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Your client is called Inuka- Kenya and according to research they carried recently, depression amongst university students has risen sharply in Kenya; however, counseling is stigmatized which contributes to chronic depression. They have contracted you with two aims; one, to find out what type of psychosocial support would be more favorable for university students and to reduce the stigma about counseling amongst students. With that in mind, you are supposed to do a campaign and the following are your tasks: 
1. Carry out primary and secondary research. Remember research forms the background of every campaign. (10 marks)
2. Develop two SMART strategic objectives, your primary and secondary publics and explain why you think those are your critical publics.				(10 marks)	
3. Identify the key messages for each public. Give a justification for these messages based on the background you developed and the key publics for this campaign.			(5 marks)
4. Based on your background, objectives and strategy develop the following materials. For each product, clearly spell out who are your publics and also attach your key messages:
a. A position/White paper 						(10 marks)
b. An ongoing – blog 						(10 marks)
c. News release for a national newspaper like the Daily Nation (10 marks) 
d. An attractive brochure						(10 marks)
Total											60 marks
Any plagiarism will result in an F grade and you will be required to repeat the course and face the disciplinary action outlined in the Academic Dishonesty policy of the University.
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