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ABSTRACT 

This study investigated the influence of prank shows on urban youth’s compassionate 

nature towards strangers in public places, with a special focus on students of Riara 

University. The study endeavored to explore the ways through which urban youth 

access and watch prank shows in Nairobi County; examine the relationship between 

the frequency of watching prank shows and the willingness to help needy strangers in 

public places; understand the perceptions of light, medium, and heavy urban youth 

viewers on why Naswa and Kaa Rada prank shows might or might not have the 

capacity to influence viewers’ compassionate behaviour towards strangers; and 

explore the perspective of a local prank show producer about prank shows’ cultivation 

potential with regard to the Good Samaritanism behaviour of urban youth. 

Questionnaire, focus group, and interview were the data collection instruments in this 

study. Multistage sampling was used to select 162 students from different schools of 

Riara University who filled the self-administered questionnaire. The data collected 

through the questionnaire was analyzed using Statistical Package for the Social 

Sciences (SPSS). For the focus discussion, 12 respondents were randomly selected 

based on viewership and they were identified from light, medium, and heavy 

viewership categories. From each of these categories, two males and two females 

were selected. One prank show producer was interviewed to give a practitioner’s 

perspective to the findings. Research findings indicated that female respondents were 

less compassionate to strangers compared to their male respondents, respondents 

generally did not identify anti-compassionate acts in prank shows, and that prank 

shows had the capacity to both promote as well as discourage compassion towards 

strangers. The study therefore recommended that a deliberate message to the audience 
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be included in every prank show to ease negative effects likely to arise out of 

watching the pranks. 
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CHAPTER ONE 

INTRODUCTION AND BACKGROUND TO THE STUDY  

Introduction 

Every mass medium evolves through three common stages, namely elitist, 

popular, and specialized (Wilson & Wilson, 1998), which present a media progression 

cycle called the elitist-popular-specialized (EPS) cycle. In each of these stages, the 

appeal and consumption of that medium is to a specific audience. Wilson (1994) 

presented that the elitist stage is characterized by consumption by the affluent and it 

usually precedes the popular stage where the masses overcome the limitations of 

poverty and illiteracy in order to consume the media messages. After these first two 

stages, the medium narrows down its target audience to appeal to a specialized group 

with similar specific cultural interests. 

In the Kenyan context, television (TV) can be said to be in the specialized 

stage as evidenced by the emergence of stations that specifically target the youth, 

religious groups, music lovers, comedy lovers, and movie lovers, among others. 

Further, the access to TV in the country seems to have generally been made easy with 

TV now available on multiple platforms like the traditional TV (also referred to as the 

traditional outlet), mobile phone apps, internet live-streams, and internet downloads. 

This could be indicative that more and more people can not only watch their favourite 

programmes on the traditional outlet - but can also maintain a devoted following 

without necessarily adhering to the programming schedule and strict times as in the 

recent past. These advancements however good, have redefined the magnitude and 

perspective of media effects (social, moral or otherwise) in a way that is unique to 

media in the digital and information era. 
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Since studies on new media suggested that new media have a tendency to 

make the users less social (McGrath, 2012), the same can be said of TV Apps which 

in themselves are applications just like Facebook, Twitter, Whatsapp and the many 

others which promise the user the freedom of remote access. This remote access to 

TV programmes subsequently leads to some degree of increased TV viewing 

durations especially among viewers with eased access to Wi-Fi hotspots. This may be 

also evident in many institutions of higher learning where students constantly enjoy 

Wi-Fi connectivity. Williamson (2011) called this generation of students screenagers 

denoting teenagers who spend a lot of time in front of their digital screens like 

phones, iPads, and computers. Whereas screenagers display tendencies of using their 

screens even during lecture hours, the moral implications arising from the temptation 

to watch their favourite programme on their TV application cannot be ignored. 

The world digital migration and the predecessor regulation on increasing local 

content in the Kenyan media (Sunday, 2016) had played significant roles in changing 

Kenyans’ TV experience. Notably, large media houses such as Nation Media Group, 

Standard Group, Wananchi Group, Royal Media Services and Multi Choice were 

quickly adapting to new technologies to create more platforms especially online, for 

local content. This move affirmed Mbeke, Okello-Orlale, and Ugangu’s (2010) 

observation that Kenyans desire a media that promotes the development of local 

content. As far as local content was concerned, prank shows were also part and parcel.  

Citizen TV which was the focus of the research and the most watched TV 

station (Geopoll, 2017; Njeri, 2017; Strategic Research, 2010) aired two prank shows, 

namely Naswa and Kaa Rada (‘Naswa’, 2017, ‘Kaa Rada’, 2017). What this meant 

was that prank shows were either gaining or had already gained popularity among 

Kenyan audiences. 
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In retrospect, the research considered Hobbs and Grafe (2015) and Noor-Ul-

Amin and Mattoo (2012) assertions. While Hobbs and Grafe claimed that the 

widespread appeal of pranks was undeniable, Noor-Ul-Amin and Mattoo held that TV 

had grown into a very powerful medium that engaging with had the capacity to alter a 

viewer’s likes and dislike as well as their learning and social habits. As such, the 

mixed methods study backed by Gerbner’s Cultivation Theory, aimed to explore the 

antisocial effects of prank shows, if any, on urban youths’ Good Samaritanism in 

Nairobi County. The study thus explored how the youth who watched prank shows 

showed compassion to strangers in public places. 

In the study Good Samaritanism referred to the pro-social compassionate 

behaviour of helping needy strangers in public places (Piliavin, Rodin, & Piliavin, 

1969). Prank shows on the other hand were TV programmes that aimed to invoke 

humour through practical jokes played on unsuspecting people in public places. Prank 

shows were understood to have the intention of deriving their humour from capturing 

the reactions of the unsuspecting people caught unawares.  

This introduction and background chapter is therefore organized into various 

sections. It covers the background to the study, problem statement, purpose 

statements, objectives and research questions for each phase of the mixed study, the 

rationale, the significance of the study, scope, limitations and delimitations, as well as 

definition of terms. 

Background to the Study 

Media all over the world are known to serve various functions. According to 

Ritzer and Ryan (2011), the functionalist view posited that mass media increases 

social cohesion by presenting a more or less standardized common view of culture 

through mass communication and in doing so becomes an agent of socialization. That 
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said, the reverse could also be true that the same media can become an anti-

socialization agent. This would be so if the media was seen to present a standardized 

common view of culture in which social cohesion was decreased for example through 

programmes which rather than to applaud, dehumanized or scorned people who 

performed socially cohesive acts: Acts like Good Samaritanism which is showing 

compassion to needy strangers in public places and which was the focus behaviour in 

the study. 

Scholars have undertaken quite a number of studies on the media’s influence 

on antisocial behaviour. For example, Harold (2004) studied the use of pranks as 

sabotage, Harrison (2014) investigated the internet’s influence on character virtues 

with particular regard to cyber bullying, and Baya (2015) explored the relationship 

between TV viewing and sexual initiation among Kenyan youth ((Hobbs & Grafe, 

2015; Hunter, 2000; Morrison, 2007; Sgarzi, 2004). Of these and other media studies 

in general, very few focused on the influence of pranks/prank shows on antisocial 

behaviour. (Harold, 2004; Hobbs & Grafe, 2015; KarpińSka-Krakowiak & 

ModlińSki, 2014). Perhaps the most interesting of the studies was Hobbs and Grafe 

who explored cultural differences in online video pranking. They held the view that 

scholars acknowledged that across cultures, jokes and pranks are often used ‘to justify 

violence and to dehumanize targets of joking’. 

This was indicative that beyond entertainment, prank shows could be 

cultivating the promotion of anti-Good Samaritan behaviour among viewers, 

especially heavy viewers. The position can be further advanced by the functionalist 

view that mass media provide a collective experience for members of a society (Ritzer 

& Ryan, 2011). That said, both local and international prank shows have shown 

instances of deriving humour from preying on unsuspecting Good Samaritans. They 
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sometimes use as bait people who seem to need help, and then play practical jokes on 

the Good Samaritans who step up to offer the needed help. As such, if prank shows 

portrayed Good Samaritans as victims and potential prey, there was a high likelihood 

therefore that prank show viewers’ collective reaction to their viewing experience 

would be to avoid suspected places, people, and events that could lead to being 

pranked. This could further be argued from Bandura's Social Cognitive theory in 

which he posited that people learn from observation and the reinforcement or 

punishment of behavior impacts their behavior and subsequent outcome expectancies 

in similar situations (Littlejohn & Foss, 2009).  

Thus as long as the intentions of many people to assist needy strangers (on 

prank shows) were not applauded but rather ridiculed or made fun of (punished), 

people were likely to learn and shy away from offering help to strangers. Whether or 

not there was prank consciousness among prank viewers, and whether or not this led 

to fear of becoming victim/prey, and whether this subsequently influenced audiences 

against helping needy strangers in public places are what the study interrogated. 

Hobbs and Grafe (2015) argued that since pranking is deeply inflected by cultural 

norms as well as norms established through broadcast TV, radio and the internet, 

pranks could lead to disaster when cultural and professional norms collide. Taking 

this into account and the fact that digital TV has been brought closer to the audience 

to view at their convenience, the debate therefore was whether the media could be 

trusted to pass on morally acceptable standards of Good Samaritanism when prank 

shows derive humour from ridiculing Good Samaritans. 

With an observable increase in TV access points, a presumed increased remote 

access to pranks, presumed reduced parental control, and a pending disaster which 

Hobbs and Grafe (2015) described as the collision of cultural and professional norms, 
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it was only reasonable that more studies needed to be carried out around the area of 

prank shows and their influence on social behaviour. This background therefore 

presented the reason for studying the influence of prank shows on Good Samaritanism 

among urban youth in Nairobi County.  

The rationale behind focusing on urban youth in Nairobi was based on 

previous research that had identified a high trend of TV viewership among Kenya’s 

urban population than those in the rural areas (Strategic Research, 2010). The study 

also borrowed the approach of Baya (2015) who while studying the relationship 

between TV viewing and sexual initiation among Kenyan youth, located the research 

in Nairobi County for its cosmopolitan nature. Apart from Nairobi having people 

from different cultural backgrounds, Baya also revealed that TV had more viewership 

ratings and coverage in urban areas compared to rural areas, with Nairobi having the 

highest viewership. 

Statement of the Problem 

This study intended to find out if prank shows influenced Good-Samaritan 

behavior of urban youth. There is very little research to date on the probable influence 

of prank shows on viewers’ behaviour, much less the compassionate behaviour of the 

youth (Hobbs & Grafe, 2015; KarpińSka-Krakowiak & ModlińSki, 2014). To address 

this gap therefore, the mixed methods study focused on prank shows’ influence on 

youths’ compassionate behaviour towards strangers in public places. The study was 

hinged on Gerbner’s Cultivation theory which posits that people begin to view the 

world as similar to the TV world courtesy of repeated, heavy exposure to TV (Baran 

& Davis, 2015). If the prank TV world seemed to punish Good Samaritans and 

present them as potential prey for prank TV crews, the cultivated effect would 

therefore likely be people not assisting strangers in public places for fear of 
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punishment (ridicule) or becoming prank victims. The study focused on Naswa and 

Kaa Rada, two locally produced prank shows aired on Citizen TV. This was because 

Citizen TV was the most viewed station in Kenya, especially by urban youths (Njeri, 

2017; Okulo, 2016; Strategic Research, 2010). 

Purpose of the Study 

The purpose of this study was to evaluate how and why prank shows could 

influence urban youth viewers’ compassionate behaviour. 

Objectives of the Study 

1. To explore the ways through which urban youth access and watch prank 

shows in Nairobi County. 

2. To examine the relationship between the frequency of watching prank shows 

and the willingness to help needy strangers in public places. 

3. To understand the perceptions of light, medium, and heavy urban youth 

viewers on why Naswa and Kaa Rada prank shows might or might not have 

the capacity to influence viewers’ compassionate behaviour towards strangers.  

4. To explore the perspective of a local prank show producer about prank shows’ 

cultivation potential with regard to the Good Samaritanism behaviour of urban 

youth. 

Research Questions 

RQ1. How dd the urban youth access and watch prank shows? 

RQ2. What was the relationship between the frequency of watching prank shows 

and the willingness to help needy strangers in public places? 

RQ3. What were the perceptions of light, medium, and heavy urban youth viewers 

on why Naswa and Kaa Rada prank shows might or might not have had 
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the capacity to influence viewers’ compassionate behaviour towards 

strangers? 

RQ4. How did a local prank show producer perceive prank shows’ cultivation 

potential with regard to the Good Samaritanism behaviour of urban youth? 

Justification of the Study 

Apart from Hobbs and Grafe (2015), KarpińSka-Krakowiak and ModlińSki 

(2014) and a few other studies on pranks, there was still a dearth of literature on how 

much and to what extent prank shows affected the compassionate behavior of 

audiences especially in an African Context. The study was important because it shed 

more light on the influences of TV in the digital era on youth’s social behaviour: a 

combination of both traditional and digital media outlets. Unlike traditional TV which 

has been the basis of many predecessor studies, digital TV is available on multiple 

platforms. The study thus intended to inform scholarship on how these multiple 

platforms together influence audiences’ social behaviour. 

KarpińSka-Krakowiak and ModlińSki (2014) identified that there was a dearth 

of literature on the effectiveness of pranks and their possible impact on immediate and 

delayed consumer behaviors. Unlike its predecessor studies on media influences on 

antisocial behaviour and studies on pranks, the study did not only narrow down to a 

unique concept - Good-Samaritanism – but also used an explanatory sequential mixed 

methods triangulation for the cultivation analysis. The study therefore met the need 

for cultivation research on TV in a digital era, pranks research, and was also part of 

the forerunners of the African narrative on pranks and their antisocial effects on 

youth’s behaviour.  
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Significance of the Study 

From the researcher’s review of scholarly work on pranks, research on pranks 

especially in Africa appeared to be a new area. As mentioned earlier, only a few 

researchers (Harold, 2004; Hobbs & Grafe, 2015; KarpińSka-Krakowiak & 

ModlińSki, 2014) have taken interest in studying pranks. As part of the early studies 

on pranks therefore, the study intended to influence the production approach of future 

prank shows by creating a basis upon which prank show production crews could 

restrain themselves within the boundaries of a more informed journalistic moral order. 

Moreover, the study intended to inform the regulation of the standards and guidelines 

for prank shows by forming a reference point for either the local media houses in their 

self-regulation efforts or regulation by Kenya Film Classification Board. 

Assumptions of the Study  

The study held the following assumptions: 

a) The respondents of the study would be willing to participate and give honest 

answers. 

b) The non-response rate for the questionnaire would be low because the 

questionnaires were to be distributed during lecture hours for students to fill in 

as part of the lecture. 

c) Members of faculty at Daystar University would be willing to participate in 

the pretesting of the questionnaire and interview schedules. 

Scope of the Study 

Although TV stations in Kenya air both local and non-local prank shows that 

have similar concepts, the study was restricted to locally produced prank shows on 

Citizen TV namely Naswa and Kaa Rada. Apart from doing this for purposes of 
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narrowing down the scope, the local prank shows best served the purpose of studying 

prank show effects on locals because viewers were able to localize the reality of being 

pranked when they watched others on TV being pranked in familiar places and using 

familiar compassionate situations. Further, the study narrowed down to Citizen TV’s 

prank shows because Citizen TV is the most viewed station in Kenya, especially by 

urban youths (Njeri, 2017; Okulo, 2016; Strategic Research, 2010). 

Although pranks are not restricted to age or social status of people but are 

rather spontaneous, the study investigated their effects on urban youth in Nairobi. 

This is partly because the urban youth especially university students were seen to 

have ease of access to TV pranks from various sources which the study intended to 

find out. The target population and sample of the study was constituted from Riara 

University’s students. Riara University is not only cosmopolitan like the population of 

youth in Nairobi County, but the researcher was a part time faculty member of the 

institution. The researcher was presumed therefore to have ease in securing 

permission to carry out the study at the institution. Further justification for the choice 

of Riara is discussed later in the target population section of chapter three which 

discusses the methodology more elaborately. 

Limitations and Delimitations of the Study 

The validity of the study’s findings relied heavily on the truthfulness and 

honesty of the respondents’ feedback on the questionnaires, focus group discussion, 

and the in-depth interviews. However, it could not be assumed that the respondents 

would respond truthfully and honestly because self-reporting especially on issues of 

character and virtue has been recognized to be a challenge (Harrison, 2014). It was 

also presumed that prank show producers for instance would be unwilling to take part 

in the study or give truthful information for fear of victimization. To take care of these 
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foreseen limitations therefore, the study worked on winning the respondents’ 

confidence by assuring them of their confidentiality of the information given. The 

researcher also ensured that the research assistants conducted the focus group 

discussions freely and openly to mitigate the risk of a few people dominating the 

discussions. 

The study had also identified insider research bias as a potential limitation in 

endogenous research. Insider research has been defined as “that which is conducted 

within a social group, organization or culture of which the researcher is also a 

member” (Greene, 2014, p. 1). As such, insider bias can be explained to be bias 

related to conducting research within the social group, organization or culture of 

which the researcher is also a member. The researcher therefore mitigated this by 

using research assistants from outside Riara University. These research assistants 

moderated the focus group discussions as well as helped in issuance of questionnaires. 

Endogenous research is further discussed in chapter two in the section on previous 

endogenous research. 

The research intended to find out the influence of prank shows on Good 

Samaritanism among urban youth in Nairobi County. However, since the sample 

failed to capture a group of urban youths who were not part of university education 

but upon whom the effects of prank shows could also be observed, the study mitigated 

this limitation by including in the sample, new first semester students who were not 

likely to have fully acclimatized to the campus life. It is also worth noting that the 

findings of this study could have been significantly affected by politics, a limitation 

that had not been foreseen during the proposal approval period. The results were 

collected during a time when TV programming had been influenced by a hotly 

contested 2017 general elections in Kenya (Aduda, 2017; Kenyans Vote in Hotly 
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Contested Elections, 2017; Stewart, 2017). The election period was therefore 

characterized by altered TV content and programming schedules in which political 

debates and discussions featured prominently (Gathara, 2017; KTN News Kenya, 

2017).  

Definition of Terms 

Throughout the study, the following operational definitions applied:  

Good Samaritan: The Biblical Good Samaritan was a person who went out of 

his way to help an injured stranger in ‘The Parable of the Good Samaritan’ in Luke 

10:30-37. All through this study therefore, a Good Samaritan is someone who wills 

and further goes on to help needy strangers in public places. 

Good Samaritanism: Refers to the pro-social compassionate behaviour of 

helping needy strangers in public places (Piliavin et al., 1969). This was 

operationalized and observed in relation to the behavioural intention and action of 

offering help to strangers in public places. 

Influence: The power or ability to affect someone’s beliefs or actions 

(Chandran, 2004). Thus, the effects are attitudes as well as behavioural. 

Prank: A practical joke that belongs to a category of disparagement humor, as 

it is a playful act held to amuse, tease or even mock the victim, and to entertain the 

audience (KarpińSka-Krakowiak & ModlińSki, 2014). 

Pranksters: Actors in prank shows who in disguise play roles that are meant to 

catch the attention of unsuspecting people and consequently create humour from the 

reaction of the people caught unawares.  

Prank Shows: Refers to television programmes that aim to invoke humour 

through practical jokes played on unsuspecting people in public places. Prank shows 

are meant to derive their humour from capturing the reactions of the unsuspecting 
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prank victims. Thus, the concept prank shows in the study specifically refers to 

locally produced prank shows, that is Viewing of Naswa and Kaa Rada. 

Urban Youth: The UN defines ‘youth’, as persons between the ages of 15 and 

24 years (United Nations Educational, Scientific and Cultural Organization 

[UNESCO], n.d.). As a member state of the UN, Kenya defines youth as individuals 

who have attained the age of 18 but have not attained the age of 35 (Kenya Law, 

2010). For the study however, the UN definition was applied. Thus, youth in this 

study refers to young people between 15 and 24 years living in cosmopolitan urban 

centres, who are characterized by ease of access to television and the latest TV 

technology. 

Summary 

This chapter has introduced the research topic, given the background, 

explained the problem under study and the justification, as well as discussed among 

other issues, the parties that benefit from the findings of the research. The next 

chapter will review previous scholarly findings and discussions that revolve around 

the concepts and theories of this study, whereas chapter three will discuss the 

methodological decisions of the study.  
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CHAPTER TWO 

LITERATURE REVIEW  

Introduction 

This chapter explores the literature that relates to prank shows, urban youth, 

Good Samaritanism, television in the digital era, and Cultivation Theory. The first 

section explains the theoretical framework and is followed by a review of general 

literature and empirical literature. The chapter then presents a conceptual framework 

that indicates the relationship among the concepts in the study. The chapter ends by 

interpreting and discussing this literature while identifying the dearth in it which 

needed to be addressed.  

Theoretical Framework 

Gerbner’s Cultivation theory was the dominant theory of this mixed methods 

study. It follows therefore that this theoretical framework section will discuss its 

definition, origin, history, tenets and critiques. At the same time, the section will 

briefly mention other media effects theories that could have applied because they gave 

more insight into the influence of prank shows on Good Samaritanism. 

