,  

 
 
 
 

_______________________________ 
Miriam Kwena Ayieko 
MA Student, Daystar University 
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APPENDIX 4: DAYSTAR UNIVERSITY ETHICS REVIEW BOARD REPORT  
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APPENDIX 5: APPROVAL LETTER FROM DAYSTAR UNIVERSITY TO 

NACOSTI  
 
 
 
 
 
 
 

 
Jan. 17, 2018 

 
National Commission for Science, Technology  
& Innovation  
PO Box 30623 – 00100  
NAIROBI 

 
 

Dear Sir/Madam, 

 
RE: Miriam Kwena Ayieko (06-0507) 

 

The  above-named  is  a  fully  registered  student  in  the  Department  of 
 

Communication  at  Daystar  University.  She  has  completed  her  course 
 

work towards a Master’s degree in Communication. She is now in the process of working 
 

on her thesis whose title is “Citizen Journalism Content and Ethical Considerations 
 

among University Students: A Case of the Catholic University of Eastern Africa.” 

 
 

The purpose of this letter is to request that you accord Ms. Ayieko every assistance to 

enable her to complete this important academic exercise. The information collected will 

be used strictly for academic purposes. Upon completion of the research, Ms. Ayieko’s 

thesis will be available at our library and she should submit copies of her completed 

work to your department. 

 
We appreciate your support for our student towards the successful completion of her 

research. Should you require further information, please do not hesitate to contact the 

undersigned at the following email address: wwamunyu@daystar.ac.ke. 

 

Yours faithfully,  
 
 
 

 
Wambui Wamunyu, PhD 

 
MA Thesis Coordinator  
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APPENDIX 6: RESEARCH PERMIT FROM NACOSTI 
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APPENDIX 7: RESEARCH PERMIT PAYMENT SLIP 
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APPENDIX 8: TURNITIN REPORT  
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