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SECTION A

Having identified a small advertising agency proceed to do the following:

a. Write a company profile detailing aspects such as  size and  organizational structure, mission  and  vision (2mks)


b. Give a description of the organizational o structure and provide an organizational chart (4mks)

c. What are the firms objectives. Write at least 4  objectives   (2)


d. Conduct a SWOT  analysis for the organization (8)

e. Evaluate and write a summary of how the planning process (2MKS), the decision making process (2MKS) , the creative process (2 mks) and  the communication process  is within the whole organization is conducted  (3mks).


SECTION B

a. For each of the  following products, indicate under what circumstances, if any an audience member would  engage in active search, passive search, or passive attention
Automobiles, toothpaste, sugar, cement mixers,  greeting cards, computers (12mks )

Fig 1                                                                    fig 2
b.  [image: Image result for newspaper advertisement examples]                [image: Image result for newspaper advertisement examples]

  
 Contrast the central and peripheral routes to persuasion (2mks)

  Refer  to  fig 1 and fig 2   which  advertisement provides an example of a  peripheral cue and a central cue. Explain.( 4mks)

  C.  PRESENTATION OF BOUND  DOCUMENT  (2MKS)
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