Defining Cultivation Theory 

The extent of TV viewing in most Western societies had led leaders, 

politicians, and educators to express their concern and worries regarding the effects of 

such viewing on society and its youngsters (Cohen & Weimann, 2000). Because of 

similar concerns, cultivation theory was birthed by George Gerbner and his colleagues 

to explain how people’s conceptions of social reality were influenced according to 

their exposure to television (Gerbner, 1996, 1998, Gerbner, Gross, Morgan, & 
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Signorielli, 1986, 1994; Morgan & Shanahan, 1997). According to Gerbner et al. 

(1994), cultivation refers to the "the independent contribution television viewing 

makes to viewer conceptions of social reality.”  

Thus, cultivation also known as cultivation theory or cultivation analysis, is 

the area of communication research that investigates relationships between exposure 

to television and beliefs and attitudes about the world (Littlejohn & Foss, 2009). 

Morgan & Shanahan (1997) called it a method for gauging the impact of television 

viewing on beliefs, behaviors, and attitudes. 

History, Tenets and Findings of the Theory 

Cultivation was borne from the Cultural Indicators project at Annenberg 

School for Communication in the late 1960s. The project documented the levels of 

violence and portrayals of groups like women and minorities at prime time. Out of 

that, cultivation was born to explore the influence that viewing of violent programmes 

had on the viewers’ perspective of their world. (Littlejohn & Foss, 2009). 

Subsequently, 1976 saw George Gerbner and Larry Gross present the historic first 

cultivation results in a Journal of Communication article. 

The central proposition of cultivation theory is that television viewers who say 

they are exposed to greater amounts of television are predicted to be more likely 

(compared to viewers who say they are exposed to lesser amounts) to exhibit 

perceptions and beliefs that reflect the television world messages (Potter, 1994). In 

other words, the highly stylized, stereotyped, and repetitive images portrayed on 

television have been regarded as an important source of socialization and everyday 

information (Cohen & Weimann, 2000). 

At the inception of cultivation research, Gerbner and many other early 

cultivation researchers were more concerned with televised violence. Later though, 
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researchers used cultivation to study many other topics like sex roles, aging and 

political orientations among others (Shanahan & Morgan, 1999). Furthermore, 

cultivation analysis practice typically used survey research methods to assess the 

difference that TV viewership viewing makes to perceptions and opinions and 

attitudes among others (Gerbner et al., 1994). 

Researchers who have provided tests of the cultivation proposition have relied 

on two methods;  Content analysis - to determine the frequency of certain messages in 

the television world, and survey methods - to ask viewers about their perceptions and 

beliefs concerning the real world. Gerbner (1996) consequently found that heavy 

television viewers were more likely than comparable light viewers to overestimate 

crime rates and risk of personal exposure to crime and underestimate the safety of 

their neighborhoods. Such findings eventually led to the notion of the mean world 

syndrome, in which heavy viewers are more likely to see the world as a scary, mean, 

violent, and dangerous place (Littlejohn & Foss, 2009). 

As a result of criticism of the cultivation proposition, one of the tenets 

(resonance) was borne. The criticism was that cultivation might really be an artifact of 

the fact that people living in high-crime areas might watch more television; thus, 

cultivation would be a false artifact of this three-way relationship. Gerbner and his 

colleagues’ response found that the fear of crime was actually enhanced by television 

viewing in the high-crime areas, a phenomenon they therefore called resonance 

(Littlejohn & Foss, 2009) and) further affirmed that the term resonance was meant to 

denote a phenomenon in which the lived experience of the individual would be 

confirmed in the television world, resulting in higher cultivation relationships for 

those individuals. 
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Another important tenet that resulted from further cultivation research 

developments was mainstreaming. Mainstreaming is the phenomenon in which groups 

that would otherwise differ on opinions and beliefs about issues become more similar 

to one another when they view television heavily (Littlejohn & Foss, 2009). As 

argued by Gerbner et al. (1994), television has the tendency of blurring views and 

ideologies of previously opposed heavy viewers and as a result of heavy viewing and 

similar reference point (TV), causing the previously extremely opposed view points 

and ideologies to lean towards a somewhat conservative mainstream that would be 

favored by the corporate-controlled media system. 

According to Littlejohn and Foss (2009), part of the findings of progressive 

cultivation research on a variety of issues have showed that: 

 Television viewing was associated with a tendency toward greater 

conservatism For example. in the way that it cultivates less tolerance of 

minorities and out-groups. 

 Television was shown to also cultivate less tolerance for groups that were not 

shown very much. The notion of symbolic annihilation suggested that 

invisibility in the world of television could be as important as actively 

negative portrayals. 

Critiques of Cultivation Theory 

Shanahan and Morgan (1999) posited that although the consequences of the 

cultivation process are related to everyday current events and issues, cultivation 

research does not study direct effects from messages sent and received in the short 

term. Following this therefore, Potter (1994) among others, have suggested that the 

ideal methodology of testing cultivation theory should involve stronger research 

designs. Potter (1994) argued that until cultivation researchers begin building 
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complexity into their designs, the research will stay mired in its tradition of faulty 

methodological practices that can only contribute another list of potentially spurious 

coefficients. 

Among his methodological recommendations for stronger research designs is 

an ethnographic approach where a researcher should observe people watching 

television over a long period of time. The researcher is expected to document how 

people interact with the television receiver and other human beings as well as how 

those people exhibit long term cultivation effects. This, of course, would require an 

enormous commitment of time. If not that, Potter (1994) recommended in-depth 

interviewing of individuals in time series as a more efficient, although still a time-

consuming method. Researchers are expected to follow a panel of individuals by 

talking with them at six-week intervals over a period of several years. Like the 

previous recommendation, this one too requires considerably a lot of time.  

In contrast to these suggested long time schedules, Williams (2006) tested 

cultivation theory using the experimental method with not more than one month 

‘substantial exposure’ to the medium (video games). The emphasis herein was the 

amount of time that the respondents spent on the medium during that specific period. 

Consequently, this research adopted the third recommendation of Potter (1994) of 

properly applying the survey method through the use of ‘more sophisticated designs 

such as those using cross-lagged analysis.’ According to Potter, the use of a wider 

range of methods would provide the opportunity to triangulate findings. This study 

therefore sought to achieve triangulation of findings by applying the explanatory 

sequential mixed methodology (see (J. Creswell, 2015). Miller and Brewer (2003) 

further avow this choice by positing that the result of combining varied approaches is 
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a net gain because the strengths of each contrasting approach more than cancel the 

weaknesses of their counterpart. 

Relevance of the Theory to the Study 

Given the presumed potential for prank shows’ effects on Good Samaritanism, 

it was important to determine if there was a cultivation relationship between viewing 

prank shows and perceptions of fear of victimization among heavy, medium and light 

viewers. Borrowing from cultivation theory therefore, heavy viewers were presumed 

to be more likely (compared to viewers who said they are exposed to lessor amounts 

of prank shows) to exhibit perceptions and beliefs that reflect the television world 

(prank show world) messages. They were therefore presumed to be more likely to 

associate the places they identify on prank shows as more prone to pranking. 

The study thus tried to explore the differences in the heavy and light viewers’ 

notions of social reality by comparing their estimates of societal prank risks with their 

perceptions of their own (personal) prank risk while in their own neighborhood, and 

their personal prank risk while in Nairobi Central Business District which was 

presumed to be the location of most prank shoots. These would reflect the urban 

youth’s prank consciousness and their perceptions of the risk of becoming prank 

victims.  

This would therefore further provide the foundation upon which the second 

qualitative phase of the study would probe whether heavy and light viewing of prank 

shows had a relationship with urban youth’s willingness to help needy strangers in 

public places. The potential of urban youthful viewers to localize the reality of 

becoming prank victims was thus important to establishing the cultivation effect of 

prank shows.  
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If a cultivation effect would be found therefore, the study would try to 

establish whether prank consciousness had a direct inference to urban youth’s 

compassionate responses as well as their selective avoidance of prank prone zones for 

fear of being pranked. The study therefore was expected to try and explore the urban 

youth’s opinions regarding the portrayal of pranked people in the local prank shows; 

whether these were associated with victimization, whether needy persons were 

portrayed as bait, and whether Good Samaritan acts were portrayed as punished or 

rewarded.  

In areas of high risk of pranks related victimization, cultivation theory infers 

that the respondents were likely to suspect needy strangers if the prank-show-world 

portrayed them as bait in the process of victimization of unsuspecting Good 

Samaritans. Willingness to show compassionate responses in such areas was therefore 

expected to be decreased compared to the same in areas of low pranking expectancy. 

As such this was to lead to the drawing of an inference that prank shows influenced 

the promotion of anti-Good Samaritan behaviour. 

Other Theories that Could Apply 

Social Learning TheoryIn this theory Bandura argued that people can learn 

from observation and that rather than relying on direct experience of responses and 

reinforcement, we very often model the behavior of others (Littlejohn & Foss, 2009). 

He further claimed that people are likely to act in a ‘socially skilled way’ because of 

observing others and are therefore able to anticipate the consequences of their own 

actions based on what they observe. They therefore monitor and regulate their own 

behavior. This theory centres on how viewers learn new behaviors by observing mass-

mediated role models. 
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The relevance of this theory in relation to the study could be challenged on the 

premise who exactly was the role model in the study of prank shows; was it the prank 

show actors (pranksters) or the Good Samaritans (prank victims)? If Good 

Samaritanism was highly regarded among Kenyan audiences, then people who 

perform pro-good Samaritan acts would be regarded as role models. If these people 

were ridiculed (punished) in prank shows for their good intentions/actions, this would 

cause viewers to learn to anticipate their own victimization in similar scenarios in 

their localities especially where they could identify the prank locations to be places 

they often frequent. 

Similarly, if prank shows were more popular and appreciated as mere 

entertainment among the audiences, then audiences would identify with popular prank 

show actors. This thus has a desensitization effect on the audiences. Thus, the 

audiences would learn from the prank show actors that pranks are mere entertainment 

and therefore play along and pranks continue to become more popular. This however, 

had a consequential social learning effect.  

The names of the shows that were the focus of the study were Naswa (Swahili 

meaning to be trapped) and Kaa Rada – (Slang for 'be alert'). With regard to 

nomenclature, Baran and Davis posited that the names we give to things define them 

and our reaction to them (Baran & Davis, 2015). From the two show names therefore, 

Baran and Davis’ position could imply that audiences reacted to these shows not only 

as forms of entertainment but also as forms of victimization that one needed to watch 

out for. 

Thus, the popularity of prank shows would be expected to translate into 

increased prank consciousness and subsequently the audiences learning to avoid prank 

shows’ ridicule (punishment) by avoiding prank prone places and scenarios. Thus, the 
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more pranks would be seen to use needy strangers in public places as bait, the more 

audiences would be expected to learn to avoid those places. Audiences would 

therefore not necessarily portray anti-good Samaritan character because of their 

disproval of Good Samaritanism but because of what they would have learnt from 

prank shows.  

This theory informed the study that disproval of Good Samaritan behaviour 

was not the only indicator of lack of showing the same to strangers. That someone 

could walk away from a needy stranger not because they did not want to assist, but 

because they feared falling victim to a prank. As such, this was an indication that 

there was a high likelihood that prank shows could influence viewers even in the 

presence of other stronger influences or moral obligations like religion etc. 

Social Cognitive TheoryThis theory is based on the concept that learning is 

affected by cognitive, behavioral, and environmental factors (Bandura, 1991). 

According to Bandura, virtually all learning phenomena can occur by observing other 

people’s behavior and consequence of it (Bandura, 1986). For this study therefore, 

this meant that people could learn behaviour from observing the consequences that 

were prevailed upon prank victims. Bandura however, observed that the process of 

observational learning is not simple but involves various other influences and aspects. 

That pointed out, the mere possibility that a viewer’s behaviour/actions could be 

influenced by watching the consequences prevailed upon good Samaritans victimized 

on prank shows, further informed the rationale for undertaking this study.  

In conclusion therefore, although the study was hinged on the cultivation 

theory the empirical literature review discussed a few other theories.  This was meant 

to shed light on the broader theoretical perspectives before narrowing down. Thus the 
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section presented how only a few (not all) elements of this research could be related 

to these other theories and as such, why they were not fit for the study. 

General Literature Review 

This part of the literature review will predominantly present an overview of 

documented work that relates to the Good Samaritanism concept, urban youth, and 

television in the digital era.  
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Good Samaritanism and the Value of Compassion 

Most people, regardless of their backgrounds, experiences, or beliefs, share a 

need to be loved. Most wish to avoid suffering and want to be happy. Most 

prefer the experience of loving kindness to meanness, and most want to 

experience peace in their daily lives. (Makau, 2009, p. 7) 

 

Whereas Good Samaritanism as a concept has been used before (Piliavin et al., 

1969) to refer to the pro-social behaviour of assisting or helping others, the study 

further operationalized this definition by being specific on the recipients of 

compassion. The research identified these as strangers in public places. Compassion 

shown to familiar persons regardless of the location was therefore not the subject of 

the study. By familiar, the research referred to people who the respondents knew very 

well and had a rapport with and therefore due to this prior orientation, were likely to 

be obliged to help them should they be in need regardless of the location.  

The introductory statements above by Makau (2009) on the other hand simply 

summarized Kenyans’ value of compassion. He stated in other words that Kenyans 

regardless of their backgrounds, experiences or beliefs expected their fellow Kenyans 

(strangers) to act towards them in ways that did not cause them suffering. They 

expected to be treated with loving kindness not meanness. It was thus arguable that it 

was against the expected moral obligation to victimize Good Samaritans for the 

purpose of creating humour.  

The moral obligation of the individual to behave compassionately towards 

others has been documented in the way that Kenyans show up in large numbers to 

donate blood or offer help to strangers in times of national crisis (Okwembah, 2013; 

TVC News, 2013). As such, ‘victimization’ of  Good Samaritans in prank shows can 

be deemed as contrary to the letter and spirit of the Kenyan National Anthem that 
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states in part “may we dwell in unity, peace and liberty…” (Ethics and anti-

Corruption Commission, 2013).  

Even then, Smith (2011) pointed out that lifestyles are constructed through 

consumption, which is in itself the primary indicator of lifestyles in a changing world. 

Consumption in this study thus denoted the consumption of media messages. As such, 

Smith’s position thus implied that the habits of consuming TV were in themselves a 

primary indicator of TV lifestyles in a changing world. Thus change in lifestyle could 

be a cultivation indicator denoting (increase or decrease) in the effects of TV on 

viewers.  

For viewers of prank shows therefore, change in lifestyle (reduced intention of 

compassionate behaviour towards strangers in public places) could have been 

constructed through consumption of prank show messages. Smith (2011) further 

posited that texts (programmes) by their very constitution – that is they exist within a 

context of consumption and capital – are not free from the dominant ideology of the 

time. If the societal dominant ideology was that people highly regarded showing 

compassion to strangers, there would be a high likelihood that programmes that 

showed people helping others would be more welcome among viewers than those that 

did not. 

Urban Youth and Television in the Digital Era 

The term youth is used interchangeably with the term young people, 

adolescents, students and teenagers (Baya, 2015). The UN, for statistical consistency 

across regions, defines ‘youth’, as those persons between the ages of 15 and 24 years, 

without prejudice to other definitions by Member States (UNESCO, n.d.). As a 

member state of the UN, Kenya defines youth as individuals who have attained the 

age of 18 but have not attained the age of 35 (Kenya Law, 2010). For this study 
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however, the UNESCO’s definition of youth was used. This was because several of 

the researcher’s classes had shown that there were students in Riara University who 

enrolled while at the age of 16 years. As such, urban youth was used to refer to young 

people between 15 and 24 years living in cosmopolitan urban centres that are 

characterized by ease of access to television and the latest TV technology.  

Smith (2011) preferred to use the term youths rather than youth to signify the 

heterogeneity of youth’s lifestyles. Although her study at the beginning had a similar 

age bracket like this study, Smith later on had to further reduce the age bracket in 

order to narrow the scope. Youths rather than youth made a lot of sense in Smith’s 

study on Youth, Media and Lifestyles with regard to television. This is because Smith 

was concerned with identifying lifestyle patterns among the youth, which could be 

traced to the influence of television as a whole (various programmes and many 

lifestyle indicators). This study however, was narrower in terms of the behaviour it 

intended to study – compassionate behaviour – and therefore may not have 

necessarily been looking at very many lifestyle indicators like Smith’s study. Youth 

therefore still sufficed rather than youths. 

Smith (2011) found out with respect to both urban and peri-urban youth in 

South Africa and their role models, that the majority of respondents rather than pick 

on celebrities and media personalities as their role models, picked on close family 

members with majority overwhelmingly mentioning their mother. This finding was 

particularly interesting to this study given the widely held belief that celebrities and 

media personalities are central to consumer culture and the apparent popularity of 

brands amongst youths. If such a widely held belief could be challenged in an African 

context, there was therefore a possibility that urban youth in Kenya could only be 
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consuming prank shows as comical entertainment and beyond that, pranks may not 

actually influence their compassionate nature towards strangers. 

As mentioned in the previous chapter, any mass medium has to go through the 

EPS cycle (Elitist-Popular-Specialized cycle) of development (Wilson, 1994). The 

observable technological advancements of television in Kenya do not qualify Kenya’s 

TV to any other development stage apart from the specialist stage. Wilson & Wilson 

(1998) described the specialist stage as one where the medium’s main focus is to cater 

for specialized audiences. Such include religious audiences, the youth and various 

ethnic groups among others. However, it should be noted that the technological 

advancements in TV (Live-streaming, the digital internet TV, YouTube downloads 

and mobile phone TV applications) although convergent, have each to go through the 

EPS cycle because each is a medium on its own.  

The digital television era as observed especially in Kenya is characterized by a 

harmonious blend between the traditional TV outlet and the internet. Sandvig (2015) 

observed that today it is possible to stream a programme online and post status 

updates to Facebook about it. Audiences can watch a programme online at a time they 

choose and they can tweet about it. However, he pointed out that technically 

television and internet traffic were at first like oil and water: fundamentally 

unmixable. While the engineers of the internet system never envisioned it 

broadcasting to a large audience, it is interesting to see that the internet has taken 

centre-stage in mass mediated communication. Sandvig (2015) made the following 

observations: 

At the time computers were not capable of receiving or displaying video at all. 

However, this has changed overtime with technological advancements. 

Compared to the extremely constrained world of 1960s television, the internet 

of 2014 must seem emancipatory: everyone has access to far more than five 

channels and some forms of computer-mediated interactivity and participation 

are now possible. (p.288) 
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Further, a November 2000 study by Burke, Inc. (as cited in Bryant & Oliver, 

2009) found that viewers with home Internet access spend 4 hours a week watching 

television while online. The results further showed that Internet use not only coexists 

with TV viewing but it can encourage and enhance the viewing experience. With 

quite a number of landmark TV advances in Kenya (Digital migration, Live-

streaming, and mobile phone TV apps etc.) there was a high likelihood that there is a 

significant cultivation level of TV among the urban youth.  Studies on the 

convergence of these media outlets in Kenya are yet to be done especially with regard 

to the mobile phone TV application being the most novel of these. This research will 

thus be among the forerunners in this area. 

Empirical Literature Review 

Empirical research is based on observed and measured phenomena and derives 

knowledge from actual experience rather than from theory or belief (Cahoy, 2017). 

Empirical literature review is thus a review of previous studies. As such, this section 

discusses previous research and prank shows studies to highlight the gap(s) in 

knowledge to be addressed and to evaluate potential research methodologies and 

procedures.  

Previous Prank Show Related Research 

As per the knowledge of the researcher, the media effects study of prank 

shows did not have many predecessors. The few studies carried out include (Hobbs & 

Grafe, 2015; KarpińSka-Krakowiak & ModlińSki, 2014).  

Hobbs and Grafe (2015) explored cultural differences in online video 

pranking. Their study was in a way necessitated by their observation that online 
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pranking videos were common and popular among middle-school students, teens and 

young adults. They conducted a content analysis of 200 YouTube videos from 

Germany and the United States, to examine cultural differences in a sample of online 

pranking videos circulating on YouTube as part of the “scary maze game” meme. 

Their research thus explored the relationship between perpetrator, victim and witness 

in the online prank videos. As part of their findings Hobbs and Grafe (2015) made the 

following observation: 

In comparison to a face-to-face prank performed among a small group, the 

presence of a large audience (with or without mediation) may serve to amplify 

the powerlessness of the victim of a prank while supporting the prankster‘s 

emotional needs for attention-seeking. (p.4) 

 

They also found out that U.S. videos lingered on the pain of prank victims, 

even looping the emotional response of the victim to create an instant replay effect 

and using post-production techniques, including editing, music and title credits 

(Hobbs & Grafe, 2015). One of their interesting conclusions was that online pranking 

is a dimension of the dark side of participatory culture. They argued to that effect that 

the looping of the emotional response of the prank victims as observed in their study 

also underscored the lasting effect of humiliation (punishment) perpetrated towards 

prank victims.   

Their research thus found relevance to this study because besides establishing 

that the effect of pranks on audiences is a reality, their focus on online prank videos 

added credence to this study. It was going to be interesting to find out whether local 

TV prank shows shared the same online popularity among urban youths in Nairobi 

following the conclusion by (Hobbs & Grafe, 2015) that there was a popularity of 

online video among middle-school students, teens and young adults. Further, 
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interesting results were anticipated in the exploration of the potential of the local TV 

prank shows to be a ‘dark side of participatory culture’. 

