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Instructions: 

1. Follow the instructions as indicated for the individual project. 
 

 

 

 

 

 



BROADCAST PROGRAMMING PROMOTION AND STRATEGY 

The student will design a programming schedule of a unique radio/television station; he/she 

should identify a niche area that the current broadcast market does not address, including clear 

indication on how niche was arrived at. They should develop a programming strategy based on 

this niche. The strategy should include all the key broadcast programming strategies they will 

use, station name and what informs it, station profile, target audience (primary, secondary), 

general information on the programs used, a weekly television schedule (for those who pick 

Television) or radio clocks (for those who pick radio) The paper will then be handed in at the 

end of the semester and will be weighted at 40% as indicated below. 

The Broadcast station programming strategy paper assessment 

 

1. Criteria for the Identification of niche area   10% 

2. Target Audience         10% 

3. Station programming strategy    10% 

4. Create programming schedules    10% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Step 1: Criteria for the determination of a niche area 

The student needs to assess the current broadcast market, examine what the market currently 

address and look for gaps that he/she would fill were they to get an opportunity to start a 

broadcast station. They should identify the needs of the niche they wish to address and narrow 

the focus to a particular market segment.  

To determine the niche area they need to answer the following questions, 

 

1. What kind of programming does the current broadcast market offer?  

2. What audiences are largely catered for?  

3. What audiences are left out?  

4. What niche area has been identified and what informs this decision?   

 

Step 2: Identify the Audience  

The student needs to identify and profile specific audiences to target with the programming 

schedule.  The reason for taking the time identify the needs of the audiences is because this is 

the information that will be used to determine the kind of programming required. at your 

audiences is that this  

kind of background information is essential in choosing the most effective ways  

to communicate with the audience.  

The following is a guideline on how to determine the target audiences 

1. What are the key attributes of the audience identified (Primary Audience) 

2. Who else identifies with identifies with the key attributes of your target audience? 

(secondary audience)  

3. Are there others who can influence primary and secondary audiences? (tertiary  

audiences) What are the barriers to this audience fully supporting or participating in the 

success of your station? What are the benefits if they do?  

4. What are the characteristics of this audience? How do they spend their time?  

What is their gender, ethnicity and income level? How have they been  

educated? What are the language considerations? What or who are they  

influenced by? What makes new information credible for them?  

5. How best can the programming needs of the main target audience be met 



 

Step 3: Station Programming Strategy 

The student needs to clearly elaborate the main programming strategies they will use to ensure 

they compete effectively in the broadcast market while keeping the needs of their audience in 

focus. The strategies must be accompanied by an explanation of the general content genres they 

intend to have in their schedule and must be relevant to their niche.  

 

Step 4: Create broadcast programming schedules 

For television the student will create a weekly schedule that will run from 6pm-11pm every 

Monday – Friday and a day time schedule for Saturday and Sunday, the schedule will include 

key program genres that would meet the needs of the target audience. 

For radio the student will create three clocks for a week day schedule and two clocks each for 

Saturday and Sunday programming. 

The student will deliver the paper on Week 14 of the course in APA format and the paper 

should not be less than 20 pages  

 