While Hobbs and Grafe (2015) only focused on one outlet of prank shows (the 

internet) this research addressed a few gaps in their work. Firstly, the research was 

guided by a theory; cultivation theory. Potter (1994) elucidated that most researchers 

who had tested the cultivation proposition have relied on two methods; content 

analysis to determine the frequency of certain messages in the television world, and 

survey methods to ask viewers about their perceptions and beliefs concerning the real 

world. This research thus applied survey methods. In addition, it widened the scope 

beyond online prank videos by including other TV prank show platforms like the 

mobile phone apps and the traditional TV outlet. As such, it observed the cumulative 

cultivation effect of pranks viewed through various TV platforms.  

This was important because the digital era had seen media aligning to 

audience convenience to ensure consistent following amidst heightened competition. 

Thus, traditional media like TV no longer relied on their power to have audiences 

come to them. Rather it is the media that are going to meet their audiences at audience 

convenient outlets. As such, TV in the digital era was looked at as a portrait of 

convergence in the way that it encapsulated the traditional TV outlet, online Live-

streamed television, online downloadable programmes, and other TV forms. In 

essence this symphony of TV outlets could cumulatively have a greater cultivation 

effect compared to any individual TV outlet. In view of this therefore, this study 

broadened the scope to view cultivation as a cumulative effect of various converged 

TV outlets. 

Another pranks related research worth mentioning is the work of KarpińSka-

Krakowiak and ModlińSki (2014) on prankvertising, that is pranks as a new form of 
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brand advertising online. Prankvertising as they explained was a fairly new concept 

which refers to using pranks as disguised adverts. The focus of their study was online 

prankvertising strategies. Their study thus recognized pranks as innovative forms of 

digital advertising and hence analyzed their potential in terms of branding 

effectiveness. They further inferred possible prank effects from the theory of humor 

and from the secondary data they collected.  Although their study was approached 

from a marketing perspective, it had insights that informed the current study. Part of 

these was the possible persuasive powers of pranks and their likely impact on 

consumer behaviour as inferred from extant humor literature. 

KarpińSka-Krakowiak and ModlińSki (2014) concluded that embedding a 

prank in an online video, may draw viewers’ attention, lead to improved recall of this 

video, and contribute to positive attitudes towards it. They further posited that this 

relationship, however, may differ depending on the promoted product (such as, low 

vs. high risk; low vs. high involvement), humor perception, type (such as, 

disparagement vs. incongruity) and intensity (such as mild vs. in-tense). They 

nonetheless pointed to certain risks involved. These included the risk that marketers 

could not predict exactly whether and how the audience would understand and react 

to the joke. They attributed this to the fact that each member of the public assesses a 

prank based on their own personal experiences, individual sense of humor and 

subjective knowledge of aesthetics. In addition, they identified the following 

limitation: “The underlying limitation to all prankvertising efforts is the void in data 

on the effectiveness of pranks and their possible impact on immediate and delayed 

consumer behaviors.” 

Their research thus first informed the premise held by this study that there was 

a dearth in data especially scholarly work on pranks. Further, by positing that 
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embedding a prank in an online video may draw viewers’ attention, lead to improved 

recall of this video and contribute to positive attitudes towards it (KarpińSka-

Krakowiak & ModlińSki, 2014), their study implied that pranks may have a longer 

retention rate in memory. Thus, if their effects were negative, the negative effects 

could have more impact as a result of their longer memory retention. The humour 

notwithstanding therefore, the post-pranking effect on viewers and victims was 

deemed undeniable and risky. As such, this effect is likely to go a long way in 

informing (according to cultivation theory) viewers’ synonymous or different views 

of the real world and the TV world. 

Previous Endogenous Research 

The rationale for choosing Riara University as the target population is 

discussed in-depth in chapter three on methodology. In addition to this, the rationale 

was also informed by the endogenous research arguments by various scholars 

(Chavez, 2008; Greene, 2014). While researchers like Greene (2014) had engaged in 

endogenous research where they played two simultaneous roles of both the researcher 

and the researched at PhD level, in this study the researcher only had one role; 

researcher. Further, Banks (as cited in Greene)) argued that the true indigenous-

insider as researcher holds the values, perspectives, behaviours, beliefs, and 

knowledge of his/her indigenous/cultural community that is under study.  

From this therefore, although the researcher was a part-time staff at Riara 

University, only one item on Banks’ list was related to that of the researcher; 

knowledge of the indigenous/cultural community. As such, the others – values, 

perspectives, behaviours, and beliefs – which were more fundamental to this study’s 

findings did not necessarily match between the researcher and the researched students 

of Riara. That implied therefore that although the researcher may have had prior 
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knowledge of the respondents, this may not have had much of an effect on the 

findings. Moreover, the researcher mitigated the possible bias of this prior knowledge 

by employing the services of research assistants who were not from within Riara to 

help bring in the exterior perspective of an outsider.  

Further still, the merits of endogenous research were more than the demerits in 

this study and thus could not be overlooked as part of the rationale. For example, the 

researcher did not have to worry about orientation with the environment (Greene, 

2014). Thus, it was more advantageous to use the insider knowledge of for instance, 

the students’ schedules to plan for the follow-up focus group discussions and thus 

blend in easily without disturbing the social settings. It was also much easier for the 

researcher to secure permission to carry out the study at the institution courtesy of the 

insider advantages. This expediency of access (Chavez, 2008) further led to eased 

acceptance and subsequently natural interaction with the respondents (Aguiler as cited 

in Greene, 2014). This was especially advantageous in the focus group discussions. 

Conceptual Framework 

Concepts are terms that refer to the characteristics of events, situations, 

groups, individuals that we are studying (Chandran, 2004). Chandran further 

advanced that defining the concepts is an important step for the researcher in making 

operational definitions of the concepts. As such, the earlier defined and 

operationalized concepts appled. Figure 2.1 is a schematic conceptual framework of 

these concepts as they relate within the cultivation theory. 
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Figure 2.1: Conceptual Framework 

 

Discussion 

Cultivation theory holds the central proposition that television viewers who 

say they are exposed to greater amounts of television are predicted to be more likely 

(compared to viewers who say they are exposed to lessor amounts) to exhibit 

perceptions and beliefs that reflect the television world messages (Potter, 1994). 

Courtesy of this therefore, the conceptual framework presents the relationship 

between the independent variable (viewing of prank shows) and the dependent 

variable (Good Samaritanism). However, this relationship is not direct. The 

conceptual framework borrows from early studies that sought to break down the 

cultivation process into steps, such as acquisition and construction.  

In the first step (acquisition) viewers acquire knowledge from their 

accumulated viewing experience, then through construction the knowledge is 

cognitively aggregated into a view of the world consistent with television’s messages 

(Littlejohn & Foss, 2009). Acquisition has also been called learning by other 

cultivation researchers (Shanahan & Morgan, 1999). They argue that learning is an 

Source: Griffin, Ledbetter, & Sparks (2015) 
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individual factor and thus determines how an individual consumes television texts and 

consequently the effects of such texts on the individual. Although no support for this 

cognitive model was generated, Shrum (as cited Gerbner, Gross, Morgan, Signorielli, 

& Shanahan, 2002) basically argued that because TV images are "heuristically" 

available to heavy viewers, they tend to use them more readily in making mental 

judgments, in a kind of cognitive shortcut.  

As such, it is arguable that the individual learning/acquisition process 

influences the incidental information (secondary messages derived from viewing). 

Thus the primary message in prank shows could be assumed to be the humour derived 

from the reactions of unsuspecting prank victims whereas secondary messages could 

be for instance the portrayal of certain identifiable places as high risk prank zones. As 

previously discussed therefore, resonance and mainstreaming thus come into play at 

this point. The viewer’s social reality is thus influenced by the heuristically available 

TV images from for instance prank shows and as such their perceptions of their social 

reality become congruent with the TV world. If heavy viewers thus perceive 

themselves to have high risks of becoming prank victims, they could consequently be 

involved in conscious decisions to avoid prank prone areas or even avoid helping 

needy persons (should they perceive needy persons to be bait and a means to 

victimization). Thus, the promotion of antisocial behaviour (not helping needy 

persons) becomes a reality among heavy viewers of TV prank shows. 

However, since the acquisition/learning and construction processes are 

individual, there is a likelihood also that the primary message (comical relief) in prank 

shows could be much stronger than the secondary message (victimization of 

unsuspecting persons). This would thus mean that through resonance and 

mainstreaming, the perceptions of heavy viewers are blurred to the victimization of 
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unsuspecting Good Samaritans. Thus, viewers will not avoid prank prone areas 

because there is no perceived harm in being pranked.  

Consequently though, this could be another way of promoting antisocial 

behaviour citing Hobbs & Grafe (2015) who pointed out in reference to online prank 

video that ‘pranking is a dimension of the dark side of participatory culture’. As a 

result, more and more victims may continue suffering silently from post-prank effects 

simply because they belong to the minority voice against pranks. However, that would 

require another study preferably media message production inclined and guided by 

the spiral of silence theory. 

Summary 

This chapter has presented a review of literature by initially discussing the 

history, tenets, and criticism of cultivation theory which is the dominant theory of the 

study. This was followed by an overview of other theories that could apply. It then 

moved on to a general literature review that looked at literature on the various 

concepts of the study. This was followed by an empirical literature review of previous 

studies on pranks and prank shows. The chapter further defined and operationalized 

the concepts as well as presented the conceptual framework. It closes with a brief 

discussion of the conceptual framework. Throughout the literature review chapter, the 

discussions have been centred on the overall aim of the thesis which is to explore 

whether prank shows can legitimize anti-Good Samaritan behaviour among urban 

youth in Nairobi County. The next section discusses the methodology that will be 

adopted for this mixed methods study.  
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CHAPTER THREE 

RESEARCH METHODOLOGY 

Introduction 

This chapter outlines the research design of the study. The chapter begins with 

a design diagram and script which explains the explanatory sequential design chosen. 

Thereafter, it explains the population, target population, sampling techniques and 

sample sizes as well as the chosen data collection methods and procedures. The 

section will conclude with a discussion of the data analysis plan. 

Research Design 

The study used the explanatory sequential research design. 

Philosophical Assumptions behind the Explanatory Sequential Design 

The explanatory sequential design involves two different phases; it starts with 

a quantitative phase and then goes to a qualitative phase. Since the study began 

quantitatively, the researcher followed the perspectives of postpositivism to develop 

instruments, measure variables, and assess statistical results (Creswell, 2015). The 

second qualitative phase on the other hand had different features. It valued multiple 

perspectives and in-depth description which Creswell (2015) further explains the 

assumptions of constructivism. Thus, this study assumed both postpositivist and 

constructivist philosophical assumptions 

Rationale for an Explanatory Sequential Approach 

The explanatory sequential design takes relatively more time compared to 

other non-mixed methods because it involves two levels of sampling, data collection 

and analysis. However, it is a best cross lagged choice for undertaking cultivation 
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research. This follows Potter (1994), (previously discussed in the literature review 

chapter) who advanced the use of more complex cross lagged designs if not 

ethnography or periodical interviewing of respondents over a period of like 3 years.  

While the study aimed at first establishing exposure categories of viewers and 

following up these with focus group discussions and in-depth interviews, the 

explanatory sequential design thus became the best option. This was more so because 

of its participant selection model variant (discussed later in a subsequent section) 

which took care of the objectives at every phase. Still, another advantage was that the 

researcher had the ease of revising the qualitative phase questions based on 

quantitative results to maintain the objectivity of the study, and as such followed up 

and probed shocking or unexpected results like the realization that prank shows 

production had ceased. This is discussed in details in Chapter 5. The diagram in 

Figure 3.1 illustrates the explanatory sequential research design. 

The Explanatory Sequential Design 

 

Phase 1   Phase 2 

  

 

 

 

The explanatory mixed methods design was used, and it involved collecting 

qualitative data after a quantitative phase in order to explain or follow up on the 

quantitative data in more depth. In the first quantitative phase of the study, the 

questionnaire instrument data was collected from urban youth at Riara University, 

Quantitative 

Data Collection 

and Analysis 

Follow 

up with 

Qualitative 

Data Collection 

and Analysis 
Interpretation 

Figure 3.1: The Explanatory Sequential Design Diagram.  

Source: Creswell & Clark (2011, p. 69) 

 

Figure 3.1: The Explanatory Sequential Design Diagram 

Daystar University Repository

Archives Copy



 

39 

guided by cultivation theory in order to explain how prank shows (independent 

variable) related to Good Samaritanism (dependent variable).  

The second qualitative phase was conducted because of two things; the need to 

further build upon initial findings, and the need to as well capture the perceptions of 

the practice. In this follow-up, the prank shows cultivation effect was tentatively 

explored through focus group discussions with selected light, medium and heavy 

viewer categories of students, as well as one in-depth interview with the former 

producer of the Kaa Rada prank show. The former explored the perceptions and 

experiences of urban youth regarding prank shows’ capacity to influence 

compassionate behaviour while the latter explored the perceptions of the prank show 

producer on the same as well as his reactions to the quantitative survey findings.  

The reason for the exploratory follow-up of light, medium and heavy viewers 

(focus group discussion) was to build upon initial quantitative results whereas the in-

depth interview with the Kaa Rada producer was to give a producer’s perspective. 

Both of these methods are discussed in more detail in the subsequent data collection 

instruments, types of data, and data collection procedures sections. 

Population 

Kumar (2011) referred to the study population in social science research as the 

people from whom the required information to find answers to the research questions 

is obtained. Chandran (2004) on the other hand described population as the entire 

group of individuals, events or objects having a common observable characteristic. 

For this study therefore, the first common characteristic determinant of the urban 

youth population was age. The study as previously stated in chapter two employed the 

UN definition of youth as young persons between the ages of 15 and 24 years 

(UNESCO, n.d.). 
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The other common characteristic was their ease of access to television and the 

latest TV technology. Eased access to TV and latest TV technology were key to the 

significance of the study in exploring the cumulative cultivation effect of old and new 

TV platforms that characterized the Kenyan TV experience, and generally TV in the 

digital era. However, this did not infer that respondents who only accessed the 

traditional TV as their sole outlet were not considered in the study. If left out, an 

undeniably large and significant size of the urban youth population would have been 

left out because Nairobi County is comprised of youth from low, middle and high-

income areas. The study therefore combined these groups with others who accessed 

prank shows on either one outlet or a combination of several others. The 2017 

projected youth population (aged between 15-34 years) in Nairobi County was about 

2.1 million which was about 47% of the County population (Nairobi County Annual 

Development Plan 2016/2017, 2016). 

Furthermore, the study aimed to get the perspective of a prank show producer. 

While content for Kaa Rada, Naswa, Utani, Ikara Riitho, Pasua and Patkana prank 

shows was available on at least one of the platforms, only the producer of Kaa Rada 

could be reached for an in-depth interview. 

Target Population 

Chandran (2004) suggested that since it is often impractical to observe the 

entire population, the researcher has the task of demonstrating that the accessible 

population is similar to the population in the characteristics that appear most relevant 

to the study. This he called population validity. As such, the characteristics most 

relevant to the study were the age range of the population, their location within 

Nairobi County, a blend of gender and various social and cultural backgrounds 

(cosmopolitan nature of Nairobi County), as well as the access to television from one 
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or several outlets. Consequently, the study purposively targeted students of Riara 

University within the age bracket of 15 to 34 years as the target population. This was 

because Riara University presented the advantages of carrying out endogenous 

research while at the same time was representative of the population. Other 

researchers such as Baya (2015) previously mentioned also purposively chose their 

target population. 

Riara University was a justifiable representation of the urban youth population 

in Nairobi County because it is cosmopolitan and hence provided the blend of the 

characteristics most relevant to the study, namely age, different viewing habits, and 

varied access and interest in different television outlets among others. Thus the 

location of the research within a cosmopolitan institution of higher learning with high 

internet connectivity in its own way also helped to safeguard population validity. As 

such, the target population of the study was 1600 as per the 2017 records of Riara 

University student population (Riara University, 2017). 

Sample Size 

As the explanatory sequential research design involves the use of both 

qualitative and quantitative data gathered at different phases, this raised concerns 

regarding the size of sample and sampling procedures. Neuman (2000) presented that 

in determining the sample size, the main factor that should be considered is the need 

to keep it manageable enough. Choosing the sample size therefore requires a lot of 

consideration such as its heterogeneity in order for it to be more representative of the 

target population. In quantitative research for example, if the number of cases is 

sufficiently large and the selection is essentially both random and unbiased, the 

characteristics of the sample will mirror the characteristics of the large universe 

population from which they are drawn (Miller & Brewer, 2003). As expounded by 
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Harrison (2014), in contrast to quantitative procedures, qualitative procedures put 

greater emphasis on the quality of access and interaction with the selected research 

participants in their natural setting.  

This two-phased study drew a sample size from the target population for the 

quantitative phase (1st phase) and thereafter derived a sample from this for the 

qualitative phase (2nd phase). The participants in the qualitative study were therefore 

those who participated in the quantitative study. For the sake of consistency, a random 

sample size of 10% of the population was used for both the quantitative and 

qualitative phases (Mugenda & Mugenda, 2003). As such, the sample size for the 

quantitative phase was 10% of 1600 respondents which is 160. This was a relatively 

large sample size and therefore enhanced the representativeness of the sample, thus 

potentially increasing the accuracy and validity of the research findings (Kothari, 

2004).  

For the qualitative phase however, the sample size was determined through 

purposive sampling of only heavy, medium and light viewers of the two prank shows 

depending on the follow-up questions for each of the exposure categories. Marshall 

and Rossman (2006) posited that focus groups are generally composed of 7 to 10 

people although sometimes they range from as small as 4 to as large as 12 people. 

Working with a maximum composition of 12 respondents per focus group discussion, 

the appropriate number of focus group discussions that could be derived from 10% of 

160 respondents of the quantitative phase was only 1.  

The sample size rather than being 16 (which is 10% of the quantitative phase 

sample), was 12. This was further in line with the argument advanced by Harrison 

(2014) that in contrast to quantitative procedures, qualitative procedures put greater 

emphasis on the quality of access and interaction with the selected research 
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participants in their natural setting. Therefore this sequential qualitative phase worked 

with the maximum number of 12 respondents for a focus group discussion as 

advanced by Marshall and Rossman (2006). As such, each of the three exposure 

categories was to be represented by 4 respondents as follows: 4 light viewers, 4 

medium viewers and 4 heavy viewers. Therefore, the qualitative phase was to consist 

of 1 focus group discussion involving 12 respondents. 

However, the researcher did not manage to have a reasonable quorum for the 

focus group as had been planned. As such, he reorganized following the advice of the 

supervisors and therefore conducted two focus group discussions other than one. Even 

then, one respondent failed to turn up and so the researcher citing Harrison (2014) as 

earlier mentioned, worked with 11 respondents distributed into 2 groups. In addition, 

the qualitative phase’s in-depth interview with a prank show producer also targeted a 

census of the producers for the two shows. However, that could not take place as had 

been planned because the researcher only managed to interview the producer of Kaa 

Rada. 

Sampling Techniques 

Sampling has been defined as selecting the case or cases for study from the 

basic unit of study where it is not feasible to cover all instances of that unit (Miller & 

Brewer, 2003). As such, the study adopted a multistage sampling approach also called 

clustering (Creswell, 2009). In the first (quantitative) phase, clusters comprised of the 

various schools in Riara University. Robson (as cited in Harrison, 2014) explained 

that cluster sampling is widely used in educational research and especially where 

researchers are working with schools because the approach ‘can be used when the 

sampling frame is not known’ for example, when the researcher does not have a full 

list of children in the population. The study thus used cluster sampling because it 
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involved a school setting where the sampling frame (the full list of urban youth in 

Nairobi County) was not known. 

The aim of using cluster sampling was to have a mixture of students from 

different schools in Riara University, who represented the wider Riara University 

population as much as possible and consequently the wider urban youth population. 

Thus based on Creswell (2009), each cluster (school) was then stratified on the basis 

of students’ academic year. A random sample (class) was then selected through 

random sampling to represent each academic year. 

To get a sample for the qualitative phase of the study though, the quantitative 

data from the returned questionnaires was analyzed and viewers categorized into three 

exposure clusters, namely light viewers, medium viewers, and heavy viewers of the 

two prank shows. From each of these categories a simple random sample comprising 

of 4 (2 females and 2 males) was picked for the focus group discussions. The average 

number of times the respondents had watched each of these shows from the different 

TV outlets for the past one month was used to determine their exposure categories. 

For an averagely weekly show therefore, light viewers were those who had watched 

once in a month, medium viewers (2-3 times), and heavy viewers (4 and above).  

For the in-depth interviews with prank show producers, the initial plan was to 

have two producers of the two prank shows (Naswa and Kaa Rada) as well as one 

more producer of another show who was to be selected through snow-ball sampling. 

That however did not materialize because of the finding that prank show production 

had ceased about a year before data collection even though repeat shows were still 

aired on TV. Of the former prank show producers contacted, only the producer of Kaa 

Rada was available for the in-depth interview. To the advantage of the study though, 

the Kaa Rada producer was coincidentally also the former producer of Ikara Ritho.  
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Sampling Error and Sampling Bias 

Sampling error is the tendency to choose some individuals over others in the 

sample group whereas sampling bias is when there is variance in data obtained from 

your sample group (Laxton, 2004). The study therefore tried to mitigate sampling 

error and sampling bias by using a combination of different sampling methods at 

different stages as earlier explained. However, it was a challenge mitigating sampling 

error for the qualitative phase of the study because the selection of the respondents for 

the follow-up focus group discussions was purposive based on the exposure groups 

(heavy, medium and light exposure categories) as well as the individuals’ willingness 

to participate in that qualitative phase (convenience). 

Data Collection Instruments 

With the aim of meeting the tests of validity, reliability and practicality for the 

measurement tools (Kothari, 2004) the study used the questionnaire survey instrument 

to collect data in the quantitative phase of the study. The questionnaire had both 

closed-ended and open-ended questions and aimed at exploring the ways through 

which urban youth in Nairobi access and watch locally produced prank shows. It also 

evaluated viewers’ exposure levels and the relationship between exposure and 

willingness to show compassion to strangers in public places. 

While a measuring instrument is said to be valid when it measures what it is 

expected to measure, the questionnaire’s validity was achieved first because it gave 

each respondent the freedom to score well (Kothari, 2004; Pandey & Pandey, 2015). 

Similarly, the questionnaires were easy to complete in a relatively shorter period of 

time compared to qualitative data-gathering tools such as interviews (Laxton, 2004). 

It was much more convenient for working with a relatively large sample of 160 

respondents as illustrated earlier (quantitative phase).  
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Although the questionnaire is also known to be disadvantageous in not giving 

the respondents and the researcher the ease of clarification of either the questions or 

answers respectively, and as well lowers the return rate probability when mailed, 

these disadvantages were partly mitigated by the follow up focus group discussion 

and the in-depth interview (Miller & Brewer, 2003). Low return rate was mitigated by 

issuing the questionnaires to be completed as part of class activities. As such, the 

questionnaire as a comparatively convenient and inexpensive measurement instrument 

saved quite a lot of time in this two-phased research design compared to if all the 

respondents would have been interviewed (Kumar, 2011). In addition, quantitative 

data, such as viewership exposure frequencies, were easily recorded and analyzed 

from a questionnaire compared to other tools. 

For the sequential qualitative phase, the proposal had stated that one focus 

group discussion would be used. However, that was not achieved because some 

respondents failed to show up. As such, guided by the supervisors, the researcher 

prepared for and held another focus group discussion with some of the respondents 

who had missed and also replaced some respondents who had earlier accepted to 

participate but who failed to show up and remained uncooperative.  

That said, Kumar (2011) observed that the focus group data collection 

instrument is known to be disadvantageous in the possibility that the opinions 

reflected can belong to a few individuals who if unchecked can dominate the 

discussions. In addition, Kumar also pointed that the focus group discussions may not 

be the best in exploring the extent and magnitude of diverse opinions. However, the 

focus groups have also been identified by Kumar and others to be less expensive and 

also requiring far less time to complete, and that they can achieve quite detailed and 

rich information with the capacity to discover new frontiers. 
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As such, the researcher inclined to the advantages and tried to mitigate the 

disadvantages. Firstly, the researcher was assisted by research assistants in conducting 

the focus group discussions in order to mitigate possible bias that could otherwise 

have arisen from the researcher’s influence on the respondents. This is because as 

mentioned earlier, the researcher was a part-time lecturer in the same institution. 

Secondly, the research assistant who moderated the discussions was well briefed and 

he moderated the discussions well trying to make sure that at least a response was 

received from each of the viewer categories. Thirdly, the researcher and another 

research assistant wrote the notes while an audio as opposed to a video recording was 

ongoing as per the desire of the respondents.  

Although the video recording would have been much better, the combination 

of audio and notes still mitigated challenges on the credibility of the study. The 

researcher prior to the discussions gave each respondent a code and all their responses 

going forward were labeled using that code. In addition, the researcher organized the 

sitting arrangements based on the viewership categories even though the respondents 

were not informed about this nor their actual viewership categories. As such, it was 

easy for the discussion moderator to identify the various viewership categories and 

thus ensure that at least a response was received from each category. 

Further, respondents were also encouraged to freely speak about their own and 

their friends’ experiences in order to ensure that the discussions also captured the 

experiences of the respondents’ peers who were not part of university education but 

upon whom the effects of prank shows could also be observed. 

With regard to the evaluation of the perceptions of prank show producers, an 

in-depth interview was used. The researcher was the interviewer and the data was 

recorded using an audio recorder in addition to the researcher’s notes. The interview 

Daystar University Repository

Archives Copy



 

49 

was carried out at the producer’s office as the most convenient location based on his 

tight work schedule.  

Although the in-depth interview is usually more time consuming, dependent 

on the interviewer’s competence, and prone to the interviewer’s bias, it was the most 

appropriate tool for exploring the producer’s perceptions and feedback for the 

questionnaire and focus group data. This was because the targeted producers were not 

many. Even though only one producer interview was realized, this data collection tool 

created room for further exhaustive probing and therefore allowed for more depth and 

magnitude of the producer’s opinions. 

Types of Data 

The explanatory sequential mixed methods research design involved the 

collection of quantitative data in the first phase as well as qualitative data in the 

second phase. Thus the primary data was data from the completed questionnaires in 

the first phase as well as data from the focus group discussions and the in-depth 

interviews in the second phase. 

Data Collection Procedures 

According to Creswell and  Clark (2011), there are two variants to the 

explanatory sequential design: the follow-up explanations model and the participant 

selection model. The latter focuses on the appropriate participants to be selected while 

the former focuses on the results to be examined in more detail. As such, the study 

first identified heavy, medium and light viewer exposure categories in the quantitative 

phase and then put more emphasis on the qualitative phase. The study thus applied the 

participant-selection variant illustrated in Figure 3.2. 
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The procedure therefore was to collect quantitative data, analyze the same and 

use the results to identify the participants of the focus group discussions. The QUAL 

emphasis thus involved focus group discussions followed by an in-depth interview 

meant to capture the perspective of the practice.  

In the first phase therefore, self-administered questionnaires were filled in by 

the sampled students and the exercise was carried out as part of their lessons. 

However, although questionnaires as survey instruments are best because of 

guaranteeing complete anonymity (Baya, 2015), the study did not require anonymity 

because there was need to identify the required respondents for the follow-up 

qualitative phase. Thus confidentiality rather than anonymity was guaranteed to win 

the trust and confidence of the respondents.  

At the beginning of the focus group discussions, the group watched three 

randomly selected clips of various Naswa and Kaa Rada pranks downloaded from 

YouTube. This exercise was done for the purpose of jogging the minds of the 

participants on the exact point of discussion. The criterion of selecting the clips was 

simple random selection. However, this led to one of the pranks in the watched clips 

to be mentioned about twice in the discussion. The focus group discussions were 

guided partly by data from the quantitative phase as well as themes of discussion that 

had prior been appended in the research proposal. The study’s reliance on the 

snowball identification of other producers however did not lead to the interviewing of 

any other producer. 
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Source: Creswell & Clark (2007) p.73 

 

Figure 3.2: Explanatory Design: Participant Selection Model (QUAL emphasized) 
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Pretesting 

The piloting of the questionnaire was carried out at Daystar University Nairobi 

campus with the help of a conveniently identified class. The aim of pretesting was to 

check for inconsistencies and improve on the questionnaire. 16 questionnaires were 

therefore distributed to the students as part of their lesson and as a result of the 

analyzed responses, a few amendments were made to the questionnaire. 

In Question 2, the researcher added the Traditional TV Set among the TV 

platforms to help ascertain the TV platform popularity index. With this the researcher 

could therefore measure how popular the three platforms, namely the Traditional TV 

programmes; Online TV programmes; and Mobile Apps TV programmes for 

accessing TV, were as opposed to initially testing just mobile Apps and online TV.  

Further, the researcher made adjustments to Question 9 which initially read: 

Have you ever been pranked? The respondent was expected to pick a response 

between Yes and No. It was noted that the responses given indicated ambiguity in the 

question because the respondents mostly affirmed previous prank experiences by 

friends rather than prank show crew. As such, the researcher narrowed down the 

expected responses to pranks carried out by prank show crews. The revised question 

therefore read: Have you ever been pranked by a prank show crew?   

Finally, question 12 initially read: Has watching prank shows ever influenced 

you to avoid certain places for fear of being pranked? Yes        No  

If yes, give an example... The responses given as examples were varied in the 

level of abstractness. Some respondents gave examples of places whereas others gave 

examples of prank shows or prank show episodes. As such, the question was reviewed 

and the respondents were thus required to name some of those places rather than just 

give an example. 
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With respect to the qualitative phase, the limitation was that follow up 

responses were partly supposed to be arrived at from the questionnaire feedback and 

subsequently from the focus group discussion also. Pretesting the focus group guides 

and the interview guide was thus a limitation. In order to delimit these, the researcher 

sought the supervisors’ guidance and approval on the viability of the focus group 

themes for discussion as well as the producers’ in-depth interview guidelines before 

embarking on the qualitative data collection phase. 

Data Analysis Plan 

This section presents the data analysis steps observed for both the quantitative 

and qualitative components of the study and how these were merged. 

The Quantitative Data 

Quantitative data was analyzed in the first phase. First the questionnaires 

collected were checked for completeness and thereafter coded into SPSS version 20. The 

coding involved a total of 31 variables that represented each of the expected responses 

from the questionnaire. Thereafter the coded responses were analyzed mainly using the 

descriptive and inferential statistics. The obtained results were presented using 

percentages, means, standard deviations, frequencies, graphs, pie charts and tables for 

easy understanding. The results were therefore used to provide insight and guidelines in 

the follow up focus group discussions. 

The Qualitative Data 

Qualitative data was analyzed in the second phase. The qualitative data from 

the focus group discussions was derived from 11 respondents out of the expected 12 

since one respondent failed to turn up for the second focus group discussion as earlier 

noted. The discussions were recorded in audio form as per the request of the 
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respondents. The researcher therefore relied on notes and the audio. Similarly, the 

producer’s interview was also recorded on both audio and researcher’s notes. The 

audio files from the two qualitative data collection procedures were transcribed and 

coded into common themes. These themes of qualitative data were then interpreted 

using thematic analysis. Thereafter a narrative report with quotations from the focus 

group members and the prank show producer was written. In the end, the qualitative 

data was triangulated with quantitative responses in order to capture convergence or 

differences. 

Ethical Considerations 

The study was designed and conducted in accordance with Daystar 

University’s Research Policies and Ethics, in particular part 1 (Human Subjects) 

(Research Policies and Ethics: Human Beings., 2015). All the respondents were 

informed that the study is a component of the researcher’s MA degree.  

Communication about the respondents’ role was provided in good time and 

the researcher did not coerce participating students or the prank show producer. Their 

involvement was purely on voluntary basis. Therefore, although the questionnaires 

were distributed as part of class activity, the lecturers and students of those particular 

classes were given enough information in due time. Similarly, the students were 

informed in advance of the opportunity to voluntarily be involved in the second 

qualitative phase of the study.  

All respondents’ confidentiality was also maintained and their written consent 

sought regarding the use of the information derived from the process.  

In further compliance with Daystar’s research policies, a research permit was 

sought from the National Council for Science, Technology and Innovation 
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(NACOSTI) and stamped at the office of the County Director of Education prior to 

conducting the study at the institution. 

Summary 

In this chapter, the explanatory sequential research design has been discussed 

and illustrated through a design diagram. The chapter has also looked at the 

philosophical assumptions of the design, as well as the rationale. The chapter has 

further elaborated on the target population sample and sampling procedures, data 

types and data collection instruments and procedures as well as an overview of how 

the data analysis was conducted. The chapter closes with a discussion of the ethical 

decisions and considerations observed during the study. 
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CHAPTER FOUR 

DATA PRESENTATION, ANALYSIS, AND INTERPRETATION 

Introduction 

In this chapter the researcher presents, analyses and interprets the findings of 

the study in relation to the research objectives and questions. Overall, the study aimed 

to establish the relationship between viewing of prank shows and the willingness to 

help needy strangers in public places. As such, the study aimed at answering four 

research questions: RQ1. How do the youth access and watch prank shows in Nairobi 

County? RQ2. What is the relationship between the frequency of watching prank 

shows and the willingness to help needy strangers in public places? RQ3. What are 

the perceptions of light, medium and heavy urban youthful viewers on why Naswa 

and Kaa Rada prank shows might or might not have the capacity to influence 

viewers’ compassionate behaviour towards strangers in public places? RQ4. How 

does a local prank show producer perceive prank shows’ cultivation potential with 

regard to the Good Samaritanism behaviour of urban youth?? 

To obtain the information, the explanatory sequential method was applied 

where self-administered questionnaires were the instruments for acquiring 

quantitative data in the first phase to answer RQ1 and RQ2. Subsequently, focus 

group discussions and interviews were used to collect qualitative data in the follow-up 

qualitative phase that meant to answer RQ3 and RQ4. The collection of data began 

early December 2017 after securing permission from NACOSTI and concluded in 

January 2018. For the Questionnaires, the researcher administered 172 questionnaires 

to target a response of 160 questionnaires. Out of these 10 were not returned and 
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therefore the target of 160 questionnaires was surpassed by 2. The total questionnaires 

returned were 162 (94% of 172) and thus above the targeted sample number of 160. 

This chapter is divided into five sections labeled a-e; a preliminary section 

giving the demographics of the respondents as well as four other sections that are 

linked to the four research questions of the study. Each of the other four sections 

presents data for a respective research question. The data is as was achieved from the 

questionnaire instrument, focus group discussions and in-depth interviews 

appropriately. Subsequently, a discussion of the findings will ensue in the subsequent 

chapter five. 

Presentation, Analysis and Interpretation 

Respondents’ Demographics 

In this section, the descriptive statistics of the respondents’ demographics are 

presented. The main focus as per the questionnaire is their ages and gender.  

Respondents’ Age 

A total of 162 questionnaires were returned filled by students from different 

schools at Riara University. However, 12 of the respondents did not provide 

information on their gender. Table 4.1 shows the age distribution of the 150 valid 

cases as well as an indication of the missing cases. 

Table 4.1: Age Bracket of Respondents 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

15-16 years 

17-18 years 

0 

29 

0 

17.9 

0 

19.3 

0 

19.3 

19-20 years 77 47.5 51.3 70.7 

21-22 years 32 19.8 21.3 92.0 

23-24 years 12 7.4 8.0 100.0 

Total 150 92.6 100.0  

Missing No Response 12 7.4   

Total 162 100.0   
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Whereas the questionnaire aimed also to capture students within the age group 

of 15-16 years if any, the findings show that none (0%) of the responses indicated the 

presence of students within this group. This could be attributed to the 8-4-4 education 

curriculum in which university students are expected to have attained the age of 18 

years old. The majority (47.5%) were within the age group 19-20 years, while the 

least numbers (7.4%) were recorded for ages 23-24 years. 

Respondents’ Gender 

Table 4.2: Gender of Respondents 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Female 89 54.9 58.2 58.2 

Male 64 39.5 41.8 100.0 

Total 153 94.4 100.0  

Missing No Response 9 5.6   

Total 162 100.0   

Table 4.2 shows the statistics for the respondents’ gender. Out of the 162 

returned questionnaires 9 respondents (5.6%) did not indicate their gender. Further, 

there were 54.9% female respondents and 39.5% male respondents. This indicated 

that there were about 15% more female respondents than male respondents. 

Table 4.3: Age vs. Gender Crosstabulation 

 Gender Total 

Female Percent Male Percent 

Age 

15-16 years 

17-18 years 

0 

19 

0 

22.9 

0 

10 

0 

16.7 

0 

29 

19-20 years 44 53.0 32 53.3 76 

21-22 years 18 21.7 12 20.0 30 

23-24 years 2 2.4 6 10.0 8 

Total 83 100 60 100 143 

The crosstabulation of the respondents’ ages and gender as shown in Table 4.3 

works only with the valid responses. As such, the discrepancy between the total 

number of respondents in the crosstabulation and the earlier totals for both Table 4.1 

and Table 4.2 is the undefined missing values for each of the 2 categories. Notably, 

there were more female respondents than male respondents in each age category 
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except the oldest group of 23-24 years. For both male and female respondents, the 

highest numbers (mode) were aged between 19-20 years representing 53% females 

and 53.3% males respectively. 

How the Youth Access and Watch Prank Shows 

Under this research question, it was important to explore the popularity of 

each television platform, viewership habits of the respondents whether light, medium 

or heavy viewers, as well as the popularity of each of the two prank shows (Naswa 

and Kaa Rada) in comparison with their competitions.  

TV Platform Popularity Index 

Table 4.4: Popularity of TV Platforms by Gender 

 Gender 

Male Female 

Count Column N 

% 

Count Column N 

% 

Viewing programmes 

on Traditional TV 

Never 14 24.6% 16 18.6% 

Sometimes 26 45.6% 42 48.8% 

Often 10 17.5% 17 19.8% 

Always 7 12.3% 11 12.8% 

Viewing programmes 

online 

 

Never 

 

9 

 

14.8% 

 

6 

 

6.8% 

Sometimes 12 19.7% 29 33.0% 

Often 24 39.3% 31 35.2% 

Always 16 26.2% 22 25.0% 

Viewing programmes 

on Mobile Apps 

 

Never 

 

20 

 

32.8% 

 

27 

 

30.7% 

Sometimes 25 41.0% 36 40.9% 

Often 11 18.0% 14 15.9% 

Always 5 8.2% 11 12.5% 

Table 4.4 shows the summary of responses by gender in relation to the 

viewership of TV platforms. There were more female viewers of the traditional TV 

programmes (12.8% always, 19.8% often, and 48.8% sometimes) than male viewers 

(12.3% always, 17.5% often, and 45.6% sometimes). However, the online TV 

programmes were more popular with male respondents (26.2% always and 39.3% 

often) than female respondents (25.0% always and 35.2% often). Similarly, mobile 
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app programmes were also popular with the female respondents than their male 

counterparts.  

Table 4.5: TV Platform Popularity Using Independent T-Test 

 
Gender N Mean Std. 

Deviation 

Std. Error 

Mean 

Popularity of 

Traditional TV 

Female 86 2.27 .913 .098 

Male 57 2.18 .947 .125 

 

Popularity of online TV 

 

Female 

 

88 

 

2.78 

 

.903 

 

.096 

Male 61 2.77 1.007 .129 

 

Popularity of Mobile 

Apps TV 

 

Female 

 

88 

 

2.10 

 

.983 

 

.105 

Male 61 2.02 .922 .118 

Table 4.5 shows the statistics summary when comparing the means using 

independent T-Test. The valid responses having been coded as follows (1=Never, 

2=Sometimes, 3=Often and 4=Always), the summary thus shows that the most 

popular TV platform among both male and female respondents was the online 

platform with a mean rank of 2.77 (Often) and 2.78 (Often) respectively. The least 

popular platform on the other hand was the Mobile Apps platform.  

TV Viewership Categories 

In order to understand the overall television viewership habits of the youth and 

classify them under light, medium or heavy viewers, it was important to explore their 

viewership of the various outlets. As such the online platform was further subdivided 

into YouTube and live-streamed TV. The respondents were asked how many hours 

per day they had viewed TV content from these platforms in the last one month. 
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Table 4.6: TV Platform Viewership Categories by Gender 

 Gender 

Female Male 

Count Column N 

% 

Count Column N 

% 

Hours per day of 

watching Traditional 

TV Set 

0-2 Hours - (Light 

Viewer) 
54 62.8% 37 60.7% 

2-4 Hours - 

(Medium Viewer) 
23 26.7% 13 21.3% 

5 Hrs + (Heavy 

Viewer) 
9 10.5% 11 18.0% 

Hours per day of 

watching Live 

Streamed TV 

 

0-2 Hours (Light 

Viewer) 

40 46.5% 21 35.0% 

2-4 Hours (Medium 

Viewer) 
23 26.7% 22 36.7% 

5 Hrs + (Heavy 

Viewer) 
23 26.7% 17 28.3% 

Hours per day of 

watching TV on 

Mobile phone Apps 

 

0-2 Hours (Light 

Viewer) 

40 48.8% 31 58.5% 

3-4 Hours (Medium 

Viewer) 
26 31.7% 15 28.3% 

5 Hrs + (Heavy 

Viewer) 
16 19.5% 7 13.2% 

Hours per day of 

watching recorded 

TV shows on 

YouTube 

 

0-2 Hours (Light 

Viewer) 

6 6.8% 6 9.5% 

2-4 Hours (Medium 

Viewer) 
17 19.3% 21 33.3% 

5 Hrs + (Heavy 

Viewer) 
65 73.9% 36 57.1% 

Table 4.6 represents the viewership of these platforms by gender. The 

YouTube platform was the most popular among female respondents with 73.9% of 

them being heavy viewers.  It is also worth noting that 62.8% of the female 

respondents were light viewers of the Traditional TV set. This is closely related to 

their male counterparts who also recorded a relatively high percentage 60.7% for light 

viewership of the traditional TV platform.  
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Table 4.7: TV Viewership Independent T-Test Statistics Summary 

 
Gender N Mean Std. 

Deviation 

Std. Error 

Mean 

Hours per day of 

watching Traditional 

TV Set 

Female 86 1.48 .681 .073 

Male 61 1.57 .784 .100 

 

Hours per day of 

watching Live 

Streamed TV 

 

Female 
86 1.80 .838 .090 

Male 60 1.93 .800 .103 

 

Hours per day of 

watching TV on Mobile 

phone Apps 

 

Female 
82 1.71 .778 .086 

Male 53 1.55 .722 .099 

 

Hours per day of 

watching recorded TV 

shows on YouTube 

 

Female 
88 2.67 .601 .064 

Male 63 2.48 .669 .084 

With a viewership mean of 2.67 (females) and 2.48 (males), YouTube has the 

heaviest viewership rating compared to the other platforms. As such, it can be 

observed that the youth are heavy viewers of YouTube content. On average however, 

it was noted that none of the platforms had recorded a mean viewership of less than 1. 

Prank Show Popularity Index  

When the respondents were asked how frequently they had watched locally 

produced prank shows in the last one month, the aim was to explore the popularity of 

Kaa Rada, Naswa, Pasua, and Ikara Ritho prank shows. The respondents of each show 

were therefore presented as non-viewers, light viewers, medium viewers or heavy 

viewers as presented in Table 4.8.  
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Table 4.8: Viewership Habits of Prank Shows by Gender 

 Gender 

Female Male 

Count Column N 

% 

Count Column 

N % 

Month frequency of 

Kaa Rada aired on 

Citizen TV 

Never (Not a Viewer) 58 69.0% 28 46.7% 

1 time (Light) 9 10.7% 13 21.7% 

2-3 times (Medium) 10 11.9% 8 13.3% 

4 times + (Heavy) 7 8.3% 11 18.3% 

Month frequency of 

Naswa aired on 

Citizen TV 

Never (Not viewer) 42 49.4% 24 38.7% 

1 time (Light) 13 15.3% 9 14.5% 

2-3 times (Medium) 17 20.0% 12 19.4% 

4 times + (Heavy) 13 15.3% 17 27.4% 

Month frequency of 

Pasua aired on K24 

Never (Not viewer) 63 74.1% 44 72.1% 

1 time (Light) 13 15.3% 7 11.5% 

2-3 times (Medium) 4 4.7% 3 4.9% 

4 times + (Heavy) 5 5.9% 7 11.5% 

Month frequency of 

Ikara Riitho aired on 

Inooro 

Never (Not Viewer) 78 91.8% 53 91.4% 

1 time (Light) 4 4.7% 4 6.9% 

2-3 times (Medium) 2 2.4% 0 0.0% 

4 times + (Heavy) 1 1.2% 1 1.7% 

For all the prank shows, as indicated in Table 4.8, the highest percentages for 

both male and female viewers were recorded among the ones who had not watched 

the shows in the last one month. Of these, the highest percentages were recorded for 

Ikara Riitho at 91.8% for females and 91.4 for male respondents respectively. On the 

other hand, the highest percentages of heavy viewers were recorded for Naswa with 

15.3% females and 27.4% males. 

Table 4.9: Summary of Popularity of Prank Shows 

 
Gender N Mean Std. 

Deviation 

Std. Error 

Mean 

Frequency of Kaa Rada 

(Citizen TV) 

Female 84 1.60 .995 .109 

Male 60 2.03 1.164 .150 

Frequency of Naswa 

(Citizen TV) 
Female 85 2.01 1.149 .125 

Male 62 2.35 1.256 .159 

Frequency of Pasua 

(K24 TV) 
Female 85 1.42 .836 .091 

Male 61 1.56 1.025 .131 

Frequency of Ikara 

Riitho (Inooro TV) 
Female 85 1.13 .483 .052 

Male 58 1.12 .462 .061 
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Table 4.9 compares the means for monthly frequency of viewing local prank 

shows using the scale (1=Never, 2=1time, 3=2-3times, 4=4 and above times). Only 

Kaa Rada and Naswa recorded a mean viewership of slightly above 2 for at least one 

gender. This denotes light viewership among the respondents. As such it is evident 

that among the respondents, Naswa was the most popular prank show followed by 

Kaa Rada within the period of the study.  

The relationship between the frequency of watching prank shows and the 

willingness to help needy strangers in public places 

This relationship was investigated using several questions in the questionnaire, 

was followed up in the focus group discussions, and then further investigated through 

the producer interview. It was important also to find out whether there was a 

significant disparity in self-reporting in comparison to how the same respondents 

reported about the members of the general public’s probability of being pranked.  

Pranks Shooting Locations’ Identification Index 

For the identification of places, presenting this in relation to age or gender was 

considered not significant.  

 
Figure 4.1: Comparison of Means for Identifying Locations 
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As shown in Figure 4.1, the most identified location in the prank shows was 

Uhuru Park with a mean of 2.32 (slightly above one time) followed by Public seats 

around Kencom, 2.20 (also slightly above one time). The least identified place was 

Public seats at Aga Khan Walk, 1.90 (equivalent to 1 time). It is also worth noting 

that though the researcher provided space on the questionnaire for the respondents to 

identify other places, none of the respondents did that. As such no other place was 

added to the working list of places. 

Self-Reporting vs. Reporting Others’ Probability of Being Pranked 

 

Figure 4. 2: Variance in Means between Self-Reporting and Reporting of Others’ 
Probability of Being Pranked 

Figure 4.2 shows the comparison of the mean responses of respondents’ 

perception of their own likelihood vs. that of other members of the public to be 

pranked in a list of public places. The respondents reported a lower likelihood of their 

own pranking probability compared to that of the members of the public. Using the 

scale 1 = Never, 2 = Sometimes, 3 = Often and 4 =Always, a mean of 2.57 (equivalent 

to often) represents the respondents’ view that members of the general public stand a 

higher chance (58%) of being pranked in public places compared to their own (mean 

of 1.83 equivalent to sometimes and 42% chances of being pranked). 
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Probability of Being Pranked in One’s Neighbourhood 

 
Figure 4.3: Probability of Self to Be Pranked in Own Neighbourhood 

Figure 4.3 shows how respondents reported about their own probability of 

being pranked in their own neighbourhood. The highest figures (61.7%) felt that they 

can never be pranked in their own neighbourhood whereas the least figures (5.6%) felt 

that they can often be pranked in their own neighbourhood. 

Table 4.10: Mean Probability of Self to Be Pranked in Own Neighbourhood 

N 
Valid 156 

Missing 6 

Mean 1.57 

Using the scale 1 = Never, 2 = Sometimes, 3 = Often and 4 =Always, Table 

4.10 shows a mean response value of 1.57 which represents (sometimes). This shows 

that the respondents felt there was a relatively minimal chance they would be pranked 

in their own neighborhoods.  
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Table 4.11: Prank Probability of Self in Neighborhood vs. Self in Public Places 

 N Mean Rank Sum of Ranks 

Probability of self to be 

pranked in own 

neighbourhood - 

Probability of self to be 

pranked in the identified 

public places 

 

 

Negative Ranks 57
a
 40.86 2329.00 

Positive Ranks 24
b
 41.33 992.00 

Ties 73
c
   

Total 154 

  

a. Probability of self to be pranked in own neighbourhood < Probability of self to be 

pranked in the identified public places 

b. Probability of self to be pranked in own neighbourhood > Probability of self to be 

pranked in the identified public places  

c. Probability of self to be pranked in own neighbourhood = Probability of self to be 

pranked in the identified public places 

The findings outlined in Table 4.11 show a comparison between the mean 

responses of their own neighborhood compared to the public places as follows: 

neighborhood (1.57 – sometimes) and listed public places (1.83 - sometimes) using the 

Wilcoxon signed ranks test. The test showed a relatively high number of respondents 

(73) for whom their probability of self to be pranked in their own neighborhood was 

equal to their probability of being pranked in the listed public places. Further, there 

were 33 more respondents whose probability to be pranked in the listed public places 

was greater than their probability to be pranked in their own neighborhoods. The 

Wilcoxon signed ranks test results are further summarized in the following page in 

Figure 4.4. 
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Figure 4.4: Wilcoxon Signed Ranks Test Summary for Probability of Self to Be 

Pranked in Neighborhood Compared to Probability of Self to Be 

Pranked in Public Places 

The data in Figure 4.4 shows that 37% of the respondents felt that the chances 

of their own pranking in their own neighborhood were lesser than that of being 

pranked in public places. The highest numbers (47%) felt that their chances of being 

pranked in their neighborhood were equal to their being pranked in public places. 

Further, the least numbers (16%) of the respondents felt that the public places were a 

bit safer than their own neighborhoods in relation to their risk of being pranked. Thus 

their chances of being pranked in their neighbourhood were higher. 

Prank Victims vs. Non-Victims’ Attitude Towards TV Prank Shows  

Table 4.12: Data on Whether Respondents Have Ever Been Pranked 

 Gender 

Female Male 

Count Column N % Count Column N % 

Ever been Pranked? 
No 79 92.9% 57 90.5% 

Yes 6 7.1% 6 9.5% 

The statistics featured in Table 4.12 show how many respondents had ever 

been pranked. The data was summarized according to the respondents’ gender. The 

results indicated that a significant number of respondents had never been pranked. 
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None of the genders recorded a 10% pranking rate. However, the findings indicated 

that the exposure to pranks for the male respondents (9.5%) was slightly higher than 

that of the female respondents 7.1%. This meant that there were more overall 

responses in this study that were not influenced by the respondents’ previous 

experiences as prank victims. In other words, there were more responses based on 

viewership than personal experiences with pranksters. 

Compassion Value Index 

Table 4.13: Compassion Value Summary by Gender 

 Gender 

Female Male 

Count Column N 

% 

Count Column N 

% 

Value of showing 

compassion to 

strangers in Public 

places 

Strongly Agree 7 8.3% 6 9.5% 

Agree 29 34.5% 38 60.3% 

Disagree 35 41.7% 13 20.6% 

Strongly 

Disagree 
13 15.5% 6 9.5% 

Table 4.13 shows the descriptive statistics summary for the responses received 

when the respondents were asked whether they highly valued helping needy strangers 

in public places.  Notably, 60.3% of male respondents agreed compared to 34.5% of 

female respondents. More than 27% more female respondents expressed disagreement 

(disagree and strongly disagree) compared to male respondents. The means were used 

to present the respondents’ value of compassion to strangers in public places. 

Table 4.14: Mean Value of Compassion to Strangers in Public Places 

Gender Mean N Std. Deviation 

Female 2.64 84 .845 

Male 2.30 63 .775 

Total 2.50 147 .831 

The data coding was that on one extreme the variable (I strongly agree) was 1 

whereas (I strongly disagree) had a value of 4. This meant that the lesser the value, the 

more compassionate the respondent. As such, 2.64 for female respondents was 
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between agree and disagree (ambivalent) compared to 2.30 (Agree) for male 

respondents. This indicated that females were less compassionate to strangers.  

Table 4.15: Comparison of Means for Value of Compassion 

 
Gender Statis

tic 

Std. 

Error 

Value of 

showing 

compassion 

to strangers 

in Public 

places 

Female 

Mean 2.64 .092 

95% Confidence 

Interval for Mean 

Lower Bound 2.46  

Upper Bound 2.83  

5% Trimmed Mean 2.66  

Median 3.00  

Variance .714  

Std. Deviation .845  

Minimum 1  

Maximum 4  

Range 3  

Interquartile Range 1  

Skewness -.095 .263 

Kurtosis -.557 .520 

Male 

Mean 2.30 .098 

95% Confidence 

Interval for Mean 

Lower Bound 2.11  

Upper Bound 2.50  

5% Trimmed Mean 2.28  

Median 2.00  

Variance .601  

Std. Deviation .775  

Minimum 1  

Maximum 4  

Range 3  

Interquartile Range 1  

Skewness .699 .302 

Kurtosis .318 .595 

Table 4.15 demonstrates a further comparison of the means on a 5% trimmed 

mean to check for outliers. This still maintained the average compassion responses at 

the same levels. However, the female responses had a bigger agree to disagree range 

whereas the male response range was within the same response (agree). 
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Table 4.16: Value of Showing Compassion to Strangers in Public Places 

Age Mean N Std. Deviation 

17-18 years 2.30 27 .775 

19-20 years 2.53 76 .871 

21-22 years 2.60 30 .770 

23-24 years 2.55 11 .934 

Total 2.50 144 .836 

Table 4.16 shows the mean response for the value of compassion based on the 

age of the respondents. Generally, the means fell between 2.30 and 2.60. Age group 

7-18 years valued compassion more than the other age groups followed by 19-20 

years age group. The age group 21-22 years was the least in valuing compassion to 

strangers. 

Anti-Compassion Acts Viewership Index 

Table 4.17: Month Frequency of Identifying Anti-Compassion Acts 

Gender Mean N  Std. Deviation 

Female 3.00 84 .836 

Male 2.85 62 .884 

Total 2.94 146 .857 

When asked whether they had watched anything on locally produced prank 

shows that might influence someone to be unwilling to help a stranger in a public 

place, the respondents’ general response (mean of 2.94) was somewhere at the border 

of ‘Once in a couple of shows’ (mean of 2.0) and ‘Never’ (mean of 3.0) as outlined in 

Table 4.17. However, the per-gender average responses of the female respondents was 

at exactly 3.0 (never) thus showing that they had not watched anything that might 

influence someone to be unwilling to help strangers in public places. The actual 

percentages are further presented in Figure 4.5. 
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Figure 4.5: Graph of Month Frequency of Identifying Anti-Compassionate Acts 

 

Prank Shows Influence on The Utility of Public Spaces 

The respondents were asked whether watching prank shows had influenced 

them to avoid certain public places. Figure 4.6 shows the summary of their responses 

plotted against their value of compassion.  
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Figure 4.6: Fear of Being Pranked As Per Compassion Value 

The highest number of respondents (37.42%) while agreeing that helping 

strangers in public places is highly valued, did not feel that the fear of being pranked 

could influence them to avoid certain places. Further, all the categories for prank 

value indicated lesser approval values than disapproval for pranks influence on 

avoidance of certain places. Notably though, the highest yes/approval counts 

(12.26%) were observed among respondents who disagreed that helping strangers in 

public places was highly valued in the society (people who had low value for 

compassion). 

Respondents’ General Attitude Towards Pranks 

The feedback to the questionnaire statements in question number 13 are 

summarized as follows: 

I cannot be pranked because I am always very keen 

Figure 4.7 compares the responses in relation to Kaa Rada and Naswa 

viewership. 
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Figure 4.7: Kaa Rada vs. Naswa Prank Consciousness 

The feedback shown in Figure 4.7 indicates that Naswa viewers expressed 

higher levels of both agreement and disagreement with their ability to be pranked. 

Notably though, there were very high scores across the responses which were 
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observed from respondents who were none viewers of both shows.  However, the 

measure or degree of disagreement with the statement among Naswa viewers was 

almost twice that of Kaa Rada viewers. Further, there was an equal degree of 

agreement with the statement between the light and medium viewers of Naswa prank 

show. 

I would willingly play the role of a prankster who needs help 

The feedback is depicted in Figure 4.8.  
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Figure 4.8: Kaa Rada vs. Naswa Willingness to Be Prankster 

The results illustrated in Figure 4.8 shows that most heavy viewers of Naswa 

registered the highest numbers for approval and disapproval of willingness to play 

pranksters. On the other hand, responses for non-viewers of the two programmes 
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indicate that they score highly in all the four levels of approval to disapproval. 

Significantly, the highest response from the non-viewers shows that they agreed to 

willingly play pranksters who need some sort of help. 

I do avoid places where I have seen others on TV being pranked 

Table 4.18 compares the mean responses of respondents’ avoidance of certain 

places as a dependent variable against the respondents previously acknowledgement 

that pranks influenced them to avoid certain places (independent variable). This was a 

follow up question to see whether there was a relationship between the two responses. 

Table 4.18: Prank Show Influence on Avoidance of Places 

Dependent response:  

I do avoid places where I have seen others on TV being pranked 

Independent response:  

Prank fear's influence to 

avoid certain places 

Mean N Std. Deviation 

No 3.08 109 .894 

Yes 1.89 38 .764 

Total 2.78 147 1.005 

On average, close to two thirds respondents (109) disagreed, reporting that 

they did not avoid places where they had seen others on TV being pranked. As such, 

only about 25% respondents agreed that they did avoid certain places they had seen 

others on TV being pranked. 

Mean Summaries of Other Attitude Related Responses 

Table 4.19 presents the comparison of the means of all the attitude related 

responses. 
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Table 4.19: Comparison of Means for Other General Attitudes 

Statement Mean Rank 

I cannot be pranked because I am always very keen 3.87 (Strongly disagree) 

I would willingly play the role of a prankster who 

needs some sort of help from a stranger 
3.62 (Strongly disagree) 

Pranksters disguised as needy people cannot stop 

me from helping a needy stranger even when I feel 

I am more likely to be pranked 

3.20 (Disagree) 

I do avoid places where I have seen others on TV 

being pranked 
4.26 (Strongly disagree) 

Watching pranksters in local prank shows has made 

me more conscious to the risk of being pranked 
3.30 (Disagree) 

Prank shows are just a source of entertainment and 

watching them cannot change my value of showing 

compassion to strangers in public places 

2.74 (Disagree) 

For the comparison of the means of all the attitude related responses (as shown 

in Table 4.18), the coding was inversely proportional to the numerical value; the 

lower the numerical value, the greater the concurrence with the statement. As such, 

each of these sentences can be summarized as follows.  

 Generally, the respondents strongly agreed that they could be pranked 

despite being keen. 

 Respondents agreed (although not strongly) that pranksters disguised as 

needy people were able to stop them from helping a needy stranger 

because of the feeling that they were more likely to be pranked. 

 Respondents strongly agreed that they did not avoid places where they 

had seen others on TV being pranked. 

 Respondents agreed although not strongly that watching pranksters in 

local prank shows had not made them more conscious to the risk of 

being pranked 
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 Respondents agreed although not strongly that prank shows were not just 

a source of entertainment and watching them therefore could change 

their value of showing compassion to strangers in public places. 

Viewers’ Perceptions about Naswa and Kaa Rada’s Capacity to Influence 

Compassionate Behaviour 

Whereas the initial plan was to conduct one focus group with 12 respondents, 

some of the respondents missed the first discussion and the researcher guided by the 

two supervisors had therefore to mitigate this by conducting a second focus group 

discussion. As such, the first focus group discussion was composed of 1light viewer, 2 

medium viewers and 3 heavy viewers making a total of 6 respondents. 1 male light 

viewer did not turn up for the second focus group discussion thereby making the 5 

respondents composition to be 2 light viewers, 2 medium viewers and 1 heavy viewer. 

In total there were therefore 2 male respondents and 2 female respondents for each 

viewer category apart from the light viewer category that had 2 female respondents 

and 1 male. The results of the focus group discussions are presented in the subsequent 

five subsections. 

Increased or Decreased Viewership/Loyalty to TV Programmes Since Introduction of 

Various TV Outlets 

When asked whether access to TV programmes increased or decreased since 

the introduction of other avenues of watching TV like mobile apps, Live-streaming, 

the overall was that access had increased. Tables 4.24 represent how the various 

viewer categories (light, medium, and heavy) responded to this and further questions 

under it. The tables therefore sample the responses from the focus group discussions. 

Responses that were repeated among the respondents have the additional label * while 
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the ones worth taking note of have ***. The responses that were both repeated and 

worth noting have *****.   

Table 4.20: Increased TV Outlets’ Influence on Access to TV Programmes 

Has access to TV programmes increased or decreased since the introduction of other 

avenues of watching TV like mobile apps, Live-streaming etc.?  

Light 

viewers 
 Access has increased due to ease of access. * 

 Viusasa and others are directing people to watch TV more in 

applications. 

 I personally watch TV over the phone once in a while. 

 Data bundles make it easier to watch what you want. ***                 

Medium 

viewers 
 Access has increased due to ease of access  

 Traditional TV has decreased. ***** 

 I prefer watching programmes on YouTube. *** 

 I personally watch on Apps 

Heavy 

viewers 
 Access has increased although viewing of the traditional TV has 

decreased. *** 

 Traditional TV has decreased* 

 Most people don't wait for programmes. They prefer to watch 

what they want. *** 

 For the youth the internet has more shows so it is the most 

preferred. *** 

As can be observed from Table 4.20, all the viewer categories agreed that 

access to TV programmes had increased but some also noted that this made the 

traditional TV platform to lose some viewers. Heavy viewers also pointed that the 

ability to choose what to watch as opposed to waiting for a programme was a factor 

that drove them to the online platforms. They further presented that the internet had 

more shows and that was why it was a preferred option. 
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Table 4.21: Youth’s Loyalty to Certain Programmes 

Are the youth more loyal followers of certain programmes now?  

Light 

viewers 
 The youth are more loyal followers. * 

  Yes and No. The youth tend to shy away from subscriptions 

because they want free things. *** 

 Yes. Of course I wouldn’t waste my bundles watching what I don't 

want. I will watch what I want and follow it keenly and directly 

from my phone. *** 

Medium 

viewers 
 Yes the youth are more loyal. For example, I don't have a TV set 

at home but I still keep on being updated through YouTube. *** 

 Normal TV is not my choice simply because on the online 

platform you can go directly to what you want. *** 

 Free Wi-Fi is an incentive to watch online. *** 

 I don't think the youth are more loyal. They have an array of 

programmes therefore not necessarily keen followers of any. **** 

Heavy 

viewers 
 I think they are. 

 Yes the youth are more loyal followers. Most people are blogging 

today so a lot of the comments on programmes show that they 

follow the programmes. *** 

 We have become more loyal to certain programmes because for 

example I can watch wherever I am at and at whatever time. 

The data in Table 4.21 indicates that whereas many of the respondents felt that 

the youth were more loyal, one light viewer felt that the youth love free things and 

therefore subscriptions for the online platform made the youth’s loyalty to online TV 

programmes questionable. A medium viewer also concurred with the loyalty question 

by pointing out that with an array of programmes available, the youth could not be 

loyal to any. 
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Table 4.22: Increased Platforms vs. Viewership of Kaa Rada and Naswa 

Has the increase in the number of TV outlets and the ease to watch what one wants 

when s/he wants, influenced how one accesses Naswa and Kaa Rada prank shows? 

Light 

viewers 
  Yes. The more the outlets then the more the shows are watched by 

people who could not catch them on the other platform. 

 It has affected. It will be hard to watch prank shows when I have 

other things I want 

Medium 

viewers 
 Yes. On traditional TV you have to wait and watch. Other outlets 

have countered the traditional TV running order. Most guys who 

watch traditional TV are house-helps and stay at home moms. 

Heavy 

viewers 
 There is no room to miss a favourite programme. One is sure to 

watch all the favourite programmes even though they may clash in 

timings. Also, you are sure to watch all episodes if you are a fan. 

 There is no need to sit there and wait for a programme. I watch 

when I want. 

 I am not certain but I think guys are more loyal to the prank shows 

now. 

 The number of TV outlets has eased the way people watch. But I 

watch when am bored just to ease my mind***. 

It is worth noting that a heavy viewer pointed out that with the increased TV 

platforms, there is no room to miss a favourite programme. Further, light, medium 

and heavy viewers noted that increased platforms countered the traditional TV’s 

running order and hence room to consistently watch even what one missed on other 

platforms. 

Outstanding Themes in Local Prank Shows 

The outstanding themes identified by the respondents included entertainment, 

laughter and warning messages. The respondents noted that the laughter in pranks 

diverts attention. They however noted that international ones are more creative, 

original and often limit the scare compared to local ones. One heavy viewer also 

noted that local prank shows also create laughter by showing how idle Kenyans are. 

With regard to the things the youth like or dislike in prank shows, only 

laughter was pointed out as something that was liked. On the contrary though, a light 

viewer noted that some pranks were disgusting because they use things like blood. 

Another respondent noted that the local pranksters did not know when to stop and 
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often take jokes too far. The scary masked pranksters were also identified among the 

things the respondents disliked. 

The Prank Show World (TV World) vs. Prank Viewers’ Social Reality 

The respondents noted that in the real world, people take advantage of 

generosity and this creates the fear of being duped or falling into the hands of 

criminals. The fear of being duped and taken advantage of was therefore prominent in 

the observations. They pointed at this as a major contributor of the decreased 

willingness to help strangers in public places. One heavy viewer noted that she minds 

her own business in public and would not even notice a needy person. She further 

insisted that in an instance where she could accidentally be pranked for trying to help 

a needy person, that would cause her to never attempt helping another person in a 

similar situation. In contrast though, a male heavy viewer insisted that compassion 

comes from the heart and therefore irrespective of whether he watches prank show or 

not, that would not affect his compassionate nature 

When asked whether watching Naswa and Kaa Rada prank shows can change 

a person’s consciousness to the risk of being pranked, a light viewer observed that he 

watches the shows and therefore believed that he can be pranked. That irrespective of 

how one may be prank conscious, the risk of being pranked was almost unavoidable. 

As such he did not need to be too careful. A medium viewer observed that he is 

always careful in public places watching out for pranksters because of the 

repercussions (feeling of being pranked) that he had observed on the shows. However, 

another respondent observed that shows meant for entertainment could not be blamed. 

That rather, they were supposed to be taken lightly just as the entertainment they 

were. 
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Table 4.23: Prank Shows and People’s Value of Compassion 

Does watching prank shows change people’s sense of the value of showing compassion to 

strangers in public places? Is it easier to ignore a needy person in a prank prone place than 

in a place not associated with pranks shooting? Why? 

Light 

viewers 
 Personally I have not changed. Pranks don’t influence my attitude 

towards people. About ignoring people at prank prone places, I am 

fifty fifty. I at times can decide to help and other times I just 

ignore, both without having pranks in mind 

Medium 

viewers 
 I don’t think it influences. I believe if a person is compassionate 

he remains so. I find peace in my conscience when I know I have 

done my part. About ignoring people, I know Kencom for pranks 

so as long as I am there I will not bother with a needy stranger. 

 No one wants to be duped. Once pranked, next time I become 

more conscious. About ignoring people: I don't think it is easier to 

ignore a needy person. I go to those busy places coz I have a 

specific business. Through watching pranks I become aware of the 

pranksters. I would still assist if I am pranked. After all it is just a 

prank. It can't change who I am. 

 For caution therefore, I usually ask myself - Why is everyone else 

not helping*** 

Heavy 

viewers 
 If you are generous you are, if not, still that is who you are. Even 

with pranks, all you need to do is to be more cautious about who 

you are helping.  

 Nobody watches pranks thinking I am watching because I will be 

pranked.*** 

 I wouldn't help either way with or without pranks. *** 

 Watching pranks has changed my value for compassion. I am no 

longer able to know who needs serious help and who is not 

genuine.*** 

 I am a trained First Aider with the St John ambulances. Therefore 

I can’t leave or ignore a person in need of help. So whether I am 

pranked or not, for me it doesn’t really matter. I will still help. In 

fact I will be happy to see myself on TV pranked just because I 

was trying to offer help. *** 

Table 4.23 shows the responses derived from a discussion about whether 

watching prank shows changed people’s sense of the value of showing compassion to 

strangers in public places. The opinion of the heavy viewer who was a trained St. 

John’s ambulances first aid care giver was also worth noting. This together with other 

responses gave the general idea that the respondents did not feel prank shows could 

influence their value of compassion. 
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When the respondents were asked whether Good Samaritans were portrayed as 

victims or not, most of the respondents felt that they were portrayed as victims. But 

one added that this also depended on the particular scene. A medium viewer added 

that in some cases, this gave the Good Samaritan an opportunity to for a few moments 

of fame. A heavy viewer added that prank shows were supposed to counter the prank 

effects by sending an encouraging message to the viewers highlighting that the events 

were only recorded for purposes of entertainment. 

As a follow up question though, the respondents were asked whether 

victimization or humor stood out more in Naswa and Kaa Rada prank shows. Notably 

though, there were almost equal responses inclined to both. In particular, one heavy 

viewer mentioned both. “Personally I feel victimization stands out but for the general 

audience I think it is humour. Viewers may not see victimization because they know it 

is a prank how”. 

The respondents were also asked to mention the most uncaring scenarios 

witnessed in prank shows. One medium viewer pointed out pranking the old and the 

sick was uncaring. Another medium viewer pointed out that it was uncaring to fall 

victim of a prank especially when taking a walk in a public social place like Uhuru 

Park to clear your head off stresses. Another medium viewer felt that a scene 

involving a prankster as a doctor, a patient and blood was uncaring. That matters 

involving health and people’s lives were not supposed to be subjected to jokes. 

Further this respondent was concerned about the victim’s feelings noting that 

someone might have decided to help driven by a past personal experience. 

Prank Viewers’ Personal Experiences & Convictions 

About willingness to play pranksters, some responded that the fun in it would 

be the reason why they would accept the role. One medium viewer in particular 
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mentioned that they would be willing as long as there were no repercussions like 

being arrested or beaten up. Another respondent was also keen on not being involved 

because of the imagination of the possibility of something going wrong. Further, she 

added that her Christian values did not also conform to playing such a role. Notably 

though was the heavy viewer who said she could be involved as long as there were 

monetary gains; that money was her biggest motivator. 

When asked about one’s feeling of knowing they failed to help a genuine 

needy person for fear of being pranked, one respondent mentioned that she would 

okay because there was a next time. Another one responded, “it would be a bad 

feeling but then it would go along to influence how I react in another similar scenario. 

I would therefore help in future.”  Another responded that she would feel bad but her 

fear of being pranked would resolve the bad feeling. For her it would be comforting 

that at least she did not get pranked. “It never feels right. But even the next time I 

would still be careful, depending on the place/location. As long as other people are 

not helping the person in a public place, I would also pass”, said a heavy viewer. 

Table 4.24: Responses on Lessons Learnt from Prank Shows 

Are there good lessons/habits from prank shows? Like? 

Light 

viewers 
 Being very thoughtful before doing anything even if it is helping 

 It is never that serious. Have some time for laughter. 

Medium 

viewers 
 We should be careful and aware of our surroundings. 

 Life is never that serious, have fun and relax. 

Heavy 

viewers 
 Don't be idle coz it makes you prone to pranks. After all what are 

people doing idle in town? Don't they have something meaningful 

to do? 

 No lessons learnt from pranks. 

 When I see the levels of creativity that has gone into prank shows, 

it reminds me that I have to be too cautious and conscious so that I 

am not pranked. 

Table 4.24 shows responses concerning lessons from prank shows. Out of 

these, caution and awareness of one’s surrounding stood out. However, there was one 

heavy viewer who said that there were no lessons learnt from prank shows. 
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Prank Viewers’ Feedback to Media Houses 

The general observation was that apart from one respondent who sent 

feedback through her mother who worked at a media house, all the others had never 

given feedback to media houses or the prank show producers directly. Another 

respondent hinted that she knew people in the production teams and therefore gave 

her feedback directly to her friends. 

With respect to local prank shows, the respondents suggested that the shows 

needed to work on their originality and creativity instead of duplicating what others 

were doing. They further suggested the recruitment of children and even older people 

as pranksters. With regard to the scary pranks, they pointed out that gory images 

should never be used. They also said that the use of things like blood or even creating 

humor from presumed sick persons should also be avoided. 

Regarding the future of prank shows, some said that there was no future for 

them because most of them were shutting down and that people had in addition lost 

interest in the shows because of copy-pasting. However, another respondent noted 

that pranks would evolve with technology. Still, some pointed that pranks will lean 

towards sexual issues because that is the way the West had gone and sexually inclined 

content was selling more. Another respondent pointed that social media will boost 

pranks as the shows become shorter and shorter to allow people to be able to share the 

pranks on social media. Another respondent made an interesting observation that 

pranks will survive because they are replicated in everyday lives. That pranks were 

also headed to actual victimization of people in forms like violence.  

To finish on the comments of the respondents, several respondents echoed 

their doubt on who was going to live-stream pranks in the presence of so much 

content online that is all calling for the attention of the viewer. 
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A Local Prank Show Producer’s Perspective on Prank Shows, Urban Youth, and 

Good Samaritanism 

In this section, the researcher had planned to interview at least two prank show 

producers. However, this could not happen because only one prank producer could be 

reached. This as presented by the Kaa Rada producer was because prank show 

production had ceased for almost a year before the time of data collection.  

This meant therefore that the single producer’s perspective could not 

authoritatively be used to represent the entire population of local prank show 

producers. As such his responses were treated as his own and not the perspective of 

the practice. The finding that production of local prank shows had ceased resulted into 

restructuring of the interview schedule to further probe the finding. This is part of the 

strength of in-depth interviewing; to create room for further exhaustive probing 

(Kumar, 2011). The results of the interview with the producer are presented in the 

following sub-sections.  

Qualitative Data Results from In-Depth Interview with the Prank Show Producer 

When asked how the increased avenues impacted the viewing habits of the 

youth, the producer was quick to point out that he didn’t think the youth watch 

content on the internet. He further challenged the researcher to probe this matter 

further because he believed the youth were not entirely honest in their feedback. 

He said “I don’t think utakuta hata mmoja akona Viusasa” – you will not find a single 

youth with the Viusasa app. 

He added that digital migration, had affected the financial sustainability of 

prank shows. “The money does not circulate as a result of many players but the same 

market. They liberalized the waves without looking at the market,” he said. He further 

argued that advertisers cannot expand to meet the demands of all the market. As far as 
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he was concerned, digital migration meant that the same money that used to go to the 

mainstream was now distributed to the many players. Subsequently, the revenues of 

the mainstream shrunk. “A shrink in the budgetary allocations for the content 

producers meant that content producers were the ones that suffered. If the trend kept 

on, he added that he was giving the industry another like 15 years and it will be dead.  

He was further asked whether the following of Kaa Rada had increased or 

decreased. To this he replied that following could not increase or decrease because 

following did not increase as a result of the increase in the number of stations. He 

noted though that overall media ratings had decreased across platforms. However, he 

also pointed that if a show was popular then people would watch it from whichever 

platform it was aired on.  

When asked to comment about the youth and online viewing as motivated by 

free Wi-Fi zones, the producer doubted the truthfulness of the findings that the youth 

had a high TV viewership on YouTube. ‘There is no statistics to prove they are 

followers. I would differ with that coz there is no statistics to prove that. For the 

youth, unless there is something very interesting, they wouldn’t go online to look for 

it,” he said. He further pointed “am not sure I have seen any upsurge of viewership 

online because of the online TV. If you check what the youth would be more interested 

in, it is the jokes like those made by comedians (memes). Those are the ones they 

circulate and they circulate on whatsapp and things like that.” 

The producer also noted that he had not seen the youth going to stream Citizen 

online. Further he proposed to the researcher that to know whether the youth were 

truthful, the researcher could ask them to cite the links they visited to watch those 

programmes. “You will see that none of them will tell you,” he added. This however 

could not be done at this stage because the focus group discussions stage in the 
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explanatory sequential methodology had already been done. The producer also noted 

that he did not think the culture of watching the traditional TV had died. 

The producer was also asked about the most appropriate ways of reaching out 

to the youth. His response was as follows; “If you are able to get content that is 

geared to them, the internet is the best. Otherwise the normal TV still is best. And by 

internet specifically I am referring to mobile apps.” He further added that the internet 

platform meant shortened versions of programmes that the youth could share via 

social media platforms. 

When asked how viewers’ demand for prank shows had influenced the 

number of locally produced prank shows in general, he reported, “these stations 

behave the same all of them. There was Naswa, Kaa Rada, Ikara Ritho, Pasua etc. 

When they died they all died at the same time. They started moja moja (one by one) 

and they left Naswa and Kaa Rada. So now, what you are seeing is repetition. There 

is no prank show going on. There is no one producing prank contents for the last one 

year. The shows are popular but then they all stopped.” 

To further probe this, he was asked whether he was following up prospects 

that there can be further production of prank shows. On this he responded that the TV 

industry was known for duplication of content from other stations as long as that was 

deemed popular. “The stations behave like sheep. Mmoja akienda hii direction (when 

one goes this direction), wote wanaenda (the rest follow),” he added. To this he 

therefore said, “the phase for prank shows is gone. It was good when it lasted, but no 

it is gone.” 

He was also asked why the foreign shows (not locally produced) were still 

being aired. He responded that this was because the ones that were not local like Just 

for Laughs were cheap to buy. The researcher further inquired whether the local 
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media could sustain the demand for prank shows with the foreign cheap to purchase 

shows. The producer responded, “that am not able to tell coz I think the local ones 

have more appeal than the foreign ones. Though the foreign ones are cheap, they 

have high budgets to produce.” 

When asked about the most popular themes in prank shows, he responded that 

love pranks were very popular especially from feedback on email and other social 

media channels of feedback. He also mentioned pranks that showed the things that 

happened in normal everyday life, pranks that highlighted the public’s greed, pranks 

on family issues, and pranks involving money among others. “The scary ones based 

on feedback we received were not very popular. So we reduced them. In like an 

episode of 7 pranks you would find like one or none at all,” he added. 

The producer was further asked whether they had the youth in mind as target 

audiences. “No no no. There are times you have a specific target audience and other 

times the target audience is a broad one. Something a 13 year old can watch, and at 

the same time a 15 year old can watch and you can as well sit with your children and 

watch and laugh. Basically I would say it had a broad appeal. Correction please, I 

did t mean that the youth did not watch prank shows but I meant that the shows were 

not targeted to them but to a general audience. On normal TV they watched the shows 

and that is how the shows became popular. Even though the youth were not the main 

target audience for Kaa Rada, they were the main audience of Kaa Rada on normal 

TV.” 

You mentioned feedback, how were you getting the feedback? 

Mostly online. Through a hashtag. If you notice, media houses do not post 

their shows online on YouTube. They deliberately stream but not post. The only prank 

show clips you will find on YouTube are promotional short clips that were posted 
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sometime back. They are not full episodes. The media don’t post online because of the 

resale value. Once you have posted you cannot resell. The media would want to keep 

the content as fresh as possible. 

How do you think the youth value compassion today? 

The youth value compassion more than the older generation. The older guys 

would just pass by pranksters. May be because of their awareness of such things as 

procedures with the police e.g. kuandikisha statement etc. (writing statements). But 

many of the youth since they are not exposed to that may want to help. Based on the 

prank experiences, ladies and the youth are more responsive to needy persons 

compared to elderly men. The older generations are quick to anger and sometimes do 

not understand that it was just a prank. That is why they are less targeted by 

pranksters. 

How do you think the youth think of their probability of being pranked? 

Most of them believe I can’t be pranked.  But you can’t say that you can’t be 

pranked. It is until they are pranked that they say, there you got me. 

Are there places you considered prank prone places? 

The reason people are usually pranked is because we create situations that 

are real. So it is very unlikely for them to know that they are being pranked. We did 

not often repeat locations and when we did, we asked for example the people who 

were there the previous time to act normally. 

The producer further presented that prank shows rather than discourage, 

encourage people to be compassionate towards strangers. That when people identify 

someone they know, they tend to react to how the person responded either one on one 

or even through public social platforms like their Facebook pages. As such, they 

encourage the person to continue with the good compassionate habits, or as a point of 
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correction, discourage the person’s negative responses. As such, the person ends up 

improving and becoming more compassionate.  

When asked about the future of prank shows, the producer responded, “the 

violent pranks like the ones in the West will not work in Kenya. Hapa utaumia (here 

you will be hurt) because of the insecurity already present, such shows would land 

one in a lot of trouble. 

Summary of Key Findings 

The key findings of the study are summarized in two levels: key findings from 

the youth and key findings from the prank show producer. 

Key Findings from The Youth 

1. TV viewership and access to TV programmes increased as a result of the 

increase in the TV platforms as previously indicated in Table 4.24. But this 

did not directly translate to a significant increase in the access to locally 

produced prank shows within the data collection period. 

2. The most popular TV platform among both male and female respondents was 

the online platform and specifically the YouTube platform. 

3. On average the respondents were light viewers of both TV and prank shows 

4. Viewership categories may have been affected by the changes in programming 

due to political influences as well the finding that prank shows were 

repetitions and not new content. 

5. Naswa was the most popular prank show with a mean of 2.01 for female and 

2.35 for males followed by Kaa Rada with a mean of 1.60 for females and 

2.35 for males as shown in Table 4.9. 

6. Uhuru Park was the mostly identified public place on prank shows followed 

by Public seats at Kencom. 
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7. Self-reporting: The youth responses estimated the high risk of other people to 

be pranked compared to their own in the same locations.  

8. The youth saw that their neighborhoods compared to public places, were more 

secure from the risk of being pranked. 

9. The youth generally felt that Good Samaritans were portrayed on prank shows 

as victims 

10. The youth generally watched prank shows as mere entertainment. 

11. More than two thirds of the youthful respondents had never been pranked. 

12. More male respondents had been pranked than female respondents. 

13. Female respondents were less compassionate to strangers than male 

respondents. 

14. Majority of youthful respondents did not identify anti-compassionate acts in 

prank shows. Only slightly over 30% of respondents identified anti-

compassion content in prank shows. 

15. Respondents with a high value of compassion (those who agreed that helping 

strangers in public places was highly valued) were not influenced to avoid 

places due to fear of being pranked. The reverse was also true. 

Key Findings from The Prank Show Producer 

1. Prank shows were not produced by media houses but were bought from 

content producers. 

2. Continued production of prank shows had ceased a year before the period due 

to low returns on investment. 

3. The prank shows watched on TV were repetitions of previous shows. 

4. The producer doubted that the youth watched prank shows online. 
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5. TV stations did not post their programmes on YouTube to maintain the resale 

value and keep the content fresh. 

6. Some prank shows available on YouTube were not full episodes but 

promotional snippets.  

7. Feedback given to prank show victims by their friends can influence them to 

become more compassionate rather than not. 

Summary 

This chapter has presented the quantitative and qualitative results obtained 

through the questionnaire, focus group discussion, as well as from the interview with 

the prank show producer. The results and their implications are further discussed in 

chapter five and conclusions and recommendations made thereafter.  
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CHAPTER FIVE 

DISCUSSIONS, CONCLUSIONS AND RECOMMENDATIONS 

Introduction 

In light of the theoretical and conceptual framework of this cultivation 

research, the study’s aim was to explore the relationship between increased platforms 

of television access, the youth’s viewership habits of prank show and the influence of 

these on the youth’s willingness to show compassion to strangers in public places. 

This relationship is summarized in the flow chart in Figure 5.1.

 

Figure 5.1: Flow Chart of Research Argument 

 

This chapter therefore discusses the key findings of the study in four key areas 

that represent each of the four research questions. 

Increased TV 
access points 

Increased access to 
TV programmes 

Increased 
viewership of prank 

shows 

Increased 
viewership of anti-
compassionate acts 

Cultivation of prank 
shows as sources of  

victimization 

Cultivation of fear 
of victimization and 
thus avoidance of 
perceived prank 

prone places 

Reduced 
willingness to help 
needy strangers in 
prank prone places 

Low value for 
compassion 

overtime 
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Discussions of Key Findings 

A preview 

Whereas the methodology of this study did not factor in the monitoring of the 

weekly counts of prank shows, the political scenario might have influenced the 

findings especially in relation to the viewership habits of the youth. The study 

involved categorizing the youth into light, medium and heavy viewer categories and 

from these gauged their habits and attitudes towards prank shows. While the media 

agenda was politically inclined, the public agenda was expected to match the media 

agenda (Baran & Davis, 2015). According to Mbetera (2017), 57.7% of the 

respondents (university students) in his study said television was their source of 

political information. As such he posited that the youth were actively engaged in 

politics.  

The implications of Mbetera’s findings especially during a time when TV 

programme schedules were affected by general elections (politics) suggest that an 

average light viewership during an electioneering period could likely have changed to 

a higher viewership rate during normal programming schedule in the absence of 

politics. Thus, since TV content was affected during the data collection period, this 

could have been a reason why the youths turned to YouTube for programmes such as 

prank shows. Further, the low counts on the youth’s viewership of prank shows even 

on YouTube could be indicative that they could have been mostly watching politics as 

per other scholars’ findings (Mbetera, 2017). 

However, the feedback from the prank show producer indicated that the youth 

did not watch the shows on YouTube. This report coupled with the halted prank show 

production could also be a factor that affected reduced viewership. As such, this 

further stamps Bilandzic and Busselle's (2008) assertion that to conclude from just 
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one viewpoint like television crime that the real world is dangerous is only one 

possibility. Future research could therefore further probe the other viewpoints of 

reduced viewership or even carryout the same exploration in a non-political 

atmosphere. 

Ways Through Which Urban Youth Access and Watch Prank Shows in 

Nairobi County 

The most popular TV platform among both male and female respondents was 

found to be the online platform. Results indicated that the female respondents had 

embraced the online platform slightly more than their male counterparts. However, a 

deeper look into the data reveals that although the male online platform viewership 

mean was lesser than that of the females, higher percentages of males were 

consistently recorded for each of the heavy viewer categories throughout all the prank 

shows. As such it can be argued that more male respondents are heavy viewers of 

prank shows than female respondents.  

Even so, further narrowing down into the online platform shows that YouTube 

with a viewership mean of 2.67 (females) and 2.48 (males) had the heaviest 

viewership rating compared to Live-streamed TV. This finding both contradicted and 

also supported parts of the prank show producer’s views that the youth do not watch 

TV on YouTube and mobile apps. The findings thus partly added weight to his views 

with respect to mobile apps while at the same time contradicting the same for 

YouTube.  

The significance of this additional finding is that it highlighted on the variance 

of perceptions between viewers and a content producer. With the youth delinking the 

increase in prank shows from increased demand, the prank show producer’s view that 
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there is a demand for prank shows further draws attention to this variance. The 

respondents said competition and copy-pasting informed the increase in prank shows.  

Nevertheless, the prominence of YouTube speaks into the newer trends of TV 

viewership. With better internet connectivity especially via phones, the mobile-phone 

apps platform seems to present many opportunities for the media industry players as 

well as the research sphere (see Chorianopoulos, 2008). Further, the fact that the 

youth have ventured into the expanded TV access platform base means that television 

programmes’ consumption has increased. The almost unanimous acknowledgement 

(from focus group discussions) that access to TV programmes had increased since the 

digital migration opened up more access space, further affirms this increase.  

On average however, it can be noted that the youth were not light viewers of 

television during the research period since none of the platforms recorded a mean 

viewership of less than 1. Their reported viewership habits compared to the focus 

group discussion responses across the viewership categories also did not tally. Even 

though majority of the respondents in the focus group discussions reported that the 

access to TV programmes had increased and that the youth were also more loyal to 

TV programmes, the findings of the questionnaire feedback shows the contrary. Thus, 

the questionnaire findings match the response (from the focus group) that indicated 

that the array of choices online could not guarantee that the youth could be loyal to 

TV programmes.  

In terms of popularity, Naswa prank show recorded the highest popularity 

followed by Kaa Rada. This finding supports the premise upon which the research 

focused on these two prank shows. The shows were selected because they were 

presumed more prominent in relation to the prominence of Citizen TV where they 

were being aired (Elliott, 2017; Okulo, 2016). Ikara Ritho aired on Inooro TV was the 
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least popular prank show among the respondents. Inooro TV is a local dialect station 

broadcasting to members of the Kikuyu community and other Kikuyu speakers.  

If the reverse were true then, Ikara Ritho would be the most popular and as a 

result this would speak against the earlier claims that Riara was cosmopolitan 

(heterogeneous). As such, that would discredit the premise in Chapters 1, 2 and 3 that 

Riara University represented the cosmopolitan nature of Nairobi County. 

The low viewership of prank shows amidst a wide platform base could further 

support the finding from the prank producer that many prank shows had ceased their 

production. Inference can therefore be made with regard to the effects of digital 

migration on television programming. In the words of the producer, digital migration 

opened up the space for more players in the TV industry but at the same time stifled 

to death some players like prank shows.  As such since the production of prank shows 

was ceased and the producers consider the return on investment not worth continuing 

with, the future of local prank shows production remains uncertain until the 

conditions improve.  

Therefore, with respect to the ways through which urban youth access and 

watch prank shows in Nairobi, the findings of the study have addressed the research 

question RQ1. The TV platform popularity index was captured in the data as well as 

the prank show popularity index. Notably though, there were no other prank shows 

that had been identified by the respondents beyond the list of shows provided by the 

researcher. In addition, the frequencies of viewership as previously mentioned were 

affected by changes in programming due to the general election of 2017. If these 

findings would be true, then prank shows were not prominent (not a favourite) of the 

urban youth in Nairobi County. 
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The Relationship Between the Frequency of Watching Prank Shows and The 

Willingness to Help Needy Strangers in Public Places 

The findings indicated that slightly above half of the respondents (58%) 

believed that the probability of members of the public to be pranked in the public 

places was higher than their own. This confirms’s  Harrison (2014) claim that on 

issues of character and virtue, self-reporting has been recognized to be a challenge. In 

addition, it can be argued that the respondents deemed their neighborhoods safer from 

prank risks compared to the list of public places. This was derived from the Wilcoxon 

signed ranks test in Table 4.15 which showed a higher ranking of prank victim 

probability in the public places compared to the respondent’s neighborhood. In 

retrospect of the literature review therefore, this finding aligns with Gerbner's (1996) 

finding that heavy television viewers were more likely to underestimate the safety of 

their neighborhoods (deem them safer). 

Even though the findings indicated that there were more than two thirds of 

respondents who had never been pranked, the few positive counts indicated that the 

male pranked experience was slightly higher by 2.4% than that of the female 

respondents. Whether this indicated that male respondents were more vulnerable to 

pranks is subject to further testing. This is because on the contrary, it could also be 

interpreted to mean that males could have been more targeted by pranksters because 

they were more tolerant to them and hence did not mind because pranks to them were 

simply entertainment.  

Bearing this in mind, the results that indicated females were less 

compassionate to strangers than their male counterparts introduce another perspective 

to why males had more scores for those who had been pranked. They (male 

respondents) could have been purposively more targeted because of their vulnerability 
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or compassionate nature towards strangers. Gleaning from the inter-gender prank risk 

consciousness therefore, the females could be said to be more conscious to security 

risks than their male counterparts. 

The low number of respondents who had been pranked leads to the conclusion 

that captured perceptions of the respondents regarding prank shows were largely 

influenced by prank show viewing rather than their experiences as prank victims. This 

therefore further supported the situation of the study into cultivation research because 

the views of the respondents were evidently influenced by what they had watched 

from the TV world than what they had experienced in their real world. 

With regard to the relationship between the frequency of watching prank 

shows and the willingness to help needy strangers in public places, heavy viewers of 

Naswa registered the highest numbers for approval and disapproval of willingness to 

play pranksters. But approval numbers were higher. Further the average response 

indicated that prank shows did not have the ability to influence the compassionate 

nature of the youth respondents. However, the small numbers of those who felt prank 

shows could make them avoid some places or even not help strangers cannot be 

ignored. Watching prank shows was therefore found to have the capacity to influence 

about 25% of the respondents’ compassionate responses towards strangers in public 

places.  

The Perceptions of Light, Medium and Heavy Urban Youth Viewers on Why 

Naswa and Kaa Rada Prank Shows Might or Might Not Have the Capacity to 

Influence Viewers’ Compassionate Behaviour Towards Strangers 

Whereas empathy and compassion go hand in hand, the findings of this study 

do not reveal a trend in the increase in the level of compassion up the age ladder. 
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Thus, the findings do not support the position of Eisenberg and Miller (1987) that 

empathy skills improve with age. 

To further the discussion on the value of compassion, Bilandzic and Busselle 

(2008) posited that the more viewers agree with the central messages of a genre 

before exposure, the less critical they should be of the narrative while viewing. In 

relation to this study, this meant that the respondents’ views that pranks were merely 

entertainment influenced how critical they were to this entertainment and in return the 

anti-compassion acts in prank shows. It was important therefore to ascertain the 

respondents’ value of showing compassion because it presents their agreement with 

the central messages of the prank shows.  

The findings revealed that the mean response for the value of compassion 

towards strangers was 2.50 and therefore lay between agreeing and disagreeing. In 

other words, on average the respondents were ambivalent on whether compassion was 

valued in the society. Thus the identification of anti-compassionate acts therefore 

getting an average nil response encapsulated with the general observation that 

compassion was more of a non-issue might have had a direct influence on the youth’s 

capacity to identify the anti-compassionate acts.  

In other words, the youth’s responses during the focus group discussions 

showed that they recognized prank shows as merely entertainment. As such, although 

they might have seen anti-compassionate acts while watching, they could not identify 

them as such. The selective attention and selective retention processes explained in 

Baran and Davis (2015) might have therefore interplayed with their predisposed value 

for compassion and view of prank shows as mere entertainment. Many of the 

respondents even said they would willingly become pranksters given the chance 

especially because of the fun of it. 
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Even then, only slightly over 30% of respondents identified anti-compassion 

content in prank shows. Thus, the lack of belief in compassion cannot be depended 

upon to draw conclusions that there were no patterns that suggested possible anti-

compassion influence from prank shows. This confirms the role of transportation in 

cultivation research that as one is more transported into a narrative, the more likely it 

is that the messages of the narrative will slip ‘‘under the radar’’ (Dal Cin et al., 2004, 

p. 179 cited in (Knowles & Linn, 2013).  

The low value for compassion among the youth coupled with their willingness 

to become pranksters further advances the point that one may lose conscious 

awareness of oneself and the surroundings while engaging with a narrative, and hence 

take on the perspective of the characters in the narrative (Bilandzic & Busselle, 2008). 

That said, the same could apply to for example the respondent who argued that she 

could not dare to become a prankster for the empathy that she feels for the victims. 

She beforehand imagined the probability that something could go wrong and this 

coupled with her Christian values could not allow her to be a prankster. Therefore, 

transportation is both ways for the compassionate viewers and the less compassionate 

ones too and can therefore be envisioned as a factor that plays a key role in 

influencing cultivation. 

Notably in the findings though was that the respondents with a high value of 

compassion (agreed that helping strangers in public places was highly valued) did not 

feel that the fear of being pranked could influence them to avoid certain places. The 

reverse was also true that the highest prank fear influences (avoiding certain places 

for fear of being pranked) were observed among respondents with low compassion 

value (those who disagreed that helping strangers in public places was highly valued 

in the society). This therefore partly confirms the research’s premise as earlier 
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presented in Figure 5.1 that there is a relationship between the value of compassion, 

the avoidance of certain places for fear of being pranked, and subsequently the 

reduced opportunities for needy people in such places to receive help. 

While a much more significant relationship between low compassion values 

and the viewership of prank shows could not be established, the significance of prank 

shows’ contribution cannot be ignored. This is especially because the average value of 

compassion was ambivalent (neither approving nor disapproving that compassion 

towards strangers is highly valued in the society today) and therefore could easily 

sway either ways and hence increase the influence of prank-driven fear of helping 

needy strangers.  

As long as the production of local prank shows is discontinued as per the 

opinion of the prank show producer, then the contribution of local prank shows may 

not be a real threat to compassion towards strangers locally. This is because the 

international prank shows may not have the effect of presenting familiar environments 

for the local audience as was noted among the local prank shows. 

For the study though, Uhuru Park topped the list of spotted locations in prank 

shows and this therefore means that it could as well be part of the places that 

respondents could have avoided. The research methodology though, could not probe 

this matter further to find out the relation between what the youth reported and the 

actual counts that could have been recorded from a content analysis. Content analysis 

was not part of the methodology. That notwithstanding, it can be inferred that with 

Uhuru Park topping the list of identified prank locations in local prank shows, there is 

a relationship between watching prank shows and the reduced utility of public social 

amenities like Uhuru Park; more so among the respondents who avoided certain 

places as a result of the fear of being pranked. 
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The Perspective of a Local Prank Show Producer About Prank Shows’ 

Cultivation Potential with Regard to the Good Samaritanism Behaviour of Urban 

Youth 

The research although could not capture the perceptions of more prank show 

producers, managed to glean from one producer as much as possible to try to answer 

RQ4. This was as a result of the finding that production of local prank shows had 

ceased. As such, the opinions expressed therefore came from just one producer and 

could thus not be entirely depended upon to represent the opinions of the entire 

population of prank show producers. 

The findings showed that prank shows were not produced by media houses but 

were bought from content producers. This meant that prank show production was not 

sustainable as long as the media houses could not buy them. As such, the sentiments 

by the producer that digital migration killed the production of some programmes like 

prank shows needed to be probed further through research. This is because digital 

migration might have affected many other programmes but why prank shows could 

not withstand the challenges like other programmes is subject to further research. The 

hypothetical position that the value of prank shows may have dropped among viewers 

presents an area of further research. 

In addition, the findings indicated that many of the respondents watched prank 

shows on YouTube while on the other hand the producer’s opinion was that online 

pranks were not full shows but promotional snippets. Since the shows aired on TV 

were not popular with the youth, this presents an argument about the popularity of 

local prank shows among the respondents. It therefore reinforces the need (going 

forward) for audience analysis as a basis for establishing shows that meet TV 

consumer needs as per the uses and gratifications theory (Littlejohn & Foss, 2009). 
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Otherwise, the production of the prank shows should not have ceased even with 

increased costs of productions as long as the demand for the same was high. 

With regard to the capacity of prank shows to influence the compassionate 

nature of the youth, the producer’s opinion was that feedback given to prank show 

victims by their friends influenced them to become more compassionate rather than 

the opposite of it. However, this argument by the producer presented only his opinion 

and one instant which could not be backed up by data compared to the counter 

argument about the cultivation of the fear of being pranked. 

Conclusion 

This chapter has discussed the results from the questionnaires, focus group 

discussions as well as the prank show producer’s interview. Since the data collection 

happened within a politically charged atmosphere that was characterized by changes 

in programming, an average light viewership of prank shows during an electioneering 

period could translate to a higher viewership rate during normal programming 

schedule in the absence of politics or any other influences. Mbetera (2017) posited 

that in a politically charged environment, the youth engage in politics inclined online 

activities. 

Further, the research revealed that there was a low number of respondents who 

had been previously pranked. This leads to the conclusion that the perceptions of the 

respondents regarding prank shows as captured in the study were largely influenced 

by prank show viewing rather than the respondents’ experiences as prank victims. 

Even then, the results also showed that to reach the youth with TV content, YouTube 

was the most popular platform. In addition, the mobile platform was more popular 

with the youth than the traditional TV platform therefore best for reaching out to the 

urban youth especially those who have the eased internet access through free Wi-Fi. 
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Quantitative data showed that there was no significant relationship between 

the frequency of watching prank shows and unwillingness to help needy strangers in 

public places. However, the opinion of the prank show producer that the youth did not 

watch full episodes of prank shows on YouTube can lead to the argument that if the 

slight relationship found between watching prank shows and compassion was as a 

result of watching promotion snippets, then watching full episodes of the same could 

translate to a much more significant relationship between watching prank shows and 

the unwillingness to help strangers. 

From the study, it was further found that compassion among the age categories 

of the youth did not improve with age. However, this was only in response to 

compassion shown to strangers. Other conclusions could therefore be reached with 

reference to compassion towards non-strangers. In addition, the prank show producer 

believed that the youth were more compassionate to strangers than their elders. 

However, this position requires further research to support and cannot therefore be 

presented authoritatively in this study. 

With the youth deeming their neighborhoods much safer from pranking, 

conclusion can be drawn that the youth are more susceptible to being pranked in their 

neighborhoods than in other public places. In addition, though, prank shows have an 

effect (though not quite significant) on the youth’s utility of public social amenities 

like Uhuru Park if the youth stay away from the same for fear of being pranked. 

In conclusion therefore, the youth were found to prefer the online platform 

(YouTube) over the traditional TV in accessing prank shows and generally other 

productions. Further, prank shows were found to have little negative influence on the 

youth’s compassion towards strangers in public places, and their utilization of public 

social amenities like Uhuru Park. The significance of the little influence is therefore 
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arguable because the research did not determine how much of full prank episodes the 

respondents had watched. Further, a stop in the production of prank shows means that 

the future of local prank shows is not certain even though international prank shows 

continue to be aired on local and online TV platforms.  
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Recommendations 

The following recommendations can be made based on the findings: 

1. With the disparities between the reports by the youth and the prank show 

producer, further research using different methodological approaches are 

highly recommended. As such, the research suggests an experimental 

approach that exposes the youth to actual prank shows and observes the 

changes (if any) with regard to showing compassion to strangers. That would 

help to mitigate the limitations of lacking content analysis as was realized in 

the study.  

2. Although prank show production had been stopped due to the low returns on 

investment, there is a high likelihood that if the situation improved then 

production of prank shows would continue. Thus, whereas the respondents 

were not aware that production of the shows had been stopped, they suggested 

that a deliberate message to the audience should be included to ease any 

probable effects arising from the pranks watched. 

3. Since YouTube and other online platforms were found to be the best in 

capturing youthful audiences, media houses should readjust to meet this 

audience especially from YouTube. As such, media houses may want to revisit 

their approach to broadcasting by ways to gain from YouTube. By doing this 

they will allow the viewers to get what they want when they want it without 

necessarily following the TV running order. Viusasa from Royal Media 

Services is already doing it except that it is not through YouTube. From the 

findings, majority of the urban youth can be reached through YouTube. 
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Areas for Further Research 

1. The study’s finding that prank shows’ production had been discontinued could 

further be explored to understand the future of prank shows in Kenya from a 

uses and gratification theory point of view. Such a study should explore the 

influence of prank shows on the viewers’ gratification. 

2. The influence of digital migration on the production of prank shows presents 

the need to further study the influence of digital migration on pre-migration’s 

locally produced programmes. 

3. While the study’s results could have been affected by the change of TV 

programming schedules, the study could therefore be replicated in a non-

political period in order to explore the actual viewership categories of the 

youth. Whilst the viewership categories may or may not change, entrenching 

content analysis in such a study compare the responses of the youth alongside 

actual programme frequencies. 

4. Further research could also explore the influence of foreign (not locally 

produced) prank shows, on youth, children and adults’ behavior since the 

production of new local prank shows has since ceased. 

  

Daystar University Repository

Archives Copy



 

111 

REFERENCES 

Aduda, D. (2017). Why Tuesday’s election is hotly contested affair in Kenya. 

Retrieved from https://www.nation.co.ke/oped/opinion/-Tuesday-s-election-is-

hotly-contested-affair-in-Keny/440808-4045346-lulvrfz/index.html 

Bandura, A. (1986). Social foundations of thought and action: A social cognitive 

theory. Engelwood Cliffs, NJ: Prentice-Hall. 

Bandura, A. (1991). Organizational behaviour and human decision processes. Social 

Cognitive Theory of Self-Regulation, 50, 248–287. doi: 10.1016/0749-

5978(91)90022-L 

Baran, S. J., & Davis, D. K. (2015). Mass communication theory. foundations, 

ferment, and future. (7th ed.). Stamford, CT: Cengage. 

Baya, S. Y. (2015). The relationship between television viewing and sexual initiation 

among Kenyan youth (Unpublished doctoral dissertation). Jomo Kenyatta 

University of Agriculture and Technology, Nairobi, Kenya. 

Bilandzic, H., & Busselle, R. W. (2008). Transportation and Transportability in the 

cultivation of genre-consistent attitudes and estimates. Journal of 

Communication, 58(3), 508–529. doi: 10.1111/j.1460-2466.2008. 00397.x 

Bryant, J., & Oliver, M. B. (2009). Media effects advances in theory and research. 

New York; London, UK: Routledge. 

Cahoy, E. (2017). Library guides: Empirical research in education and the 

behavioral/social sciences: What is empirical research? Retrieved from 

http://guides.libraries.psu.edu/emp/whatis 

Chandran, E. (2004). Research methods. A quantitative approach with illustrations 

from Christian ministries. Nairobi, Kenya: Daystar University. 

Chavez, C. (2008). Conceptualizing from the inside: Advantages, complications, and 

demands on insider positionality. The Qualitative Report, 13(3). Retrieved 

from http://www.nova.edu/ssss/QR/QR13-3/chavez.pdf 

Chorianopoulos, K. (2008). Personalized and mobile digital TV applications. 

Multimedia Tools and Applications, 36(1–2), 1–10. doi: 10.1007/s11042-006-

0081-8 

Cohen, J., & Weimann, G. (2000). Cultivation revisited: Some genres have some 

effects on some viewers. Communication Reports, 13(2), 99–114. doi: 

10.1080/08934210009367728 

Creswell, J. (2015). Basic and advanced mixed methods designs. In Concise 

introduction to mixed methods research. (pp. 34–50). 

Creswell, J. W. (2009). Research design: Qualitative, quantitative, and mixed 

methods approaches. (3rd ed.). Thousand Oaks, CA: Sage. 

Daystar University Repository

Archives Copy



 

112 

Creswell, J. W., & Clark, V. L. P. (2011). Designing and conducting mixed methods 

research (2nd ed.). Thousand Oaks: CA: Sage. 

Eisenberg, N., & Miller, P. A. (1987). The relation of empathy to prosocial and 

related behaviors. Psychological Bulletin, 101(1), 91–119. 

Elliott, R. (2017). Citizen TV dominates Kenya viewership and the Churchill Show 

Brings in millions for NTV. Retrieved from http://blog.geopoll.com/citizen-tv-

dominates-kenya-viewership-and-the-churchill-show-brings-in-millions-for-

ntv 

Ethics and anti-Corruption Commission. (2013). Kenya My Country: Rekindling the 

spirit of patriotism. Retrieved 

fromhttp://www.eacc.go.ke/Docs/IEC/Kenya%20My%20Country%20book%2

0.pdf 

Gathara, P. (2017, August 11). Kenya’s elections show how the media has sold its 

soul. Washington Post. Retrieved from 

https://www.washingtonpost.com/news/global-

opinions/wp/2017/08/11/kenyas-elections-show-how-the-media-has-sold-its-

soul/ 

Geopoll. (2017). Kenya Media Measurement (KGMM) report. Retrieved from 

http://knowledge.geopoll.com/kenya-media-measurement-kgmm-report-0 

Gerbner, G. (1996). TV violence and what to do about it. Nieman Reports, 50, 10–13. 

Gerbner, G. (1998). Cultivation analysis: An overview. Mass Communication and 

Society, 1(3–4), 175–194. https://doi.org/10.1080/15205436.1998.9677855 

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1986). Living with television: 

The dynamics of the cultivation process. Retrieved from 

http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=424 

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1994). Growing up with 

television: The cultivation perspective. In J. Bryant & D. Zillman (Eds.), 

Media effects: Advances in theory and research (pp. 17–41). NJ: Erlbaum: 

Hillsdale. 

Gerbner, G., Gross, L., Morgan, M., Signorielli, N., & Shanahan, J. (2002). Growing 

up with television: Cultivation processes. In J. Bryant & D. Zillman (Eds.), 

Media effects. Advances in theory and research. (2nd ed.). Mahwah, New 

Jersey: Lawrence Erlbaum Associates. 

Greene, M. J. (2014). On the inside looking. In Methodological insights and 

challenges in conducting qualitative insider research. The Qualitative Report, 

19(29), 1-13. 

Griffin, E., Ledbetter, A. M., & Sparks, G. G. (2015). A first look at communication 

theory. New York, NY: McGraw-Hill. 

Daystar University Repository

Archives Copy



 

113 

Harold, C. (2004). Pranking rhetoric: ‘Cculture jamming’ as media activism. Critical 

Studies in Media Communication, 21(3), 189–211. doi: 

10.1080/0739318042000212693 

Harrison, T. J. (2014, October). Does the internet influence the character virtues of 11 

to 14-year olds in England? (Unpublished doctoral dissertation) The 

University of Birmingham, Birmingham, UK.  

Hobbs, R., & Grafe, S. (2015). YouTube pranking across cultures. First Monday, 

20(7). doi: 10.5210/fm.v20i7.5981 

Hunter, J. D. (2000). The death of character. New York, NY: Persusus Book Group. 

KarpińSka-Krakowiak, M., & ModlińSki, A. (2014). Prankvertising – pranks as a 

new form of brand advertising online. Retrieved from 

https://doi.org/10.7862/rz.2014.mmr.31 

Kenya Law (2010). The constitution of Kenya. Nairobi: Kenya: Author. 

Kenyans Vote in Hotly Contested Elections. (2017.). Retrieved from 

https://www.voanews.com/a/voting-begins-in-kenya-presidential-

election/3976653.html 

Knowles, E. S., & Linn, J. A. (2013). Resistance and persuasion. New York, NY: 

Routledge.  

Kothari, C. R. (2004). Research methodology. methods & techniques. New Delhi, 

India: New Age. 

KTN News Kenya. (2017a). Nairobi County gubernatorial debate - 2017. Retrieved 

from https://www.youtube.com/watch?v=_iCGy5NYkqo 

KTN News Kenya. (2017b). The Presidential debate 2017- Raila Odinga addresses 

Kenyans pt 2. Retrieved from 

https://www.youtube.com/watch?v=kczbDz26ZTw 

KTN News Kenya. (n.d.). Kenya’s presidential debate 2017-pre-debate analysis part 

2. Retrieved from https://www.youtube.com/watch?v=UTjKmfOnLOg 

Kumar, R. (2011). Research methodology. A step by step guide for beginners (3rd 

ed.). Thousand Oaks, CA: Sage. 

Laxton, D. (2004). Chapter 2: The research process. In D. Coldwell & F. J. Herbst 

(Eds.), Business research (pp. 25–91). Cape Town, South Africa: JUTA 

Academic. 

Littlejohn, S. W., & Foss, K. A. (Eds.). (2009). Encyclopedia of communication 

theory. Thousand Oaks, CA: Sage. 

Makau, J. M. (2009). Ethical and unethical communication. In 21st Century 

Communication: A Reference handbook. Thousand Oaks, CA: Sage. 

Daystar University Repository

Archives Copy



 

114 

Marshall, C., & Rossman, G. B. (2006). Designing qualitative research (4th ed). 

Thousand Oaks, CA: Sage. 

Mbeke, P. O., Okello-Orlale, R., & Ugangu, W. (2010). The media we want: The 

Kenya media vulnerabilities study. Bonn, Germany: Friedrich Ebert 

Stiftung.Pandey, P., & Pandey, M. M. (2015). Research methodology: Tools 

and techniques. Romania: Bridge Center. 

Mbetera, M. Felix. (2017). Social media use and participatory politics among 

students in universities in Nairobi (Unpublished master's thesis). University of 

Nairobi, Nairobi, Kenya. 

McGrath, S. (2012). The impact of new media technologies on social interaction in 

the household. Retrieved from 

https://www.maynoothuniversity.ie/sites/default/files/assets/document/Siobha

nMcGrath.pdf 

Miller, R. L., & Brewer, J. D. (Eds.). (2003). The A-Z of social research: A dictionary 

of key social science research concepts. Thousand Oaks, CA: Sage. 

Morgan, M., & Shanahan, J. (1997). Two decades of cultivation research: An 

Appraisal and meta-analysis. Retrieved from 

https://www.tandfonline.com/doi/pdf/10.1080/23808985.1997.11678937?need

Access=true 

Morrison, D. E. (Ed.). (2007). Media & values: intimate transgressions in a changing 

moral and cultural landscape. Bristol, UK: Intellect. 

Nairobi County Annual Development Plan 2016/2017. (2016). Nairobi, Kenya. 

Retrieved from http://www.nairobi.go.ke/assets/Documents/CADP-2016-

2017-Draft-Nov-2016.pdf 

Neuman, W. L. (2000). Social research methods: qualitative and quantitative 

approaches (4th ed). Boston: Allyn and Bacon. 

Njeri, W. (2017, January 18). GeoPoll Releases Pan African Media Ratings for 4th 

Quarter 2016. Retrieved from http://blog.geopoll.com/the-top-tv-and-radio-in-

8-african-countries-for-q4-2016-0 

Noor-Ul-Amin, S., & Mattoo, M. I. (2012). Influence of heavy and low television 

watching on study habits of secondary school students—a study. New Media 

Mass Commun, 4, 21-29. 

Okulo, A. (2016, April 22). TV and Radio trends in Kenya, Q1 2016. Retrieved from 

http://blog.geopoll.com/top-tv-and-radio-stations-in-kenya-q1-2016 

Okwembah, D. (2013, September 27). #weareone - How Westgate united Kenyans. 

BBC News. Retrieved from http://www.bbc.com/news/world-africa-24305277 

Piliavin, I. M., Rodin, J., & Piliavin, J. (1969). Good Samaritanism: An underground 

phenomenon? Journal of Personality and Social Psychology., 13(4), 289-299. 

Daystar University Repository

Archives Copy



 

115 

Potter, W. J. (1994). Cultivation theory and research: A Methodological critique. 

Columbia: Association for Education in Jounalism and Mass Communication. 

Riara University. (2017). Riara University student portal [Web Portal]. Retrieved 9 

from 

http://student.riarauniversity.ac.ke/StudentPortal/StudentManagement/Student

ProfileView.aspx 

Ritzer, G., & Ryan, J. M. (Eds.). (2011). The concise encyclopedia of sociology. 

Malden, Mass.: Wiley-Blackwell. 

Sandvig, C. (2015). The internet as the anti-television: Distribution infrastructure as 

culture and power. Retrieved from http://www-

personal.umich.edu/~csandvig/research/Sandvig__The%20Internet%20as%20

the%20Anti-Television.pdf  

Sgarzi, J. M. (2004). The Media’s influence on behavior and violence. Is society the 

victim of the media? In victimology: A study of crime victims and their roles 

(pp.358-398). Harlow, UK: Prentice Hall. 

Shanahan, J., & Morgan, M. (1999). Television and its viewers: Cultivation theory 

and research. Retrieved from 

http://ebooks.cambridge.org/ref/id/CBO9780511488924 

Smith, R. A. (2011). Youth, media and lifestyles: An Audience study on media 

(television) consumption and the lifestyles of black youths living in both 

Durban and Alice, South Africa (Unpublished doctoral dissertation). 

University of KwaZulu-Natal, Durban, South Africa. 

Stewart Catrina. (2017, August 8). Kenyan election: Hotly contested race to 

presidency sparks fears of violence. The Independent. Retrieved from 

https://www.independent.co.uk/news/world/africa/kenya-election-2017-uhuru-

kenyatta-raila-odinga-nairobi-a7883451.html 

Strategic Research. (2010). Audience Consumer Trends Report (p. 13). Nairobi, 

Kenya. Kenya Film Commission. 

Sunday, F. (2016, January 12). Kenyan broadcasters have till June to comply with law 

on local content law. The Standard. Retrieved from 

https://www.standardmedia.co.ke/article/2000187819/kenyan-broadcasters-

have-till-june-to-comply-with-law-on-local-content-law 

TVC News. (2013). Kenyans donate blood after Westgate attack. Retrieved from 

https://www.youtube.com/watch?v=TggPd1ETjq0 

United Nations Educational, Scientific and Cultural Organization. (n.d.). What do we 

mean by “youth”? Retrieved from http://www.unesco.org/new/en/social-and-

human-sciences/themes/youth/youth-definition/ 

Williams, D. (2006). Virtual cultivation: Online worlds, offline perceptions. Journal 

of Communication, 56(1), 69–87. doi: 10.1111/j.1460-2466.2006.00004.x 

Daystar University Repository

Archives Copy



 

116 

Williamson, R. (2011). Screenagers: Research brief. Retrieved from 

http://files.eric.ed.gov/fulltext/ED538463.pdf 

Wilson, J. R., & Wilson, S. L. R. (1998). Mass media mass culture. An introduction. 

(4th ed.). New York, NY: Mc Graw-Hill. 

Wilson, S. L. R. (1994). Culture and communication: Basic concepts. In mass media 

media mass culture: An Introduction. (pp. 3–21). New York, NY: McGraw-

Hill. 

  

Daystar University Repository

Archives Copy



 

117 

APPENDICES 

Appendix A: Prank Shows and Urban Youth Questionnaire 

PRANK SHOWS AND URBAN YOUTH QUESTIONNAIRE 

Learning about the Influence of Prank Shows on Urban Youth’s Good Samaritanism 

Dear Respondent, thank you for being part of this research. As part of my MA studies, 

I request you to please complete the following questionnaire on the influence of prank 

shows on the youth’s compassionate behaviour. There will be a follow-up focus group 

discussion with a few selected people later, so kindly write your name and contact to 

help me reach you in the event you will be required to participate in the discussion. 

Your responses will be treated as confidential and your identity will not be included in 

the compilation of the research report.  

Please answer truthfully. 

Tick or cross your answers, unless you are required to explain your choice.   

1. Personal data:  

First name  

Telephone and email: 

 

Gender Male: Female: 

Age 15-16 17-18 19-20 21-22 23-24 

2. Use the scale: 1= Never, 2 = Sometimes, 3 = Often, 4 = Always 

Since the introduction of other avenues of watching TV like mobile apps and 

live-streaming, how often do you 

 1 2 3 4 

Watch TV programmes on The Traditional TV Set 

Watch TV programmes online? 

Watch TV programmes on mobile apps? 

3. Use the scale: 1= 0-2 Hours, 2 = 2-4 Hours, 3 = 5 Hours and above 

How many hours per day have you viewed TV content from the following 

sources in the last one month? 

 1 2 3 

The Traditional TV Set 

Live-streamed TV 

Mobile TV apps 

YouTube 

(Other) 
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For Questions 4 and 5 use the scale,  

1 = Never, 2 = 1 time, 3 = 2-3 times, 4 = 4 and above times. 

4. How frequently have you watched locally produced prank shows in the 

last 1 month? 

 1 2 3 4 

Kaa Rada – Citizen TV 

Naswa – Citizen TV 

Pasua – K24 TV 

Ikara Riitho – Inoro TV 

(Other) 

 

5. How frequently have you identified these public places/facilities within 

Nairobi CBD (Central Business District) in locally produced prank 

shows in the last 1 month? 

 1 2 3 4 

Public Seats around Kencom 

Public Seats around Aga Khan Walk 

Uhuru Park 

Jevanjee Gardens 

(Other- Specify) 

For Question 6, 7 and 8, use the scale,  

1 = Never, 2 = Sometimes, 3 = Often and 4 =Always.  

6. On a scale of 1-4 what are the chances that a general member of the public is 

likely to be pranked in the above public places?  1  2

   3    4 

7. On a scale of 1-4 what are the chances that you the respondent are likely to be 

pranked in the same places?   1        2          3

          4 

8. On a scale of 1-4 what are the chances that you are likely to be pranked in your 

own neighbourhood?   1       2      3

     4 

9. Have you ever been pranked by a prank show crew?  Yes   No

   

If yes, how did the experience influence your attitude towards prank shows? 

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________ 

10. Is helping needy strangers in public places highly valued in the society today? 

      I strongly agree       I agree  I disagree

        I strongly disagree 
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11. In the past one month, have you watched anything on locally produced prank 

shows that might influence someone to be unwilling to help a stranger in a public 

place? 

Yes, many times (almost every show)  

Yes, sometimes (Once in a couple of shows) 

No, never 

I don't know 

If yes, briefly describe any instance of what you saw. 

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________ 

12. Has watching prank shows ever influenced you to avoid certain places for fear of 

being pranked?  Yes  No       

   

If yes, name some of those places. 

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________ 

13. Pranksters are the people who act in pranks in order to catch the attention of 

unsuspecting persons. Use this description to rate the following statements.  

Statement 
Strongly 

Agree 
Agree Disagree 

Strongly 

Disagree 

I cannot be pranked because I am 

always very keen. 
    

I would willingly play the role of a 

prankster who needs some sort of 

help from a stranger. 

    

Watching pranksters on TV 

disguised as needy people cannot 

stop me from helping a needy 

stranger even when I feel I am more 

likely to be pranked. 

    

I do avoid places where I have seen 

others on TV being pranked. 
    

Watching pranksters in local prank 

shows has made me more conscious 

to the risk of being pranked. 

    

Prank shows are just a source of 

entertainment and watching them 

cannot change my value of showing 

compassion to strangers in public 

places 

    

Thank you for taking time to fill the questionnaire. I will appreciate your 

participation in the follow-up Focus Group Discussion should you be 

selected.  Many Thanks. 
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Appendix B: Focus Group Discussion Guideline for Light, Medium and Heavy 

Viewers 

 

RQ3. What are the perceptions of light, medium and heavy urban youthful 

viewers on why Naswa and Kaa Rada prank shows might or might not have the 

capacity to influence viewers’ compassionate behaviour towards strangers in public 

places? 

The research question were discussed based on the following themes 

1. Increased or decreased viewership/loyalty to TV programmes since introduction 

of various TV outlets. 

 Has access to TV programmes increased or decreased since the introduction of 

other avenues of watching TV like mobile apps, Live-streaming etc.? Are the 

youth more loyal followers of certain programmes now? 

 Has the increase in the number of TV outlets and the ease to watch what one 

wants when s/he wants, influenced how one accesses Naswa and Kaa Rada 

prank shows? 

 Is the increase in the number of prank shows influenced by the viewers’ 
demand for the same? 

2. Outstanding themes in local prank shows 

 Which are the outstanding messages or themes? 

 What messages or things do the youth like or dislike about local vs. not-local 

prank shows? Why? 

3. The prank show world (TV world) vs. prank viewers’ social reality 

 Value of compassion among the youth? 

 Does watching Naswa and Kaa Rada prank shows change a person’s 

consciousness to the risk of being pranked? 

 Does watching these shows change people’s sense of the value of showing 

compassion to strangers in public places? Is it easier to ignore a needy person 

in a prank prone place than in a place not associated with pranks shooting? 

Why? 

 Good Samaritans: Are they portrayed as Victims or Not 

 Between humour and victimization what stands out more in Naswa and Kaa 

Rada prank shows? 

 List the most uncaring scenarios/things witnessed on Naswa and Kaa Rada? 

Why were they uncaring? What made them stand out?  

 Disparity in data if any, between ratings of self-reporting about one’s 

probability of being a prank victim vs. the probability of others. Why? 

4. Prank Viewers’ personal experiences & convictions 

 Has anyone ever been pranked? How was the experience and has that changed 

the person’s attitude/perceptions of prank shows or pranked people? Why/why 

not? 

 Would one be willing or not willing to be disguised as needy pranksters in 

prank shows? Why? (Regardless of whether one has ever been pranked or 

not.) 

 What would be the feeling of knowing you failed to help a genuine needy 

person for fear of being pranked? 

 Are there good lessons/habits from prank shows? Like? 

5. Prank Viewers’ feedback to media houses 

 How many have ever given feedback to media houses regarding prank shows?  
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 What kind of feedback and how was it responded to?  

 What changes or improvements can prank show producers incorporate? 

 What is the future of prank shows in the digital era? 
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Appendix C: Interview Guide for Prank Show Producers 

RQ4. How do prank show producers perceive Naswa and Kaa Rada prank 

shows’ cultivation potential with regard to the Good Samaritanism behaviour of urban 

youth? 

The following guide will be used to inquire into the research question based 

on the feedback from the focus group discussions. 

1. Increased or decreased viewership/loyalty to TV programmes since introduction 

of various TV outlets. 

 How have the increased avenues of watching TV and increased internet 

connectivity impacted the viewing habits of the youth? Are the youth more 

loyal followers of certain programmes now? Are they more loyal viewers of 

prank shows now? 

 Which sources of local TV programming/content are most effective for 

reaching the youth and why? 

 How has viewers’ demand for prank shows influenced the number of locally 

produced prank shows in general? 

 Have the youth increased or decreased their viewing of prank shows (Naswa 

and Kaa Rada) since the introduction of live-streaming?  

2. Outstanding themes in local prank shows 

 What are the lessons/messages/habits that a viewer can derive from local 

prank shows? Explain? 

 What themes/messages or things do the youth like or dislike about local prank 

shows vs. not-local prank shows? Why? 

3. The prank show world (TV world) vs. prank viewers’ social reality 

 How would you describe how the youth value showing compassion especially 

in public places? 

 How do people especially the youth perceive themselves compared to others 

in relation to their probability of being prank victims? Do people see 

themselves as impossible to prank? 

 What do you consider in selecting potential pranking spots or activities? 

 How can watching Naswa and Kaa Rada prank shows (or any other prank 

shows) change a person’s consciousness to the risk of being pranked? 

 How do you perceive a heavy viewer vs. a light viewer of prank shows, will 

react towards people in need of some kind of help in prank prone areas? How 

do you perceive each of them to act if the kind of help needed is similar to 

what s/he has seen previously being used to prank someone in a local vs. not-

local prank show? Why? 

 Good Samaritans: Are they portrayed as Victims or not in local prank shows? 

 Between humour and victimization what message do you presume the viewers 

capture more in Naswa and Kaa Rada prank shows (or any other local prank 

shows)? 

 List the most uncaring scenarios/things you have ever captured or been 

involved in on Naswa and Kaa Rada (or any other prank shows). Why were 

they uncaring? What made them stand out? How did you review them in 

relation to ethical standards? 
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 What would be the feeling of knowing that your prank show was the reason 

why a viewer somewhere failed to help a genuine needy person for fear of 

being pranked? 

4. Prank viewers’ feedback to media houses 

 What channels have you provided for viewers to give their feedback on prank 

shows? 

 How often do you receive such kind of feedback?   

 What kind of feedback do you receive most often? 

 How often do you react to the feedback? What is the nature of your responses?  

 What changes or improvements can local prank show producers incorporate? 

 What is the future of local and non-local prank shows in the digital era? 
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Appendix D: Daystar University Letter of Introduction 
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